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HEPEIMOBA

Hapuanpuuii mocioauk “English for Tourism. Part II” mpusnmauenuii mms
CTYJICHTIB CTapIIUX KYypCiB, sIKI BUBYAIOTh criemiaabHOCTI « Typusm», « MeHeIKMEHT
TypUCTUYHOI  1HAYCTpii» Ta «MEHEIKMEHT TOTEeIbHOTO, KYpPOPTHOTO Ta
TYPUCTUYHOTO CEPBICY» 1 CIIPSIMOBAHMI Ha IPYHTOBHE BMBUYCHHS aHTJIIICHKOT MOBH
npodeciiHOro cpsAMyBaHHS Ta JA1IOBOI aHITIMCHKOI MOBHU y BKa3zaHUX cepax.

Mertoro mociOHMKa € MOCIII0BHE 3aCBOEHHS (PaxoBOi JEKCUKH Ta TEPMIHOJIOTI],
PO3BUTOK KOMYHIKAaTUBHUX HAaBHUYOK Yy cdepl npodeciiftHOro CHiIKyBaHHS Ta AIOBO1
aHTJIIACHKOI MOBHM, HAOYyTTS BMiHb POOOTH 3 (PaXOBOK JIITEPATYpOIO, PO3BUTOK
HAaBUYOK HAITMCAHHS JUIOBUX JIUCTIB Ta IIOB1JOMJIEHb.

Jlaauit MOCIOHUK € CKJIaJI0BOI0 YaCTHHOIO HABYAIBHO-METOJIMYHOTO KOMIUICKCY
aucuuIulie «lHo3eMHa MoBa mpodeciiiHoro copsimyBaHHS» Ta «JliloBa 1HO3eMHa
MOBa» 1 MICTUTh 17 YpOKIB, $IKI OXOIUIIOIOTh LIMPOKE KOJO TeM (haxOBOIro
CIUJIKYBaHHS cepu Typu3My Ta TOTEJIbHO-PECTOPAaHHOIO Oi3HECy, a TaKO)K OCHOBHI
MOMEHTH JIJIOBOT aHTJIIHCHKOI MOBHU (JIIOBE JINCTYBAHHS, ITPOBEICHHS MPE3CHTAIIIH,
BEJICHHS JIUIOBUX TIEPETOBOPIB, MiJAMUCAHHS KOHTPAKTIB, CKIaJaHHS Ol3HEC-TUIAHIB

TONIO).

CtpykTypa ypOKiB HaBYaJbHOTO TMOCiIOHMKa yHi(ikoBaHa. KoxHuii ypok
CKJIQIa€ThCS 3 TEKCTY, SKHUM CYNPOBOKYETHCS TEMAaTMUYHUM  CIOBHHUKOM;
MICISITEKCTOBHUX 3aB/aHb (JOHETUYHOTO, JIEKCUIHOTO i KOMYHIKaTHBHOTO XapaKTepy,
BIIPaB CIPSIMOBAHUX HA PO3BUTOK HABMUOK YHUTAHHS HEANaNTOBAaHUX TEKCTIiB; MiATEM
3 JUIOBOI  aHIJIIMChKOI MOBHM, HAallUICHMX Ha (OPMYBAaHHS IHIIOMOBHOI
KOMYHIKaTHBHOT KOMIETEHIT y cepi IITOBOTO CHUIKYBaHHS.

VY poszaim «Video Supplementy HaBomATbCS TeMaTHYHO IMOB’SI3aHI 3 ypOKaMu
B1JI€O 13 3aBJIaHHSMH, PEKOMEHJIOBaHI JJIsi MOKPAIICHHS CHOPUHHATTS W pO3yMIHHSA
aHTJIACHKOT MOBH Ha CIIyX.



Unit I ADVENTURE TOURISM AND RECREATION
@ I. Read and learn the following words and word
combinations:

active recreational experience [ rekri’erfonal] mocBix akTHBHOTO BIATIOYUHKY
to drive the growth — mocuttoe, miamITOBXYy€E 3pOCTaHHS
white water rafting — padTuHr, HIBUAKICHUN CITyCK
TipChKOIO PIYKOIO 3 TOPOraMH Ha HaAyBHOMY YOBHI
wilderness trekking ['wildonos] Tpekinr, mimoxigHa
MTOJ0OPOXK 10 IUKIHA MiCIIEBOCTI
golf and tennis facilities [fo'silotiz] 3axmanu s rpu y
rojib( Ta TeHiC
marine facilities [ma'ri:n] 3akmamu, cTBOpeHi 1uIs
3a0e3MeyeHHs] BOJHUX BUIB CIIOPTY Ta MOPCHKOTO
BIINIOYHHKY
mountaineering [ maonta’niorm] anpmiHi3mM
kayaking ['kareekin] kasikiHr, CIUIMB 1O piyIli
Ha KasKax

sailing — BiTpuIBHMIA CLIOPT

scuba diving [ 'sku:ba daivin] naiisinr,

3aHYPEHHS 3 AaKBAJIAHTOM To U RI s M
sky diving — cTpu6ox 3 mapauyrom AUSTRALIA

technical proficiency [ teknikl pro'fifnsi]
TEeXHIYHA MArOTOBKA (BMIHHS, MAalCTEPHICTh)
viability [varo'bilati] sxutTe3natHicTh, TYT:
(yHKITIOHYBaHHS

snowmobiling — kaTaHHs Ha CHIrOX01aX

ski trail [trerl] mmwxHa Tpaca, syn. run, piste

equipment rental [1'kwipmont] openaa obnagHaHHS
purpose-built ['p3:pas] ckoHcTpyiioBaHuMii IS CrICIiAIbHUX ITiTeH

self-contained — aBToHOMHHI, SIKUiT BCEe BMIIIY€E
3



chairlift [ 'tfealift] xpicenpuuit migfOMHIK

golf green — mopixka st ronbQy

gear [gra(r)] obmanHanHs

habitat protection area [ haebitaet] mpupo100X0pOHHA MICIIEBICTD / TEPUTOPISI

marina [ma’ri:na] HeBeIMYKUI TIOPT

fly-in fishing camp — pubanbcekuii Tadip, 10 SIKOTO MOYKHA ITOTPAITMTH JIUIIIE JTITAKOM
% II. Read and translate the following text:
“ Adventure Tourism and Recreation

Adventure tourism and recreation

is growing fast. Changing trends in g
travel and tourism, where clients |
request active recreational !
experiences and travel adventures,
where they can learn about nature and
culture, are driving the growth.

This sector includes everything from bird watching to salmon fishing, horseback
riding to white water rafting, and golf to wilderness trekking. Adventure tourism
and recreation draws those who want to experience a place that is natural and
unspoiled, and those who want active, unusual vacations.

There are over eighty different occupations and multiple opportunities for small
business owners/operators in the sector. The major areas of this sector are: outdoor
adventure and ecotourism, ski resorts, golf and tennis facilities, parks, marine
facilities.

Outdoor Adventure and Ecotourism
include hiking, cycling, mountaineering,
canoeing, kayaking, sailing, horseback
riding, river rafting, scuba diving, sky

diving, and nature/ wildlife viewing. In

addition, there are many businesses dedicated



to fishing in lakes/ oceans, and hunting or photographing wild animals. Businesses in
this sector require staff who have a love and knowledge of the outdoors. They often
need technical proficiency and expertise in the activity that the business focuses on.

In addition, they must respect the environment and help others to respect it as well to

ensure the long-term viability of the business.

Ski Resorts attract skiers
. and boarders from across the
country and abroad. A ski
resort is a resort developed for
skiing, snowboarding,
snowmobiling and other winter

sports. In Europe a ski resort is

a town or village in a ski area -
a mountainous area, where there are ski trails and other supporting services such as
hotels, restaurants, equipment rentals, and a ski lift system. In North America it is
more common for ski areas to exist well away from towns, and the term ski resort is
used for a purpose-built and self-contained area, where skiing is the main activity.
Ski areas have marked paths for skiing known as runs, trails or pistes. There is
typically one or more chairlifts for moving skiers rapidly to the top of hills, and to
interconnect the various trails. Ski-related jobs are numerous. They are available at
ski resorts and clubs, as well as in those businesses that support the industry, like
lodges and ski shops.

Golf and Tennis Facilities are
becoming increasingly  popular  and
Important to the economy nowadays. Many
clubs and resorts offer greens and courts,
lessons and gear for golf or tennis. This is

an important part of the industry, as revenue

Is earned through the sale of clothing and

gear, the rental of courts, the training of players and the maintenance of equipment.
5



Golf and tennis pros, those who fix equipment and maintain courts and greens, those
who work in industries that support the golfers and tennis players — all work in this
area of the adventure tourism and recreation sector.

Parks There are numerous national and regional parks as well as habitat
protection areas in any country. Many people are involved in their planning,
maintaining, promoting and patrolling. Positions here are as varied as the sector.

Marine Facilities Water and water-based activities have always been extremely
popular. They range from whale-watching to deep-sea fishing and include swimming,
sailing, windsurfing, water-skiing, canoeing, snorkeling, scuba-diving and many
more. Related businesses embrace marinas, tour boat excursions, sport fishing
lodges, fly-in fishing camps and boat rental operations. As in all portions of this
sector, instructors are an important part of the industry. Those who have mastered an
activity to a point where they can teach others to do it can market these abilities to

employers in this sector.

% III. Answer the following questions to the text:
1. What does adventure tourism and recreation include?
2. How many occupations are there in adventure tourism? Can you name some?
3. What are the major areas of this sector?
4. What types of outdoor activities do outdoor adventure and ecotourism
encompass?
5. Who can work in this area of adventure tourism?
6. What is a ski resort in Europe and North America?
7. What is a ski resort in Ukraine? Tell about your favourite one.
8. How can golf and tennis facilities be important to the economy nowadays?
9. Speak about golf and tennis in your city. Is it a profitable business?
10. Speak about parks in your city. Do they provide facilities for adventure and
recreation? What attractions can be found there?
11. What do water-based activities include? Do you like them? Why and why not?
12. What is your favourite water-based activity? Which one would you like to

experience and why?



13. What are related businesses in the area? Would you like to own one? Why and

why not?

% Phonetic exercise
\Q‘( IV. Put the words in the correct groups below
according to their stress pattern:

lodge resort player important

green, related, court, country, job, skier, equipment, gear, purpose, village, business,
rental, canoeing, kayaking, sailing, horseback, riding, hiking, cycling, request, active,
knowledge, respect, clothing, planning, maintaining, sale
Vocabulary exercises

—

“*\ V. Give Ukrainian equivalents of the following, make
up your own 5 sentences with the phrases:
changing trends in travel and tourism; bird watching; salmon fishing; horseback
riding; white water rafting; wilderness trekking; outdoor adventure and ecotourism;
ski resorts; golf and tennis facilities; marine facilities; scuba diving; sky diving; and
nature/ wildlife viewing; to have a love and knowledge of the outdoors; equipment
rentals; a ski lift system; gear for golf or tennis; habitat protection area; whale-

watching; deep-sea fishing; sailing; windsurfing; water-skiing; snorkeling

—

~.% VI. Give English equivalents of the following:
JIOCBil aKTUBHOTO BIMIOYMHKY Ta TYPUCTUYHUX TPHUTOM; MOCWIIOBATH 3POCTAHHS;
MIPUPOJIHE Ta HE3INCOBAHE MICIE; aKTUBHMM, HE3BUYHHUHN BIIMOYUHOK; MIIIOXITHUM
Typu3M; Tpebisi Ha KaHOE; TIOJIFOBAHHS Ha JUKUX 3BIpIB; TEXHIYHA MAMCTEPHICTH Ta
KOMIETEHTHICTh; 100 3a0e3MeunuTu JOBTOCTPOKOBE (DYHKI[IOHYBaHHS Oi3HECY;
TWKHUKA Ta CHOYOOPIMCTH; JIMDKHI Tpack Ta 1HII JIOTIOMIXHI TOCIYTH;
CKOHCTpPYHOBaHa [JIsl JIFDKHHMX IIIJIE, aBTOHOMHA TEpUTOpisl; JrkHAa Tpaca (3

BapiaHTH);  KOTEKI Ta Mara3uHW JIMKHOTO CIOPSPKEHHS; MIATPUMYBaTH B



HAJIC)KHOMY CTaHI KOPTH Ta JOPLKKH A roiby; eKCKypcii Ha 4YOBHAX; OpeH.a

YOBHIB

q;‘iﬂ VII. Match the following synonyms:

A: piste, gear, client, to range from, revenue, recreation, viability, proficiency, long-
term, marina, rental, numerous, rapidly

B: profit, leisure, harbour, multiple, hire, fast, lasting, to vary from, expertise,
customer, capability, equipment, trail

\(If'éj VIII. Substitute the underlined words with

corresponding antonyms from the text:

1. Water-based activities have never been extremely popular (a_ = = ).

2. Adventure tourism and recreation is growing slowly (f ). 3. Golf and tennis

amateurs fix equipment and maintain courts and greens (p _ _ ). 4. Outdoor

adventure and ecotourism include hunting domestic animals (w_ _ ). 5. Chairlifts

move skiers rapidly to the bottom of hills (t_ ). 6. Adventure tourism employers

‘(%j IX. Make up collocations and find sentences in which

they are used in the text:

horseback built
deep-sea resorts
ski fishing
purpose riding
wi\lllderness trekking
d;;j X. Match the definition to the defined word:
bird watching the sport or activity of swimming underwater using special

breathing equipment consisting of a container of air which
you carry on your back and a tube through which you
breathe the air

canoeing the sport or activity of travelling in a boat with sails




whitewater swimming under the surface of the water with a tube that
rafting you can breathe air through

sailing the sport of travelling in or racing a canoe

snorkeling the observation of birds as a recreational activity

scuba diving the sport of rafting down fast-flowing rivers

% XI. Put questions to the words in bold:

1. He is crazy about windsurfing. 2. There are numerous national and regional
parks in Ukraine. 3. Golf and tennis pros fix equipment and maintain courts and
greens. 4. Ski resorts attract skiers and boarders. 5. The major areas of this sector
are: outdoor adventure and ecotourism, ski resorts, golf and tennis facilities,
parks, marine facilities. 6. A ski resort is a resort developed for skiing,
snowboarding and snowmobiling. 7. Many clubs and resorts offer lessons and gear
for golf or tennis. 8. Outdoor adventure and ecotourism businesses require staff who
have a love and knowledge of the outdoors.

=2« XII. Translate into English:
1. C—L-GFO,HHi 0arato TYpPUCTIB 3aXOIUTIOIOTHCS MPUTOAHUIIBKUM TYpU3MOM Ta
eKCTpeMaJbHUMU BUAaMU CcTIopTy. 2. Bepxosa i311a, anbmini3M, padTUHT, TPEKIHT 10
IUKIA MICIIEBOCTI BIIHOCATBCS 10 cdepu NpuUroJ Ha CBDKOMY TOBITpI Ta
ekotypusmy. 4. T'onbd 1 TeHIC CTarOTh BCe OUIBIN MOMYJSPHUM 1 BOXKJIUBUMH IS
CHOTOJIHIIIIHKOT €KOHOMIKH, OCKIJIBKHM JOXOJM HAIXOISTh HE JIMIIE BIiJl MPOKATy
KOPTIB Ta JOPIkKOK JIJIsl TOJIb(Y, MPUBATHUX YPOKIB TPH, alie 1 B/l MPOJAXKy OJATY Ta
cropsiykeHHs. 5. [ipchKoMmmkHI KypopTu YKpaiHU TpuBaOIIOIOTH JIMKHUKIB 1
CHOYOOpIUCTIB 3 Yyci€i KpaiHM Ta 3 3akopJoHy. 6. B VkpaiHi TripChbKOMMKHUM
KypOpTOM € MiICTO ab0 celo B TIPChKiM MICIEBOCTI, /i€ € JIMKHI Tpacu Ta 1HIII
JOTIOMIXHI TIOCIYTd, Taki SK TOTEei, pecTOpaHu, OpeHAa OOJaJHAHHS, CHUCTEMa
miaHOMHUKIB. 7. KOXHUIM TIpCHKOJIMKHUK HE TMPOTH BIABIAATA CHELIAIBHO
moOy10BaH1 aBTOHOMHI TEPUTOPIi, 1€ JIMKHUN CIIOPT € OCHOBHUM BHJIOM JiSTTBHOCTI.
8.Y Hamii kpaiHi icHye Oe3Jiy MiJNPUEMCTB, MPUCBIUYCHUX PUOOJIOBII B o3epax /

plukax Ta MOJOBaHHIO U (oTorpadyBanHio AuKuX TBapuH. 9. [IpamiBHuku chepu
9



OpUroJ Ha CBDKOMY TOBITpI Ta €KOTYpU3MYy IOBHHHI MOBa)XaTH HABKOJIUIIHE

CEpEeIOBHILIE 1 JONOMAraT 1HIIUM HOTO HiHYyBaTH.

Speaking exercises

)XIII. Look at the pictures and state the corresponding

type of adventure tourism:

A

Speak about:

» your favourite type of adventure tourism. Explain to your group mates
what you like / don’t like about it;
» an activity you have never tried before. Would you risk trying it or not?

Explain your reasons.

10



XIV. Look at the following picture. Translate kayaking

ar elements into Ukrainian, imagine that you are a

kayaking instructor -

2008 HowStuffWorks

tell your client what he

Paddle Adjustable
Helmet foot pegs

must do and how he

personal must use this gear.

flotation
device

Use the following:

Put on your (head,
shoulders); place

between (behind, in front of)

your ; hold in
Rear your hands.

XV. Look at the following and answer who made the

call and to whom; match the conversation with the tourism
professional by labelling each conversation with the

person's role. Choose from:

> equipment supplier

» cave curator
» interpreter
» class representative
» tour operator
> facilities operator
From From
“Good morning, I’d like to talk to “Hey, Ira, will the Marble Cave be
someone about arranging a trip to the open on 15 May for a school group?”
Crimean Marble Cave” To
To

11



From

To

“Hi, Olga, we’ve got a group
coming into the Cave on 15 May and
we’ll need one guide who can
interpret the cave’s beauty and

history”

From

“Michael, we’ll need helmets with
lights, rope, laminated map and
flashlights for each person”

To

From

“Sergey, are you available on 15
May to guide a group into the
Marble Cave? Is your first aid

certification up to date?”
To

Q; XVI. Your adventurous vacation.

1.

In small groups develop your themes for
an adventurous vacation.

For each theme make a list of things to
do, things to order, and arrangements to
be made. (For example, hiking in the
Carpathian Mountains would require

food packs, sleeping gear, and survival

equipment. It might also require some type of communication equipment in

case of illness, animal attack, or emergency. It would also require development

of an itinerary of where the person should be each day - how much ground

could they be expected to cover in a day?) As a class, discuss other items that

might be necessary for this vacation before groups do their own themes.

3. Call three insurance companies, explain your business idea, and ask what

insurance would be necessary for this business. Role-play the telephone

conversation in class.

Determine the price to be charged for each vacation theme you will be offering.

Use the internet to gather ideas and prices for each theme.

5. Decide on a business name and create a colorful flyer to be used as advertising.

12



OA‘XVII. In adventure tourism you will need to know how
to handle difficult situations. In small groups decide how
you will handle these situations in your specific scenario
(cave, river rafting, wilderness trekking, etc.).

» Drunk and disruptive guest
Spider bite

» Know it all who won't listen to your

A\

instructions
» Group with widely differing abilities

and expectations

L

%W%XVIII. Discuss the following:
1-Who's the most adventurous person in your family? Describe what they do.
2. If you were offered sky diving, would you try it? Why or why not?
3. How much is life an adventure? Tell about a road trip that you've taken.
4. Have you ever tried any of the following: bungee jumping, snowboarding,

parachuting, scuba diving? If so, tell about it.

o

Would you want to climb Mt. Everest? Why or why not?

6. Have you ever moved to a place far from your family and friends? If so, where
did you go and why?

7. When you were a child, did your family take trips? Would you always go to the
same place or different places?

8. Do you consider yourself an adventurous person? Why or why not?

9. What's the most exciting thing you've ever done? Tell about it.

10.How has your idea of adventure changed with age?

11.Do you think that adreniline is addictive? Why or why not?

12.What's your favorite adventure story, movie, or book? Tell about it.
.What countries (other than your own) would you like to live in? Why?

ZPXIX. Make up a plan and retell the text according to it.

Reading Exercises

13
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XX. Read about Stan Cook Jr. and Cori-Jane Radford,

co-owners of a wilderness adventure company in

Newfoundland:

1
M/e get to be outside all the time. We are

physically active in all kinds of sports. We enjoy people.
We burn off our energy, while offering a positive
experience to others.’

Adventure tourism is a family affair for the
Cooks of Newfoundland. Stan Cook Jr. and his AN
sister Cori-Jane Radford are co-owners of a <. }.\\
wilderness adventure company that’s riding the -
waves of one of the fastest growing areas of '.

tourism.

They’re following in the footsteps of their
schoolteacher father who offered adventure tours part time. ‘“We grew up in the
business. We were Dad’s assistants, guiding and instructing. Now the roles are
reversed. We run the business and Dad helps us.’

They started their business at remarkably young ages - Stan was 23 and Cori-
Jane 21. But they each had years of experience and also have related university
degrees. Stan majored in commerce and history and Cori-Jane focused on
international marketing and got her Masters of Business Administration.

The focus of their business is soft adventure: safe and comfortable treks for
those who enjoy outdoor recreation but may not want the challenges of the risky or
rough. Sea kayaking is their favourite activity, and also is popular with customers.
Mountain biking, canoeing and hiking are also in demand.

‘Marketing is the key for our company. The more we do, the more focused we
are, the more successful it is. The results are immediate.’

}%ﬂ XXI. Check vyour understanding by matching a
definition to the defined word:

14



to ride (on) a/the wave | the type of adventure tourism that requires little or no

experience and is low risk

trek type of adventure tourism that requires greater levels of

skill and incorporates more of significant risk

hard tourism a long, adventurous journey undertaken on foot in areas
where common means of transport are generally not

available

soft adventure to become involved with and get advantages from
opinions or activities which have become very common

or popular
M)\,

qug XXII. Speak about soft and hard adventures. Which of

the following are soft and which are hard?
bird watching, salmon fishing, horseback riding, white water rafting, wilderness trekking,
hiking, cycling, mountaineering, canoeing, kayaking, sailing, river rafting, scuba diving, sky
diving, skiing, snowboarding, snowmobiling, deep-sea fishing, windsurfing, water-skiing
\(%ﬂ XXIII. Fill in the missing words to make the following
extreme sports complete:
marathon, skiing, biking, skating, diving, jumping, hang, snow,

mountain, sky

1)scuba

2) _ gliding

3) water

4)  climbing
5) bungee

6)  boarding
7) mountain

8) in-line

9) running
10) diving

15



Business Skills — Interview

Job interviews are always stressful - even for job seekers -

o & g
who have gone on countless interviews. The best way to ,\6?\
reduce the stress is to be prepared. The following exercises <
will help you to get ready and to overcome stress. ~ \c,)qq

XXIV. Read the following typical
questions asked at a job interview and a
decide which ones are asked by the interviewer and which
by the candidate, then provide your own answer to every
question:

1. What is the name of your previous company?

What was your position in it? Dates of employment?
What were your expectations for the job and to what extent were they met?
What were your responsibilities?
What major challenges and problems did you face? How did you handle them?
What have you learned from your mistakes?
What did you like or dislike about your previous job?

What do you expect from a supervisor?

© © N o 0 B~ WD

Have you ever had difficulty working with a manager?

=
(@)

. Why are you leaving your job?

[HEN
[HEN

. What is your greatest weakness?

[N
N

. What is your greatest strength?

=
w

. How would you describe yourself?

H
N

. Do you work well with other people?

=
ol

. Could you, please, tell me more about this job?

=
»

. How many hours do you normally work?

|
\l

. How do you handle stress and pressure?

=
(00)

. What are your salary expectations?

R
O

. What do people most often criticize about you?

16



20. Is there a dress code?

21. Do you prefer to work independently or in a team?
22. What interests you about this job?

23. What applicable attributes / experience do you have?
24. Who would I be working with?

25. What can you do for this company?

26. Why are you the best person for the job?

27. What will my working hours be?

28. How long do you expect to remain employed with this company?

29. Is there anything | haven't told you about the job or company that you would
like to know?

30. Where do you see yourself 5 years from now?

31. What are your goals for the next five years / ten years?

32. How do you plan to achieve those goals?

33. What are your salary requirements - both short-term and long-term?

\(I%@_ﬂ XXV. Read the following answers and match them to

the questions from the previous exercise:

+» There isn't room for growth with my current employer and I'm ready to move on to
a new challenge.

+ Sometimes, | spend more time than necessary on a task, or take on tasks personally
that could easily be delegated to someone else.

My time management skills are excellent and I'm organized, efficient. | take pride
in my customer service skills and my ability to resolve what could be difficult
situations.

My long-term goals involve growing with a company where | can continue to
learn, take on additional responsibilities, and contribute as much of value as I can.
| see myself as a top performing employee in a well-established organization, like

this one.

| am experienced in the areas this company needs to grow, and my ability to plan

ahead will help facilitate that growth.
17



XXVI. Look at the following picture and say what
important qualities should a successful candidate have and

how he / she should look:

& Trimmed Haircut

\ z&leom 5[\%\/&(
€S—Warm Smile

\ N Of C’anfidenca
€& Formal Dress

Firm
Handshake

%ﬂrarrect Body
9 Posture

O/i XXVII. Role-play the following situation. The manager
of a wilderness adventure company is interviewing a
candidate for the job of outdoor adventure guide (hunting
guide, diving instructor, swimming instructor, trip leader,
etc.). Find out the following info:

previous work experience;

qualifications for the job;

strengths / weaknesses;

ability to work under pressure;

main interests;

YV V V V V V

possible questions.
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Unit II. FOOD AND BEVERAGE SECTOR

I. Read and learn the following words and word

combinations:

food and beverage sector ['bevarids] cexrop xapayBaHHs
ferry [ 'feri] mopom, 4oBeH
catering outlet ['kertorin] 3akiam rpoMaaCchEKOro XapuyBaHHS
snack — 3akycka

to purchase ['p3:tfos] kynuTu

shopping mall [mo:I] Toprosuii ienTp

consumer preferences [ 'prefransiz] Brmogo6anHs CrOXKKBaYiB
sophisticated [so'fistikertid] BuraanuBuii, BUHAX1IIUBUN
to diversify [dar'v3:sifar] Bugo3miHtoBaTHCS
retail product line ['ri:terl] minist po3mpiOHUX TOBapIB
specialty café [ 'spefalti ‘kaefer] dhipmose kade
niche [ni:[] mimra

department store — yniBepmar

to blur [bl3:(r)] ctuparucs, posmuBarucs
bartender ['ba:tenda(r)] 6apmen

food and beverage server (syn. waiter) — ogiriant

extensive knowledge [1k'stensiv] mornu6iene 3HaHHS

responsible alcohol service — BianoBigaapHe CTaBICHHS 0 AJIKOTOJBHUX HATMOIB
safe food handling — Ge3neune mpuroTyBaHHs Ta CEpBipYBaHHS Ki
line cook — kyxap, mpariBHUK HHKYOT JTAHKH

to assemble [o'sembl] TyT: migGupatu

executive chef [1g'zekjotiv [ef] med-kyxap

completion of food service administration [kam'pli;fn] 3aBepiiecHHs HaBYaHHS 3a
daxom «TexHONoris XapuyBaHH»

corporate vice president [ 'ko:parat vais ‘prezidont] kopriopaTHBHMI Bille-TIPe3UICHT
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<< 1I. Read and translate the following text:

ﬁ’ Food and Beverage Sector

The food and beverage sector is a
major youth employer and a main training
ground for many employees who are
beginning their working careers. It is a very

profitable tourism sector as it is a $32

billion a year industry in Canada only.

The sector encompasses all types of H¥ ‘
establishments supplying food and beverages for consumption practically
everywhere. Airlines, ferries and railways will usually provide some form of
catering outlets which may include a cafeteria, self-service food selection area or a
restaurant with waitress service. Major resort areas and
hotels provide a wider choice of catering facilities, ranging
from fast food outlets (such as MacDonald’s, Pizza Hut and
other international chains) to restaurants providing various
meals from different ethnic regions (such as Indian,
Chinese, French and Italian food). There could also be

cafeterias where snacks and meals can be purchased plus

bars and coffee shops. Even large shopping malls and
sporting venues provide catering outlets for the convenience of participants and

spectators.

As changes occur in consumer preferences, and competition increases, the food
and beverage industry becomes increasingly sophisticated in the way it handles
management and corporate strategies. Many restaurants, especially chains, are
diversifying, coming out with their own retail product lines. Specialty cafés market
their products to airlines and offices. Food and beverage chains have found a niche in
bookstores, department stores and in casinos. As the lines between traditional food
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and beverage operations and other industries blur, employers and employees alike
will have to continue to react to changing customer expectations with innovative

ideas and responses.

Along with the diversity of outlets the food and beverage tourism sector offers
multiple career opportunities. You can work
as a bartender, waiter or server (wine / food
and beverage server). These professions
require good communication skills, a
professional appearance and attitude, excellent 3

customer service skills, time management

skills, and extensive knowledge of the menu. ==
Courses in bartending, responsible alcohol service, and safe food handlings are
often necessary.

If you want to work in a kitchen — you may start with a kitchen helper, cook'’s
helper, a dishwasher (pot washer) who generally clean and sanitize kitchen
equipment, assist in basic food preparation in kitchens. These positions give you the
opportunity to learn about kitchen and restaurant operations as well as the
opportunity to work with and learn from chefs. There are different kinds of chefs
starting with line cooks who prepare and assemble hot and cold food, to executive
chefs, who oversee food preparation and cooking activities in a facility or for a
restaurant chain, research and respond to trends in the food industry, plan and write

menus, manage finances and supervise kitchen operations.

There are also multiple management and supervisory positions, which require
completion of food service administration or hotel & restaurant management
course. They include a position of a beverage manager, food production manager,
food service manager, kitchen manager, nightclub manager, restaurant manager etc.
Executive positions in the sector include corporate vice president, nightclub owner,

restaurant chain manager, senior administrator/executive director of institution.
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% III.Make up your own 10 questions to the text and ask
your fellow students to answer them. Make up 3 general, 4
special, and 3 alternative questions.

Phonetic exercise
4’@ - IV. Put the words in the correct groups below

according to their stress pattern:

food outlet beverage encompass

Server, bartending, Italian, dishwasher, kitchen, work, customer, chain, different,
menu, finance, manage, industry, line, excellent, alcohol, service, spectator, selection,
profession, training, tourism, sector, knowledge, time, equipment, office
Vocabulary exercises

% V. Give Ukrainian equivalents of the following:

major youth employer, establishments supplying food and beverages for
consumption, self-service food selection area, fast food outlet, international chain, to
market products, to find a niche in, changing customer expectations, excellent
customer service skills, time management skills, extensive knowledge of the menu, to
sanitize kitchen equipment, to oversee food preparation and cooking activities,
nightclub owner, restaurant chain manager, senior administrator/executive director of

itution

\ VI. Give English equivalents of the following:

AOy*e MPUOYTKOBUN CEKTOp, BKIIOYATH BCl BUIM 3aKiajliB, 3aKJiaJ rPOMaJCHKOTO
XapyyBaHHS, PECTOpaH 3 OOCIyroByBaHHSM o(iliaHTaMu, TOPrOBUU IIEHTp, AJIS
3pYYHOCTI YYaCHHKIB Ta TJsadviB, BiIOYBAarOThCA 3MIHU BMOJ00aHb CIOXKHBAYiB,
CTUPAIOTHCS KOPJIOHH, MPAIIBHUKK Ta pOOOTOMABIN, PI3HOMAHITTS 3aKiajiB, Oe3mid
MOKJIMBOCTEH TpaleBJallITyBaHHs, XOPOIlll KOMYHIKaTUBHI HAaBUYKH, TTPOQeCciiHMA

BUTJISAJI T BIAHOIICHHS, TOMIYHUK Ha KyXHI, TOMIYHUK KyXaps, TOCYJOMHUHKa
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\(’%ﬂVII. Match the following synonyms:
A: multiple, employee, career, server, provide, extensive, outlet
. B: broad, profession, worker, supply, institution, waiter, numerous
%ﬂVIII. Substitute the underlined words with

corresponding antonyms from the text:

1. Our minor task is starting a career in a good restaurant. (m_ ) 2. There are few
career possibilities in the food and beverage sector. (m_ ) 3. Some
restaurant chains produce their own wholesale product lines. (r_ ) 4. Food and

_) 5. Because of changes in consumer preferences, competition constantly decreases.

a _) 6. Food and beverage industry becomes increasingly simple. (s_
o )

(%-j IX. Match the definition to the defined word:
Fast food a small restaurant, often in a store, hotel, etc, where coffee,

tea, other drinks without alcohol and simple food are served

Cafeteria a place where you can buy and drink alcoholic and other
drinks

Coffee shop a group of restaurants owned by the same company

Bar hot food, such as hamburgers and chips/fries, that is served

very quickly and can be taken away to be eaten in the street

Restaurant a place where you can buy and eat a meal
chain
Restaurant a restaurant where you choose and pay for your meal at a

counter and carry it to a table

X. Give an example of a bar, cafeteria, coffee shop,
rstaurant, restaurant chain, fast food outlet in your city:

e.g. There is a nice restaurant “Maestro” in the center of the city.
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C/',;‘r@jXI. Make up collocations and find sentences in which

they are used in the text:

food and beverage preferences
product sector

fast food outlet
consumer store
department line

wine server

XII. Put questions to the words in bold:
1. Major resort areas and hotels provide a wide choice of catering facilities. 2. A
kitchen helper works in a kitchen. 3. As the lines between traditional food and
beverage operations and other industries blur, employers and employees alike will
have to continue to react to changing customer expectations. 4. Executive chefs
oversee food preparation and cooking activities. 5. Catering establishments supply
food and beverages for consumption practically everywhere.
\(%ﬂ XIII. Choose the right word from the list to fill in the
gaps:
fast food, cookbook, recipe, dish, menu, take-away, bill, ingredients, service, waiter,

tip, dessert, bar, lounge, restaurant, order

| really hate . | prefer to go to a good _ that serves everything, including
the  ,using the best . Sometimes, | like to _ something that | have
tried at home. First, | look upthe _ inthe _ and then | cook the
Next, | go to the restaurant, and when the _ comes to my table I ask for the

____and order what | have already cooked at home! Sometimes, | like to go out for
a___ .Youcanhaveadrinkineithera  ora___, which are usually nicer.
At the end of the evening, it's time to ask forthe _ and, usually, ifthe _ has
been good, it's a good idea to leave a 15%-20% tip.

74 XIV. Translate into English:
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1. CexTop Xap4yBaHHS € JyXKe MPUOYTKOBUM CEKTOPOM TypusMmy. 2. [CHye mmpoxuii
BHOIp 3aKjaaiB TPOMAJCHKOTO Xap4dyBaHHS, MOYMHAIOYM BiJ 3aKJIaAiB IIBHIKOTO
xapuyBaHHs (Hampukiana, MakaoHanbiac, Pizza Hut ta iHIIMX Mi>KHaApOJIHUX MEPEXK)
70 PECTOpaHiB, SIKI MPOMOHYIOTh PI3HOMAaHITHI CTPaBH PI3HUX ETHIYHHUX PEriOHIB
(HampukJaa, 1HIIMCHKOI, KHUTaWChKOi, (paHIy3bKOi Ta I1Tamiichkoi KyxH1). 3.
3pocTaHHs KOHKYpEHIIi Ta 3MiHa CHOXKHMBUMX BIOAOOAHb MPHU3BOJIUTH 1O
YCKJIQJHEHHS ~ CTpaTerii  ympaBliHHSA, HEOOXIIHOCTI TOCTIHO  pearyBaTH
IHHOBAIIMHUMH 17IesIMU Ha MIHJIMBI O4IKyBaHHA KJI€HTIB. 4. Jlesiki pecTopaHu HaBITh
pPO3pOOJISIIOTh BJIACHI JIiHII po3apiOHUX ToBapiB. 5. s pobGoTu odimianta ym
OapMeHa MOoTpiOHI XOPOIll HABUKU CIUIKYBAHHS, MPO(ECciitHUI 30BHIMIHIA BUTIISAL 1
BIIHOIIICHHS, BIJIMIHHI HaBUYKH OOCIYrOBYBaHHS KJIIEHTIB, HaBUYKH TalM-
MEHE[KMEHTY, & TAKOX TOTJINOICHe 3HAHHS MEHIO.
@jg Speaking exercises
fa'l)XV. Read this dialogue:

Waiter: Hello, Can I help you?

Kim: Yes, I'd like to have some lunch.

Waiter: Would you like a starter?

Kim: Yes, I'd like a bowl of chicken soup, please.

Waiter: And what would you like for a main course?

Kim: I'd like a grilled cheese sandwich.

Waiter: Would you like anything to drink?

Kim: Yes, I'd like a glass of Coke, please.

Waiter... After Kim has her lunch.: Can I bring you anything else?

Kim: No thank you. Just the bill.

Waiter: Certainly.

Kim: I don't have my glasses. How much is the lunch?

Waiter: That's $6.75.

Kim: Here you are. Thank you very much.

Waiter: You're welcome. Have a good day.

Kim: Thank you, the same to you.
25



Now use this menu to make up similar dialogues and to

practice ordering food in a restaurant:

Joe's Restaurant

Starters

Chicken Soup $2.50
Salad $3.25
Sandwiches - Main C(gj—‘rse» _ M E N

Ham and cheese b g $3.50
Tuna $3.00
Vegetarian $4.00
Grilled Cheese $2.50
Piece of Pizza $2.50
Cheeseburger $4.50
Hamburger deluxe $5.00
Spaghetti $5.50
Drinks

Coffee $1.25
Tea $1.25
Soft Drinks - Coke, Sprite, Root Beer, etc. $1.75

(%;i] XVI. Match the necessary response to every question

asked by the food server / customers in the following dialogue:
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« Hi, I'm your server. How are you today?

« Do you have a reservation?

« Under what name was the table reserved?

« How many in your party?

« Would you like a table in the smoking or non-

smoking sector?

« Here's your menu.

« Would you like to order something to drink?

. How long do we have to wait?

- ® o 0o T o

Yes, we do

Four.

Smith.

Thank you.

Fine, thanks.

It'll be just a few
minutes.

Sure. I'll have some

beer.

. Non-smoking,

please.

E‘%:l XVII. Match the items on the right with the items on
the

eft to complete the sentences:

1.

2.

3.

We've been waiting for
This steak is well-done.

| ordered a garden salad,

| thought the drinks were
There seems to be

Excuse me, this soup

| can't eat this.

I'd like to speak

I've asked for an extra knife

27

a. a long while ago!

b. is cold.

c. I wantitrare.

d. not Greek salad.

e. on the house.

f. a mistake on this bill.

g. our food for over 30 minutes.
h. It's too spicy!

I. with your manager.



QﬁXVIII. Provide your own answer to every question

ask.ed by the waiter:
» May | take your order?

e.q. We are not ready to order yet/ | haven't decided yet /Yes, we are ready to

order / Yes, please

How would you like your steak?
What kind of potatoes would you like? Mashed, baked, or French fries?
Would you like soup or salad with that?

What kind of dressing would you like for your salad?

YV V V V V

Would you like to order some wine to go with that?
What would you like to drink?

Q;XIX. Provide your own answer to every question
asked by the client:

v Can you take our orders now?
What's the soup of the day?

What's the special of the day?

What do you recommend?

<N X X

Does the steak come with a salad?
v" What's in this dish?
&éﬂxx. Fill in the missing phrases into the following

dialogues:

DIALOGUE 1.
A: Hi, ?
B: Fine, thanks.
A: Good. My name is Steve. I'll be your .Wouldyou liketo ~ ?

B: Sure. I'll have a beer.

A: OK. I'll be right back with
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DIALOGUE 2.

?

- Yes, I'm ready.
: Good. What would you like?

: Does the steak a salad?

- Yes, it comes with a garden salad.

the steak, then.

?

: Medium, please.

Baked or French fries?

: Baked, please.

. And for your salad?

- Italian, please.

Just water, please.

> © »©® > > > ® > ® > T 2

@)
2
N

B: Yes, that'll be all for now.

O/;(XI Imagine one of the following situations. How
would you respond to these complaints?
¢+ Complaining about the service:
v When will our table be ready? We've been here for over 30 minutes.
v We've been waiting for our food for over 30 minutes.
v I've asked for a glass of water quite a while ago.
v May | speak with your manager, please?

v I'd like to speak with your manager.
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*%* Complaining about the food:

COMPLAINTS

v Excuse me, this soup is cold.
v This meat is too tough/overcooked.

v This meat is not fresh.

\

This steak is rare. | want it well-done.

v There is a fly in my soup!

\

| can't eat this. It's too salty!

(\

| ordered baked potato, not French fries.
v | didn't order this.

+¢» Complaining about the bill:
v There's something wrong with our bill. We didn't order any wine.
v There seems to be a mistake on this bill.
v | thought the dessert was on the house. (on the house=free; paid by the

restaurant)

< J

**  XXII. Read and dramatize the following dialogue:

0"’ IN ARESTAURANT

(W: waiter C: customer M: Mary)
C: Excuse me

W: Yes, madam?

C: I'm ready to order now.
W: Oh, I'm sorry, I thought you were waiting for someone to join you.
C. Well, I was but she hasn’t come and now | want to order

W: Certainly, what would you like?

C: I'll have a Caesar salad and a grilled fillet steak.

W: How would you like your steak cooked?

C: Medium, please

W: Would you like French fries with your steak?

C: Yes, please.
30



T . o
1) XXIV. Discuss the following:

W: And would you like the salad as a starter or with your main course?

C: As a starter, please...... oh, just a minute. Hello Mary!

M: Sorry ['m late.

C: That’s right. I've just ordered.

M: Oh, let me just look at the menu.

W: Please take your time. Would you like me to come back in a couple of minutes?
M: No, thanks. I'm just not hungry at all.

k> 2 Reading exercises
/,g XXIII. Read about Andrea Gill, a bartender in Dawson

ity, Yukon:

‘[ enjoy working with and meeting new people. At times people confide in you,
however, at other times, like theme nights, it’s like a social event. One thing it never
is, is dull.’
Andrea Gill is a bartender in a Yukon hotel lounge. Her job can involve everything
from concocting new drinks to handling intoxicated customers. In summer, she wears
a can-can dress and feathers in her hair, helping to recreate the gold-rush era for the
tourists. She also knows how to convert gold into cash, as gold is legal tender in the
Yukon.

‘Some things are definitely different in the Yukon. Others, like the standards and
Service, are the same anywhere. All of it gives me the chance to learn new things.’
Andrea began her tourism career in Victoria, where she took a two year high school
tourism program. The courses gave her a head start in the industry and armed her
with related credentials, such as a Foodsafe certificate. After graduating, she worked
at a bakery at Butchart Gardens. This job kept her in constant touch with tourists. She
then travelled to Australia, where she worked as a server.

Once back in Canada, her present job beckoned. ‘We have lots of regulars here. I like
to remember their names and what they like to drink. It makes a difference to them.’
Andrea is currently completing her national certification as a Food and Beverage

Server.
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+» What are the responsibilities of a bartender?

+ What are the advantages and disadvantages of this job?

+« Would you like to become a bartender? Explain your thoughts.
Business Skills

How to Write an Effective Resume

A resume is a document which includes education, experience, skills, and
accomplishments that is used to apply for jobs. Resume writing can seem like an
intimidating task, but it’s actually easier than you think. Your resume only has one
job to do: It must pique the interest of your potential employer. That’s it. It doesn’t
have to tell your life story and it doesn’t have to answer every question a potential
employer might have.

First, detail your background and previous experience. Take what you learned in
business school and apply it to the job you seek. Emphasize relevant skills and related
accomplishments.

If you have degrees, certifications, or specialized training, note it. Try to include
any related unpaid work that you have done, such as internships. Whatever you do,
don't list your hobbies unless they directly apply. Concentrate only on what
demonstrates your value; leave everything else out. As you are writing, try not to use
the same words over and over. Avoiding repetition will make your resume more
exciting.

The following resume template can help you prepare your own perfect Resume:

Contact Information: The first section of your resume should include
information on how the employer can contact you:

First Last Name

Street Address

City, State, Zip

Phone (Landline or Cell)

Email Address

Objective: Job title you are applying for.
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Education: In the education section of your resume, list the colleges you
attended, the degrees you attained, and any special awards and honors you earned.

College, Degree

Awards, Honors

Experience: This section of your resume includes your work history. List the
companies you worked for, dates of employment, the positions you held and a
bulleted list of responsibilities and achievements. If you have completed internships,
it's fine to include them in the experience section of your resume. You can also list
summer jobs.

Company #1, #2, etc.

City, State Dates Worked Job Title

Responsibilities / Achievements

Skills: Include skills related to the position / career field that you are applying

for i.e. computer skills, language skills.

- References available upon request.
%XXV. Study the following restaurant manager resume
sample and write your own resume for a position of a food
and beverage server, bartender, kitchen helper, cook’s
helper, restaurant chef or any other tourism position:
Francis Williams
123 Main Street
San Francisco, CA
Home: 727-555-5555
Cell: 727-555-5556
Email: fwilliams@company.com
Objective: | seek a job of the restaurant manager in some well known restaurant
where | can make use of my knowledge as well as expertise and skills in the field of

hotel management for the profit of the restaurant.

Restaurant Management and Service Experience
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2006 -Present NORDSTROM, San Francisco, CA
Food Services Manager
- Oversee operations of 250-seat facility averaging over $10,000
daily sales;
- Schedule, motivate, and supervise staff of 25 full-time and part-
time servers per shift.
- Monitor daily and monthly receipts and expenditures.
1999-2006 SHAKESPEARE'S TAVERN, London England
Assistant Manager
- Oversaw operations of 175-seat facility averaging over £2,000
daily food sales and £2,000 wine and alcohol sales.
- Supervised staff of 30 employees per shift.
- Monitored food costs, effectively communicated with chef and
prep staff regarding costs.
- Prepared and submitted weekly, monthly and quarterly reports to
owners.
- With chef, planned weekly menus.
Education
BS in Hospitality Management, 1999
Northern Arizona University
Additional Training & Certifications:
. Culinary Managers Program, 2011
. Five-Star Training, 2010, 2011
Additional skills and capabilities: strong oral and written communication skills; in-
depth knowledge of adhering to business standards and procedures; possess a true
desire to satisfy the requirements of others; superb attention to detail.
Languages: Bilingual French-English, fluent in German.

References available upon request.
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Unit III. TOURISM SERVICES
@ I. Read and learn the following words and word
combinations:
government agency [ 'erd3onsi] ypsaoBe areHTCTBO
to market tourism products — BripoBaKyBaT Ha PUHOK
TYPUCTUYHI TOBAPU

retail business [ 'ri:terl] miampuemcTBO pO3aPiIOHOT

TOPTiBII1
to promote a destination [pra'maut]] mpocyBatu HanpsAMOK (JECTHHALIIO)
valuable ['valjuabl] moporwuii

market research [r1's3:tf] punkoBe
JOCIIIKEHHS

to affect [o'fekt] BrummBaTH Ha

to levy a tax ['levi] craryBatu mogatok
to recognize [ 'rekognaiz] BuznaBatu

municipality [mju: nisi'pelati]

MYHIIUTIATITET (BUOIpHUI Opran
MICLIEBOTO CAMOBPSITyBaHHS )
chamber of commerce [ 'tfermba(r)] [ 'kpm3:s] Toprosa nanata
to foster [ fosta(r)] cipusitu

industry association [a soufi’'e1fn] mpomucioBa acoriartis
lobbying — no6iroBanHs

essential [1'senfl] icroTHwuit

to generate [ 'd3enorert] ctBoproBaTH

decision-making — npuiHSATTS pilicHHS

%< II.Read and translate the following text:

.0.

ﬁ’ Tourism Services

The tourism services sector is made up of the

organizations, associations, government agencies and
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companies that specialize in serving the needs of the tourism industry as a whole
rather than the needs of travellers specifically. Those working in tourism services
include people who research tourism trends, advertise and market tourism
products, educate or inform others about tourism, and those who distribute general
tourism information, like statistics. Retail businesses that benefit from tourism and
travel also fall into this sector.

There are several areas that make up this sector.

Government organizations encourage business by providing money,

information and services. For example,

I'M FROM THE overnments collect valuable market research
GOVERNMENT, /7 ’ o

I'M HERE & & and market or promote destinations.
TO HEL Government policies also affect tourism

indirectly. Building a new airport, expanding a
park system, improving a highway, levying a
hotel tax: these actions impact one or all of the tourism sectors. Government focuses
on promoting its country as a tourist destination to international markets. Each
province and territory has its own ministry, department or agency of tourism that
recognizes the value of tourism and supports its growth. This office often works with
municipalities, tourism associations or chambers of commerce to achieve regional
goals, strengthening and diversifying the tourism products and services available, and
fostering marketing, research and promotional activities.

Industry associations have been established to serve either the entire industry
or specific sectors. Some industry associations focus on marketing. Other
associations focus on education, training and professional development of those
working in the tourism industry. There are also associations that concentrate on
lobbying or advocacy.

Marketing Services Marketing is the promotion by an organization of the
various services it has available for the purpose of attracting customers. Due to the

amount of competition, consumers have a large variety of products and services from
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which to choose. Marketing is of primary importance to tourism, and many
organizations have specialized marketing staff and services.

Researchers and analysts can be found in many government tourism
departments, and at market research firms. Market research is essential in order to
make informed plans and decisions. Information
collected may be about an organization’s own market

and/or about competitors’ markets. The reports that are

generated from this research are useful in planning
and decision-making. They measure the impact of
tourism on the economy and find out what tourism consumers need and expect.

Retail businesses that benefit from tourism m

revenue are also part of the tourism services sector. m
Travellers who shop for the socks they forgot at - LJ

home, or who get a haircut while travelling,

contribute dollars to the local economy. As the
World Tourism Organization defines tourism simply as the activities of those who
travel outside their usual environments, this broad definition means that many
businesses benefit from tourism dollars every day. Any businesses that are retail in

nature are part of the tourism services sector.

%II. Answer the following questions to the text:

1. What is the tourism services sector is made up of?

2. What do those working in tourism services do?

3. How can government help or affect tourism directly and indirectly?

4. What types of industry associations do you know?

5. Why are marketing services so important to tourism?

6. What do researchers and analysts in government tourism departments and at
market research firms do?

7. How do retail businesses benefit from tourism revenue?

8. How do they help this industry?
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9. How does the World Tourism Organization define tourism?
Phonetic exercise

t

%}_{IV. Put the words in the correct groups below according

)

to their stress pattern:

part service various importance

sector, business, focus, establish, market, staff, collected, firm, measure, impact,
dollar, get, local, industry, fostering, product, commerce, value, general, impact,
travel, trend, general, highway, new, airport, park, system, make, plan

Vocabulary exercises

V. Give Ukrainian equivalents of the following:

Gvernment agency; to collect valuable market research; to levy a hotel tax; to
support tourism growth; to achieve regional goals; to foster marketing, research and
promotional activities; specialized marketing staff and services; government tourism
departments; information collected; planning and decision-making; to measure the

impact of tourism on the economy; to benefit from tourism revenue

VI. Give English equivalents of the following:

( -éKTOp TYPUCTUYHUX TOCIYT; AOCIIKYBAaTU TYPUCTUYHI OpeHU; peKkiamMyBaTu Ta
BIIPOBA/PKYBAaTH Ha PHHOK TYPUCTHYHI TOBapH; PO3MOBCIOKYBATH 3arajibHY
iH(dopMaIil0 TIPO TYpU3M; PO3IIMPEHHS MapKOBOI CUCTEMHM; MOJIMIIYBATH IIOCE;
BU3HABATH BAXJIMBICTh TYPU3MY; YTBOPIOBATH MPOMHUCIIOBY ACOIlIAIli0; T IBUIIICHHS
kBamidikaiii ocid, M0 MPalTh B IHAYCTPIl Typu3My; JIOOIIOBAHHS Ta 3aXUCT;
JTOCTITHUKA W aHATITUKH, BKJIaJaTH JOJApU y MICIEBY €KOHOMIKY; BUDKIKATU 3a
MEK1 CBOTO 3BUYHOTO CEPEAOBHIIA
\

C';rqj VII. Match the definition with the defined word:

promotion a group of local business people who work together to help

business and trade in a particular town
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lobbying the group of people who are responsible for controlling a

country or a state

government an organized attempt by a group of people to influence

politicians on a particular issue

chamber of a person whose job involves examining facts or materials in
commerce order to give an opinion on them
analyst activities done in order to increase the sales of a product or

service; a set of advertisements for a particular product or

service

(%-j VIII. Fill in the correct word from the list, then

make sentences using the completed collocations:

research, tax, services, park, local, goal, commerce, government

tourism agency
chamber of regional
economy market
system hotel

\(If'éj IX. Replace the underlined words with corresponding

synonyms from the text:

1. Government actions impact one or all of the tourism segments (a_ ) (s_
_ ). 2. Market study is crucial for tourism products promotion (r_ e __

_____ )(i_____ ).5. Marketing purpose is drawing clients to a company (a_
_____ )(c__ ). 6. Tourism services employees include people who
investigate tourism tendencies, promote and market tourism products (r_ )
C___J@ ______ )
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X. Put questions to the italicized part of the sentence:

1. Industry associations have been established to serve either the entire
industry or specific sectors. 2. Researchers and analysts collect information about
an organization’s own market and/or about competitors’ markets. 3. Each province
and territory has its own ministry, department or agency of tourism. 4. Retail
businesses contribute dollars to the local economy. 5. The World Tourism
Organization defines tourism simply as the activities of those who travel outside

their usual environments.

—

= XI. Translate into English:

FL

1. Jlrogn, sKi TPALIOIOTh Y CEKTOpPl TYPUCTUYHHUX TMOCIYT, JOCTIKYIOThH
TYpUCTUYHI OpEeHAW, NpPOCYBalOTh Ta BIPOBAKYIOTh HA PUHOK TYPUCTUYHI
MPOJYKTH, 30MPAIOTh CTATUCTHUYHI JaHl MNPO TYPUCTUYHI MOCIYTM Ta HABYAKOTh 1
1HOOPMYIOTh IHIIUX MPO TypusM. 2. YpsAOBI areHIli J0NoMararTh TYpPUCTHYHIN
MPOMMCIIOBOCTI LUISAXOM HaJaHHS (PIHAHCIB, PO3MOBCIODKEHHS 1H(pOpMali Mpo
MIPOMUCIIOBICTh Ta MOMYJISIPHI ASCTUHAILIII Ta 32 JOIMOMOI00 HaJaHHS PI3HOMAHITHUX
nociyr. 3. Mara3uHu, SiKi € MANPUEMCTBAMH PO3APIOHOT TOPTIBII, OTPUMYIOTH
KOPUCTh BIJI TypHU3My, OCKUIBKM TYpHUCTH BHUTpayaloTh OaraTto Trpolieid Ha
p13HOMaHITHI MOKYTKH. 4. OCOOJIMBO BAXKJIMBUMHU JIJI1 TYPUCTHUHOIT TPOMHCIOBOCTI €
MapKETHUHIOBl MOCIIYTH, 3aBASKH SKUM B1AOYBa€TbCsl MNPOCYBAHHSA TYPUCTUYHHUX
NpOAYyKTIB. 5. JIOCHIAHMKMA ¥ aHANITUKH TAaKOX JIONOMAarairTh TypU3My 3pOCTaTH U
PO3BUBATHCh, OCKUIBKK 30MpalOTh PI3HOMAaHITHY 1H(OpMAIli0 MpO TOW YW THIIHMA
TYPUCTUYHUNA MPOJIYKT, UM MPO PO3BUTOK MPOMUCIOBOCTI B LIJIOMY.

Speaking exercises

% XII. Read the following quotations and answer the
questions below:

Thor Ostash, a Verhovna Rada deputy, describes Ukraine’s international image
as “relatively negative rather than positive”. Martin Edmonds, a director of British
Defence and International Security Research Centre says ‘Ukraine effectively has
no image at all, simply because of a total lack of information or awareness’.
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James Sherr, British Conflict Research Centre, says ‘the image is overwhelmingly

negative’.

s What are the reasons for such opinions? (Corruption, irresponsibility and
incompetence of government officials; non-transparency of authorities; instability
of legislation... - provide your own reasons!!!)

+ How does the country’s negative image influence its tourism industry?

% How can our government form a positive international image for Ukraine? (better
promotion of Ukraine’s positive points; improve the economy... - provide your
own methods!!!) How will it affect income from international visitors?

+ When do you think a positive international image for our country will be shaped?

+ How would you promote a positive international image for Ukraine?

< J

05 Reading exercises
‘5, XIII. Read about the tourist / visitor information
counsellors:
Tourist / Visitor Information Counsellor

Tourist/ visitor information counsellors are an important link between the
visitor and the service providers. They work at visitor information centers,
government offices or at association offices, and provide answers to questions about
the area, history, attractions and weather. Much of their time is spent talking to
guests.
Main Duties:
answer questions and provide information specific to region or site
distribute promotional materials
promote tourism products
encourage new and return visits
gather information and develop new resources

perform administrative tasks

YV V V ¥V V V V

may also stock and sell merchandise and handle cash transactions
Experience/Skills Tourism/visitor information counsellors require excellent

communication skills and good customer service skills. Knowledge of attractions,
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events and the local area is also required. Other useful abilities are research and

recording skills, sales and cash handling skills, inventory and administrative skills,

iq d.time management.
XIV. Make a list of skills and personal qualities that a

tourist/visitor information counsellor needs. Discuss with
your partner, which qualities you already have and which

need improvement

Q}(V. Can you name any

tourist information center in your pra.’Ha

www.ukrain.travel

city? What information does it

provide about local attractions?

O/;XVI. Role-play the following dialogue:
AT THE INFORMATION OFFICE

(I: information officer V: visitor)

I: Hello, can I help you?

V: Yes, it’s Saturday and all the shops are closed.

When are they opened?

| : Well, on Saturdays the stores are opened from

about 9 am, and they all close at 4 pm. It’s 4.30

now, so that’s why they are closed.

V : Oh I see! What about tomorrow? Are they

closed Sundays as well?
I: Yes I'm afraid so, but on weekdays most stores are opened from about 9 am until 8
pm.
V: It's a pity ['m leaving on Monday!

XVII. Think about some other problems a
tou.rist/visitor information counsellor may solve. Make up
your own dialogue according to your own or one of the

following situations:
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v You’re on a business trip to Berlin and have some time to go sightseeing.
Contact the tourist information center/ office for some info.
v" You’re in Paris and have just understood that you’ve forgotten your sunglasses
in one of the shops you visited. Find out if there is a lost things bureau in the city.
Business Skills
Writing a CV

Curriculum vitae (CV) provides an overview of a person's experience and other
qualifications. It differs from a resume, however. While resume is brief and concise -
no more than a page or two, a curriculum vitae is a longer (at least two pages) and
more detailed synopsis.

Curriculum vitae includes a summary of your educational and academic
backgrounds as well as teaching and research experience, publications, presentations,
awards, honors and other details. In Europe, the Middle East, Africa, or Asia,
employers may expect to receive a curriculum vitae.

In the United States, a curriculum vitae is used primarily when applying for
academic, education, scientific or research positions. It is also applicable when
applying for fellowships or grants.

XVIII. Study the following CV sample for a position of a
tourism officer:
Naomi Hughes
2927 Coffman Alley
Lebanon, KY40033
(333)-692-3452
n.hughes@emailaddress.com

Job Objective: To obtain a Tourism Officer position with organization where

challenges and opportunities make way for career development.
Highlights of Qualifications:

Huge knowledge of the tourism industry

Strong leadership, strategic, conceptual and analytic skills

Excellent customer service and budget management skills
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Good PR and marketing skills
Ability to prepare clear, concise materials, strategies and plans
Ability to build effective partnerships and networks
Ability to implement and measure the outcomes of innovative initiatives
Professional Experience:
Tourism Officer
Hyatt, Lebanon, KY
August 2005 - Present

Developed promotional literature and promoted existing tourist attractions through

advertising campaigns.
Researched existing tourist attractions and collected customer feedback for
improvements.
Developed potential new tourist attractions.
Attracted business conventions and conferences to the area.
Encouraged the development of new jobs within the tourism sector.
Tourism Officer
AGCAS, Lebanon, KY
May 2000 - July 2005

Produced tourist information copy for tourism guides and newsletters.

Organized special and seasonal events and festivals.
Devised and planned tours, and arranged itineraries.
Managed staff, budgets and staff training needs.
Provided funding and business advice support.
Developed e-tourism platforms, including websites, and constructing business
databases.
Education:

Bachelor’s Degree in Tourism
Daemen College, Amherst, NY

Skills Summary

e Highly creative and goal oriented.
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e Hard working and dedicated.
e Well organized and capable of managing multiple projects and meeting
deadlines.
e Excellent time management skills.
Languages
Italian - Conversational
French - Conversational
Hobbies / Interests
Travel and learning about regional sights and tourism promotional techniques all
around the world.
Additional Certificates

e Nov 2001 First Aid Certificate
St Johns Ambulance Service
e Feb 2006 Driving License
References

References available on request

T XIX. Write your own CV for any tourism position, as if
yall have 10 years of experience in the field, necessary
education and related certificates and as if you have already

changed at least 3 positions.
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Unit IV. TOURIST INFORMATION CENTER
@ I.Read and learn the following words and word

combinations: ;
Tourist Information Center — rypuctuuno- _-' TOU R IST
iH(popMaiitHuil eHTp INFORMATION
variety [vo'raroti] pisHOMaHITTS CENTER

terminus, pl. termini ['t3:minas] ['t3:minari]

BOK3aJl

to represent [ repri’zent] mpemncraBisaTH,

peNpe3eHTYBaTH

A X

location [lou 'kerfn] mictienooxeHHs a = =y —
physical location ['fizikl] ¢isuunmii 3axnan i’ .ﬁ; % @

to tour [tua(r)], [to:(r)] mogopoxyBaTu
landmark — mam’sITHUK apXiTEeKTypH, CIIOpy/ia iCTOPHYHOTO 3HAYCHHS
to provide information — HamaBaTu iHdopMaIiito

trail map [trerl] kapra cTesxok (HOPizKOK) T o U R I s T

camp site — MicLIe3HaX0JKSHHS Tabopy
restroom — ryanuer .

in-depth — mornuOaeHMA, TPYHTOBHHMA
educational exhibit [1g'zibit] o3Haiiomua

BHCTaBKA INFORMATION
artifact display — BucraBka (rmokas) apredakrin

guided tour — exckypcis

lodging — skuTII0, MOMEIIKAHHS

port of entry — B i3HMIA MyHKT

chamber of commerce [ 'tfermba(r)] Toprosa manara
leaflet ['li:flot] mucTiBka

brochure [ braufs(r)] Opormrypa

entertainment venue [ 'venju:] po3BaKaJIbHHIA IICHTP
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listing — crincok

accommodation provider — oprasni3ariis, o 3ade3mneuye po3MilIeHHs

interactive information display — inTepaktuBHU#t iHGOpMAIIHHMIA AUCTIICH

scenic walk or drive [ 'si:nik] mimoxigHa MporyiIstHKa Y MPOTYJISTHKA B aBTOMOOLIT
10 MaJILOBHUY1H MICIIEBOCTI

car rental [ 'rentl] mpokat aBTO

nationwide [ nerfn’'waid] 3araipHOHaITIOHATbHA
network [ 'netws:K] mepexa

local authorities [o: '6orati] miciieBi opranu Biaau
officer — cimy>x00Be1b, YUHOBHHUK

accurate [ 'akjorat] Tounmii

comprehensive [ kompri'hensiv] BceGiunui,
MOBHUH, 3p03yMUIHIA

statistical data analysis ['derto o'nalosis] anamiz | _ 3. i

CTaTUCTUYHHUX JAaHUX

to conduct an analysis [Kon'dakt] mpoBoauTn

JOCITIKEHHS

tourist flow [flov] narus TypucTiB AN
% II. Read and translate the following text:
AN
“ Tourist Information Center

Tourist information comes in a

variety of forms, but the two most QTOUR'ST'“FORMATON i)

important are probably Tourist Information
Centers (TICs) and websites.
TICs are found in city centers, major

resorts, and transport termini. Tourist '

/
4

information offices, which may be smaller
than TICs, are also found in smaller towns and rural areas. They may be also called

visitor centers or centres (British English), visitor information centers and represent
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physical locations that provide tourist information to the visitors who tour the place
or area.

A visitor center is usually located at a specific attraction or place of interest,
such as a landmark, national or state park, providing information (such as trail
maps, camp sites, staff contact, restrooms, etc.) and in-depth educational exhibits
and artifact displays (for example, about natural or cultural history). Often a film or
other media display is used. If the site has guided tours, the visitor center is often the
place where these are coordinated.

A tourist information center provides visitors to a location with information on
the area's attractions, lodgings, maps, and other items relevant to tourism. Often these
centers are operated at the airport or other port of entry by the local government or
chamber of commerce. Inside the TIC there will be displays of leaflets and
brochures on local attractions, entertainment venues and events, transport
information such as timetables and schedules, and listings of accommodation
providers. Many TICs have touch screen facilities and interactive information
displays, as well as trained staff.

Staff will be expected to provide information on a range of areas — such as
which restaurant provides a high chair for a baby, the best place for a scenic walk or
drive, how to get to local sights, and where the nearest toilets are. Some TICs will
have an accommodation booking service, including booking accommodation at the
next destination for tourists who are travelling around the region. They may also be
able to reserve theatre tickets, arrange car rental, book an excursion or a guide,
change currency and even make an emergency dental appointment.

In the United Kingdom, there is a nationwide network of Tourist Information
Centres run by the British Tourist Authority (BTA), represented online by the
VisitBritain website and public relations organization. Other TICs are run by local
authorities or through private organizations in association with BTA. There isa TIC
in every big city of Ukraine as well. The first TIC in the western region was created
in Lviv in 2000 at the Lviv Tourism Association. It is located in the City Hall (City

Hall). Its officers offer professional information services to tourists and tourism
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organizations. They provide accurate, reliable comprehensive information for
tourists visiting Lviv; distribute leaflets about the best restaurants, cafes, bars,
entertainment venues and all the other exciting attractions in Lviv, as well as
collection of information about the tourism industry (statistical data analysis, etc.)
conduct an analysis of tourist flows and market research.

To work in a TIC, a pleasant and helpful personality is essential. You should
have a good telephone manner, be able to work with computers, and have good
written skills. Knowledge of one or more foreign languages is also very useful as a
tourist information officer / counsellor deals with foreigners on a daily basis.

III. Answer the following questions to the text:
How many ways of presenting information are mentioned in the text?
What services are mentioned?

What skills are important if you work ina TIC?

Can a website provide the same services as a TIC?

9‘:“90!\3!—‘%

What are the relative advantages and disadvantages of TICs and websites as
sources of information for tourists and visitors?
6. Where can you find a TIC?
7. Who are TICs run by?
8. Have you ever visited a TIC?
Phonetic exercises
4rw~ IV. Mind the following words pronunciation:
okgénization [ o:gonar zeifn] — British English
[0:rgona’ze1fn] — American English
authority [0:'Oorati][ o' 0a:rati] — British English
[o'0a:rati] — American English
analysis [2'neeloasis] — British English
[o'neelasi:z] — American English
schedule ['fedju:1] — British English
['skedzu:1] — American English
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%( V. Read the following sentence first using British, then
Q\ . American English pronunciation:

Our analysis will influence every organization's schedule of authority.

>~ Vocabulary exercises

% VI. Give Ukrainian equivalents of the following:

major resorts, and transport termini; visitors who tour the place or area; located at a
specific attraction or place of interest; in-depth educational exhibit; to coordinate
guided tours; operated by the local government or chamber of commerce; at the
airport or other port of entry; touch screen facilities and interactive information
displays; to reserve theatre tickets; to arrange car rental; to book an excursion or a
guide; to change currency; to make an emergency dental appointment; to conduct an
analysis of tourist flows and market research

—

74, VII. Give English equivalents of the following:

Ha‘I—[-XOI[I/ITI/I Yy BUTJISA1 p13HUX QOPM; TYpUCTUUHO-IHPOPMALIIMHUI LIEHTP; Y MEHIIUX
MiCTaX Ta CiIbCHKIM MICIIEBOCTI; HajgaBaTh 1HGOPMAIlI0 BiJBITyBadaM; mam’ ITHUK
apXiTEeKTypH; KapTa CTEXOK (IOP1KOK); MICIIE3HAXOMKEHHsI Tabopy; TyalleT;
BHCTaBKa (1M0Ka3) apTe(akTiB; BUCTABKa JUCTIBOK Ta OPOIIYp MICIIEBHX aTPAKIIIOHIB,
PO3BaKAJIBHUX IIEHTPIB Ta MOAIM; 1H(pOpMAIlis PO PO3KIAAM; CIIUCOK OpraHizalii,
K1 3a0e3MeuyloTh PO3MIIICHHS;  HAaJaBaTH BUCOKUN CTUIBYUK IS JUTHHU;
HaWKpale Micue Juisi MIMIOXIAHOI MPOTYJISTHKA YW TPOTYJSHKH B aBTOMOOUT MO
MaJbOBHUYI  MICHEBOCTI; 3arajJbHOHAIIOHAIbHA  MEpeXa  TYpUCTHUYHO-
iH(hOopMaIIiHUX [IEHTPIB; paTylla; BMITUA MPAIIOBAaTH 3 KOMIT'FOTEPOM; MaTH XOPOIIIi
HAaBUYKM T[MHCEMHOTO MOBJICHHS; CIYyKOOBEIb / KOHCYJIBTaHT TYpPUCTUYHO-
1H(hOpMAIIHOTO LEHTPY
"' VIII. Match and learn the synonyms:

A: major, located, map, to reserve, leaflet, toilet, display, venue, accommodation, in-
depth, screen, excursion, timetable, visitor information center, to provide, track

B: restroom, situated, tour, site, profound, display, exhibition, to book, chart,

lodging, main, brochure, to supply, tourist information center, trail, schedule
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"’ IX. Substitute underlined words with synonyms from
the previous exercise:

1. Some of the major Ukrainian attractions are situated in Kiev. 2. Tourist

information officers provide leaflets, offer info about entertainment venues

accommodation, restrooms, etc. 3. Last year we visited a tourist information center to

view an in-depth educational exhibit. 4. Can you please provide us with local bus

routes and schedules? 5. You can view some local attractions and book

accommodation at the nearest TIC. 6. Here is a map of all trails.7. We’ d like to order

a tour about the city center.
"’ X. Look at the following information types. Which of
e headings (a-i) from a tourist information website will

give information on:

1 accommodation? a What’s on
2 events? b Walks and tours
3 attractions? ¢ Book-a-bed-ahead
4 children’s activities? d This month’s featured events
5 transport? e Places to visit
6 guided tours? f Emergency health care
7 emergencies? g Places to stay
h Family fun

I Getting about
\'/ XI. Put the tourist destinations in the correct columns.

%’ﬂ You can put some in more than one column:

art gallery, B&B, beach, café,
campsite, castle, hotel, lake,

mountains, museum, palace, park
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Somewhere Somewhere Somewhere Somewhere Somewhere to | Somewhere to
to stay to eat to relax for children see art see historical
things

gqg] XII. Fill in the gaps with the following prepositions:

on about by for from at about to

I.It'sopen  10am  Spm.

2. Aticketcosts 25 euros.

3. You can book online __ www.tickets.com.
4. | can make a reservation ____ you.

5. It’s cheaper to go  bus.
6. It’1l take you ten minutes foot.
—/; XIII. Translate into English:

-

-

1. TypuctuuHo-1HQOpMaLiiiHI LEHTPH, K IPABUIIO, PO3TAILIOBAHI Y BU3HAYHUX
MICIISIX, TAKUX SIK TIaM'ATKU apXITEKTYpH, HAIIOHAJIbHI YU JIepKaBHI MapKu, abo X B
aeporoprax, Ha BOK3aJlax YM IHIIMX MICHSX B’i3Ay TypuCTiB. 2. BOoHM HaaaroTh
iH(dopMaIio AJi1 TYPUCTIB, HAMPUKIIAJ, KapTH TPEKiB, MICHE3HAXOIKEHHS TaOOpiB,
KOHTAaKTH CHIBPOOITHUKIB, TyaneTu 1 T.4.) 3. eski TIL[ maroTh ciy:x0y OpoHIOBaHHS
HOMEpPIB, B TOMY YHUCJII OpOHIOBaHHS MPOXKHUBAaHHS B HACTYINHOMY ITyHKTI
npusHaueHHs TypuctiB. 4. [IpamiBauku TIL MOXyTh Takok 3a0pOHIOBATH KBUTKU B
TeaTp, OPEHAYBAaTH aBTOMOOLIb, 3aMOBUTH E€KCKYpPCiI0, OOMIHSATH BaJIOTY 1 HaBiTh
JIOMOBUTUCH MPO EKCTPEHUH BI3UT A0 cTomaToJiora.5. BoHM TakoX MiIKaXyTbh, K
IpoixaTh OO0 HaWONMKYOTO PO3BAXKAJIBHOTO LIEHTPY 1 J€ 3HaXOAUTHCA PECTOPaH,
AKUW HaJa€ BUCOKUM TUTAYUHN CTUIbUUK. 6. Y TypuCTUYHO-1H(GOpPMALITHOMY HEHTpI
MOBMHHI TPALIOBATA NPUEMHI OCOOUCTOCTI, AKI Pago JOMOMOXYTh y OyIb-sKii
CUTYyalli, BMIIOTb MPAIfOBaTH 3 KOMIT'FOTEPOM, MAaTUMYTh XOPOIi HABUYKU PO3MOB

I10 TGJIC(i)OHy Ta HABUYKH ITMCCMHOI'O MOBJICHHSI.
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Speaking exercises

L Ly

@XV.Put the lines of Tourist Information Centre
conversation in the correct order. Then practice the
dialogue. One person should be the Tourist Information
Officer (TIO) and the other should be the visitor (V):

L L LSRR PRPTPRPIN
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o<
)

N
What type of place are you looking for?

_ Y,

s . N

Yes, we’re looking for somewhere to eat.

\_ Y,
There’s a very nice restaurant on Queen Street. Why don’t you go there?

s N
No, that’s all, thanks.

_ Y,

s N
Is there anything else | can help you with?

_ Y,

s N
Have a good day.

_ Y,

s N
Can | help you?

_ Y,

P
Somewhere that’s not very expensive.

(&

Ok. Thank you very much. We’ll try.

VI. Customers come in all shapes and sizes.

Working in a Tourist Information Centre, you will meet very
different people. Here are some customer types. Have you

ever met such people? How would you deal with them?
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¢ The questioner: asks a lot of questions even though they don’t really need to

know;
+ Straight to the point: wants a clear simple cariice
answer to their query, and nothing extra; custom®’ 4 *
« Empty head: not sure what they want to gxcellent %“ .
know, but they feel they ought to ask G°°‘:3g "
something; ::,, O

¢+ The shy one: wants help but won’t ask for it;

« Know-it-all: wants to tell you how much they know;

+» The sponge: fascinated by everything you have to say and absorbs all the
information

How would you treat them?

%XVII.Complete the Information sheet for your city or

region or for the place where you are studying. You may

invent any info you need:
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Split into two groups. Group A are Tourist Information
Officers, group B are visitors. Make up dialogues according

to the scheme:

Offering help « Can | help you?
* May I help you?
Asking for more detail » What type of place are you looking for?

* Did you have anything in particular in mind?

Making a suggestion * Why don’t you go there?

» [ can recommend it.

Offering more help « Is there anything else I can help you with?

» Would you like any more information?

Ending the conversation » Have a good day.

* [ hope you enjoy (the meal).

O/Q(VIII. Role-play. "“Excuse me, where is the train
station...?” Study the following scenario and act out the
situation in class:

Place: The market place in your town
Time: 2 o’clock in the afternoon
Characters: You and a foreign tourist

Situation: A foreign tourist stops you to ask for directions to the

train station. They don’t speak English very well
Scenes:

1) The tourist asks you for directions to the train station. You don’t understand them
well, but give them directions to the Tourist Information Centre, where they can get a

map of the town.
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i) Later in the afternoon: you meet the tourist again. They can’t find the Tourist
Information Centre. You agree to go there with them.
1ii) At the Tourist Information Centre you ask for train times for the tourist, but

unfortunately they have now missed their train.

If there are three people in the group the third character could be:
a) Someone who works at the Tourist Information Centre
b) The tourist’s friend or partner
¢) The mayor of your town
X Reading exercises:

4’ XIX.Read and dramatize the following dialogue:

In A Tourist Information Office

A: Good morning. Can | help you?

B: Yes, do you have a map of the city |
centre?
A: Yes madam, here you are.

B: We’d like to go to the history
museum this morning. Is it far from

here?

A: No, it’s only about 5 minutes’ walk.
B: Could you give us some directions?
A: Certainly madam. Turn left out of the hotel and continue for 250 metres until you
arrive at a set of traffic lights. Turn right at the lights on to Museum Street. Continue
down this street for a few minutes and you will see the history museum on the right
hand side opposite the police station. It’s clearly marked on the map.

B: And do you know the admission price for the museum?

A: It’s £8.00 for adults.

B: Thank you. After the museum we’d like to go to the zoo. How do we get there?

57



A: | suggest you take the number 14 bus. It leaves every ten minutes from the bus
stop in front of the museum and goes directly to the zoo. The bus journey is only
about fifteen minutes.

B: How much is the bus fare?

A: One moment madam and I’ll check......... It’s £2.50 per person madam.

B: That’s great. And can you recommend a good restaurant for this evening?

Not too expensive but good value for money.

A: Yes, of course. | recommend the White Hart Hotel on King Street. A main course
will cost around £10.00 and it has a very nice atmosphere.

B: Thanks for your help.

A: You’re welcome. Have a nice day.

é: Match the words in A with their definitions in
%ﬂe a dictionary to check your answers:
B
1. traffic lights a. act of travelling from one place to another
2. admission price b. most important part of a meal
3. journey c. road signals with green, orange and red lights
4. fare d. cost of entering a building or an event
5. main course e. money you pay to travel by bus, taxi, plane or train.

=

t%ﬂ XXI. Choose the correct word in italics to make true
sentences according to the dialogue:

a) The tourist asks for a postcard / map of the city centre.

b) First of all, the tourist would like to visit the science / history museum.

c¢) Next they would like to go to the zoo / fair.

d) I\rll the evening the tourist would like to go to a restaurant / hotel.

%ﬂ XXII. Complete the directions given to the tourist with
the words below:

right, map, left, traffic lights, station, down, turn, meters, marked , opposite
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“Turn out of the hotel and continue for 250 until you arrive at a set

of : right at the lights on to Museum Street. Continue
this street for a few minutes and you will see the history museum on the -hand
side, the police . It’s clearly on the ”

\(%.ﬂXXIII. Complete the sentences below with the numbers
from the dialogue:
a) The history museumis only abouta _ minute walk.
b) The admission price for the museum is £
c) Bus number _ goes to the zoo.
d) The bus leaves every _ minutes.
e) The bus journey tothe zooisonly  minutes.
f) The bus fareis£  per person.
g) At the White Hart Hotel, a main course will cost around £
Business Skills
Why Writing a Covering Letter?

You never get a second chance to make a first impression, right? First impressions
are always important. Well, when you apply for a job, most employers want to have 2
important documents from you:

v" ACVoraresume

v' A covering letter
Your CV and letter are usually the first impression that an employer has of you. And
because an employer may have hundreds of job applications to consider, you have
about 15 seconds to make sure that first impression is a good one.
Before even looking at your CV, an employer usually reads your covering letter. If it
Is badly-written, or untidy, or difficult to read, your CV will probably go into the
nearest bin. If it is well-written, attractive, easy to read and persuasive, the employer
will turn to your CV. It's that simple!
A covering letter is a short letter sent with another document - a CV/resume. It is

called a covering letter (BE) or a cover letter (AE). Sometimes is also called a letter
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of application. Your letter of application is a sales letter. The product it is selling is
your CV.

The layout of a modern business letter in English is very simple. Your address is at
the top, on the right or in the middle. The rest of the letter can be in 'block' format,
with each line starting on the left. Try to keep the whole letter on one single page,
with plenty of white space.

Here is the typical format for your covering letter:

1 Your address
telephone - fax - email

Put your address + your
telephone number, fax

and/or email address at 1 Your address
the top in the centre OR telephone
on the right. fax

email

Do NOT put your
name here.

Do not write the date as numbers only, for two
reasons:

1. It can be considered too official and therefore
2 Date impolite.
2. All-number dates are written differently in
British English (31/12/99) and American
English (12/31/99). This can lead to confusion.

This is the name of the person to whom you are
writing, his/her job title, the company name and
address. This should be the same as on the envelope.

3 Destination name
and address

This is the reference number or code given by the
employer in their advertisement or previous letter. You

4 Reference write the employer's reference in the form: "Your ref:
01234'. If you wish to include your own reference, you
write: 'My ref: 56789'.

A letter in English always begins with 'Dear...", even if
5 Salutation (Dear...) you do not know the person. There are several
possibilities:
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6 Subject

7 Body

8 Ending (Yours...)

9 Your signature

10 Your name

11 (Your title)

12 Enclosures

L

o Dear Sir

Dear Madam
Dear Mr Smith
Dear Mrs Smith
Dear Miss Smith
Dear Ms Smith

The subject of your letter, which for a job application
Is normally the Job Title.

The letter itself, in 3 to 6 paragraphs.

« Yours sincerely
« Yours faithfully
« Yours truly

Sign in black or blue ink with a fountain pen.

Your first name and surname, for example:

« Mary Smith
« James Kennedy

If you are using company headed paper, write your Job
Title here. If you are using personal paper, write
nothing here.

Indicate that one or more documents are enclosed by
writing 'Enc: 2' (for two documents, for example).

g XXIV. Read the following sample of a covering letter:

4 Heart Street

Outbacksville NT 8989

T: (08) 888 888
M: 0499 999 999

E: fletcherc@email.com

17 April 2012

Philip Simons
Aussie Getaways
35 Flood St
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Darwin NT 0800

Re: tourist information officer position
Dear Mr. Simons

| wish to apply for the position of a tourist information officer with Aussie Getaways
as advertised in The Northern Territory Daily on the 11" of April, 2012.

During my seven years in the travel and tourism industry, |1 have worked across
education, tour management and promotions. In my current position with Outback
Adventures, | am responsible for leading tours of up to five days, catering to all
customer needs, planning provisions and itineraries, giving educational talks and
ensuring the overall safety and enjoyability of our clients’ travel experience.

During my time as a student | have had a variety of part-time and vacation jobs, all of
which have required me to work as part of a team and to deal directly with the public.
I found my work at our local Tourist Information Office (2007-2008) particularly
valuable in teaching me the importance of determining customers' needs and
providing clear and accurate information in response to those needs.

In addition I possess a Senior First Aid Certificate, a driver’s license, and speak
Japanese, German and French. | also possess the energy, passion and knowledge to
be an enthusiastic and responsible Tourist Information Officer, and | enjoy the
opportunity to meet people of all ages and cultures, and to show them just how
beautiful this country of ours is.

I will be available for interview at any time to your convenience. | look forward to
hearing from you shortly and enclose my CV for your consideration.

Yours sincerely
94 ) n. ?g 5 é
Christine Fletcher

%XXV. Write your own covering letter for any tourism

position you like.
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Unit V. TRANSPORTATION SECTOR

@ I. Read and learn the following words and word
combinations:
to arrange [o'reind3] opranizoByBaTu
transportation sector [ treenspo: ‘'te1/n] cekTop nepeBe3eHb
due to [dju:] 3aBasKH
advanced [od'va:nst] BUCOKOTEXHOJIOTIYHUH, IPOTPECUBHUIA
vehicle [ 'vi:okl] TpancniopTHuii 3acio
low fares [fes] Hu3bKi TapUhU
advent [ 'advent] BHHUKHCHHS
shrink [Jrik] 3By>xyBaTH, 3MeHIITyBaTH
accessibility [oksesa'biliti] mocsxHicTh
off-the-beaten-path - Bxamuni Big
MPOKJIAJCHUX CTEIKOK
transport mode - TpaHcnopTHHUI 3aci0
to ferry [ 'feri] mepeBo3uTH
luxury ['Iakfari] po3kimuui
cruise ship [kru:z] kpyi3umii naiinep
to get around - mepecyBaTHCh 110, B3IOBX

duration [dju'rerfn] TpuBamicTh

to set the tone 3amaBatu ToH
surrounding [sa'ravndim] oTo4yeHHs, cepeToBUIIEC
requirement [r1'kwaramant] Bumora

feature [ 'fi:tfa(r)] puca

freight [freit] BanTax, ppaxt

freight and passenger traffic [ pasind3za(r)] mepeBe3eHHs, pyx BaHTaxy Ta
nacaxupin

to experience [1K'sprarions] mepexxuBaTH

saturated ['satforertid] nepenacuuenumii
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to commit [ko'mit] 30608’ s13yBaTn

passenger flow [flou] moTix macaxupis

to undergo [ Ando'gou] 3a3HaBaTH, BATPUMYBATH
renovation [ rena’verfn] pekoHCTPyYKIIis,
OHOBJICHHS

to expand [1k'spand] posmmproBatu

retail operation ['ri:terl] po3apiOHa misuTbHICTH

obvious [ 'pbviss] oueBuaHMiIt

e,

via ['vaia] 3a qoromororo, yepes - e TR
annually ["&njuali] mopiuHo F 73
vacation [va'kerfn] BixmounHoK
support industry [se'po:t] miaTpuMyroda

MIPOMUCIIOBICTh

motor coach [koutf] aBT0OYC

rental company [ 'rentl ‘kampani] kommasis, sika 3aiiMaeTbCst MPOKATOM

shuttle bus [ [atl] npumicekuii aBTOOYC

marine-based [ma'ri:n] Mopchkwii

highway ["harwer] moce, aBTomMarictpaib

vessel ['vesl] cyano, yoBen

all-day trek moxig Ha Bech 1€eHB

bulk [balk] 06’ emuuii, Benmukoro po3mipy

shipment [’ fipmont] BaHTax, mepeBe3eHHs
‘% II. Read and translate the

“following text:

Tourism was earlier defined as an industry that arranges movement, comfort

and enjoyment of people. The ‘movement’ in this definition is provided by the
transportation sector.
Tourism is all about travel and the role of transportation in its operation is vital.
It is largely due to the improvement of transportation that tourism has expanded -

advanced vehicles plus low fares have made travel to all corners of the world
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possible. The advent of flight has shrunk the world, and the motor vehicle has
increased accessibility of areas once considered off-the-beaten-path. Improvement
In transportation and transport modes has brought tourism to a whole new level.
Nowadays transportation links the various destinations, ferries people and goods and
includes everything from direct, efficient air travel to luxury cruise ships.

Transportation in tourism is most often seen as just part of the tourism system
which is in charge of bringing the tourists to the destinations, a means of getting
around the place and leaving it once the duration of the trip is over. However, the
transportation system of a destination plays a much bigger role. It does not only get
people from here to there. Transportation experiences often set the tone for travel
and leave impressions that can last a lifetime. Thus transportation is about making the
journey pleasurable and efficient, with good service and comfortable surroundings.

Transportation modes are an essential component of transport systems since they
are the means by which mobility is supported. According to the modes of transport
the sector is divided into four categories: Air, Rail, Ground and Water. Each mode
has its own requirements and features, and is adapted to serve the specific demands
of freight and passenger traffic.

Among the different modes of transport, air transport has experienced the
fastest growth. However, it must overcome the problem of its infrastructures
becoming saturated. Every country is therefore committed to modernizing and
adapting the infrastructure to increasing passenger flows, whilst also improving their
rights and safety. As passenger traffic continues to increase, airports are undergoing
major renovations, and are expanding retail operations and marketing efforts.

Rail transportation offers many advantages and is (for obvious reasons) used
for domestic or inter-continental purposes. Via rail, every country’s national
passenger rail service carries millions of passengers annually. There are international
and smaller regional railways that employ staff for positions from selling tickets to
operating the train. Rail travel is a relaxed, scenic way to travel, and is becoming

increasingly popular as a vacation, rather than only as a way to get to a vacation spot.
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Ground Transport The majority of travellers use private vehicles to travel
within the country or abroad. There is a whole support industry for people and their
cars. There are also other types of ground transportation businesses, including motor
coach travel, taxicab operations and vehicle rental companies. Because many
travellers arrive at their destinations by air, they often need rental cars or bus
transport to get them from the airport to their accommodations or events. This
constant demand supports a large number of national and international rental car
companies as well as regular shuttle bus and taxicab trips.

Water Transport Marine-based businesses include ferry companies, marinas,
cruise lines, water taxis and other forms of water transportation. Large numbers of
tourists take water cruises each year, cruising from one country to another. There are
also ferries that link highways inside the country. Ferry travel can be on a vessel that
holds one or two cars and travels for four or five minutes each way, or can be a huge
super ferry that transports millions of people each year on journeys that take from
half an hour to all-day treks. Sea freight is usually used by companies who ship a
large amount of goods at once, with longer lead times. This mode of transport is the
longest, yet is ideal for bulk shipments such as coal and minerals.

III. Answer the following questions to the text:
% What helped tourism to expand so much?
. What is the role of transportation in tourism?
How many ways of travelling can you think of?
What problems can you have with each of these ways?
What do you know about contemporary air transport and its problems?

Speak about rail transportation. Is it important in your country?

N o o B~ W

What ground transportation businesses can you name? Are they popular in
Ukraine?

8. What marine-based businesses operate in Ukraine and abroad?

9. How often do you travel by air, rail, underground, road and sea?

10. What do you enjoy / don’t you enjoy about travelling?
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Phonetic exercise

%( IV. Cross the odd word out:
Q‘ pew level ferry rental

fast last also vast

bulk must huge number

ground four hour about

each ideal means leave

also half all  small

mode role tone come

Vocabulary exercises
%V. Give Ukrainian equivalents of the following, make up
y:)ur own 5 sentences with the phrases:
improvement of transportation; area considered off-the-beaten-path; in charge of;
once the duration of the trip is over; pleasurable and efficient journey; adapted to
serve the specific demands; requirements and features; for domestic or inter-
continental purposes; national passenger rail service; relaxed, scenic way to travel,
national and international rental car companies; to take water cruises; to travel for
four or five minutes each way; sea freight; to ship a large amount of goods at once

—

=4 VI. Give English equivalents of the following:

-

MOJIOPOK JI0O BCIX KYTOUKIB CBITY; 30UIbIIYBaTH JIOCTYMHICTh; aOCOJIOTHO HOBHIA
PiBEHB; ChOTOHI; €(pEKTUBHA MOJIOPOXK JIITAKOM; 3aJUIIATH BPAKEHHS HA BCE KUTTS;
BOKJIMBUN KOMIIOHEHT; PyX BaHTAXy Ta MACaXUPiB; MOJIEPHI3AIlS Ta alanTyBaHHS
1H(PpacTpyKTYpH; OKpaIIeHHs TTpaB Ta 0€3IMeKH; pO3IMIMPIOBATA PO3APIOHI omneparii,
MpOMOHYBaTH OaraTo TmepeBar; MIOPIYHO TIEPEBO3UTU MUIBHOHM MACaKUpiB;
BUKOPUCTOBYBAaTH TIPUBATHI TPAHCIOPTHI 3aco0H; BUIU BOJHOTO TPAHCIOPTY;
BEJIMKA KUIbKICTh TYPHUCTIB
\(';"éﬂ VII. Find three synonyms for each word in the table:

transportation traveller renovation sector
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renewal, part, carrying, segment, wanderer, restoration, moving, tourist,

shipping, voyager, repair, section

\('%j VIII. Find ten forms of transport in the word puzzle:

-
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C'éﬂ IX. Match the words with a similar meaning:

UK English US English

a) petrol 1 Subway

b) lorry 2 gas / gasoline
c) car park 3 license plate
d) motorway 4 gas pedal

e) underground 5 parking lot
f) number plate 6 truck

g) coach 7 highway

h) accelerator 8 bus

\(%ﬂ X. Put the following words in the correct groups. Do
the words refer to travelling by air, by ship or both?

flight attendant, ticket, cabin, steward, label, board, port, captain, disembark,
boarding card, pilot, gate, take-off, passport, purser, departure lounge, land,

crew, leave, arrive, sail, fly, landing card, check-in desk, customs
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XI. Study the following definitions:

" &

Voyage — a long journey, especially by sea or in space, e.g. an around-the-world
voyage
Tour — a journey made for pleasure during which several different towns, countries,
etc. are visited, e.g. a walking/sightseeing, etc. tour; a guided tour; a coach
tour of northern France; a tour operator
Trip — a short in time (even if it is long in distance) act of travelling from one place
to another, and usually back again: a business trip; a five-minute trip by taxi
Excursion — a short trip made for pleasure, especially one that has been organized for
a group of people, e.g. an all-day excursion, weekend excursion.
Expedition - an organized journey with a particular purpose, especially to find out
about a place that is not well known.
XII. Now use the words from the previous exercise to
complete the sentences:

1. The Titanic sank on its first . 2. This was a long and difficult

across the mountains. 3. Scientists organized the first to the
South Pole many years ago. 4. Our group went on an all-day to the

island. 5. | enjoyed this coach of northern France very much. 6. The return
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was very tiring. 7. We had a rather rough on the ferry. 8. She’s

just back from the business to Tokyo. 9. They've gone on a guided
around North America. 10. There are regular weekend throughout the
summer.11. She plans to participate in an around-the-world this year.

XIII. Translate into English:

. CeKTOp mepeBe3eHb € KUTTEBO BXKIUBUM I TypusMy. 2. PomupeHHs Typusmy
B110YJI0CS 3aB/ISIKM PO3BUTKY 3aC001B IepecyBaHHS Ta BUHUKHEHHIO aBIaTPaHCIIOPTY.
3. Huspki Tapudu Ta BHCOKOTEXHOJIOTIYHI TPAHCIOPTHI 3aco0U JO3BOJSIOTH
3MIMCHUTH NOJOPOK Y HalBIIJAJICHII KyTOUKH cBiTY. 4. B maHuii yac icHye 6araro
BOJHUX TPAHCHOPTHUX 3aco0iB, IMOYMHAIOYM BiJ MApOMIB, SKI TPAHCIOPTYIOTH
MacaXUpiB Ta TOBAPH, IO PO3KIIIHUX KPYI3HHX JIAWHEPIB, HA SIKUX MOXHA 31MCHUTH
KpPYTOCBITHIO TOAOPOXK. 5. Cepen pi3HUX BU/IB TPAHCIIOPTY, MOBITPSHUNA TPAHCIIOPT
3a3HaB HaMOUIBIIOrO 3pocTaHHs. 6. KokHa kpaiHa MOBMHHA MOJEPHI3yBaTH BJIacHY

1H(paCTPYKTYypy Ta aJanTyBaTH ii A0 MOCTIHHOTO 3pOCTAHHS MACAXKUPONOTOKIB.

Speaking exercises
% IV. Choose the best answer to the following questions:
1. How can | get around Lviv?
A. You can get around the city easily.
B. You can take a bus, a tram or a taxi.
C. The coach is cheaper than the train.
2. Where can | buy bus tickets?
A. At the bus station.
B. It’s best to walk.
C. No, you can’t.
3. What about driving in the city?

A. There’s a car park near here.

B. How about getting the train?

C. I wouldn’t recommend it.

H
QUESTIONS

4. Is there a lot of traffic in the city?
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A. Yes, it’s quite busy.
B. No, it’s not.
C. There are buses.
5. Can I hire a car to go outside Paris?
A. The airport is 20 minutes away.
B. Yes, but it’s expensive

C. Come next time.

%XV. Choose the correct question for the answer that's

given:

0.0 HAN
© Why did you charge me €5 more? N :)g'ﬁ" W’J@gvcgﬂ\")%v

. . o) 0_0'0.6? Ao
“ Did you give me back my change? :,} Q.‘Q(. 9«1. ¢ AN’.\&
© Do I have to change trains? :.VQ (.“??). '0’. ::o féf
2) ANSWER: No, only regular seats. ..\5 V¢ 00 : 9: (0%0
© How much is the ticket? ‘ ..)('"gtév
© Does this train have sleeper seats? (0 .p.
“ Do I have to change trains? "%'
3) ANSWER: Yes, it's 10% cheaper if you have your International Student Card.
“ canl get a student discount? o ‘9.1..
" Is there a discount for seniors? ;‘.@%gﬂ?{&
©Is there another train to London today? ‘&?:vo?
4) ANSWER: No, it's a direct train, Go%*
© Does this train have sleeper seats?
© How much is the ticket?
-

Do | have to change trains?

5) ANSWER: No, we'll put them in the bus baggage compartment.

“ Did you find my bag?
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“ Dol haveto bring my bags on the bus? f

" Is this the only bus station in this city?

6) ANSWER: Yes, there are three stops before the station.

© s this the only bus station in this city?

© Are there any buses going to Charleston today?

I

Does the bus stop anywhere before the central bus station?
7) ANSWER: Yes, if it's not expired you'll get 70% of the ticket price back.

Can | get a refund ( = money back) for an unused ticket?

“ canl get a discount if | buy my ticket in advance?

“ Do you have a schedule I could look at?

8) ANSWER: If you buy your ticket one week in advance, it'll be 20%

¢

cheaper.

Can | get a discount if | buy my ticket in advance?

Can | get a refund ( = money back) for an unused ticket?

“ Do you have a schedule I could look at?

¢

9) ANSWER: Yes, there's one at 10:00 AM, and another at 5:45 PM.
Can | get off before the central bus station? '

© Are there any buses going to Charleston today?

© s this the only bus station in town?

10) ANSWER: No, they leave from Victoria Station.

© How much is a ticket to Brussels?

“ How long is the trip to Brussels?

“ Do trains to Brussels leave from this station?

"’ XVI. Match the sentence halves and practice giving
recommendations:

1 You can get to

2 You could go by
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3 You can get

4 You can also buy a

5 You might want to change money
6 You can purchase coach tickets

7 You might want to travel

8 You might not want to travel

a) by coach to the city because it’s cheaper.
b) at the railway station currency exchange.
c) ticket from the train conductor but there is some extra charge
d) by coach because it often takes longer than the train.

e) train because it’s faster than coach or car.

) tickets from the train station or from the travel office.

g) from the coach station or from private coach operators.

h) Lviv from any Ukrainian city or town.

%ﬂ XVII. Match the following questions to answers and
restore the dialogues:

__It stops here every hour on the hour.

__No, it doesn’t. You need to take number 13.

_1. Does this bus stop at the museum?

F CONCEPTUAL ART 4 __How often does the bus stop here?
Il. _ There is a bus stop over there.
__Take the bus no. 8.
__The bus starts every ten minutes.

__How long will the next bus be?

__Where do | get off for the museum?
_1.Excuse me, where can | get a bus for the Market street?
__What bus do | take to get to the museum?
__At the fifth stop from here.

[11. _ No, not yet. It’s the second stop from here.
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\ _1.Aren’t we at the museum yet?
1 \(—\(‘:}% __One ticket for Mission Street.

-

&

=

__It’s over there, next to the information desk.
__Where is the ticket office? = Where can | get a ticket?

__First or second class?

‘%ﬂ XVIII. Complete the following dialogues and act them

O”-O®ORFOILOITLOIDTOITOD

out in class:
% AT THE CAR HIRE PLACE
(C: client R: rental clerk)
Fill in: pounds, cost, small, like, car, rental, certainly, morning, tomorrow, help,

fiesta, insurance, form, license, card

: Good morning. How can | you?
: Good . Can | arrange car here?
Yes, , sir. When would you like the
: For three days, starting morning. \
: All right. And what kind of car would you ?
: I don’t really mind, but I only need a one.
. | have a Group B car, a Ford , available. Would that be all right?
- That sounds fine. How much will it ?
: The cost per day is 35 , Sir.
: Does that include all the extras?
: Yes, that’s with unlimited mileage and full
: Excellent! Well, can | do the paperwork now, to save time tomorrow?
: Certainly. I'1l just need to fill in this with your details.
: Good. Right, here’s my driver’s and my passport.

- And how will you be paying for the car sir?

: By visa - here’s my

&
{ AT THE TOURIST INFORMATION CENTRE

(T: TIC officer, C: client)
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Fill in: else, map, transport, long, evening, do, airport, very much, madam, here,
the Cathedral, right

T: Good , What can | for you, madam?
C: Good evening. Could you tell me how it takes to get to the ?
T: Would that be by taxi or public ?

C: Oh, the flight’s not till 6 o’clock, so I've probably got time to take the bus.

T: Anything  ?

C: Yes,please Ineeda  of the city.

T: Of course, _ you are. We are here (pointed on the map). From here you can
visit_ | the new park and some commercial galleries.

C:All__ , thankyou

T: It’s a pleasure,

O/iXIX. Role-play. Imagine that you are a car hire agent.
Always ask for the following information when taking a car
hire booking:

e duration of rental period

...How long.....would you like to hire the vehicle for?
o type of license (_NEW YORK STATE, )

““““““““ — ) o
DRIVER LICENSE

ID: 012 345 678 CLASS D
DOCUMENT

SAMPLE, LICENSE

2345 ANYPLACE AVE

ANYTOWN NY 12345

DOB: 06-09-85

SEX:F EYES:BR HT:5-09
E: NONE

vteeeeennn..dO yOU have?
e what extra services are required?
eeevee .o unlimited distance option at
$15 a day?
e pick up and drop off points

1l

8

R: NONE
ISSUED: 09-30-08 EXPIRES: 10-01-16 8AJ1

g

Do you know where ......................... ?

e method of payment

veevee... . for the car?
Work in pairs. Student A is a car hire agent, student B wants

to hire a motorhome for two weeks’ touring in America
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starting from the day after tomorrow. Find out the following
info:
v what kind of driving license you need;

v" where the vehicle can be picked up from;

v" what the rates are (insurance, mileage etc.);
v what happens in the event of breakdown or an accident;

v what happens if you cancel the agreement and bring the vehicle back earlier
than expected.

XX. Read the following phrases and say, whether they

an be said by a tourist or by a ticket agent. Make up a
dialogue “At a Train Station”, using these phrases:

» Excuse me, what time does the train leave?

» Which platform does it leave from?

» Do you want a single or return ticket?

> Is there any special fare for students?

> What time does it arrive in Oxford?

» Do you want preference or ordinary class? mSingle ticket
Frinted onc

C)//FXXI. Role-play. A tourist at the information kiosk has a
problem with his ticket. He is talking to one of the
employees behind the counter. Practice their conversation

with a partner:

Tourist: | just bought this ticket to Chicago, but the
ticket agent made a mistake.

Employee: What’s the problem?

Tourist: | paid for a round-trip ticket, but he gave me a
one-way ticket. I just saw the mistake a minute
ago. What should I do?
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Employee: Talk to the agent who sold you the ticket. He can give you a new one.

Tourist: But look at the line! If I wait in that line again, I’ll miss my bus!

Employee: Hmm. Which agent helped you?

Tourist: The one on the left 5 Are YouOn @
: : 2 .

, , _ - TheRight &

Employee: All right. Let’s talk to him. % Bus? 1

. P

Tourist: Thank you. | appreciate your help. | B = |3

Now can you try the following situations?
1. A: You are waiting for the bus to Manchester. You bought your ticket, but now
you can’t find it. You go to the information kiosk to see if anyone found the
ticket and turned it in. You ask what you should do.
B: You are working at the bus station information kiosk. You have not seen
this person’s ticket. You tell the person he will have to buy a new ticket if he
can’t find it.

2. A: You bought a return ticket to Galway, but you have just noticed that it is a
one-way ticket, although you paid for a return ticket. Try to change your ticket.
B: A passenger has a problem with his/her ticket. Try to help them.

3. A: You bought a ticket to Cork, but you have just realized that the ticket you
have is for another city. Your bus leaves in 20 minutes. You need to change
your ticket quickly.

B: You cannot change the person’s ticket as the bus for Cork is already full.

Try suggesting taking a different bus tomorrow morning instead.

o Reading exercise
00.
/’, XXII. Complete the text with words and phrases from the list:

handling, private, rental, complaints, licenses, pamphlets, agents,

resorts, service, useful, greet, process, management

RENTAL AGENT
Rental rent automobiles, recreational vehicles, boats and other forms
of transportation for use by clients. They are employed by automobile, boat
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or recreational companies at airports, and marinas. Wherever they work,

their general duties are the same. Main tasks revolve around customer skills;
other duties relate to cash , handling rentals and returns, displaying
brochures and , and generally ensuring that the office is tidy and organized.

His or her main duties are:
> to customers
» to provide information on products,
availability and rates
» todiscuss _ agreement with client
» to process rental agreements, sell

insurance and check driver’s

» to respond to customer
» toensure client is escorted to vehicle and a quality check is done

> to payments

Professional attitude and appearance as well as good communication skills are
required for this position. Desired skills are sales and marketing, computer, and time
skills. Customer service and cash handling experience is also valuable, as are

problem-solving skills. A second language is

Business Skills — A Vehicle Rental Agreement

=
XXIII. Study the following vehicle rental agreement,

fill in this form for any of your imaginary deals:
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Motor Vehicle Rental Agreement

Company name:
Address:
Phone:
Vehicle Reg No Area ofuser M| edius from rental loction
Make: Diate out: Time: am
Model: Due in Time: am
Year: Actual time In: am
Colaur: Extra Hours:
Rental location: Km Out:
Return location: K in:
Damage/Loss liability Total km:
Credit card: Less Allowance:
Expiry date: Extra Klms
Hirer responsible for all single
Vehicle damage | Accept | Decline
. E [ Accigent | | |
(card holders authorisation) el LI AEEcE
Authorisation No Liability Warver U L
Windscreen ‘Waner | |
Hirer Full Name:
Dieposit Charges Extension
Address: Craiby
X5
DOB: Weslkly
Licence No X5
Expires: Monthly
State: X3
Local Address: Extra hours
X5
Fhone: Fuel
X5
Joint Hirer Full name: Relocation fee
X5
Address: Liability Waner
wt
DOE: J ) W/Scrn Waiver
» i —o e —— o - . P




Unit VI. WHAT TO EXPECT AT THE AIRPORT
@I. Read and learn the following words and word

combinations:

line / queue [kju:] gepra J‘ ] ¥

to be delayed [dr'lerd] 3arpumyBatHcs

security checkpoint [s1'Kjooarati 'tfekpoint] KoHTPOIBHO-TIPOIYCKHHIA TyHKT
hassle-free [hasl] 6e3 meTymHi pr—

carry-on / hand luggage ['1agids] pyuna noknaxa , & =

y

trolley [ 'troli] Bi30oKk, BaroneTka
departure [di'pa:tfa(r)] Bix i3, BT
arrival [o'raivl] mpuOyTTs, npumit
concourse [ 'kogkos] 3amn, BecTuOI0IH
check-in desk criiika peectparii

boarding card ['bo:dm] mocankoBuii TagoH

overhead locker Bepxus macgxa Security Check Point
/ Ticketed Passengers Only

departure gate Buxig Ha OcaaKy Beyond This Point

pat-down [pat daon] oGrryk

same-gender ['dzenda(r)] oaniei crari

departure lounge [lavnd3] 3an BuaBOTY

duty-free goods - 6e3muTHI TOBapH

departures board [bo:d] Tabnuns po3kiamy 50Ty
boarding ['bo:dimg] mocanka

ground steward ['stju:od] npamiBHHK acpomopTy

flight attendant [2'tendant] ctroaps / cTroapaeca
window / aisle seat [ail] miciie Oinst BikHa / OiJIs IPOXOAY
safety announcement [o'nasnsmont] orosorieHHs 3aX0/1B O€3MeKH

to fasten ['fa:sn] mpucrebnyTn
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seat-belt macox / peminb Oe3nexn

landing card - mocaaxoBuii TaJIOH / KapTKa

to take the green / red channel ['tfeenl] odoupaTu 3encHwmit / YepBOHUI KOPHUIOP
JUIS TIPOXOJIKCHHSI MUTHOT'O KOHTPOJTIO

to pay import duty ['1mpo:t ‘dju:ti] crmaTuTi MOAATOK Ha IMIIOPT

o I1I. Read and translate the following text:

A’ What to Expect at the Airport
In the ever-changing world of air

travel, it can be difficult to know what to
expect when you arrive at the airport for your

flight. Will you be able to check in quickly or

will the line stretch out the door? Will your

flight be delayed? And what surprises await

you at the airport security checkpoint?

No one can guarantee you a hassle-free trip through the airport, but if you read
the following guidelines, it may help you sail smoothly through the airport on
your next flight.

Whether you’re flying first class, business class, or economy class, the
procedure is pretty much the same. For domestic flights, you should be at the airport
at least two hours before your flight is scheduled to leave if you're planning on
checking luggage. If you're bringing just a carry-on, allow at least 90 minutes. If
you're flying an international destination, arrive at least two hours earlier. During
peak travel times, allow even more time at the airport perhaps some extra 30 to 60
minutes.

When you arrive at the terminal building, you’ll find plenty of trolleys for your
luggage. Once inside the departure concourse there are check-in desks where your
ticket will be checked and you’ll be given a boarding card. Your luggage will be
weighted and put on a conveyor belt which takes it to the plane. Please note there is

a weight limit and any excess baggage will have to be paid for. You can keep one
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small bag with you and take it onto the plane as hand luggage. This may be placed
into the overhead locker, once you’re on board.

Most airports are equipped with self-service kiosks that make the process of
checking in speedier. Even better, you can usually use your airline's Web site to
check in online and print your boarding pass at home up to 24 hours before your
scheduled departure time. This will not only save your time but can also mean a
better selection of seats. However even if you have already checked in for your flight,
an airline can cancel your reservation if you are not at the departure gate on time.
Similarly, if you do not check your baggage in sufficient time for it to be loaded on
your flight, the airline is not responsible for any delay in the delivery of your baggage
to your destination.

After the check-in procedure, you should go through passport control, where an
immigration officer will look at your passport, and a security check to make sure
you are not carrying any dangerous or illegal items. Here you are asked to pass
through traditional metal detectors or new full body scanners similar to an X-ray.
You also need to put your hand luggage through the x-ray machine. Some items
cannot be taken on board as hand luggage (such as knives, aerosol cans etc.) As you
pass through security, you may set off the alarm. When this happens, you will
undergo a pat-down from a same-gender security officer. However if everything
goes smoothly, you’ll find yourself in the comfort of a departure lounge. While
you’re waiting for your flight to be called, you may buy some cheap duty-free goods
—alcoholic drinks, cigarettes, perfume, electrical goods, or souvenirs.

Soon you’ll hear an announcement or see on the departures board that your
flight is boarding. It will also tell you which departure gate to go to. Here you’ll be
helped by a ground steward while a flight attendant will direct you to your
window or aisle seat on the plane. Flight attendants will also welcome passengers on
board, give safety announcements, check seat-belts are fastened, serve meals and
drinks to passengers, collect meal trays and empty glasses, offer duty-free goods for

sale, give out landing cards and assist passengers leaving the plane.
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Once your flight is over, you pass through the immigration control and collect

your luggage from the moving conveyor belt in the baggage hall. Then you pass

through customs where you should take either the green channel, if you have

nothing to declare, or the red channel, if you have to pay import duty. Once inside

the arrival concourse, lifts and escalators will take you to all major transport services.

%III. Answer the following questions to the text:

1. How early should you arrive at the airport when you’re flying a domestic or an

international destination?

© o N oo g & w N

o

flight
cancel
open
leave

early

What do you first do when you arrive at the airport?

What do you know about the check-in procedure?

How can your check-in be faster and easier?

Where do you go after the check-in?

How do you pass the security checkpoint?

What can you do while you’re waiting for your flight in the departure lounge?
What do flight attendants do on board?

What is the procedure after the flight?

Phonetic exercise

IV. Cross the odd word out:

will print lift N
pass  baggage passport 4: Arrivals/Z
one process  only I —
peak  overhead cheap eparturjee\
already least head P NN

Vocabulary exercises

=
V. Give Ukrainian equivalents of the following, make

up your own 5 sentences with the phrases:
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ever-changing world; airport security checkpoint; hassle-free trip; domestic /
international flights; terminal building; departure concourse; to place into the
overhead locker; equipped with self-service kiosks; in sufficient time; to go through
passport control; dangerous or illegal items; a pat-down from a same-gender security
officer; cheap duty-free goods; to check seat-belts are fastened; to give safety
announcements; to give out landing cards; to collect luggage; to pay import duty; to

have nothing to declare

\"“ﬁ

@ I. Give English equivalents of the following:
npuOyBaTH B aepomNoOpT; 3aTPUMAHUN PEiC; MPOUYMTATH BKa3iBKU; IMOJOPOKYBATU
nepmuM, Oi3HEC 4YM EKOHOM KJIacOM; pEeCTpyBaTH Oarak; 3BaXUTH Oarax;
MIOCTAaBUTU Ha CTPIYKOBHM TpaHCHOpTEp; OOMEXEHHs Baru; HaJMIpHA Bara;
MPUILIBUIIYBATH MPOIIEC PEECTpAIlii; pO3APYKYBAaTH MOCAIKOBUN TallOH; 3a 700y 10
4acy BIITLOTY; HE BIJAMOBIJIATH 3a 3aTPUMKY JIOCTAaBKHM Oaraxy; CKaHepu MmojiOHi J0

PEHTICHY, IPOBECTU A0 Micue 6ins BikHA 4K MicLs 011 IpoXoay

d;{] VII. Match the words with their definitions:

boarding card waiting room at an airport

departure lounge | the place where someone is going

terminal goods that are transported by ship or plane

checked building through which passengers must go to check in and
baggage receive their baggage

destination piece of paper that you have to show before

you get on the plane

pat-down bags that do not go in the passenger cabin

cargo an act or instance of passing the hands over the body of a

clothed person to detect concealed weapons, drugs, etc.

\(%ﬂ VIII. Match and learn the synonyms:
A: luggage, steward, reservation, line, pass through, hand luggage, lounge

B: go through, baggage, queue, check-in, concourse, attendant, carry on
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C::;gj IX. Match the words on the left with the words on the

right to make collocations:

A B
check-in desk
departure card
terminal class
hand ¢ e lounge &
AN
boarding @ U paggage
conveyor ’ 7 building
economy control
departure luggage
excess belt
passport gate
\" X. Make the sentences complete with collocations
from the previous exercise:
Most taxi drivers will drop you off at the right . When you get
inside, go to the and have your ticket and passport ready. As
you’re travelling , the queues can be quite long, so make sure
you get there in advance. You’ll be given your with your seat

number, and they’ll weight your bags, which will then get taken away on a

. You can carry one item of onto the plane, but if your
cases weight more than 20 kgs, you’ll have to pay , which can be
very expensive. Just before you go into the , you’ll have to go
through for a final check, and then listen out for the
announcement to tell you which you need to go to in order to

pard the plane.
‘% XI. Translate into English:
1. SlkuM KJacoM TH 3a3BHYall JITAa€ml: MNepmuM, OizHec uyu exkoHom? 2. S

MOJTFOOJISIFO CUITH OIA BiKHA, 11100 Bce 0aYuTH, a MOS MOJIpyTa JTFOOUTh CUIITH O1JIs
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npoxonay. 3. Ockinbku Ham O6arax BakuB 30 Kijorpam, HaM MPUHILIOCH AOMJIATUTH
3a HaaMipHy Bary. 4. MuHynoro pa3dy BOHM mpocTosuid B 4ep3i 30 XBWIuH, 11100
3apeecTpyBaTUCs Ta OTPUMATH MOCATKOBUN TaloH. 5. Sl HIKOIM HE HYIBIYIO Y 3ail
BUJILOTY — Y JbIOTI-Ppi MarasmHax 3aBxkau Oarato mikaBoro. 6. Ilo Bchomy
aepomnopTy po3BilIaHI TAOMUII PO3KIALy JIbOTY, TOMY MacCaXUpPU JIETKO MOXYTb
JI3HATUCh TMPO dYac BIIBOTY MOTpiOHOro iM pericy. 7. Komm s mpoxoauB uepes
METajo JETEKTOp, MPO3By4YaB CHUTHAJI 1 CHIBPOOITHUK CIY)KOM OE3MEeKu MEHE
obmykaB. Ha macta, BiH OyB Mo€i ctati. 8. Y JiTaky cTioapaud Ta CTHaplecu
00CIYyroBYIOTh MacaXMpiB: MOAAIOTh 1KY Ta HAIoi, MEpPEBIPAIOTh YU MPUCTEOHYTI
peMeH1 Oe3neku, 30MparoTh Tall 1 MOPOXKHI CKISTHKU, BUAAIOTH MMOCAJKOBI KapTKU 1
J0MIOMAaralTh MacaXxupaM 3aTUIMIATU JiTak. 9. J{asg Toro, mob He 3ami3HUTHCH Ha
MIDKHapOJIHUW peic, cini MpuOyTH y OYIBIIIO MOTPIOHOrO TEPMIHAITY 3a 2 TOJUHU 10
BIIJILOTY JIITaKy.

Speaking exercises

C&.ﬂ XII. What do you do when you get to the airport? Put

the sentences below in a correct order:

% While you wait in the departure lounge you can spend your time at many duty-

free shops.
+ At the check-in desk you receive your tickets and a boarding card.
¢+ Then you go to your gate.

% You can buy some perfumery, cosmetics, foodstuff, clothes and other things
there.

** You must pass immigration and security check where you have to show your

passport, boarding card and pass the metal detector.
%+ After landing you must go to the baggage claim where you can get your suitcases.
% Your baggage is checked, weighed and placed on the conveyor belt.

+* You must wait at your gate in the departure lounge until you can board the plane.
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(€8 ) XIII. Look at the following picture and say what items

cannot be taken on board as hand luggage:

SECURITY CHECK

oI/

BAG CHECK. IN PROGRESS

XIV. Look at the following departures board, tell what

time each flight departs as in the example:

Flight BE 153 to Jersey departs at 13:00. It is boarding now at gate number 2.

Ask and answer as in the example:
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A: What time does the plane for Jersey leave?
B: It leaves at 1 p.m.

A: Is it boarding now?

B: Yes, it’s boarding now at gate 2.

Make your own airport announcements, using the following

phrases:
Passengers flying to , flight number , departure time :
please proceed to gate number . Have your boarding card ready for

inspection.

& ) XV.Look at the following arrivals board, then ask and

answer as in the example:

A: What time does the plane from Hardwick, flight GMSTG, arrive?
B: It arrives at eight to one.

A: So, has it landed yet?

B: Yes, it has.

- Time

| GRVDH ~ Biggin Hill‘ ’

IGBSZT Lydd

[’ iGBKIS ~ Thruxton

i ’GMSTG Hardwick (Norwnch) Landed 12:52
jGM MLUL Hﬁa[g\_fjllgk_(NO[\Nl_Cl’T)_ Landed 12:53
GBYKL  Sandown Landed 13:08 §M
GELMH Hardwick (Norwich) Landed 13:14

N31 RB Bournemouth Landed 13:28

‘GBXGM Ly_g:l_ Landed 13 34
F GROKT Brimpton Landed 13:40

N1 13AC Altenrhein

N41 VVAN Calais
ITGCBX Lydd
IGMRTN Thruxton

LL ~ - T S T e ey s B o ‘—-_‘g

C',}_ib(VI.Put the following conversation phrases in the
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correct order to form mini-dialogues. Choose a title for each

dialogue as in the example:

“Getting through Customs”, “Getting out”, “On the Airplane”, “Checking In”,

“The Arrival”, “Going through Immigration”, “Getting your Luggage”,

1) Buying a ticket

___How much is a round trip ticket?
____Will that be one way or round trip?
____I'd like to reserve two seats to New York.

You can choose your seat when you check in.

2)

____Go to Gate A8, straight ahead then turn left.

___1t's $819. Will you pay by check or by credit card?

____Here's my Visa Card. Can we get an aisle seat please?

___Yes, that's no problem. You're in seats 27B and 27C.

____Can | see your ticket and passport, please?
____Thanks. Where do we go next?

____Here they are. Can we get one seat near the aisle?

3)

___It'sa Customs and Immigration form. You will use that in the airport before you

can enter the country.

4)

5)

Would you like something to drink?

Here you are. Please fill out this form before the plane lands.
Could I have Coke with no ice?

What is this form for?

I had a good trip. Thanks for your help.
It was our pleasure and we hope to see you again.
Thank you for flying East West Airlines!

How much wine is in the bottle?
89



____Do you have anything to declare?

___That's fine. Have a nice stay.

____ljust have one bottle of wine. It's a gift for my friend.
___ltcontains 750ml. :
6)

___Be sure you have your luggage ticket.

___Atwhich carrousel will our luggage be?

___Great! I'll get a cart right away.

____Atnumber 5, over there.
___Yes, it's right here attached to my plane ticket.
7)

____Sure. It will take a few moments to boot up.

___What's in the small bag?

___Okay, everything seems okay. You can go.
____Could you open it please and turn on your computer.
____I have a laptop computer and some books.

8)

____Go down to the end of the hall and the taxis are waiting just outside.

____Excuse me, where can | get a taxi?
Thank you!
@XVII. Match the following questions to answers to

complete the dialogues:

CHECKING IN
Good morning. Can | have your ticket, please? Non-smoking, please.
Thank you. Would you like smoking or non-smoking? Thank you.
Would you like a window or an aisle seat? Here you are.
Do you have any baggage? Yes, this suitcase and
this carry-on bag.
Here's your boarding pass. Have a nice flight. An aisle seat, please.
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PASSPORT CONTROL

Good morning. Can | see your passport? Thank you.
Thank you very much. Are you a tourist or on business? Here you are.
That's fine. Have a pleasant stay. I'm a tourist

\(%ﬂ XVIII. Put the items, which a ground steward usually
covers in a conversation with passengers at the check-in
counter, in the correct order:
a) ask if they want a window seat or an aisle seat
b) return tickets with luggage tags and boarding card
c) welcome the passenger
d) ask to see ticket and passport
e) tell them the seat number
f) say goodbye
g) weight and tag luggage
h) ask passenger to put luggage on scales
\(%j XIX.Complete the following dialogue:
Ground steward: Good morning.

Passenger: Oh, good

Ground steward: Could | see ticket, please?
Passenger: What? Oh yes, er.....sorry. Here are.
Ground steward: Thank , Mr Robinson.

Passenger: I was wondering, er.....Could | have a smoking seat, please?

Ground steward: I'm afraid this is a non- flight, sir. Would you prefer an
aisle seat or a seat?
Passenger: Erm....well, I'm sure. You see, it’s the first time I fly and I, well,

I'm feeling a bit uneasy about it. What | really want is the safest seat.

Ground steward: Oh I see, well there’s really to worry about. Let’s see, |
can give you an aisle right next to one of the exits. Then you’'ll have
more leg room, too.

Passenger: Oh good. That sounds all right.
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Ground steward: And could | just see your passport, please?
Passenger: Um.....oh yes....um....here you
O XX. Use the following vocabulary to act out similar
dial'/o%ues in class:
+ May I have your ticket?
¢ smoking, non-smoking
+«+ window, aisle seat
+¢ baggage, suitcase, carry-on bag
¢+ boarding pass, flight: Your gate number is ... and your flight boards at ....
+ May | see your passport, please?
+¢ tourist, business
+ How many bags do you have to check in?
+» Do you have any hand luggage?
O/f'XXL Provide your own answers to passengers’
req'uests:
Where is the toilet?

What time will we be in Paris?

How long does the flight last?

Are we going to land on time?

When will the dinner be served?

How is the weather like in Madrid?

What duty free goods do you sell?

Could I have something to read, please?

Can | watch a film while flying?

Is it allowed to smoke onboard?

Can you give me a pillow, please?

Can you close/open the air-conditioner, please?

Where should I go to take the next plane to Moscow?
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\(fg_b,j XXII. Match the following phrases said by flight

attendants to their responsibilities:
Emergency exits are at the front and rear of the plane.
Would you like anything to eat?

Do you need help with the overhead locker?
Would you like tea or coffee?

Please, fill in this Customs and Immigration form.
Have you finished with this, sir?

Shall | bring you a blanket, madam?

Please, keep your seat belts fastened while seated.
Good afternoon, sir.

Any rubbish?

provide basic safety
briefing

welcome passengers
on board

serve food and drinks
collect meal trays and
rubbish

assist with baggage
check seat belts are
fastened

give out landing cards

QA‘XXIII. Role-play. Split into two

groups. One group are passengers,
attendants.
Flight attendants:

v' greet the passengers on board,

v" show them to their seats,

v assist with baggage stowing into overhead lockers,

v make safety announcements,

v" check seat-belts are fastened,

v serve food and drinks to passengers,

v" collect empty glasses, trays and all the rubbish,
v" offer duty-free products,

v" hand out customs and immigration forms,

another -

flight

v" help the passengers leave the plane and say good-bye.
Passengers: ask all questions (e.g. Where is seat C34? Where is the toilet?

Could I and my wife sit together? I’d like some tea, please. Could you bring me
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something to read? Can | unfasten my seat-belt?, etc.) and respond to flight

attendants’ requests.
Ly q

= XXIV. Discuss the following with your classmates:

» Who has flown most in your group? Where to?

» Who has had the longest flight?

» Who has never flown in his / her life?

» What do you like most when flying? (speed, comfort, flight attendants serving
food and drinks, complimentary products for kids like colouring books,
watching films, etc.)

» What irritates you least / most while flying? (long queues at check-in, no
trolleys, delayed flight, flight cancellations, security check point, pat down
from same-gender security officer, bad food, seat belts, not enough rooms in
toilets, jet lag, lost luggage, etc.)

» What do you think needs improvement in airline service?

EG Reading exercises:
,"’XXV. Read the following text about abusive
passengers:
PASSENGERS BEHAVING BADLY

The abusive passenger is becoming a world-wide problem. Delta Air Lines crew
suffer 100 verbal and physical assaults a month, while cabin crews in some airlines
are seeking early retirement at 50 because of their stressful work. One businessman
was recently less than happy when airport staff told him his luggage had been lost.
Already frustrated by a delayed flight, he stormed onto the runway, took out a pistol
and shot out the aircraft’s front tyre.

The cause of most passenger misbehavior is stress, according to Farrol Kahn,
director of the Aviation Health Institute. Overcrowding and queuing at the airport
raises adrenaline levels. Normally these levels decrease through gaining control of a
situation, both by standing up and fighting or by running. Instead, passengers are kept

in cramped conditions on an aircraft, where they have no control. “In these
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circumstances, they wait for one little excuse and then let rip,” says Dr. Kahn. In one
recent case, a 70-year-old hit a steward after being told there was no more steak.

Much of the abuse is down to alcohol. It was reported that 202 out of 708 major
incidents noted by a US carrier over a 6-month period were alcohol-related. 74
incidents were smoking-related: more carries are banning on-board smoking, leading
the nicotine-dependent into conflict as they try to have a secret cigarette.

| From Financial Times

\C/éj XXVI. Match the following words from the above text

to their translation and transcription:

1)  Abusive a[o'so:lt] 3JITHO-TIOCAJIOYHA T10J10Ca
2)  Crew b[rip] 31U, 3HEBAKJIMBHUH

3)  Assault c[, misbr’ hel\MraHa MOBE/TIHKA

4)  Retirement d[o'bju:siv] pO3IpaTOBaHUI

5 Rip e[fra'strertid] 3JIaBJICHUI, OOMEKEHUIA
6)  Misbehavior f['ranwer] eKiImax

7)  Frustrated gl[kraempt] oOpasa, HamaJ

8)  Runway h[a'drenalin] 3pUBATHUCS

9)  Cramped i[r1’lertid] BUTIAI0K

10) Adrenaline J[r1'taramant] BHXIJ] HA TICHCIIO

11) Incident K[kru:] OB’ sI3aHU I

12) Related I['1nsidant] aJipeHaiH

m—

=4 XXVII. Read the answers and write appropriate
qdéstions to match them:
1. HOW MANY...urceerrsccrnscoonsfloammascsess Biahualth ssbrrmmeecsonooonsteog TN 2

100 verbal and physical assaults a month.

2. WHheN...eeieerriiieeeeeessedBleerriiieeeccdicdeeiiogpeeeees B0hancsads . ooes ?
At 50
3. Who.auorerviirivrenreee n LI . ....cocccoee bt .. SONTON... ?



Overcrowding and queuing.

0. HOW MaNY ... .ot e ?
202 out of 708 incidents.

6. HOW Many........cooiiiiiiiiiii e ?

74 incidents.
qéjXXVIII. Read the text again and find the words which

mean.:
1. rude : D 4. misconduct M.,
2. international W toeeieeananns 5. reason €,

3. nerve-wracking S............... 6. happening | P

XXIX. Discuss the reasons of passengers’

>

misbehaviour and possible solutions of the problem

Mind that possible problems which might cause anger and
dissatisfaction can be:
v Unfriendly ground staff / flight v Blocked toilets;
attendants; v" Passengers standing in the aisle;
v" Delayed / cancelled flight; v No assistance with hand luggage;
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v/ Lost or damaged baggage, etc.

Business Skills
Writing a Letter of Enquiry
\(l%ﬂ XXX. A letter of enquiry typically has the following
sections. Put them in the correct order:
a. Reason for writing
b. Closing: request for a quick answer
c. Questions asking for specific information
d. Opening greeting
e. Date
f. Request for extra information
g. Addresses

h. Closing: greeting and signature

%XXXI. Now look at the following enquiry letter and

write your own response to it:

10 Hampton
Road
Leeds
LS4 2QT
May 17th 2001
UK Airtours
1231 Oxford Street
London
W1 6AG
Dear Sirs,

I am writing to enquire about my lost luggage as it is already the seventh day since
the time of my arrival and I still have no news about it. My lost luggage enquiry
number is EXY1342. It was lost flying from Munich to Johannesburg, flight number
UKT789.
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| ask you to give this matter due attention, as all my previous attempts to find out
what is going on turned unsuccessful. Every time | phone | either have to hold on for

ages to speak to an operator or | get hung up as soon as the phone is answered.
I look forward to hearing from you.

Yours faithfully
Andrea Philips
Andrea Philips
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Unit VII. CRUISE SHIPS

@ I. Read and learn the following words and word
combinations:
to cater to [ 'keito(r)] o6ciyroByBatu, Syn. to service
clientele [ kli:on'tel] / [ Klaron tel] xmienTypa /' d
to displace [dis'pleis] 3aminioBatu, 3aMilryBaTu
high growth area — 3ona mBHIKOTO pOCTY
cruise liner [kru:z] xpyi3uuii naiinep, syn. cruise ship
voyage ['vord3] momopox (MOpchKa 9Yu KOCMiYHA)

amenities [o'mi:nati] 3py4HOCTI

CyIHa, Iepe0aYeHu i OTO MapIIpyTOM)
to float [flout] mmucTu

floating hotels [houv 'tel] roteni Ha maBy
ship's crew [kru:] eximaxx xopabist

deck [dek] mamy0a

cabin ['kabin] xabina

luxurious [lag 3varios] po3kintauii

to allocate [ &lokert] mpu3navaTH, 3aKkpirIFOBaTH 32 KUMOCH
Set - BcTaHOBJICHUI, BU3HAYCHUM

recent trend ['ri:snt] octanHs, HalicyyacHila TEHACHIIIS
dining room — inanbHs

suite [swi:t] HOMep-ITIoKC

upgrade [ Ap'greid] moaepHizoBaHuii

specialty restaurant [ 'spefalti] ciemianizoBanuii pectopan
to cover charges [tfa:d3] mokpuBatu BUTpaTH

to feature ['fi:tfo(r)] BximrouaTu

buffet-style eatery ['bufer] / ['bafer] ['i:tori] inanbus 31

mMBEACBKHUM CTOJIOM
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late-night snacks — wiuni 3akycku

cruise line [kru:z lain] kpyi3na kommaHis

alcoholic beverage ['bevorids] ankoroapHuit Harmii

to prohibit [pro’hibit] [prou’hibit] 3a6oponsaTu

sealed [si:1d] 3ameuaTanmii

disembark [ disim'ba:k] cxoauTu 3 Kopadiis, BUCaIKyBaTUCS
casino [Kka'si:nou] ka3uHO

merchandise licensing ['ms3:tfondars 'laisns] mineH3yBaHHs TOBapy
hot tub [tab] rimpomacaxna BanHa, mKaKy3i

to go ashore [o'fo:(r)] 3ikiTn Ha Oeper

as mutually agreed — 3a B3aeMHOIO 3r0/1010

senior officer ['si:nia(r)] crapmmii odirep

ratio ['reifiov] criBBigHOIIEHHS

& 2

** II. Read and translate the following text:

Cruise Ships

Cruising has become a major part of
the tourism industry, accounting for U.S.
$29.4 billion with over 19 million
passengers carried worldwide in 2011. The
industry's rapid growth has seen nine or

more newly built ships catering to a North

» American clientele added every year since
2001, as well as others servicing European clientele. Smaller markets, such as the
Asia-Pacific region, are generally serviced by older ships. These are displaced by
new ships in the high growth areas.

A cruise ship or a cruise liner is a passenger ship used for pleasure voyages,
where the voyage itself and the ship's amenities are part of the experience, as well as
the different destinations along the way. Transportation is not the prime purpose, as
cruise ships operate mostly on routes that return passengers to their originating port,

so the ports of call are usually in a specified region of a continent. There are even
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"cruises to nowhere" or "nowhere voyages" where the ship makes 2-3 day round trips
without any ports of call.

Cruise ships are organized much like floating hotels, with a complete
hospitality staff in addition to the usual ship’s crew. A typical cruise ship has a dozen
decks and hundreds of cabins. It is not uncommon for the most luxurious ships to
have more crew and staff than passengers.

Dining on almost all cruise ships is included in the cruise price. Traditionally,
the ships' restaurants organize two dinner services per day and passengers are
allocated a set dining time for the entire cruise, but a recent trend is to allow diners
to dine whenever they want. Some ships have separate dining rooms for different
types of suites, while others have a standard dining room and "upgrade" specialty
restaurants that require pre-booking and cover charges.

Besides the dining room, modern cruise ships also usually feature one or more
casual buffet-style eateries often open 24 hours and with menus that vary throughout
the day to provide meals ranging from breakfast to late-night snacks. Ships also
feature numerous bars and nightclubs for passenger entertainment; the majority of
cruise lines do not include alcoholic beverages in their fares and passengers are
expected to pay for drinks as they consume them. It is also prohibited to bring
aboard and consume one’s own alcohol (alcohol purchased duty-free is sealed and
only returned to passengers when they disembark) while on board the ship.

Most modern cruise ships feature the following facilities. Casino, which is
open only when the ship is at sea to avoid conflict with local laws, spa, fitness center,
shops (only open when ship is at sea to avoid merchandise licensing and local
taxes), library, theatre with Broadway style shows, cinema, indoor and/or outdoor
swimming pool, hot tub, buffet restaurant, lounges, gym, clubs. Some ships have
bowling alleys, ice skating rinks, rock climbing walls, miniature golf courses, surfing
simulators, basketball and tennis courts. Besides passengers can go ashore for
shopping or sightseeing in the ports of call.

Crew is usually hired on three to eleven month contracts which may then be

renewed as mutually agreed. Most staff work 77 hour workweeks for 10 months
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continuously followed by 2 months of vacation. The captain has overall responsibility
for every aspect of the ship, including the welfare of passengers, crew and cruise line
staff. Senior officers report to the captain. They are responsible for a particular
aspect of the ship’s operation. Under them is a hierarchy of staff who make sure the
voyage is safe and comfortable for all passengers. There must be at least one crew
member for every three passengers, although there may be a higher ratio on luxury
ships.
% III. Read the answers and write appropriate

questions to match them:

1. HOW MaNY. . ..ot e, ? Nine or more.

2. What markets...............ooooiiiiiiiiiiii e ? The Asia-Pacific region.

3. Howdowecalla..........ooooiiiiiiiiiii, ? A cruise ship or liner.

A, What. ..o ? 2-3 day round trips

5. Howmany..............oooeeinvinnnn. ? A dozen decks and hundreds of cabins.
6. HOW lONG. ..o ? 24 hours
7. What. oo ? One’s own alcohol
8. HOW long. ..o ? 77 hour workweeks

Phonetic exercises
?\‘i IV. Mind the British and American English
prohunciation of the following words: -
clientele [ kli:on'tel] — British English
[ klaron'tel] — American English
hotel  [hou'tel] — British English
[hoo 'tel] — American English
buffet ['bofer] [ 'bafer] — British English

['bafer] — American English

amenities [0 'mi:nati] — British English
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[2"menati] — American English
~< V. Read the following sentence first using British, and
then American English pronunciation:
Clientele of our hotel likes this buffet-style restaurant and its amenities.
Vocabulary exercises
%VI. Give Ukrainian equivalents of the following, make
up your own 5 sentences with the phrases:
industry's rapid growth; serviced by older ships; in the high growth areas; a
passenger ship used for pleasure voyages; without any ports of call; complete
hospitality staff; included in the cruise price; organize two dinner services per day;
separate dining rooms for different types of suites; "upgrade™ specialty restaurants;
casual buffet-style eateries; to include alcoholic beverages in fares; to bring
aboard; when passengers disembark; to feature facilities; bowling alleys; ice
skating rink; rock climbing walls; miniature golf courses; surfing simulators;
basketball and tennis courts; to go ashore for shopping or sightseeing; to renew
contract; 77 hour workweek; welfare of passengers
%VII. Give English equivalents of the following:
‘F56CHyF0BYBaTH KIIEHTYPY; A31aTChbkO-TUX00KEaHCHKUN PErioH; 3pyYHOCTI CyaHa
€ YaCTUHOIO JIOCBIJY; TIOBEPTATU MACAKHUPIB JI0 MOPTY BiN’i31y; Y BUSHAYCHOMY
perioHi KOHTHHEHTY; "Kpyi3u B HIKyJIu'"; OpraHi3oBaHi sIK TOTEJl Ha IUIABY;
TUIIOBUI KpYi3HUI KOpabesb; 1ecATKH MaiayO 1 COTHI KaOiH; MaTu OUIbIIE eKIMaxy
1 TepcoHany, HIX IMacaXWUpiB, OCTAHHS TEHJCHINS; BUMAaraTH TONEPEIHBOTO
3aMOBJICHHSI; BIJIKpUTI 24 TOAWHU; YUCIEHHI Oapu 1 HIYHI KIyOW IJIsi po3Baru
nacakxupiB; 3a00pOHSAETHCA; 1100 YHUKHYTH KOH(QIIIKTY 3 MICHEBUMH 3aKOHAMH;
cna-1ieHTp; (QiTHEC-TIEHTp; Tearp 3 [0y y OpoABEHCHKOMY CTHII, KIHOTEATp,
KpuTud 1 / abo BiAKpUTHI OaceiiH; JKaky3l; pecrtopaH-Oyder; KiMHATU
BIJIMOYHMHKY; TPECHAKEPHUH 3a11; KITyou; Oe3meyHa 1 koMmpopTHA MOJOPOXK JJIST BCIX

nacaxupin
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\('f'lfi_‘qﬂ VIII. According to bonvoyage.co.ua all cabins have the

following amenities as standard. Fill in the missing words to

make the phrases complete:

private, storage, dryer, mini, interactive, conditioning, area, room, newspaper

7 oS

v Air

v" Sitting and chair

v Wardrobe and space

v LCD TV with system

v’ Hair and bathroom accessories
v’ Telephone and safe

v" Refrigerator/ bar

v" Daily shipboard

v Complimentary 24 hour service

%a% IX. Match the following words from the text to their
efi

nitions:

cabin to leave a vehicle, especially a ship or an aircraft, at the end
of a journey

buffet-style on a ship, aircraft or vehicle

ashore one of the floors of a ship

to disembark

a company that owns one or more cruise ships

deck

towards, onto or on land, having come from an area of water

such as the sea or a river

on board

a small room on a ship in which you live or sleep

cruise line

a meal at which people serve themselves from a table and
then stand or sit somewhere else to eat

“éé,_jx. Find synonyms for the following words / word

combinations and learn them:

1. cruising:

2. amenities:
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3. luxurious 4. to disembark

5. prohibited 6. clientele

to land; forbidden; consumers; deluxe; voyaging; facilities; to
come ashore; expensive; sailing; customers; services; boating;
banned; conveniences; to go ashore; taboo; clients; luxury

(f'éﬂ XI. Fill in synonyms from the previous exercise to
complete the sentences:
1. A Mind ForeverV_ IS an interactive fiction game designed and

implemented by Steve Meretzky (cruising). 2. Find the best in Las Vegas

entertainment at the Luxor Hotel! Luxor's a include the Spa, shopping,

here! (prohibited) 4. We ask all passengers to d

within a two-hour time frame. ( to go ashore) 5. "L " Is a song by

American artist Gwen Stefani from her debut solo album, Love. Angel. Music. Baby.

(luxury) 6. Our shop ¢ enjoy our special offers and complimentary

products. (clientele)
‘@XII. Translate into English:

L= barato TypuCTIB HIOPOKY BIAIPABISIIOTHECS Y TIOJOPOXK Ha KPyi3HOMY JalHepi
HE JIMILE JIJIs TOTO, 1100 A0iXaTH A0 SIKOTOCh MYHKTY NMPU3HAYEHHs], a JI TOro, 1100
BIJIMOYUTH, HACOJIOAUTUCH MOPCHKUM TEH3aKEeM Ta PI3SHOMAHITHUMH 3PYYHOCTSIMH.
2. XapuyBaHHS Mailke Ha BCIX KPYi3HUX CyJIHaX BKJIIOUEHE y BApTICTh KPyi3y, xo4a
Ha JIeAKHUX JIaliHepaX ICHYIOTh CIellaai30BaHl pecTopaHH, 1¢ HEOOXITHO TIATUTH 3a
cTpaBH. 3. BUIbIIICTh CydYacHUX KPYI3HHMX CYJE€H MaroTh Takl 3aKJaju: Ka3uHO, Clia-
IEHTp, OOYJIHT, (iTHEC-IIEHTP, Mara3uHu, 010Ji0TeKa, KiHOTeaTp, KpUTHUM 1 / abo
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BIIKpUTHI OaceiiH, mkakysi, pecropaH-Oy¢eT, KIMHATH BIANOYMHKY, TPEHAKEPHUM
3aj, KiIyOu, KOB3aHKa, CKaJIOAPOMH, MIHIATIOPHI MOJS A7 TOJIbQY, TPEHAKEPH A
cepdinry, 0ackeTOO0IBHI Ta TEHICHI KopTu. 4. Bci macaxupu Kpyi3HOro JaiHepy
MOXYTh 31WTH Ha Oeper A MIOMIHTY YU €KCKYpCil B mopTax 3axony. 5. bijmpmiicts
CHIBpOOITHHKIB, fK MPaBWIO, HaliMalOTbcs Ha 77 TOAMHHUA pPOOOYHMI THXKIEHb
TEPMIHOM BIJl TPbOX 0 OAUHAAUATH MicsiiB. 6. KoHTpakT i3 mpaiiBHUKOM MOTIM
MO>Ke OYTH TPOJOBKEHUH 3a B3aEMHOIO 3r0JI010.

Speaking exercises

XIII. Describe the following inside, outside cabins and

asuite with a balcony with the help of the following
pictures. Specify the difference between them and say
where you would like to stay:

Inside cabin. What's included:

*Two lower beds that convert to a
queen-size bed

*En suite bathroom with shower

*Sitting area with sofa

. Outside cabin. What's included:
*Two lower beds that convert to a
queen-size bed

~ «En suite bathroom with shower
«Sitting area with sofa

*Picture window

e.g. There IS a |/ are

in the inside /

outside cabin. There is no in the inside / outside cabin.
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Suite with a balcony:

e Private balcony with access ramp (nanmycu), table and chairs
e Two lower beds that convert to a queen-size bed
e En suite bathroom with oversized (nBoctyskosi) door and roll-in shower

e Sitting area with sofa, table and chairs
e.g. Thereisa/are in the suite with a balcony.

There is no in the suite with a balcony.

\'/ XIV.Fill in the missing words to complete the dialogue:
cabin, board, seasick, buffet, call, steward, cabin, embarkation, captain
Connie: I’'m so excited! We’re finally taking a cruise. Are you sure this is the
area?
Robert: Yes, I’'m sure. We go on right here, see? Come on, let’s find
our cabin.
Connie: Okay, but I want to go up on deck as soon as possible and look around the

entire ship. Do you think they’ll let us go on the bridge and meet the ?
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Robert: T don’t think so. You know, I think we’re going the wrong way. I can’t

find our number.
Connie: Let’s see if we can find the purser or a to help us. Oh, never
mind, here it is! Wow, this is really small.

Robert: No worries. We won’t be spending much time in the cabin. When do we
eat?
Connie: We can go down to the right now for lunch, and | put us
down for the main seating at 7:00 for dinner.
Robert: Whoa, what’s that?!
Connie: That’s the ship setting sail. You’re not going to be , are you?
Robert: 1 don’t think so, but I'm really looking forward to our first port
of !

\(%j XV.Match the following questions to answers and

restore the dialogue:

____SARAH: | had an outside cabin with en suite bathroom and wonderful view.
____SARAH:Yes, | went on one in 2004.
____SARAH: It was awesome! The ship was huge and comfortable with lots of
amenities.
_1 SARAH: Have you ever been on a cruise?
___MEG: Really?  What  facilities did the  cruise  feature?
___SARAH: Yes, it was a holiday of a lifetime!
___MEG: Wow! It was really a pleasant voyage! And what about the cabin?
Wasn’t it small? I heard all cabins are rather cramped.
___MEG: How was it? Did you like it?
____SARAH: Well, there was a casino, a spa, a fitness center, a library, a theatre, a
cinema, an outdoor swimming pool, hot tubs, buffet restaurants, and many lounges.
We even could skate on a skating rink!
___MEG: No, I haven’t. And you?
____MEG: Looks like you liked absolutely everything.
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XVI.Look at the following table

already done / hasn’t done yet:

and say what May has

Yes No

Welcome the passengers

Show them to their cabins

Check their boarding passes

Log the passports into the computer

Explain dining procedures to passengers

A: Has May welcomed the passengers yet?

B: Yes, she has. She has already welcomed them.

XVII.Look at the chart below. Use the information to

describe the following people and their jobs as in the

example:
Pam cabinand | Marina cruise |8:00— | making beds, daily cleaning,
Smith bedroom | liner 18 :30 room service, and other special
steward requests from passengers
regarding the room.
Peter fitness Royal 10: 00— | leading classes, planning
Carlton | instructor | Caribbean 17:30 classes, motivating  guests,
International cleaning equipment, overseeing
cruise ship the use of the gym, being
generally helpful in the fitness
center.
Samuel | bartender | Princess cruise | 13:30— | serving and mixing drinks,
Jackson liner 1:45 stocking the bar, overlooking its
cleanliness
Laura a gift Queen Victoria [ 9:15— | selling and stocking
Breton shop ship 20:15 | merchandise, performing
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employee inventories and acting as the

cashier

Pamela Smith is a cabin and bedroom steward on Marina cruise liner.
Her working day starts at eight o’clock in the morning. She finishes
work at half past six in the evening. She is responsible for making

/ beds, daily cleaning, room service, and other special requests from

passengers regarding the room.

Peter Carlton is a fitness instructor on

Samuel Jackson is a bartender on

"~ ' | Laura Breton is a gift shop employee on

XVIII.Explain to your customers a detailed itinerary of
a cruise liner Queen Mary 2 which will spend 28 nights in
Australian waters, as she sails from Cape Town to Sydney
via Fremantle and Adelaide, and then circumnavigates the
country. As a result, Fremantle and Adelaide will each enjoy

two visits from the liner during her Australian season.
5™ day Arrive in Fremantle [ 'fri:mentol], spend half a day there visiting the
Round House (1831), the oldest public building in Western Australia and WA

Maritime Museum. Set sail at 7 : 00 p.m.
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9" day Go to Adelaide ['adolerd], participating in Adelaide Festival of Arts.
Set sail at 9 : 00 p.m.

14™ day Visiting Sydney, going to Sydney Opera House, a symbol of both
Sydney and Australia. Set sail at 8 : 00 p.m.

19" day  Arrive in Adelaide. Spend the whole day there walking in Adelaide
Botanic Garden, and shopping in the National Wine Centre. Set sail at 6 : 30 p.m.
23d day Arrive in Fremantle, enjoy opportunities for water-based activities such
as sunbathing, surfing, snorkelling and scuba diving. Set sail at 8 : 00 p.m.

28" day Return to Cape Town.

You 're arriving in Fremantle on vour fourth voyage day. You 're spending half a

day there visiting

- Reading exercises

L

#XIX.Study the following descriptions of some cruise
joDbs:

Hotel manager supervises hotel departments on board including housekeeping,
galley, restaurants, bars and lounges. He/she is responsible for the ship’s general
cleaning and interior appearance and for the cash on board.

A purser is a person who assists passengers and handles important documents.
He/she manages the ship attendants to ensure the safety and comfort needs of all
passengers are being met, helps guests prepare customs declarations, is responsible
for security of passengers' belongings in the ship's safe and/or safety deposit boxes.
Executive chef is responsible for the food production onboard, takes care of the
galley (ship kitchen) team, supervising the galley team duties and performance.
Cruise director is in charge of all on-board entertainment, creates, coordinates,
and implements all the daily activities, acting master of ceremonies at social
activities and evening shows.

Ship captain is in charge of all operations of a sea vessel. He/she manages a ship's
crew, supervises loading and unloading of either passengers or cargo.

@XX. Say whether the following statements are true or

false and correct the false ones:
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1. Hotel manager is responsible for the general cleaning and entertainment on board.
2. A purser handles important documents and can fill in customs declaration for
guests. 3. Executive chef is responsible for security of passengers' belongings in the
ship's safe. 4. Cruise director is in charge of all on-board entertainment. 5. Ship
captain is in charge of food production and the galley (ship kitchen) team.
EZ;!;;]XXI.Match the following phrases and questions to the
responsibilities of a chef / purser / hotel manager / cruise
director / captain:

1. Have you cleaned all the cabins on the lower deck yet? hotel manager 2. Here is

your jewelry, madam. 3. Do you need help with this customs
declaration form? 4. Let’s organize a huge Halloween party with
costumes and numerous surprises for passengers. 5. Dear

passengers, welcome on board of Arcadia cruise liner. Enjoy your 3-days voyage to

South Carolina. 6. We will hold a welcome party on the first day
and a farewell party on the third day. 7. Our singers and dancers as
well as the audiovisual team will report to me on a daily basis. 8.

I’d like to talk to all members of galley staff to discuss our food and beverage

operations, so please organize a staff meeting on Friday afternoon.

Business Skills - Letter

Sending Information
T _ XXII. Imagine that you are a sales and marketing
dir&:tor in a successful cruise line operating worldwide. You
have received a letter from a big and well known travel
agency containing enquiry about your service, tours,
facilities and pricing. Write a response to this request

according to the model:

Around the World Ltd
69 Milk Street, LONDON SW7 6AW, UK
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Tel: +44 20 123 4567 Fax: +44 20 765 4321

Email: info@aroundtheworldservices.com

Date

Ms. Andrea Philips
Dreamtime Travel Ltd
54 Oxford Road
Skagnes

SK3 4RG

Dear Ms. Philips

Cruise Line Services & Fees

Thank you for your letter of 22 January enquiring about our service, tours, facilities

and pricing.

Around the World Ltd offers a full range of tours around the world, mainly
[SPECIFY THE TOURS HERE; include destinations, ports of departure, ports of

call, etc.].

Our company is proud of its luxury cruise ships, each of which features [SPECIFY
THE FACILITIES]. Indeed, there's something for everyone to discover on our most

awe-inspiring ships the world has ever seen.

Besides each ship offers a unique variety of activities and dining options. Whether
you seek an adrenaline rush or total tranquility, our ships have it all. Try [INCLUDE
THINGS TO DO].
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Kids will never be bored onboard. Our complimentary Youth Program is packed with
totally awesome stuff for babies, teens and kids like [INCLUDE ACTIVITIES AND
PROGRAMS FOR KIDS].

| have pleasure in enclosing our latest brochures and price list from which you can

see that we offer an impressive variety for a highly competitive price.
I look forward to calling you in a few days.

Yours sincerely

James Brown

James T Brown

Sales and marketing director

Enc: 3
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Unit VIII. TRAVEL TRADE
I.Read and learn the following words and word
combinations:
travel trade sector — cekTop TYpHCTHYHOTO MIPOJAKY
booking, syn. reservation [ rezo'verfn] OpoHIOBaHHS, TONICPETHE 3aMOBJICHHS

all-encompassing [in'’kampasin] sikuii BKJIOYa€e Bce \3\' e’ 7‘,

tour package, syn. travel package [tua(r) 'pakid3] Typnaker
single ['smgl] omuHOUHNMH, € UHMIA
arm [a:m] Bigramxy>KeHHs, TijIKa
travel agency [ ‘eid3onsi] rypareHcTBo
wholesale [ "havlseil] onroBa Toprisis
wholesaler [ 'hovlserla(r)] onToBuii Toprosenp, ONTOBUK
tour operator [ pparerta(r)] rypomneparop
business traveller - mogopoxyrounii y cipaBax
pleasure traveller ['ple3a(r)] mogoposxyrouwrii 3apaau 3a10BOJICHHS
sweeping [ 'swi:piy] maciuTaOHUH, ITUPOKHUIA
direct contact [dar'rekt] 6e3mocepeaniii (psAMUil) KOHTAKT
intranet exchange [ 'intronet] oOmiH B Mepexi iHTpaHEeT

2 \DE FOR
CREFRL |
¢ IRAE

e-commerce [ ' koms:S] enekTpoHHa KOMEpIIis

billing [ 'bilin] odbopmnenns paxyHkis
to enter [ 'ento(r)] BxoauTH, BcTynaTu y

alliance [2'larons] ambsuc

consortium [Kon'so:tiam] koHcOpIiyM

N,

shared [fea(r)d] crinbHuit, 3aranbHuit

all-inclusive [in'klu:siv] koMIieKCHUN, OJI-1IHKITIO3KB

to encourage [1n'karid3] 3aoxouyBatu

incentive [in'sentiv] ctumyn, cionyka

convention-related [kon'ven/n] mos's3anuii 3 KOHBEHIIIEIO
to be affiliated with [o'filiertid] 6yTu ciBpobiTHUKOM

motor coach line ['mauta(r) koout[] komnanist kompoprabenpbHUX aBTOOYCIB
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to pass on - nepenaBatu

percentage [pa’sentid3] BicoToK, BiICOTKOBHI BMICT, KOMiCiliHA BUHAropoja
edge [ed3] mepeBara

consolidation [kon'soliderfn] 06’ exnanus

underlying [ ando'larm] 1o JeXUTH B OCHOBI

cause [ko:z] motuB, mpuunHa

in advance [od'va:ns] 3aBuacHo

to do a research [r1's3:t[] mpoBoguTH TOCITIKEHHS

L >

<+« II. Read and translate the following text:
q’ Travel Trade
The travel trade sector supports the bookings and sales in other sectors. The
people that work in the travel trade make

reservations for accommodations, tours,

transportation, food and beverage and/or for |
attractions. These bookings can be in the form of x
an all-encompassing tour package or a single
booking for a single traveller.

There are two subcategories in the travel trade
sector. The first is the retail arm of the industry, made up of travel agencies. The
second is the wholesale side, made up of tour operators, who sell to travel agencies.

Retail Travel Agencies sell travel packages as well as individual travel
components, such as airline tickets, car rentals and hotel reservations. They sell
directly to the public, to both business and pleasure travellers. There are numerous
travel agencies in any city. However, as a result of sweeping technological changes
to the way that products are being developed and delivered without direct contact
with a travel agency, such as ticketless travel, web marketing pages, intranet
exchange and e-commerce which allows for electronic billing and payment, many
small travel agencies are entering alliances with other agencies or with large agency

consortiums. This allows to increase buying power through shared purchases of
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technology, management systems and training. It also means there are fewer
independent operators each year.

Tour operators and wholesalers develop and package tours to sell to the retail
trade, i.e. travel agencies. Often these tours are all-inclusive (that is, they include all
travel, accommodation, meals, and entertainment) and are marketed to encourage
specific markets to buy, e.g. employee incentive travel. They may be convention-
related or of special interest, such as theatre, sports or bird watching tours.

Some tour operators specialize in tours to international destinations; others focus
on groups coming into their country. Tour operators work independently, or are
affiliated with an airline, motor coach line or other travel related business. They
usually receive a discount from accommodations, transportation companies and
attractions and pass on a percentage of that discount to the retail agents. Tour
wholesalers respond to change in the industry by developing new and unique
products that have a competitive edge in price, value and variety.

Both retail and wholesale operations employ many people in a variety of
positions. This is a competitive industry and new regulations, industry consolidation
and new packages to new destinations keep those who work in this sector busy and
challenged. Besides, working in the industry is fun for those, who enjoy the benefits
of travel trade tourism — a recreational, leisurely kind of travel whose underlying
cause is business interest or purpose. A travel trade tourist plans to visit a place in
advance after doing research on what goods he can trade as a result of visiting an
area. That sounds great, doesn’t it?

%III. Answer the following questions to the text:
What does the travel trade sector do?

What are its two subcategories?

What is an all-encompassing tour package?

What do travel agencies trade?

Who is a wholesale tour operator?

What kinds of tours do you know?

N o a bk~ w0 DR

Who can tour operators be affiliated with?
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8. What is travel trade tourism?
9. Would you like to become a travel trade tourist? Why?
Phonetic exercise
& ( IV. Cross the odd word out:
\ booking food goods bleed

pass can and attraction
industry this side interest
pleasure increase  each meals
area theatre  recreational research
new few crew pew

Vocabulary exercises

%V. Give Ukrainian equivalents of the following, make up
\}Bur own 5 sentences with the phrases:
make reservations for accommodations, tours, transportation, food and beverage
and/or for attractions; all-encompassing tour package; airline tickets; car rentals;
hotel reservations; business and pleasure travellers; sweeping technological changes;
electronic billing and payment; to sell to the retail trade; employee incentive travel;
special interest, such as theatre, sports or bird watching tours; motor coach line; travel
related business; to have a competitive edge in price, value and variety; underlying
cause; to visit a place in advance

%VI. Give English equivalents of the following:

CEKTOP TYPHCTHYHOTO TPOJaXy; OPOHIOBAaHHS Ta MPOAaXi; po3apiOHE TypUCTUUYHE
areHTCTBO; TypTOBa CTOPOHA; TypoIepaTop; 3a BIJACYTHOCTI O€3MOCEePeIHbOrO
KOHTAaKTy; O€3KBUTKOBMI NPOi3/; BXOAUTH B COIO3U 3; 30UIBIIUTH KYHIBEIbHY
CIIPOMOXHICTh; HE3aJeKHI OMEePaTOpH; CUCTEMHU YIPABIIHHS, MIATOTOBKA KaJpiB;
pO3pOOIATH TYypH;, BKIIOYAaTHU B cebe BCl TPAHCIOPTHI BUTPATH, MPOKUBAHHS,
XapuyBaHHS 1 PO3Baru; MpOJaBaTH MJis 3a0XOUYCHHS IMEBHUX PWHKIB; IMOB'sI3aHI 3
KoHnBeHiii€to; Typu 3a MDKHApOJHUMH HamNpsMKaMu; TYpOIIEpaTOpU MOB'sI3aHI 3
aB1aKOMITAHIEIO; pearyBaTu Ha 3MIHM B Taly31; MICIs MPOBEICHHS A0CIIIKEHb
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\(If'éjVII. What words go together according to the text:

travel trade cause
tour agency
motor coach package
pleasure line
travel sector
underlying traveller

.

74\ VIII. Make up your own five sentences, using the above
m‘;ntioned collocations:

&g There are numerous travel agencies in any city.
\égéjlx. Find synonymous words in the text to complete the
sentences:

1. The people working in the travel trade sector b_ _ accommodation, tours,
transportation, food and beverage for business and pleasure travellers. (reserve) 2.
Tour operators sell t ~  packages to retail travel agencies. (travel) 3. Ticketless
travel, web marketing pages, intranet exchange and e-commerce became possible
thankstos technological changes. (all-encompassing) 4. Retail a_ _ of

the travel trade industry is made up of travel agencies. (division) 5. Tour operators

compete in developing new and u products that are competitive in price,

value and variety. (exclusive) 6. Retail travel agencies sell travel packages as well as

individual travel components d to the public. (straight)

\(%s_ﬂ X. Find words in the text to match the following
definitions:

1. A company that arranges travel and/or accommodation for people going on a

The selling of goods to the public, usually through shops/stores (r_ ). 5. Before

the time that is expected; before something happens (i
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\(%ﬂ XI. Restore the word order:
1. two/ travel/subcategories/ are/ in/ There/the/ trade/ sector.
2. travel/ travel/ agencies/ sell/ Retail/ to/ packages/public.
3. of / is/ the industry/ The wholesale/ made/ of/ up/ tour/ side/operators.
4. develop/ operators/ Tour/ package/and/ tours.
5. tourism/ trade/ is/ leisurely/ of/ Travel/a recreational/ kind/ travel.
XII. Make questions to the italicized words:

1. Tour operators develop and package all-inclusive tours. 2. Retail and wholesale
operations employ many people in a variety of positions. 3. Tour operators work
independently. 4. Some tour operators specialize in tours to international
destinations. 5. Travel agencies sell tourism products to both business and pleasure
travellers. 6. Tours may be convention-related. 7. A travel trade tourist plans to
visit a place in advance after doing research on its goods. 8. Tour operators usually
receive a discount from accommodations or transportation companies.9.
Accommodations and transportation companies pass on a percentage of a discount.

T XIII. Translate into English:
1. C‘eF;Top TYPUCTUYHOTO TPOJAXY CKIATAETBCA 3 PO3APIOHUX TYPUCTHUHHUX
areHTCTB Ta TYpPTOBUX TypomeparopiB. 2. TypHCTHYHI areHTCTBa MPALIOIOThH
0e3rmocepelHb0 3 JIFOABMHU: BOHHM TMPOJAIOTh IM Typ TaKeTH Y 31ACHIOIOTH
1HAUBITyaJIbHI OPOHIOBAHHS HOMEPIB B IOTEJIl, aBIaKBUTKIB UM KBUTKIB JIJIsl BXO/ly Ha
aTpakirionu. 3. ['ypToBi TypomnepaTopu po3poOJsiiOTh Ta CKJIAIal0Th Typ MaKeTH 1
MpoNaloTh iX Typ areHTcTBaM. 4. Jleski TyporepaTopu po3poOSSIOTh TYypU Y
MDKHApOJIHUX HamnpsMKax, 1HII NpUBaOIIOIOTh TYPUCTIB A0 BJacHOi KpaiHW. 5.
3a3Buuail Typomepatopu CHIBIPAIIOIOTh 13 TPAHCIOPTHUMH KOMIIAHISIMU UM
aBIAJIIHISIMM Ta OTPUMYIOTh BiJl HUX 3HM)KKH, YACTUHY SIKMX MOXKYTb MepeaaBaTH Typ

areHTCTBAM.

XIV.Look at the following travel trade balance graph.
This graph shows the percent change in travel trade balance

for each month versus the same month in the previous year.
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Spending includes spending within the USA + passenger
fares to travel to the USA.

Travel Trade Balance
(% change same month previous year)

2009 2010 2011 2012

0%

60%

0%
20%
ez

-0

-50%
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Source: U5, Department of Commerce; Bureau of Economic Analysis.

Describe the changes in travel trade balance shown on
the graph with the help of the following vocabulary:
A\ Go up — increase, climb, lift, rise
VW Go down — fall, decrease, drop, decline
(slightly, dramatically, rapidly, suddenly, steadily, moderately, slowly, sharply)
e.g. Travel trade balance fell slightly in February 2009. Compared to January the
same year it fell by 10 percent.
Travel trade balance climbed suddenly in January 2010. Compared to
December previous year it climbed by 25 percent.
\(If'éj XV.Complete the following dialogues:
At The Travel Agency
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brochures, reservations, great, where, dollars, climates, go, spend, tropical,

vacation, look

A: | need help planning my
B: Sure, where would you like to ? TME&
A: | haven't decided to go yet.
B: Do you enjoy warm or cold ?
A: | am thinking that | might enjoy a
climate. #
B: | have some here that you might 0 ,,:;1’7////%
like to at, A A .fﬁ.
A: These look !
B: Do you know how much you want to on this vacation?
A: | have about a thousand to spend on this trip.
B: Well, take these brochures, and get back to me when you want to make

your

Zp XVI. Split into two groups. One of you are travel

agents, others are clients who want to go on holiday. Make

up similar dialogues, using the following phrases:

Clients:

>

Could you help me with vacation plans?

| was wondering if you would be able to help me with vacation plans.
| don't know where | want to go yet.

| am open to your suggestions.

| would like to travel to a cooler destination.

A nice temperate climate would be best for me.

This place looks nice.

I’ve just got a bonus and can spend about three thousand dollars total.

| think that | can spend about two hundred dollars a day.

Travel agents:

>

Do you know where you will be traveling?
122



» Have you chosen your destination?

» Are you wanting to travel to a tropical climate, or would you like to go
somewhere with a cooler climate?

» Do you enjoy warm weather, or are you looking forward to a cooler
vacation?

> | can give you some brochures that could give you some ideas.

» Why don't you take a look at these brochures that might help you make up
your mind?

» How much money is in your budget for this trip?

» Have you thought about what you would like to spend on this vacation?

> I'll be happy to help you make a reservation whenever you decide upon a
destination.

» Take your time choosing a destination and, when you've narrowed it
down, I'll be happy to help you make a reservation.

¢/ PXVII. Make a plan and retell the text according to it.
Reading exercises

< >

0% XVIII. Read the text about the world known travel

v,, trade newspaper:

Travel Trade Gazette (UK & Ireland

edition) is a weekly newspaper for the travel

industry.

TTG, as it is widely known, was launched in 1953 by Leslie
Stone and claims to be the world's oldest travel trade newspaper.
It features news, destination reports and careers advice for the

travel and tourism industries. Sectors covered include travel

agents, tour operators, airlines, cruise companies, hotels, tourist

boards, rail travel, ferry lines, business travel and web-based

operators.
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The paper has a circulation of 18,670 and is distributed via subscription to high
street travel agents, homeworker agents, call centers, tour operators and other travel
organizations. It is published on Thursday.

The paper's website, TTGdigital.com, features news, photo galleries and job
vacancies. TTG also operates the TTGbusiness.com and provides online training
courses through TTG Knowledge in partnership with Online Travel Training.

TTG employs about 25 staff and is published by United Business Media in
London. TTG is also published under license in the Middle East and North Africa,
Russia, the Czech Republic, Italy, Poland, Hungary, and by TTG Asia Media in
Singapore and China.

\(':/:;gﬂ XIX. Match the following words from the above text to

their translation and transcription:

1)  weekly a. ['lasns] 3aImycKaTH, MIOYNHATH
2) to Iaunc\ b. [kleim] TUPAXK

3) toclaim c. ['wikli] JTeH31s

4)  circulation d. [lo:ntf] 300pakaTu

5)  to feature e. [fi:tfo] TBEP/KYBaTH

6) license f. [ s3:kjo’'lerfn]  moTmwxHEBMIA

% XX. Read the answers and write appropriate questions

to match them:

1. What...iiicciiiiiis i s rnn s snnn s s nnn s s n s an i n e ?
A weekly newspaper for the travel industry.

2 11" 3 1= o T RS ?
In 1953.

C T 11 2 T 1 R ?
A circulation of 18,670.

L 1T 3 - ) RS ?
TTGdigital.com

5. HOW MUCKh.....ccciiicsiii i srn s s s nn s snn s snn s nnnnn ?
About 25 staff.

6. Where ottt iiinsnin s snsns s snsn s sn s sana s nnn s ssnnnssannnnnnns ?
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In London, Russia, the Czech Republic, Italy, Poland, Hungary, Singapore

and China.

< >
20

()

Business Skills

Making Presentations

0”XXI. Study the following recommendations for

preparing a presentation:

Most presentations consist of 3 main parts:

a) Introduction

b) Body

¢) Conclusion

In the following table you’ll find what to do and what to say in every part of

your presentation:

Part Function Possible language
welcome Good morning, ladies and gentlemen
INTRODUCTION your Good morning, gentlemen
audience Good afternoon, ladies and gentleman
Good afternoon, everybody
introduce | am going to talk today about...
the subject | The purpose of my presentation is to
introduce...
outline the | To start with I'll describe...
structure of | Then I'll mention...
your After that I'll consider...
presentation | Finally, I'll summarize my presentation.
give Do feel free to interrupt me if you have any
instructions | questions.
about I'll try to answer all of your questions after the
questions presentation.
introducing | I'd like to start by (with)...
BODY the subject | Let's begin by...
First of all, I'll...
I'll begin by(with)...
finishing one | Well, I've told you about...
subject... That's all 1 have to say about...

We've looked at...
So much for...
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Now we'll move on to...
Let me turn now to...

--and Next...
starting Turning to
another : T
I'd like now to discuss...
Let's look now at...
analyzing a
p?\;m and Where does that lead us?
giving Let's consider this in more detalil...
recommenda
tions
For example,...
iving an A good example of this is...
giving As an illustration,...
example

To give you an example,...

To illustrate this point...

We'll be examining this point in more detail
later on...

I'd like to deal with this question later, if |
dealing with | may...

questions I'll come back to this question later in my talk...
Perhaps you'd like to raise this point at the
end...

| won't comment on this now...

Firstly...secondly...thirdly...lastly...
ordering First of all...then...next...after that...finally...
To start with...later...to finish up...

summarising | In conclusion,...

and Right, let's sum up, shall we?

concluding | I'd like now to recap...

Let's summarize briefly what we've looked at...
Finally, let me remind you of some of the issues
we've covered...

Py If | can just sum up the main points...

CONCLUSION

XXII.Make a power point version of your own travel
trade website, advertising any country you like, and present
it to the class according to the model:

Good afternoon, everyone.
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I am happy to present you our new travel trade website. Here you'll find plenty
of useful information for offering your clients a unique and memorable
trip to (Amsterdam).

First I'll show you..., then I'll describe..., finally I'll offer....

Please, ask all your questions when | finish my presentation (when they appear).

As you can see from this slide, our website contains such headings.... offers such
services... opens such possibilities....

You can... This section tells about (features, advertises)...

To finish with, 1'd like to say....

Thank you for your attention! Now I’'m eager to answer all your questions.

Headings from the site www.iamsterdam.com, which you may use for your
website: About Amsterdam, Plan your trip, What to do, Deals, For you, Holiday
ﬁ\ season, Amsterdam 2013, Book your stay (Check
in / Check out), What’s on, Things to do
(Excursions, Eating&  drinking, Shops,

\ Attractions, Cocktail Cruise, Dinner Cruise,
Sailing Adventure Tours, Amsterdam bike tour),
News, Explore the city (city map), | Amsterdam. City card (Free entrance museums,
Free canal cruise, Free public transport, 25 % discount attractions, 25 % discount
food and drink and more), Quick links (Hotels in Amsterdam, | amsterdam City Card,
Getting to & around, Cinemas & film, Facts & figures, Public holidays, Amsterdam
festivals agenda, Cafes & restaurants, Canal tours), Living in Amsterdam, Business in
Amsterdam and many more!!!!
Discussion:
e What headings are most important to your mind? Why?
e Which ones are most creative?

e Which ones will you use for your own website?
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Unit IX. A TRAVEL AGENT

@ I.Read and learn the following words and word
combinations:

travel agent [ 'erdzont] TypucTuuHMiA areHT (TypareHT)
itinerary [ar'tinorari] mapmpyt

to counsel [ 'kaonsl] paguTtn, HagaBaTH MopaTy
cancellation [ kenso'leifn] anynroBanHs, ckacyBaHHS
to process (payments) [ prouses] o6poosaTH (TutaTesxi)

to provide with [proa'vaid] nagaBatH, 3a0e3meuyBaTu

tip [tip] mopana, HaTsAK, BiZOMOCTI

insurance [in' fuvarans] cTpaxoBka, CTPaxOBHI MOJIIC
to guide [gard] mpoBecTH, CYyITpOBOIKYBATH

entire [in'taro(r)] Becsh, misuit

transfer [ 'treensfs:(r)] Tpancdep, Tparcmopt

insider [1n'saida(r)] iHcaiiaep, HECTOPOHHS JIFOTMHA
cove [kouv] OyxTa

asset [ 'aset] nepeBara, IiHHA SKICTh

insight [ 'nsait] mpo3opauBicTh, PO3yMiHHS
proficiency [pra'fifnsi] maiicTepHicTh, TOCBIYCHICTh
first and foremost [ fo:mouvst] meprodyepropuii

amenities [a'mi:natiz] 3py4nocTi

travel specials ['speflz] TypucTudHi 3HUKKH
generalist [ 'dzenralist] yriBepcanbHuil (TypUCTHYHHIA ar€HT)
specialist [ 'spefalist] criertianizoBanuii (TypUCTHYHHIA areHT)
pre-defined [pridr faind] Busnaueni (Hamepes), BCTaHOBJICHUI
dynamic packaging [dar' nemik] koMmaeKkcHUE TYpUCTHYHHIA TTAKET
to enable [1'neibl] naBatu 3Mory, poOUTH MOKIMBUM

current ['karont] moTouHuit, HUHINTHIN, CydacHUH

availability [o verlo'biloti] HasiBHICTB, TOCTYITHICTB
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escorted [1'sko:tid] siki cynpoBomKyrOTECS

primarily [prar' merali] mepeBakao

A >
’c\of

gll. Read and translate the following text:

|

advises clients on travel options and tour packages, makes bookings and reservations,

|
—r

C:J T\ -; % /f =~y : —
A travel agent is a person “who arranges travel for |nd|V|duaIs or groups. He

prepares tickets and receives payment. He provides travel information and
itineraries; counsels clients on terms and conditions of travel (e.g. cancellation
policies); sells tickets and processes payments; promotes destinations, tour packages
and other services; provides travel tips on currency, language, safety, health, etc.;
may also sell special event tickets or travel insurance.

As travel is complex, there are hundreds of details that go into every trip. Travel
agents can guide you throughout the entire travel process, from what to pack before
you leave to the best transfer to get you home safely and on time. They use their
education and experience to provide customers with insider tips and advice on
everything from tours and timing, to how to find a secret snorkeling cove or out-of-
the way cafe. Thus the most valuable asset of a travel agent is the ability to offer
insight — his or her knowledge and proficiency as a travel expert. Their first and
foremost goal is to use their experience and travel industry relationships to offer
exclusive vacation packages, amenities and travel specials and to help their
customers to get the most value for their travel budget.

Besides offering insight, the value of a travel agent is the ability to provide a
personalized travel experience at the right quality and price and most importantly,
saving time and energy for their customer. Sure, one can save money going online

and spending hours to find the best deal. But a travel agent does the work much
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quicker and has the insight to match the right travel product at the right price with the
appropriate needs.

Travel agents may be generalists or specialists (cruise, adventure travel,
conventions and meetings). They may be employed by a travel agency or work
independently from home. As a rule they receive a commission from the
accommodations, transportation companies and attractions for coordinating the
booking of travel. That is why they typically coordinate travel for their customers at
the same or lower cost than if the customer booked the travel on his/her own.

Besides offering and selling pre-defined package tours, a travel agent may offer
you dynamic packaging. This is a method used in package holiday bookings to
enable consumers build their own package of flights, accommodation, and car rental.
Dynamic packages differ from traditional package tours in that the pricing is always
based on current availability; however, escorted group tours are rarely included

here. Besides, dynamic packages are primarily sold online by online travel agencies.

&

III. Answer the following questions to the text:
Who is a travel agent?

What do travel agents usually do?

How can travel agents guide you throughout the entire travel process?
What is the most valuable asset of a travel agent?

What is the first and foremost goal of a travel agent?

What is the value of a travel agent besides offering insight?

What types of travel agents do you know?

What is dynamic packaging?

© © N o g &~ w b -

Would you like to become a travel agent? Explain why.
Phonetic exercise
%( IV. Cross the odd word out:
A § best get peed sell
package than travel car
pricing  ticket online  flight

through  you group tour
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customer rule use full
currency budget hundred education

from home most cove

Vocabulary exercises

2=, V. Give Ukrainian equivalents of the following, make
% up your own 5 sentences with the phrases:

OpraHi3oBYBaTH IMOAOPOXK; HaJaBaTH TYPUCTUYHY 1H(OpMAIlI0; HAJZaBaTH MOPaH;
0oOpoOJISATH TUIaTEX1; TYPUCTUYHA CTPAXOBKA; B3JIOBXK BCHOTO MPOIECY MOJOPOXKI;
BUKOPUCTOBYBaTH BJACHY OCBITY Ta JOCBIJ; HaMWIlIHHINIA T[epeBara; 3/1aTHICTb
3aMPONOHYBATH PO3YMIHHS,  IEPIIOYEproBa MeTa; KOOPAWHYBATH IOJAOPOK;
BCTAHOBJICHUH TYPUCTUYHUI MaKeT; IPYNOBI TypH 13 CYIIPOBOJIOM

—

“4AVI. Give English equivalents of the following:

L

travel options; tour packages; to make bookings and reservations, to receive
payment; to provide travel tips; to get home safely and on time; to provide customers
with insider tips; out-of-the way cafe; amenities and travel specials; to get the most
value for travel budget; personalized travel experience; dynamic packaging; one’s
own package of flights, accommodation and car rental

}%ﬂ VII. Fill in the correct word from the list, then make

sentences, using the completed collocations:

tour payments

cancellation_ availability
dynamic tips

transportation____ café

insider, out-of-the way, policy, company, package,
process, packaging, current
e.g. This travel agency works only with several transportation companies.
\(%ﬂ VIII. Complete the following sentences with the

necessary prepositions:
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(0B

1. This is the travel agent who arranged travel __ us. 2. It is the responsibility

of a travel agent to provide travel tips __ currency, language, safety, health, and
other questions. 3. He did not counsel his clients __ terms and conditions of travel.
4. Travel representatives provide customers __ information and their personalized
travel experience. 5. Travel agents can guide you __ the entire travel process. 6.
Most travel agents try to coordinate travel __ their customers __ the same or lower
cost than if the customer booked the travel __ his/her own. 7. The pricing of

dynamic packaging is always based __ current availability.

= IX.Cross the odd word out from the list of synonyms:

client, customer,
consumer, end user,
producer

Itinerary, guide, route,
journey, tour, travel
plan

insight, vision, energy,
understanding, awareness

proficiency, talent,
expertise, know-how,
skill, condition

provide, supply, offer,
issue, fix somebody up
with, continue

X. Find words in the text to match the following
definitions:

1. A person or business whose job is to make arrangements for people wanting to

An understanding of what something is like — i

knowledge of several different subjects or activities-g_ . 4. A person
who is an expert in a particular area of work or study -s_ . 5. A feature
that makes a place pleasant, comfortable or easy to live in —-a_ 6. An

arrangement with a company in which you pay them regular amounts of money and

they agree to pay the costs, for example, if you die or are ill/sick, or if you lose or
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XI. Translate into English:

" Inanyiodn MOXOPOXK, KPaIle 3BEPHYTHCH 10 TYP areHTa, OCKIIbKM BiH Hamae
iHpopMalito Tpo MapHmIpyTH 1 KypOpTH, 3AIMCHIOE OpOHIOBaHHS 1 IOMEPEaHi
3aMOBJICHHSI, TOTY€ KBUTKU, KOHCYJBTYE MPO TEPMIHM Ta YMOBHU TOJOPOXKi; HaJa€
TYPUCTHUYHI TOPaJM IIOJ0 BaJIIOTH, MOBH, O€3MeKH, 370poB's 1 T.1. 2. Typuctuuni
areHTH HaIpaBJsAIoTh HA MPOTA31 BCHOIO MPOLIECY MOJOPOXKI Ta HAAAIOTh KIIEHTaM
iHCAlepChKI TIOpaau Ta pEKOMEH Iallii, BHKOPUCTOBYIOYH BJIaCHY OCBITY 1 JOCBIT. 3.
3BUYailHO, MO’KHa 3aMOBUTH Typ, 3a0pOHIOBATH TOTENb, AaBIAKBUTKUA TOIIO
CaMOCTIITHO B Mepexi IHTepHeT, oJHaK, HalOUIbII I[IHHUM aKTHBOM TYyp areHra €
MO>KJIUBICTh 3alPONIOHYBATH PO3YMIHHSA - CBOI 3HAHHS 1 MaliCTEPHICTh Y BUOOP1 TYypy
Ta WOTro CKIIQJOBHUX, IO KOIITyE HabaraTto JOpOKYE, HIXK KOMICIHHI, SKI BU HOMY
3amiature. 4. TypucTHUUHI areHTH MOXYTh OyTH yHiBepcantamu abo x (paxiBIsIMU 3
MIEBHUX IMHTaHb, HANPHUKIAJ, 3 KPYi3iB, IPUTOJHUIIBKUX IOI3/I0K, 3'13MIB 1 Hapa,
TOIIIO.

y Speaking exercises

q};ﬁﬂXII. Complete the dialogue with words from the list:

AT A TRAVEL AGENCY (T: travel agent, C: client)

people, business, airline, lunchtime, child, leave, old, Istanbul, from, morning,
reservation

T: Good morning, sir. How may | help you?

C: Good . Can | make an airline , please?

T: Certainly. Where would you like to fly to and ?

C: From Athens to

T: O.K. And when would you like to travel?

C: I'd like to Athens on the 2nd of next month, returning on the 13th.

T: Fine, all right. And what time of day would you like to fly?
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C: I'd like to arrive in Istanbul by , and be back in Athens by dinnertime.

T: All right. And how many will be travelling?

C: There’ll be three of us — two adults and one

T: | see. Could you tell me how the child is?

C: She’s 8 years old.

T: All right. And is this economy class or class?

C: Economy class - the cheapest fares you can get, if possible!

T: All right. Do you have a preferred ?

C: No I don't mind which airline it is.

T: All right, I'11 just check the computer to find out about availability.

Q;XIII. Make up similar dialogues, using the following
prompts:

R/
0’0

Reserve a flight from Madrid to New York on the 11" of September, returning on
the 23" for one adult and one child 3 years old, business class - with dinner, if
possible.

Reserve a flight from Chicago to London on the 6" of January, returning on the
3" of February for three adults and two children 6 and 9 years old, economy class
- the cheapest fares, if possible.

Reserve a flight from Warsaw to Moscow on the 10" of June, returning on the
15™ of August for two adults and two children 1 and 3 years old, business class -
with dinner, if possible.

Reserve a flight from Paris to Rome on the 18" of May, returning on the 28" for
one adult and two children 5 and 8 years old, economy class - the cheapest fares,

if possible.

Can | help you?

When will you need the accommodations?

%ﬂXIV.Complete the dialogue with phrases given below:
v
v
v

Would you like to make a reservation?
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v Your name, please?

v What other amenities and services does the hotel have?

v | need a credit card number to reserve the room.
BOOKING A HOTEL

Travel Agent: Good morning!

Customer: | need to book a hotel for a business trip to New York.

Travel Agent:

Customer: July 5™ and 6",

Travel Agent: So, you'll need a room for three days and two nights. You'll be
departing on July 7%

Customer: Yes, that's right.

Travel Agent: Mmm... There are some vacancies at Ritz Hotel.

Customer: Yes, | would.

Travel Agent: Do you want a king or double?

Customer: I'm travelling alone, so a room with a king-sized bed is fine.
Travel Agent: Ok.

Customer: Jane Brown.

Travel Agent: Ok, Mrs. Brown, they will hold the room until 6pm on July 5" and
you can check in at 3 pm. Check-out time is noon on July 7".

Customer: Does the hotel have a restaurant?

Travel Agent: Yes, it has two. It also has a room service menu if you prefer to eat in
your room. Your room fees include a continental breakfast served in the lounge by
the lobby.

Customer:

Travel Agent: There is a laundry service, hairdresser's, fitness center, wake-up call
and parking.

Customer: OK, thanks.

Travel Agent:

Customer: OK, here it is.
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Travel Agent: Great. The room is reserved. Please, let us know if you need anything

else.

stomer: Thank you!
V. Make up similar dialogues, student A is a travel

agent, student B is a traveller.

O XVI. Role-play. Find some information about an
int'/e{esting destination you would like to promote to your
potential customers - your fellow students. Present your
destination to them as if you were a real travel agent.

Speak about:
+ the main attractions of your destination;

% availability of excursions and their cost;

% possible places to stay at — five/ four star hotels and the hotel cost per night;

% possible places to eat at; the cost of a soft drink and /or a meal in local

currency;
+» transfer time from the airport to your destination; public transport facilities;
+ what type of customers your destination would appeal most and why;

VII. Role-play. Prepare an itinerary for a weekend
bréak in (any place you like) for a family with two
children, a boy and a girl, aged 11 and 8. They plan to arrive
on Friday afternoon and to leave on Sunday evening.

Reading exercises
<, XVIII. Read and act out the following dialogue:
AT THE TRAVEL AGENCY

(Dave wants to visit his mother in England, so he goes to a travel agency)

Dave: Hi, I’d like to check on a flight.

Travel Agent: Sure. What is your destination?

Dave: London, England.

Travel Agent: And is this one-way or round trip?
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Dave: Round trip.
Travel Agent: When would you like to depart?
Dave: January 12th, returning on January 26th.
Travel Agent: Okay, one moment please. . . . Do you have an airline preference?
Dave: No. Any airline will be fine. I’m not picky.
Travel Agent: And what class would you like? Economy, business class, or first
class?
Dave: Economy, please.
Travel Agent: Okay, well there’s a flight on the morning of the 12th, returning on
the afternoon of the 26th. The cheapest we have is $1,400.
Dave: Ouch! | was hoping to find something cheaper. My dates are flexible — do you
think you can find a cheaper flight on different dates?
Travel Agent: Let me check. Just a moment. . . . There’s a flight on the 10th,
returning on the 25th, for $968.
Dave: That’s much better!
Travel Agent: But you have to change planes twice — once in New York, and again
in Holland. And there’s a 6-hour layover in Holland.
Dave: Hmmm. . . Is that the best you can do?
Travel Agent: I'm afraid so. If you’d like, | can reserve a seat now, and you don’t
need to pay right away.
Dave: That would be great.
Travel Agent: I just need your full name and passport number.
Dave: Here you are. (Hands the travel agent his passport.)
Travel Agent: Okay, one moment. . . . Alright! It’s reserved. If you decide you want
to purchase the ticket, you need to confirm before the end of the month.
Dave: Great! You’ve been very helpful. Thanks!
Travel Agent: That’s my job! Take care!

”XIX.Read the following statements and say whether
they are true or false, correct the false ones:

1. Dave wants to visit his sister in Berlin.
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2. He wants to reserve one-way ticket to London, England.
3. He departs on January 12th, returning on January 26th.
4. The flight is too expensive, so he decides to change dates, leaving on the 10th,
and returning on the 25th of January.
5. Dave will have to change planes twice — once in Los Angeles, and again in
Paris.
6. Dave pays for the ticket right away.
Business Skills
Writing Letters of Complaint
%XX. Study the following sample. Write your own letter

of complaint to a travel agent.

TRAVEL AGENT’S NAME & ADDRESS

YOUR NAME AND ADDRESS
YOUR CONTACT TELEPHONE NUMBER
YOUR E MAIL ADDRESS

DATE

Dear (Mr. Powell, Ms. Mackenzie, Frederick Hanson, Sir or Madam, Madam, Sir)
Re (in reference to; concerning): My Holiday Complaint

Booking Reference: [INSERT REF]

Hotel / Cruise: [INSERT HOTEL/CRUISE NAME]

Holiday Dates: [INSERT HOLIDAY DATES]

On [DATE] I returned from holiday at the above location of this letter. Please take

this letter as a formal complaint, within the time frame as set out in our contract. We
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paid £ [INSERT VALUE] for this holiday, and are seeking an explanation and/or

compensation for the failures listed below.
The members of my party were:[INSERT NAMES AND AGES IF UNDER 18]
During the holiday we suffered the following problems:

ILLNESS: [LIST WHO WAS ILL, THEIR SYMPTOMS, ANY DIAGNOSIS AND
IF THEY HAVE RECOVERED — DO NOT PROVIDE ANY MEDICAL NOTES
AND RECORDS OR DOCTORS REPORTS]

ACCOMMODATION: [LIST THE PROBLEMS, ROOM BY ROOM IF
APPROPRIATE; LIST THE PROBLEMS WITHIN THE HOTEL, AREA BY
AREA]

FOOD: [LIST THE PROBLEMS WITH THE FOOD, DRINKS, WATER, ETC.]

HYGIENE: [LIST ANY ISSUES WITH HYGIENE, WHATEVER THE
LOCATION WITHIN THE PROPERTY OR SHIP]

POOL: [LIST THE PROBLEMS WITH THE POOL, E.G. - USAGE,
CLEANLINESS, TREATMENTS, ETC.]

ENTERTAINMENT: [LIST THE PROBLEMS]
HOTEL STAFF & MANAGEMENT: [LIST THE PROBLEMS]

FLIGHT: [LIST ANY PROBLEMS WITH THE FLIGHT, AIRPORT CHECK-IN,
ETC]

We attempted to resolve this problem in resort by contacting your representative,
however......... [LIST THE ACTION YOU TOOK, WHO YOU SPOKE TO,
WHAT THEY SAID, WHETHER YOU PUT THE COMPLAINT ON THEIR
CUSTOMER COMPLAINTS FORM, WHAT ATTEMPTS WERE MADE TO
RESOLVE THE COMPLAINT, AND WHY YOU DID NOT OR DO NOT
ACCEPT THE RESOLUTION ETC.]
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I hold you responsible for the failures in this contract and in doing so invoke your
responsibilities under the Package Travel Regulations 1992 and the ABTA Code of
Conduct.

As detailed within that Code | expect to receive an acknowledgement of this letter
within 14 days. | then look forward to hearing your response within 28 days of the

receipt of my complaint.

Yours Sincerely,
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Unit X. A TOUR OPERATOR

@ I. Read and learn the following words and word
combinations:
escort ['esko:t] cympoBin

crucial [ 'kru: (1] Bupimanbuuii

distinction [d1'stmk/n] BigMinHicTs, po3pisHeHHA " L2 I .’ ,_ £
intermediary [, into'mi:diori] mocepenauk TOU r O pe ra t O rS
blurred [bl3:d] HeuiTkuit, HesiCHMIA A 5
self-packaging [ 'pakid3m] cTBOpeHHS TypmakeTy BIaCHOPYY
to exercise ['eksosaiz] 3aiiicHioBaTH

entity [ 'entati] opranizarris

tourism board [bo:d] paga 3 muTanb Typu3My

government authorities ['gavenmont o: ' 0orati] opranu nep>kaBHOi Biaau
departure [di'pa:tfo(r)] Buizn

otherwise [ Adawaiz] iHakiie, mo-iHIIIOMY, B IHIIOMY BHUIAIKY
arrangement [o'reind3zmont] oprasizaiiisi, BHOPSAKYBaHHS

to skip [skip] mpomycTuTH, 00X0MUTH

at your own pace [peis] y BracHoMy Temrti

to be of assistance [o'siStons] momomortu, cTaTy B HaroAi

guided city tour [ 'gaidid] exckypcii mo micty
embassy ['embasi] mocoascTBO

consulate ['konsjalat] xoHCYIBCTBO

on behalf [br'ha:f] Bix imeni

<, II. Read and translate the following tet: ]

/,’ A Tour Operator

A tour operator is a person who develops, markets and operates group travel
programs that provide a complete travel experience for one price including

transportation (airline, rail, and motor coach), accommodation, sightseeing, selected
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meals and an escort. In other words, they organize package holidays and sell them to
a consumer by a travel agent.

The difference between a travel agent and a tour operator is a crucial one, but it
Is not always easy to define. Widespread use of the Internet has radically changed the
way business is done. The distinction between organizers or operators on the one
hand, and agents or intermediaries on the other, has become blurred. Consumers
and agents alike can shop online for a range of travel services thus creating a rapid
increase in self-packaging of holidays.

However, tour operators still have their competence in arranging tours for those
who do not have time to search for holiday options themselves. They are very useful
in large group events and meetings organization, such as conferences or seminars.
Besides, tour operators still exercise contracting power over suppliers (airlines,
hotels, cruises, etc.) and influence over other entities (tourism boards and other
government authorities) in order to create packages and special departures for
destinations otherwise difficult and expensive to visit. At the same time, it must be
noted that a tour operator not only sells a package tour, but also ensures the smooth
operation of the tour.

Tour operators may specialize in destinations (e.g. Italy), activities and
experiences (e.g. skiing), or a combination of both and deal with inbound and / or
outbound tours. They can prove to be very helpful in assisting you with your travel
arrangements. Many of them have a number of qualified employees who can speak
more than one language and who may be able to help you better communicate your
wishes to the company. Tour operators will also keep you out of potentially
dangerous areas, inform you of what documentation you will need and suggest a
number of great hotels for you to stay in. They may be able to provide you with all
the necessary transport arrangements for the duration of your stay and some tour
operators will even inform you of what sort of clothing you will need to pack in order
to enjoy your holiday without being overly dressed or exposed to cold weather.

Even if you’re the sort of traveller who prefers to skip the organized tours and

discover the country at your own pace, tour operators can be of assistance to you.
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Guided city tours are generally the best way to learn about a city's history and are a
great choice along the route. Besides this, tour operators are usually aware of where
all the embassies and consulates are and will be able to help you should you have
any problems and require assistance.

There are many great tour operators in Ukraine who will be able to offer you the
best service. They will make travel arrangements on your behalf and book you into a
variety of great guided tours so that you can make the most out of your holiday.
Ukrainian tour operators are friendly and helpful and will provide you with any
additional information you may possibly need to ensure that you have an enjoyable
holiday.

% III. Answer the following questions to the text:
. Who is a tour operator?
2. What is the difference between a travel agent and a tour operator?
3. What is self-packaging of holidays?
4. Where are tour operators very useful?
5. Why do they exercise influence over tourism boards and other government
authorities?
6. What may tour operators specialize in?
7. How can they assist you with your travel arrangements?

8. Would you like to become a travel operator, explain why?

Phonetic exercise
4ra‘ IV. Cross the odd word out:
\q‘ t route group should abeut
but thus wuse  number
guided cruise require provide
holiday always stay  enjoyable
meal easy search increase

airline rail  explain Ukraine
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Vocabulary exercises

e

2%\V. Give Ukrainian equivalents of the following, make
up your own 5 sentences with the phrases:
a complete travel experience; to shop online for a range of travel services; self-
packaging of holidays; to have competence in arranging tours; to exercise
contracting power over suppliers; tourism boards; government authorities; travel
arrangements; to communicate wishes; to keep out of potentially dangerous areas; at

our own pace; on your behalf; to make the most out of a holiday

VI. Give English equivalents of the following:

IPyNOBI TYpUCTHYHI NPOTrpaMH; PaAUKaIbHO 3MIHUTH; PO3MHUTA PI3HUIS; IIBUIKE
3pOCTaHHS; HE MaTW 4Yacy AJIs MOIIYKYy; OpraHi3allisi BEJIMKUX IPyHOBHX IMOJAINA Ta
3ycTpiuei; 3a1MCHIOBAaTM BIUIMB Ha Opradizaimii; B 1HAaKIIOMY BHIIAJIKY;
CHeriagizyBaTuch Ha; KBamiiKoBaHI TMpaliBHUKH, MPOTATOM BCi€l TPUBAJIOCTI
nepeOyBaHHs; 3aHAJITO OJIATHEHUI; EKCKYpPCli IO MICTY; IOCOJIbCTBA T4 KOHCYJIbCTBA;

v,

OPYXHIU 1 pauid JOIOMOI'TH
d.;@.i]VII. Match the following synonyms:

A: escort, entity, embassy, arrangement, to skip, radically, city tour, package
holiday, to operate, assistance, to arrange, employee, otherwise

B: to control, worker, to organize, else, help, guide, tour package, totally,
organization, excursion, consulate, to avoid, preparation
\(":'I;%’]VIII. Substitute the underlined words with
corresponding antonyms from the text:
1. Tour operators must always be unfriendly and unhelpful when they provide
customers with information they need. 2. Tour operators destroy package holidays
and buy them for a consumer by a travel agent. 3. They may be able to withdraw you

from unnecessary transport arrangements and keep you in potentially safe areas. 4.

Unguided city tours are generally the worst way to teach about a city's history and are

a bad choice along the route. 5. Tour operators are very useless in small group events

and meetings organization.
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\('.j,-;;éj IX. Find words in the text to match the following
definitions:

1.A holiday/vacation that is organized by a company at a fixed price and that includes
the cost of travel, hotels, etc. (p_ h ). 2. A plan or preparation that
_________ ). 3. A group of officials

around a town, building, etc. in order to visit it ((city) t ). 6. The activity of
visiting interesting buildings and placesasatourist(s_ ).
\(%j X. Make up collocations and find sentences in which

they are used in the text:

travel dangerous

government arrangement
-packaging guided

package organized

self, authority, tour, area, holiday, city tour, travel, program
XI. Put questions to the words in bold:
1.A tour operator is a person who develops, markets and operates group travel
programs. 2. The distinction between operators and travel agents has become
blurred. 3. Tour operators may specialize in destinations, activities and experiences,
or a combination of both. 4. This tourist prefers to discover the country at his own
pace. 5. There are many great tour operators in Ukraine. 6. Tour operators are of
great help when you do not have time to search for holiday options yourselves. 7.
My sister dreams to become a tour operator.
@XII. Translate into English:

1.T};]—p.0nepaTop 1e JIFOJAWHA, sKa po3po0Jisge TyplakeTH Ta Mpojiac X CIOoKHUBavyaM 3a
J0TIOMOT010 Typ areHTiB. 2. ChOTOHI CIOXKUBAYl Ta TYp areHTH MOXKYTh CAMOCTIHHO

3aMOBJISITU W KyNyBaTH PI3HOMAaHITHI TYPUCTUYHI MOCIYTHM B MEpexi IHTepHeT i

TdKMM YMHOM CTBOPIOBATHU TypI/ICTI/I‘IHi MMaKECTH BJACHOPYY, oe3 JOIIOMOI'
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TyponepatopiB. 3. OfgHak, TypornepaTopy MOXyTh OyTH KOPUCHUMHU TUM, XTO HE Ma€
Yyacy caMOCTIHHO BJIAIITOBYBAaTH CBIM BiJIMOYMHOK, a00 K MPHU OpraHi3alii BEJIUKHX
IpyNoOBUX NOAIM uM 3ycTpiueit. 4. OKpiM TOro, TyponepaTopu MOXKYTh HaJlaTH Oararo
J0/1aTKOBOI 1H(OpMAIlii, HAIPUKIIA, 1€ 3HAXOAATHCS MOCOJIBCTBA Ta KOHCYIIBCTBA, 5K
YHUKHYTH DPHU3MKOBAHUX CHUTYalliif, /16 MOKHA 3HAUTH 3pYyYHHH 1032 NUISIXOBHMA
pecTopaHuuK, 4u sKi 3 co0oro makyBatu pedi. 5. Typomepatop — me 3aBxau
BBIWJIMBA, YCMIXHEHA 1 pajia JOMOMOITH OCOOMCTICTh, SIKa BaM CTaHE y Haroji mpu
oprasi3aliii BaIoro BiiMOYNHKY.
Speaking exercises

XIII. Look at the functions listed below. Decide which

ones are performed by tour operators and which by travel
agents, then make sentences as in the example:

1. organize all-inclusive tours — tour operators
e.g. It is the tour operator’s job (task, responsibility) to organize all-inclusive tours.

2. sell all-inclusive tours;

o B Tour Operators &
. plan itineraries for customers;
. sell air tickets and vouchers; TraVEI A entS

. provide travel insurance;

. record and confirm reservations;

. negotiate for bulk purchase of airlig Seats

3
4
5
6. arrange corporate travel;
.
8
9

. sign contracts with hotels, airlines, etc.;

_10. give advice on resorts, carriers and travel facilities.

)XIV. You are a travel agent who wants to have a tour
package for some group of travellers. Provide your own
answer to every question asked by the tour operator:

1. What group of travellers do you need a tour package for?

2. Where do they want to go?
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3. What is the planned duration of their stay?
4. What transportation specifications have they given to you?
5. What type of hotel do they need?
6. What type of meals do they prefer?

7. What kind of entertainment do they expect?

\(‘:';_g;’] XV.Put the following conversation between a

conductor (Sam) and a tour operator (Alex) in the correct

order:

Sam:

_1 Alex:

___Alex:

Sam:

Sam:

Sam:

___Alex:
___Alex:

Pleased to meet you, Mr. Alex. | am Samuel.

Excuse me, but are you Ms. Samuel, conductor of the JATA Tour Group? |
am Alex from ABC Overseas Travel, the local tour operator.

Pleased to meet you too. | am an assistant for transportation service. An
English speaking tour guide will be escorting your group for the city tour
tomorrow. And now | would like to show you the way to the bus waiting in
the parking space. Including you, there are all sixteen persons, aren’t there?
And how many pieces of baggage is the porter carrying for you?

Thanks. I’ll be taking the people to the exchange counter. Please then
double-check the number of the fifteen pieces of baggage with the porter
and have them loaded on the bus. Besides, we’d like to make changes to
some parts of our itinerary tomorrow, and I’ll talk about it after we get on
the bus. Will you please just let your staff and the tour guide know about it
beforehand?

Just a minute, please. We have a tight schedule for tomorrow. So 1°’d like
our members to change some of their money into euro now in the airport if
possible.

Our group consists of sixteen members including me this time. And we
have fifteen pieces of our baggage.

All right. Now that everybody’s here, let’s go to the bus.

Sure. It only takes about thirty minutes from here to the hotel, and we have

plenty of time today. Just take your time to do the things.
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___Alex: I see. Let’s have the information about it on the bus. Anyway, I'll come
back after seeing the baggage taken on the bus. After everybody is done
with the money exchange, I’ll show you to the bus. Here is a file for you.
Let’s talk it over later on.

OﬂXVI.Make up similar conversations, acting out one of
the following situations:

» One of you is a tour operator who meets a group of delegates to the conference at
the airport. Speak to their conductor and take them to their hotel, then show them
to their rooms. Speak about their schedule and possible entertainment.

» You are a tour operator who has to negotiate changes in the accommodation
services (itinerary, transportation, etc.) with a group conductor. Meet the
conductor and decide how you can solve the problem with a hotel (or any other)
change.

Z#XVII. Role play. Imagine the following situation: ”

(' A group of 15 archaeologists from U.K. intends to visit India. They
want to have a feel of prominent archaeological sites and they are in
the age group of 35-45. They place their requests to a travel agency in
U.K. and the travel agency passes on this request to a tour operator in

India.

v

\A/ct as a tour operator and decide whether such a group can
be handled by your company, solving the following
problems:

1) Get in touch with an archaeologist in India for identification of the sites to be
visited.

2) What will be the modes of transportation to these sites?

3) Where accommodation has to be provided?

4) Identify a tourist guide who specializes in archaeology.

5) What type of entertainment can be provided to them in the evenings?
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6) What type of meals to be served and where?

7). Where to take them for shopping, etc.?

O/;XVIII. Make up a plan and retell the text according to it.
* Reading exercises

g XIX. Read the following information about five Spain's

most famous Andalucian cities:

Andalucia is one of the most attractive areas within the Mediterranean regions,
due to its mild climate, environmental nature, its history and culture. There are many
interesting cities and places there, which are very worth visiting.

Consider Cordoba, for example, the second largest old town in Europe. The
city is home to 12 Christian churches, but the most important building and symbol of
the city is the Great Mosque of Cordoba, formerly a medieval Islamic mosque and
now a current cathedral. Near the cathedral is the old Jewish quarter, which consists
of many irregular streets, such as Calleja de las Flores and Calleja del Panuelo.
Another best known sight of the city is the Roman bridge, built in the early 1st
century BC across the Guadalquivir river,

Every street and square of Seville, the Andalucian capital, bursts with joy and
activity. Parque de Maria Luisa and Plaza de Espafia give a taste of Seville’s nature.
The Sevilla Cathedral gives a feel of the Muslim and Christian influence, while
intense nightlife, flamenco dancing and delicious tapas complete the adventure.

Toledo is a city that once visited, never ceases to rest in the imagination. The
fortified medieval city built on a hill overlooking the Tagus River, is without a doubt
one of the densest monumental cities in the world. It is claimed to be the hometown
of Spanish artist EI Greco and houses many of his famous works.

At the foot of Sierra Nevada, between the Darro and Genil rivers, lies Granada.
Granada has a distinctly Arab influence with the impressive UNESCO World
Heritage Sites of Alhambra (the medieval castle built by the Muslim rulers famous
for its Arab style architecture and gardens) and Generalife palace and gardens

amongst the highlights.
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Ronda is one of the most popular tourist destinations in the Andalucia region
and you will enjoy a sightseeing tour of this beautiful town of Celtic origin. With the
Cathedral (Roman, Arabic and Gothic styles), the Old Quarter, the Bull Ring (oldest
one in Spain) and the magnificent Tajo Gorge, the 200-year-old stone bridge which
connects the new and old parts of the town, Ronda has plenty of sites to discover
during your time there.

/ﬁXX. Prepare and describe a five-day tour of Spain's
most famous Andalucian cities from Madrid, using the
information you’ve just read and the following scheme (the
first two have been done for you):

ITINERARY
Day 1: Madrid - Cordoba - Seville
Morning departure from Madrid along the land of Don Quijote -The Man from La
Mancha. Upon reaching Cordoba there is time for lunch and a city tour visiting the
Mosque and the Jewish Quarter. In the afternoon proceed to Seville for dinner and
overnight.
Seville accommodation: Emperador Trajano (3-star) or Melia Lebreros (4-star)
Day 2: Seville - Ronda
After breakfast, enjoy a morning city tour (The Cathedral (outside), Santa Cruz
Quarter, Maria Luisa Gardens). The afternoon is at leisure for you to discover
exclusive views, try local appetizers or wander around this beautiful city. You will
proceed to Ronda for dinner and overnight.
Ronda accommodation: Emperador Trajano (3-star) or Melia Lebreros (4-star)
Day 3: Ronda - Granada
Day 4: Granada - Alhambra - Generalife Gardens
Day 5: Granada - Toledo - Madrid

Business Skills — Negotiations
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One of the most important skills anyone can hold in daily life is the ability to

negotiate. In general terms, a negotiation is a resolution of conflict. We enter

negotiations in order to start or continue a relationship and resolve an issue. In the

world of business, negotiating skills are used for a variety of reasons, such as to

eqotiate a salary or a promotion, to secure a sale, or to form a new partnership.

§

XXI. Read and learn the following useful phrases and

expressions, which may be used while negotiating:

Language to use to show understanding/agreement on a point:

Language to use for objection on a point or offer:

| agree with you on that point.
That's a fair suggestion.

So what you're saying is that you...
In other words, you feel that...

| think we can both agree that...

| don't see any problem with/harm in that.

| understand where you're coming from; however,..
I'm prepared to compromise, but...

The way | look at it...

The way I see things...

If you look at it from my point of view...

I'm afraid | had something different in mind.
That's not exactly how I look at it.

From my perspective...

I'd have to disagree with you there.

I'm afraid | cannot offer you such a concession.

Is that your best offer?

Persuasive language:

One thing I’m sure we all agree on is...
This will work out very well because...

The benefits would be that. ..
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*  We may not see the benefits in the short run. However,...
» The reason I feel this would be best is that...

*  When we consider that,

Language to use in closing:

« It sounds like we've found some common ground.

* I'mwilling to leave things there if you are.
» Let's leave it this way for now.

« I'mwilling to work with that.

« | think we both agree to these terms.

* I'm satisfied with this decision.

« | think we should get this in writing. ‘

» I'd like to stop and think about this for a little while.

« You've given me a lot to think about/consider.

« Would you be willing to sign a contract right now?

. \'/Let's meet again once we've had some time to think.

q;‘ij XXII. Make up sentences as in the example:
- I’d like to order 3 two-way tickets with a unit price of $170.
- Sorry, I can’t offer you more than 15% discount!
- And what about terms of payment?

- Payment must be within 10 days or I can’t guarantee booking within two

months!

Number of | Discount | Unit Terms of Booking
tickets price payment

4 one-way 10% 80 30 days within 3 months
6 two-way 20% 200 2 weeks within 2 months
8 one-way 25% 100 60 days within 4 months
12 two-way | 27% 180 90 days within 6 months
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%@XXIII. Try to sell to your group mate anything you
have on you/with you (your wrist watch, your bag, your
telephone...)

/ﬁXXIV. Role play the situation below:

You are a tour operator and You are a travel agent. You
want to sell a tour to a local travel like the tour very much — it is exclusive
agent. Describe it first, tell about its and new, fully satisfying the needs of
positive features and benefits: sights your customers. However, you need a
and attractions, possible excursions, bigger discount, or your customers will
accommodation  details, transport not want to buy such an expensive tour.
specifications, etc. You can only offer a Negotiate prices with the tour operator.

5-10% discount. The tour expires

within 60 days.

—

7% XXV. Translate into English:
1.9 6H X0TiB 3aMOBUTH 20 oauHUIIL TOBapy 3a 20.6 moiapiB 3a OAUHHUIIO. 2. 51 MOXKY
3amponoHyBaTu BaMm 3HWXKKY y 20%, skuio Bu 3amoBute 30, 000 oguuume. 3. Uwu
MOTIJIM OM BU 3amlpoOnoHyBaTH Oulblly 3HWKKY? 4. Sl He MOXKY 3pOOUTH BaM TaKy
BENIMKY MOCTYNKy. 5. Bama 1ina, 31a€Thes, 3aBucoka! 6. 51 He MOXy 3arpornoHyBaTu
BaM Kpenut. 7. Uu MoXHa 3MIHUTH yMOBHM noroBopy? 8. Ha xanb, s HE MOXY

CIIYCTHUTH I[iHYy HWX4e, HiK $19.6 3a onuHUIIO!
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Unit XI. PROMOTION IN TOURISM

@I. Read and learn the following words and word
combinations:
promotion [pra mau/n] mpocyBaHHs

visit

to entice [1n'tais] npruBabIrOBaTH, IPUTATYBATH . mdonosi\a
favourably inclined ['fervorabli] [in'klaind]

MO3UTHUBHO HAJIAIITOBAHUU

repeat purchase [ 'p3:tfos] moBTOpHE IpUAOAHHS
media (sing. medium) ['mi:dia] 3aco6u MmacoBoi
iHdopmarrii

timing — yacoBi paMKH, TPUBAJIICTh

publicity [pab’lisati] myOaiuHiCTb, TIIACHICTB

Public Relations (PR) — 3B’s13k# 3 rpOMaICbKiCTIO
personal selling — inuBiAyabHA pe3eHTallisl TOBAPIB;
Mpe3eHTAIllS TOBApY, AKY 31HCHIOE MPOJABEIb i Yac
MPOJAXKY TOKYIIIIO

sales promotion — ctumysroBaHHS 30yTy
target audience ['ta:git] ['o:dions] minboBa ayauTopis [LF -
ad campaign [kem'pein] pekiaMHa KaMIaHis /

scope [skoup] maciurad, o6csar explore the Carpathian garden

hoarding [ 'ho:dim] 6ir-6opa (/
sticker — nakneiika ietnam

stall — npunagok, kpamMHuIIs t M Chonn

giveaway - AemieBHi po3npoaax / MOAAPYHOK B pEKIaMHUX HIJISX

catchy [ 'keet[i] mpuBaGuBwHii

banner ads — 6anepHa pekiama (pekiama Ha BeO-caiiTi)

guideline [ 'gaidlain] nupexTrBa, BKa3iBKa
key benefit [Ki:] [ 'benifit] kirouoBa mepesara

to perceive [pa’si:V] cipuitmaTu
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to convey [kon'ver] nepenaBaTtu, MOBiTOMIISATH

to advocate ['edvokert] mpocyBatu, mponaryBaru

maturation period [ maetfu'rexfn] [ pioriad] mepiox g03piBaHHS
II. Read and translate the following text:

Promotion in Tourism

Tourism promotions and
marketing help you entice tourists
to visit your destination, be it a
city, an attraction, a hotel, a sports '\
facility or some other location that
draws tourists. You need to

understand tourism marketing and

promotion methods to make the g A &%
most informed decisions for your desitin and budget.

First of all, it is necessary to say that the purpose of promotion is to create
awareness and then make the environment favourably inclined to the organization.
Only when the environment is positively inclined to the organization, customers buy
its products, employees prefer to work for it, suppliers are happy to provide raw
materials, and financiers offer finance. Promotion refers to the set of activities that
communicate about the product to the prospective and existing customers. It aims to
inform prospective customers about product or producer, inform existing customers
about changes in product; generate interest in the offer; persuade prospective
customers to try the product (first purchase), and persuade existing customers to

continue the use of product (repeat purchase).

The products in tourism are multiple. Thus promotion in tourism may be of a
country as a whole; of a specific destination and location; of definite activities or
services; of tour packages; accommodation/food, etc. No matter what product you are

going to promote, the main decisions to make in promotion planning are: objectives
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of promotion, choice of mix, selection of media, formulating the messages, timing

and intensity of the campaign.

In marketing, promotion is communication. Nowadays there are various ways
to communicate - advertisement, publicity, Public Relations (PR), personal selling,
and sales promotion. The most effective way to reach

the target audience with tourism promotion and

o | 2q. Ve ®
marketing is to develop a strong ad campaign that dVerti sin
fully conveys what your destination has to offer the J

4 N
visitor. An advertisement, which is a paid non- v -
personal form of presentation, arouses curiosity and
interest. .

terest A

When you plan to advertise some tourist o -
product, you have to decide the objective of your advertisement, define the target
audience, over what period should the campaign last. You must outline the scope of
your ad — whether it will be regional, national or international; you must select the
media to be used, your theme and image, best timing and frequency as well as cost
effectiveness. This means a lot of work as not only you have to deliver a catchy
message, but also decide how to expose it to your potential clients. You may present
your message through such media as newspapers, magazines, journals, radio,
television, posters, banner ads, hoardings, stickers, exhibitions, stalls, direct mail,

giveaways and many others.

While preparing messages the following guidelines may be kept in mind: give
clear unambiguous messages; convey range, depth, quality and level of service;
emphasize benefits, not technical details; only promise what can be delivered; don’t
forget to develop continuity through symbols, image, format, theme, etc. In other
words, messages should stress the key benefits that the target market must perceive
and will value. They must be credible, likeable and attractive. As tourism destination
has a visual appeal; colour, movement and sound that may convey the atmosphere

add much to ad effectiveness.
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And one more thing is important. If any special event is to be advocated, it has
to be done sufficiently early keeping in mind that decisions to travel are not taken in a
hurry. There is a certain maturation period of decisions, planning and buying in
tourism. For example if one wants to go to the hills in summer the selection of the
destination, planning and looking have to be done much earlier. May be in February

or March. In case of international tourism tour packages are offered even a year or

two In advance.
%III. Answer the following questions to the text:
1. How can tourism promotions and marketing help you?
2. What is the purpose of promotion?
3. Why is it important to make the environment favourably inclined to the
organization?
. What does promotion refer and aim to?

. What tourism products do you know?

4
5
6. What are the main decisions to make in promotion planning?
7. What ways to communicate do you know?

8. Through what media can you present your message?

9

. What guidelines may be kept in mind while preparing the message?

Phonetic exercises
4r, IV. Mind the following words pronunciation:
\(t advertisement [od'v3:tismont] — British English
[, &edvar'taizmant] — American English
to advertize [ edvataiz] — British English
['aedvortaiz] — American English
tourist [ 'tuarist], [ 'to:rist] — British English
[ 'torist] — American English
tourism [ ‘tvorizom], [ 'to:rizom] — British English
[ 'torizom] — American English

period [ 'proriad] — British English
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[ 'prriad] — American English

&(V Read the following sentences first using British,
then American English pronunciation:

1. This tourism advertisement is awesome!

2. The advertising campaign was directed at foreign tourists over the summer

2012 period.
Vocabulary exercises

@ VI. Give Ukrainian equivalents of the following, make
ufi your own 5 sentences with the phrases:
JorioMaraTd  IPUBAOIIOBATH  TYPHUCTIB, CTBOPUTH  OOI3HAHICTh; IMO3UTHBHO
HaJaIITyBaTU CEPEIOBHUILE; NEPCIEKTUBHI Ta ICHYIOYl KIIEHTH; MPOCYBaHHS L1101
KpaiHM; TPOCYBaHHS TIEBHOI TEPUTOPIi YW MICIIEBOCTI; IMOBTOPHE NPHUIOAHHS;
peKiiama; TJIACHICTh;, 3B’SI3KM 3 TPOMAJCHKICTIO; I1HJMBIAyaJlbHA TPE3SHTAIlis;
CTUMYJIIOBaHHA 30yTy; IJaTHa, 0e30oco0oBa (opma mpe3eHTallii; HaJaTH YiTKE
HEJIBO3HAYHE TIOBIOMJICHHS, IIJKPECIMTH IIe€peBarvd, a He TEXHIYHI JeTall,
peKJIaMyBaTH OCOOJIMBY MO/I110; €PEKTUBHICTh PEKIAMU

VII. Give English equivalents of the following:

to "féw tourists, tourism marketing and promotion methods, to generate interest in
the offer; promotion of tour packages; to develop a strong ad campaign; target
audience; national, regional or international scope; catchy message; banner ad;
hoarding; exhibition; stall; direct mail; giveaways; to convey range, depth, quality
and level of service; credible, likeable and attractive; to develop continuity through
symbols, image, format, theme; to stress the key benefits; visual appeal; maturation
peripd of decisions, planning and buying; a year or two in advance

\(‘:',;éi]VIII. Match and learn the synonyms:

A: stall, hoarding, entice, location, promote, in advance, guideline, benefit,

exhibition, convey, ripening, key, develop, objective, client
B: place, draw, rule, kiosk, display, beforehand, advocate, billboard, advantage, aim,

main, create, deliver, maturation, customer
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\(%_ﬂ IX. Find antonyms for the following words in the text,
make up your own sentences with them:

unnecessary —n

personal —n

ineffective — e

negatively — p

\('f'éj X. Mind the following words usage:

advertisement (advert) a notice, picture or film/movie telling people about a
product, job or service

ad (informal) a notice, picture or film/movie telling people about a product,
job or service

advertising
commercial an advertisement on television or on the radio.

trailer (especially British English) a series of short scenes from a film/movie
or television programme, shown in advance to advertise it.

(a/ an) advertisement/ ad/ commercial/ promotion/ trailer for something
a TV/ television/ radio/ cinema advertisement/ ad/ commercial/ promotion

to run/ to show a(n) advertisement/ ad/ commercial/ trailer

2 XI. Fill in appropriate words from the previous exercise
into these sentences:

1. We’ve recently seen a for this new film. 2. This TV

Impressed me greatly! 3. The television company our advert three times a

week. 4. Have you noticed the latest advert this Panasonic? 5. IS

informal and short form of advertisement. 6. Is the activity of attracting
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public attention to a product or business. 7. An IS a paid non-personal

form of product presentation.
@XII. Translate Into English:
13 TIpocyBanns meBHOi TepHTOPii UM MiCIIEBOCTI HEOOXiaHe IS TPHBAGICHHS
TypuctiB. 2. Illo6 cTtBOpUTH TapHy pekinamy, Tpeba HaJaTH YITKE, HEJABO3HAUHE
MOBIIOMJICHHSI, PO3MOBICTH PO MOCIYTH, K1 Haal0ThCA, 3rafiaTh Mpo iX SKICTh Ta
pIBEHb, IMIJKPECIUTH IIepeBaru BaIllOTO KypopTy Ta OOIIATH JIMIIE peaylbH1
BJIACTMBOCTI, HIYOTro He BHramyBath. 3. ChOrojHi icHye Oarato 3aco0iB MacoBOi
1H(opMallii, 3a T0MOMOTOI0 SIKMX peKIaMoJaBellb MOXKE Mepenat iHdopMaliio mpo
neBHU ToBap. 4. Pekiiamy MOXKHa pO3MICTHTH y Ta3eTi, KypHali, MMOKa3yBaTH IO
TeJeO0AUYECHHIO YU TPAHCIIOBATH IO Pajio, BCTAHOBUTH Ha OIr-00pAl Yu BUKOPUCTATH
OaHepHy pekiaMy B Mepexi I[HTtepHer. 5. € Takox pi3Ha crnocoOy mnepeaadi
iH(dopMaIli — pekiiaMyBaHHs, TJIACHICTb, 3B SA3KH 3 IPOMAJICHKICTIO, 1HIAMBITyallbHA
MIPE3CHTAIliS ¥ CTUMYJTIOBaHHS 30yTy. 6. B Typu3mi MOXKHA peKiIaMyBaTH SIK KpaiHy
B IIJIOMY, CTBOPIOBATH 11 MPUBAOJIMBHI IMI/DK 3aKOPJAOHOM, TaK 1 MPOCYBATU MEBHY
MICIIEBICTh YW BHU3HAYHE MICI[E, a TaKOX OKPEMHH pecTopaH Yd TOTelb. 7.
Po3pi3HSAI0TH perioHalbHy, HAIIIOHAJIbHY Ta MIKHAPOAHY PEKIIaMy.
_5 Speaking exercises

'\ XIII. Try to characterize a successful advertisement
using just one word or phrase. Possible answers:
Ads must be:

v" informative
v' smart

v’ eye-catching...

XIV.Here are some different ways of promoting a

ourism product or service. What are the advantages and
disadvantages of each? Are any of them particularly suitable
for certain products and services?

a. advertisement in magazine or newspaper
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. leaflet given out in the street

. leaflet available in travel shops
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neon sign in city centre
advertisement on billboard by roadside -

. poster at railway station or airport

> Q —h o

. television advertisement (commerci
I. press release

J. sponsorship of a sporting event

k. sales promotion, e.g. early booking discount
|. personal selling, face-to-face or tele-sales
m. direct mailing / mailshots

n. web site on the Internet, banner ad

0. ggomt -of-sale promotion (leaflet, poster)
“j XV. Which type of promotion activity do you think

would be best for the following?

% cheap last-minute flights B e St Ad S
*¢ new caravan and camping site

¢ new children’s theme park E V E R
¢ travel insurance

¢ trekking holiday in Nepal

% inclusive packages to see the next Olympic Games

¢ new cut-price transatlantic air service

XVI. Make up a dialogue as in the example:

- Have you seen the latest commercial for Kodak camera on TV?

- No, unfortunately not. Why are you asking? Was there something
extraordinary about it?

- Oh yes! This Kodak commercial is presenting Rihanna [ri'@ns] and the all

new m590 camera from Kodak.
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- I’1l try to find it on the Internet!

1. Late/ commercial / Kodak camera/ on
TV/ extraordinary/ Kodak commercial/
Rihanna and the all new m590 camera from
Kodak.

2. Big / advertisement / Nescafe / on a

'
{4/

building in Venezuela’s [ vena'zwelilo] ',‘ [~
capital/ unusual/ Nescafe advertisement / a Nescafe branded cup and must be among
the largest hot-air balloons in the world.

3. Cool / advertisement / Nike/ in the latest newspaper/ strange / Nike advert/ a
huge ball bombarding a rather old building.

4, Funny / print ad / Fitness Company / in a Sports Magazine / unexpected /
Fitness Company Advertisement / shopping bags with weights given to customers
when purchasing at the Fitness Company fitness centers.

5. Smart / print advert / Panasonic 3d TV / on a billboard / amazing / Panasonic

advert / an unrealistic dinosaur jumping out of a very realistic picture on TV
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(o »)
\..ﬁ .
fa ¥)XVII. Say what you  believe a successful
advertisement should do, justify your choice, using the

following expressions:

¢ I agree with the statement that. .. attract the reader’s attention;

% [ would say that... address the advertiser’s needs;

¢ In my view... justify its claims;

s I feel that... tell the reader how to respond;

¢ I strongly believe that... be in flyers only;

+¢ I disagree with the statement that. .. use an effective advertising technique;
% It’s true that... be in December or November.

Use the following chart to help you:

| totally agree with the | an advertisement because
statement that should...
To my mind an advertisement because
should...
-

%‘h XVIII.Discuss the following questions:
v What would the world be like without advertisements?
v" Do you think that there should be laws regulating advertisements?
v" Do you think adverts directed at children should be more tightly regulated than

adverts directed at adults?
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answering the following questions:

* How does the advertisement attempt to get your
attention?

It catches (grabs) everyone’s attention with type of font (big
italicized letters), nice colourful /complex images and
photographs/ It introduces catchy slogans/ It is using fun,
excitement and glamour to capture the consumers attention to
sell a product.

* Who is the target audience for this product? men, women,
kids, teenagers, adults, parents, students, businessmen,
housewives.

* List the information the advertisement provides about

the product.
It makes the features and benefits of the product clear/ It provides only some (no)
information about the product/ This advertisement demonstrates how well a product
works.

* How does the advertisement try to convince you to buy this product?
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It is using celebrity confirmations to sell a product. It uses threatening tactics so that
the consumer will feel guilt or fear. It uses comparison to identify one product as
being better than another.

* What images has the advertiser chosen to use? Why?
* What information do you think has been left out of this advertisement? Why?
» Rate this advertisement on its effectiveness — does it catch and keep your
attention? If you were in the market for this type of product, would you
purchase it? Why or why not?
* What would you change about the ad?
e Reading exercise

XX. When you decide to promote a product, it is
possible to make mistakes without realizing it. Read the
following incomplete texts and match the two halves of each
story:
A. When Braniff Airlines changed the seat covers in their airplanes and used leather
rather than man-made fabrics, they launched a new advertising slogan — “Fly in
leather”.

B. A new airline company decided to call itself ‘EMU’, and had some success until it
tried to market its services in Australia. It took some time before they realized that
the name wasn’t appropriate.

C. When an American food company launched a new range of baby food in Africa,
they put a picture of a smiling baby on each tin so that it could be identified. They
were a little surprised when the product did not seem to be selling.

D. The vacuum cleaner company Hoover had a marketing disaster from a campaign
that went too well. They offered customers two free flights to America (worth $400)
if they bought any product worth over $100.

1. They realized their mistake when it was explained to them that in many areas
where people cannot read or write, people assumed that the picture on the label

showed what was in the tin.
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2. An emu is a native Australian bird, but unfortunately, rather like an ostrich, it can’t
fly.

3. This slogan was translated into different languages, but raised a few laughs in
Spain, where the translation meant ‘Fly naked’.

4. People soon realized that this was a very good deal indeed. The company sold vast
quantities of appliances and ended up with a loss of $48 million.

Business Skills — Your Own Advertisement

%XXI.Write your own advertisement for a particular hotel
or resort. Try to advertise it so that everyone would like to

go there. Use the following model:

The Hyatt Regency Kiev is among the finest 5 star hotels in Kiev (Kyiv). Located
in Kiev city centre, the political and business capital of Ukraine, our 5 star hotel
houses 234 beautiful hotel rooms & suites, some of the most luxurious
accommodation in Kiev. Overlooking the breathtaking Kiev Old City, which features
many of Kiev's main historical sights, our 5 star Kiev hotel is within walking distance
of Saint-Sophia's Cathedral, Saint-Michael's Monastery and the boutiques of famous
Kreshchatyk Street.

This 5 star luxury Kiev hotel is one of the top business addresses in Ukraine and
Is host to the unique Kiev Spa— Spa Naturel and a fitness center, Club Olympus, with
modern gym facilities and a 23m indoor pool. The hotel is also known for its
exquisite restaurants and bars. The exclusive meeting and function space of 1,000
square meters is ideal for large scale conferences, banquets and weddings. The
modern Brunello Bar is convenient for hosting closed events. Kiev airport is 40km

away.
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Unit XII. HOSPITALITY MARKETING

I. Read and learn the following words and word
combinations:

hospitality marketing [ hospi'taloti] MapkeTHHT y TOTEIIBHO-pecTOpaHHOMY Oi3Heci
to maintain [mein 'temn] 36epiraTu, maTrpuMyBaTH, YTPUMYBaTH
profitable [ 'profitobl] mpubyTroBHIA
to obtain [ob'temn] orpumyBatu
value [ 'veelju:] miHHICT
entire [n'taro(r)] Bech, miui
to be comprised of [kom'prarzd] cknamatucs 3
tangible [ teend3obl] BuauMuii, MaTepianbHUit
intangible [n'taend3obl] HeBHUMUIL, HeMaTepiaTbHUT
social status [ 'stertos] cycninbHuU# cTaTyC
fine-dining restaurant - pectopan BulykaHoi KyxHi
attitude [ 'atitju:d] BigHOICHHS, CTaBICHHS
identifying [ar'dentifain] Bu3HaUCHHS
distributing [dr stribju:tin] po3moBCIOIKEHHS, PO3IOILT
satisfied [ 'satisfard] 3amoBosenuii

modified [ 'modifaid] Bumo3MineHui, MoaM(piKOBAHUI

to adopt [o'dopt] npuiiMaTu

physical products [ 'fizikl] maTepianbHi TOBapu

primary outputs [ 'praimari] nmepiioueproBa, OCHOBHA ITPOIYKITist “ 4
variable [ 'veoariabl] MiHHMBHIA, TEpEMiIHIUBHUIA

inseparable [m seprabl] Hepo3aiIbHUH, HEBIATIIHHHIIA, HeBiz[pHBHI/II‘/’I‘
researcher [r1's3:tfo] mociigHUK ’

marketing mix - MapKeTHHTOBHUH MIKC (KOMILIEKC)

operation [ ppa reifn] 3aknan ST RATEG [ C

HOTEL MARKETING

advertising [ @&dvataiziy] pexiiama, pexiiaMyBaHHS

feedback ['fi:dbeak] 3BopoTHiii 3B's130K
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marketing research [r1's3:t/] MmapkeTHHIOBE TOCITIPKEHHS
perceived [po’'si:vd] cipuiiasaTHit

channels of distribution [ distri'bju: n] kanamu po3moxiny
marketing strategy [ 'straetod3i] cTparerist MapKeTHHTY

to fill the needs and wants - 3a70BOIBHATH TOTPEOH Ta Oa’KaHHS

<2 II. Read and translate the following text:

000

'?, Hospitality Marketing

The purpose of any hospitality business is to
create and maintain profitable customers. Thus
customer satisfaction leading to profit is the
central goal of hospitality and tourism marketing.

To understand what hospitality marketing
Is we must first of all define marketing itself.
According to Kotler, Bowen, & Makens, 1999,

marketing is a social and managerial process by which individuals and groups obtain

what they need and want through creating and exchanging products and value with
others. In other words, marketing is a process for getting a company's product or
service out to consumers. Therefore, hospitality marketing is about how segments of
the hospitality industry promote their products or services.

While hotels certainly are a big part of the hospitality industry, they are not the
entire industry. The hospitality industry is comprised of entertainment, food service,
recreation and accommodations sectors. One may even say that hospitality marketing
Is unique because it deals not only with the tangible products, like a bed in the hotel
or food in the restaurant, but also with the intangible aspects of the hospitality and
tourism industry. It is about the experience in a trip and social status it brings eating
in a fine-dining restaurant. It is about emotions and attitudes.

The most important part of any marketing is marketing mix, which consists of
four P's for the traditional marketing plan: price, product, place and promotion. If
marketers do a good job of identifying consumer needs, developing a good product
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and pricing, distributing and promoting it effectively, the result will be attractive
products and satisfied customers.

However, this model must be modified for specific industries. The hospitality
industry cannot directly adopt the marketing practices of firms with physical
products as their primary outputs as it deals with services which are intangible,
variable and inseparable from the client. That is why different hospitality marketing
researchers have developed a hospitality marketing mix. According to Robert D.
Reid and David C. Bojanic (Hospitality Marketing Management), it consists of five
components:

1. Product-service mix
2. Presentation mix
3. Communication mix

4.  Pricing mix

5. Distribution mix

The product-service mix is all products and services offered by a particular
operation. The presentation mix is the 'look and feel' of the operation and includes
personnel, atmosphere and physical location. The communication mix is the
communication between the operation and the consumers, usually in the form of
advertising, feedback and marketing research. The pricing mix is the actual price
charged for products or services and perceived value by the customers. The
distribution mix is all channels of distribution between operation and market,
including the Internet and the physical site of the operation. Knowledge of all five
components of the mix is helpful for managers who are developing marketing
strategies.

To conclude it is important to stress once again that hospitality marketing is very
critical in the success of any hospitality and tourism product. Proper marketing effort
promotes a product or service that fills the needs and wants of the consumers and at

the same time brings profits to the organization or country that features it.
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%II. Answer the following questions to the text:

What is the purpose of any hospitality business?

o a k~ w D E

8.
9.

How can you define marketing?

What is hospitality marketing?

What does the hospitality industry consist of?

What are the four elements of the traditional marketing plan?

How does hospitality marketing plan differ from the traditional marketing

plan?

What is a product-service mix?

What is a presentation mix?

What is a communication mix?

10.What is a pricing mix?

11.What is a distribution mix?

12.Why is marketing so crucial to hospitality business?

@‘t IV.

Phonetic exercises

Match the words on the left with

pronunciation transcriptions on the right:

1.
. hospitality

© 00 N O O B W DN

marketing

. profitable

. advertising
. Strategy

. distribution
. variable

. physical

. tangible

10. attitude

4r

|

a ‘etritju:d
b hospr telati
c ‘@&dvotaiziy
d 'profitobl
e ‘fizikl
f 'straetodsi
g 'tendzabl
h 'veariabl
I distri’bjuifn
J ' makitm

'y V- Read the following sentence:

7, ‘DSpI't$19ti ‘ma:kitm 1z 'kompleks ond dar'v3:s.
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Vocabulary exercises

VI. Give Ukrainian equivalents of the following, make

Fyour own 5 sentences with the phrases:

hospitality marketing; the central goal of hospitality and tourism marketing; a social

and managerial process; creating and exchanging value; comprised of entertainment,

food service, recreation and accommodations sectors; eating in a fine-dining

restaurant; traditional marketing plan; price, product, place and promotion; satisfied

customers; firms with physical products as primary outputs; hospitality marketing

mix; product-service mix; presentation mix; communication mix; pricing mix;

distribution mix; very critical in the success; to fill the needs and wants

T VII. Give English equivalents of the following:

nﬁﬁﬁa6nm Ta 30€eperTd BUTIJHUX KIIEHTIB; OTPUMYBaTH HEOOXigHE 1 Oa)kaHe;

MIPOCYBATU TOBAPHU UM MOCIYTH; YHIKAIbHUN; MATH CIPaBY 3; MaTepiaiabHl MIPOIYKTH;

HeMaTtepiaiabHl acCleKTH; KOMIUIEKC MApPKETHHIY; BHU3HAYEHHS MOTPEO CIIOXKUBAYIB;

CTBOPEHHSI XOPOILIOTO TMpOAYKTY Ta IWIHKW; MOAu(IKyBaTH; 0Oe3MmocepeaHbo

3aCTOCYBaTH; HEBUIWMMI, 3MIHHI Ta HEBIIIUIbHI BiJ KIIEHTIB;, JOCIIIHUKH

MapKETUHTYy  PECTOpPaHHO-TOTEIBLHOro  Ol3Hecy; MEeBHUM  3akian;  (i3uyHe

MiCIIJ;eHOJ'IO)KeHHﬂ; KaHaJInu PO3IIOBCIOPKCHHA

(‘%ﬂ VIII. Find words in the text to match the following
definitions:

1. The activity of presenting, advertising and selling a company's products in the best

possible way — m . 2. The activity and industry of advertising things to

system of transporting and delivering goods — d . 4. Methods of

sending information, especially telephones, radio, computers, etc. — ¢

__. 5. The way in which something is offered, shown, explained, etc. to others —p_

. 6. That does not exist as a physical thing but is still valuable to a

. 7. A combination of different things — m_ . 8. Advice,

171



criticism or information about how good or useful something or somebody's work is

c/:;a_j IX. Find synonymous words in the text to complete the
sentences:
1. The purpose of any hospitality business is to generate and m

customers (preserve). 2. ldeal marketing means that customers o what they

need and want (get). 3. The hospitality industry isc_ of hotels,

restaurants and many other tangible and intangible elements (consists of). 4.

Communication between the o and the c must be smooth

__ between operation and market, which make up the distribution mix (delivery).
6. We are sure that our products and services will f__  the needs and wants of the
consumers (satisfy).
\(I‘::;a_j X. Restore the word order:
1. is /and/ Marketing/ managerial/ a/ social/ process.
2. by/ mix/ is/ all/ and/ The product-service/ services/ products/offered/ the operation.
3. and/ is/ mix/between/ The communication/ the communication/ the operation/ the
consumers.
4. is/ The hospitality/ emotions/ about/ industry/ and/ attitudes.
5. mix/ is/ price/ The pricing/ charged for/ or/ the actual/ products/ services.
%I. Make questions to the words in bold:
1. The hospitality industry cannot directly adopt the marketing practices of firms
with physical products as their primary outputs. 2. Proper marketing effort promotes
a product or service that fills the needs and wants of the consumers. 3.
Hospitality business creates and maintains profitable customers. 4. The model must
be modified for specific industries. 5. The presentation mix is the 'look and feel' of
the operation. 6. Managers must know all five components of the mix. 7. Hospitality
marketing is very critical in the success of any hospitality and tourism product. 8.
Hospitality marketing is about how segments of the hospitality industry promote

their products or services.
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XII. Translate into English:
1. 3a10BONEHICTh KIIIEHTIB, KA BeJE A0 MPUOYTKY € TOJIOBHOIO METOI0 MAPKETHHTY
rOTEILHO-PECTOPAHHOTO Oi3HECY, TOMY OyIb-SKHH 3aKiaja MparHe NPUBAOUTH Ta
30epertu  sikoMora Oiibllle BUTIAHUX KII€HTIB. 2. MapKeTHHT TOTENIbHO-
pECTOpPaHHOIO OI3HECY CTOCYEThCSI HPOCYBaHHsS BJIACHUX TOBapiB abo0 MOCIyr
criokuBady. 3. [HAYCTpisi TOCTUHHOCTI CKJIAaIa€ThCS HE JIUIIE 3 TOTENIB, aje TaKOX 3
TaKHUX €JIEMEHTIB, SIK pO3Bard, IPOMaJICbKE XapuyBaHHs, BIIMIOYNHOK Ta PO3MILICHHS
rocteid. 4. MapKeTHHT TOTEIbHO-PECTOPAHHOTO O13HECY € YHIKAJIBHUM, OCKIJIBKH BiH
CKJIQIA€ThCS 13 MaTepialbHUX Ta HEMaTepialbHUX acmekTiB. 5. Tpaaumiiitauii mian

MApPKCTHHI'Y CKIIAAA€ThCA 3 HOTHUPHOX P: HiHa, TOBAap, MiCI_Ie 1 IIPpOCYBAHHA.

)XIII. Look at the following diagram, representing

the traditional marketing plan. Fill in the gaps and explain
every item:

e.g. The traditional consists of 4 elements. First comes a product,

which is what company produces. Second is

PRODUCT

=

How does this diagram differ from the hospitality marketing mix? Can you represent
it graphically? E.g. Hospitality business produces not only physical goods or

products, but also services, that is why a hospitality marketing mix consists of.....
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€ ) XIV. Describe the following stages of the marketing

process. Label the stages in a chronological order and

explain your choice:

Stage

Identifying customers'

needs and wants

Stage Stage

Obtaining and evaluating Creating one's product or
feedback service

Stage

Promoting one's product or
service

‘c':}%]xv. Match the items on the left with their explanation

on the right, then ask and answer as in the example:

marketing the actual price charged for products or services and

perceived value by the customers.

hospitality marketing | all channels of distribution between operation and market.

marketing mix is about how segments of the hospitality industry promote

their products or services.

product-service mix | a social and managerial process by which individuals and
groups obtain what they need and want through creating

and exchanging products and value with others.

distribution mix the most important part of any marketing, which consists

of four P's: price, product, place and promotion.

pricing mix all products and services offered by a particular operation.
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e.g. A: Sorry, could you explain me, what marketing means?
B: Sure. Marketing is a social and managerial process by which individuals
and groups obtain what they need and want through creating and

exchanging products and value with others.

QiXVI. Find out: Promotional

% How is tourism promoted in Ukraine: by a techniques:
adverts in the media;

overnment organization and / or by local
g g y brochures and leaflets;

travel agencies?

posters;
s What marketing techniques do hotels / websites;
restaurants in your city use to promote their d!splays and exhibitions;
_ billboards;
products and services? discount coupons;
* What techniques are most / least common discounted prices;
and popular? complimentary products (give-

aways, free gifts).

OA;XVII. SWOT analysis is a method used to evaluate
the Strengths, Weaknesses, Opportunities, and Threats
involved in a project and can be carried out for a product,
place or person. Make a SWOT analysis of a hotel /

restaurant in your city.

Possible strength: strengths Weaknesses
v" Business exterior is clean and tidy.
v" Prices are cheaper than the competitors’.
v" Service style is new to the area.

] COpportunities
v" It offers a product no other business offers.

v" It has a branded image.

Possible weaknesses:
v" The restaurant / hotel is new and not established.
v It has limited funds available.

v" It offers a product which is already available on the market.
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v" Customers have to travel further to get to the restaurant / hotel.
Possible opportunities:

v A new office complex is opening nearby.

v A main competitor has closed down.

v" The building next door has become available so expansion may be an option.
Possible threats:

v" A high street brand is moving into the area.

v" Operating costs are set to increase soon.

v" Business lease is up for renewal and a rent increase will happen.

¥ A main competitor has lowered his prices.

J#XVIII. Role-play. One of you is a hotel / restaurant
representative, the other - a researcher / guest. Take turns
to ask and answer as in the example:

A: Is your exterior and / or interior design one of your strength?

B: Yes, it is. Our exterior as well as interior were designed according to the latest
design trends, and are very attractive to our customers. People come here to relax
and to enjoy the luxurious setting.

OR

B: No, it isn’t. To tell the truth, it’s one of our weaknesses. Qur restaurant needs

turning its interior and exterior space into an effective and comfortable setting.

b Reading exercises:

000

}gxlx. Read the following text about possible
advertising methods. Fill in key words to complete it:

online advertising, print advertising, radio advertising, word of mouth

advertising, in-store advertising
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Advertising can be found anywhere: in the street, at work, at home. It takes
different types and forms. Let’s analyze the most popular ones. First

comes . It is an effective way for businesses to target a group of people

based on location or similar tastes. For example, a local night club seeking college
student clientele would probably consider advertising on a local pop station.

- magazine and newspaper ads — is another way to spread the

word about a product or service. Print advertising usually includes larger display ads,
as well as classified advertising. The classifieds are typically very affordable,

whereas display ads are a bit pricier. IS an increasingly popular

method for promoting a business nowadays. There are many forms of online
advertising. Consider banner ads, for example, which are image ads displayed on web
pages. Google AdWords is another popular form of online advertising that matches
an ad to an Internet wuser's search inquiry. Another popular method

IS , which takes place

SALES

within a retail store. For example, a company
that produces a new cleaning product might
include an end display when they ship the

product to stores. This gives the store an

attractive display that draws attention to the

new product. Last in our survey, but surely,

not least comes . While

some may argue that word of mouth is not

advertising because it's free, this form of

promotion is one of the most credible and priceless assets of any business. Even if

business owners cannot buy word of mouth advertising, they can encourage their

customers to tell their friends and family about the great product or service they

+» How does advertising affect sales?
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+ What advertising types do you encounter more often?
+ Which ones are more / less effective to your mind, explain why?
+ What advertising techniques would you use for your marketing campaign?

Business Skills
How to Prepare a Marketing Plan
Developing a marketing plan can seem to be a difficult task, but in reality it is

nothing more than setting goals and making a to-do list that will get you there. This
simple, one-page template can be used to develop marketing plans, to get you

thinking and planning without writing lengthy documents.

XXI.On the basis of this template prepare your own
marketing plan for your future company - a travel agency, a

hotel, a restaurant, etc.

Marketing Theme: Funny Rest Hotel

My reason for existence: To provide travellers to our city not only with
accommodation, but with full of fun adventurous
experience

What sets my business apart Special program for visitors

from the rest:

My ideal customer is:

1. People who love travelling and fun
2
3.
What’s most important to my 1. That they get high quality service
2
3
[ J
[ J
([ ]

ideal customer when they are . Amusement — options for entertainment
buying what I’m selling: Friendly hotel personnel
Lease a building

What | want to accomplish this

year: Recruit staff
Recruit customers

The top 3 things that are going 1. Direct mail to major travel agencies
to get me there: 2. A web site with advance booking

3. Promotion on TV
How much will each program 1. Mail —40%
contribute to my 2. Web site — 30%
revenue/profitability: 3. TV commercials — 30%
What will cause my ideal e Convenient location
customer to think of me: e Novelty of my hotel conception
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Programs | am running to
reach my goal

Radio advertising

S

How much money will | need 1. $50,000
to get it done? 2.
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Unit XIII. HOTEL RESERVATION, CHECK IN AND OUT
PROCEDURES

@ I. Read and learn the following words and word
combinations:

check in procedure [pra’si:d3a(r)] mporemypa peectpariii

checking out — Bumnucka ta Big i3 rocrei

to keep a count of - BecTu migpaxyHOK

to assign rooms [o'samn] HagaBaTH HOMEpPH

room clerk [Kkla:K] ueproswii (kiepk), skuii Hamae _

HOMEpH, BeJIe KHUTY peecTpaliii Too CHECK-IN

to acknowledge guests [ok 'npolid3 gests] CHECK-OUT

11eHTH(iKyBaTH BIJIBIAyBadiB, MATBEPIUTH iX 0COOY

In a sincere manner [simn's1a(r)] mwmpo
walk in (chance) visitor - kiienT, 1o

puOyB 0e3 monepeHLOro OPOHIOBAHHS

to establish the guest’s name —

BCTAaHOBUTH 1M’sI BIJIBITyBada

to retrieve guest profile [r1'tri:v] 3HaiiTn

/ BiACTIAKYBaTU MPOQ1Ib KIIEHTA

to complete the registration card —
N "Here's your room key, and here's your mountain view.'

3alIOBHUTH PEECTPALIINHY KapTKy

to obtain from the guest [ob'temn] orpumaTH Bix rocTei

to provide a brief explanation of the hotel facilities — nagatn kopoTkmii omrc

KOMILJIEKCY TOCIIYT, K1 HAAAl0ThCS B TOTEIl

the cashier’s office [ke' [1a(r)s] xaca

request for rooms [r1'kwest] 3asiBka Ha HOMepH, 3aMOBJICHHSI HOMEPIB

to verify the payment method ['verrfar] mepeBiputu MeTos oriaTu

to establish guest profile from the system [1'staeblif] BctanoBUTH TIpOdiNE KITiEHTa B

cucTemi
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to ask for the latest mini bar consumption [kon'samp/n] 3anuTaTy Mmoo
HEI0/IaBHHOT'O CIIOKUBAHHS HAIOIB 3 MiHi-0apy

to total the amount [ 'toutl o'maovnt] migpaxyBatu 3arajabHy CyMmy

to reconfirm on total consumption [ ri:kon'f3:m] miaTBepanTH 3araneHy cymy
to post all charges [tfa:d3iz] BuecTH BCi BUTpaTH

to present to the guest for settlement — nagaBatu kiieHTy I CIUIaTH

the account is settled — paxynok crutageno

X II. Read and translate the following text:
l,, HOTEL RESERVATION, CHECK IN AND OUT
PROCEDURES

Some of the most important procedures at

any hotel are taking reservations, checking the f'
guests in and out. These procedures help to
keep an accurate count of available and booked
rooms, accommodate hotel visitors by
registering them, and ensure collecting
payments when the visitors depart. That is why
they must be given special attention and care if the operation wants to be successful.

The employee who checks in arriving guests and assigns them to their rooms is
the receptionist or the room clerk. It is his/ her responsibility to greet and
acknowledge guests upon approaching the counter. S/he must welcome the guests
with a smile and in a sincere manner, maintain eye contact and try to ensure that
guests are greeted first before being greeted. Standard phrases for doing this are:
“Good morning / afternoon / evening, Sir / Madam. Welcome to
Optional phrases for this situation can be: “How may I help?” or “Would you be
checking in with us today?”

After that the receptionist must specify if a reservation has been made or this is a
walk in (chance) visitor. If there is a previous reservation, the receptionist
establishes the guest’s name saying “May I have your surname / last name, Sir /
Madam?”. Then the receptionist retrieves guest profile from the system. If the guest
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is requested to wait, he must be informed accordingly, e.g. “One moment please” or
“I am sorry to keep you waiting”. Next the receptionist takes out the registration card
and confirms the guest’s name, departure date and other given details.

If no previous registration has been made and there are available rooms, he
usually gives the pre-printed registration card to the guest to complete. There are
major details that are needed to obtain from the guest, such as: guest name,
company, address, email, passport number, nationality, date of birth, guest signature
and payment method. The room clerk fills in the room number and the rate the guest
will pay, hands out his keys and shows him to his room. If time permits and guest is
not in a hurry, the receptionist can provide a brief explanation of the hotel
facilities. Next he must check the room in into the system and send one section or a
copy of the registration card to the cashier’s office and another to the telephone
switchboard.

All of these steps, which take only a few
moments in a smoothly functioning system, make
up the check-in or registration procedure. In
addition to this, the room clerk is responsible for
recording advance registrations. In a large
property this may be the responsibility of a
specially trained hotel reservationist. Requests

for rooms may come from travel agents or the

transportation companies or they may be received
directly from the public by telephone or letter. It is the reservationist's job to quickly
and accurately search for an available room for the length of stay the guest desires.
He must specify the type of accommodation needed, arrival and departure dates,
record the guest’s name and required info, as well as verify the method that the guest
will use to pay for his room. Some hotels require a deposit, and a credit card will be
needed to secure the room. The reservationist must run the credit card to make sure

that the transaction is approved before ending the conversation. When the guest
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arrives at the hotel, he must present the credit card to the reservationist to verify his
identity.

If the guest asks to check out, the receptionist obtains the room number from
him/her, saying “May I have your room number, please?”” Then he establishes guest
folio from the system, and asks him/ her for the latest mini bar consumption if
any. Should the guest answer “yes’, the receptionist takes a copy of the mini bar bill
and marks the items consumed according to the quantity, totals the amount and
posts it on the system. If mini bar charges have already been posted, he reconfirms
with the guest on total consumption. The receptionist may offer guest assistance
with luggage collection or transport arrangements, reserve the car and post charges if
any. He also reminds the guest to clear the in-room safety box, or the hotel safety
box. When all these procedures are over, the receptionist posts all charges, prints out
the bill and presents it to the guest for settlement. As soon as the account is
settled, keys are handed in and the guests are escorted to the taxi with thank you
words and an invitation “please, come again”.

III. Answer the following questions to the text:
What most important hotel procedures do you know?
. How should the room clerk greet the guests? What are the standard / optional
phrases for this procedure?
3. What does he do next?
4. What does the receptionist say if the guest is requested to wait?
5. How does the check-in procedure differ when no reservation has been made
and this is a walk-in guest?
6. What do you know about recording advance registrations procedure?
7. What does the receptionist do when the guest wants to check out?
Would you like to handle check in and out procedures at the hotel? Why?
Phonetic exercise
%i\(tlv. Put the words in the correct groups below

according to their stress pattern:
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room travel signature procedure

agent, functioning, smoothly, system, addition, establish, folio, card, guest,

profile, specify, request, company, switchboard, greet, acknowledge,

important, check out, pre-printed, madam, quantity

Vocabulary exercises

T V. Give Ukrainian equivalents of the following, make up
your own 5 sentences with the phrases:
taking reservations, checking the guests in and out; to ensure collecting payments; to
greet and acknowledge guests upon approaching the counter; to maintain eye contact;
to confirm the guest’s name and departure date; pre-printed registration card; to
provide a brief explanation of the hotel facilities; for the length of stay the guest
desires; to secure the room; to verify his identity; to obtain the room number; luggage
collection; transport arrangements; to reconfirm with the guest on total consumption;

to offer assistance with

—

74, VI. Give English equivalents of the following, state

-

sentences in which these phrases were used in the text:

BECTM TOYHMM MIJpPaXyHOK BIIbHUX Ta 3aMOBJIEHUX HOMEpIB;, KOJU KIIIEHTH
Bl 1K/DKAIOTh; HAa HUX MOTPIOHO 3BEpTaTH OCOOJHMBY yBary; IIUPO MPUBITATH
rocTel; yTOYHUTH, 4Yd OyJ0 3pOoO0JICHE TMONEPEeIHE 3aMOBJIIECHHS, BIJCHIIKYBaTH
npodiib KIIEHTA; 3alIOBHUTU PEECTPAIlIfHY KapTKy; METOJ OIulaTu; 100pe (riaako)
(GyHKIIOHYIOYA CHCTEMa; TMOTEPEIHI 3aMOBJICHHS; IBUAKO Ta BIPABHO 3HAWTU
BUTLHUN HOMEp; JaTH MPUOYTTS Ta BiJ 131y, BUMAaraTh 3aBAaTOK; BIEBHUTHCH, IO
oreparlisi J03BOJICHA; 3alUTaTH II0JI0 HEI[0JIaBHHOTO CIMOKUBAHHS HAIOIB 3 MiHi-
0apy; SKILIO 3a CIOXKWUTE Yy MiHI-0apl KIIEHT BXX€ PO3paxyBaBCs;, HaJaTH KIEHTY

PaxXyYHOK UIA CIIJIATHU
Edggj VII. Choose synonyms for the following words and
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learn them:

procedure booked guest reservation

ordered, booking, lodger, process, visitor, reserved, practice, registration, technique,

engaged, caller

‘('%ﬂ VIII. Find words in the text to match the following

1.

ok~

(£

definitions:

An arrangement for a seat on a plane or train, a room in a hotel, etc. to be kept

A piece of paper that shows how much you owe somebody for goods or
services — b

IX. Find prepositions which are used with the following

words and learn them:

to assign guests __ rooms
____asincere manner
to obtain details ___ guests
to fill ___ the registration card
tobe  ahurry
to be responsible
arequest __ rooms
to search ___ smth
according ___ smth

tohand __ keys
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q;b_jx. Fill in the necessary preposition:

1. It is the responsibility — room clerks __ assign guests ___ their rooms. 2.
The receptionist must obtain details guests ___ a sincere manner. 3. If you are
searching __ a good rest, come to our hotel! 4. According our statistics there

have been no requests __ rooms since January. 5. When | wanted to check __ the
hotel, | was asked to fill __ the registration card. 6. When you want to check
you have to pay the bill and hand __ your keys. 7. The receptionist is responsible
____Obtaining details ___ guests. 8. When the guests are ___ a hurry, they must be

escorted _ their rooms immediately.

—

74 XI. Translate into English:

1 HoOpuii nenb, paai Bitath Bac y nHamomy rorteni! 2. Yum g moxy Bam
nornoMortu? 3. Bu OM XOTUIM OTpUMaTH OJHOMICHUM 4YM JBOMICHUM HOMep? 4.
3anoBHITh, OyJb JacKa, 1[I0 peecTpauliiiHy KapTky. Ham motpiOHe Bamie imM’s Ta
MpI3BUIIE, 1MOcaaa, aapeca, Tenedon, gata npuOyTTs Ta Bix i3may. 5. CkaxiTh, Oyab
JlacKa, Yu 3aMOBIISIIM BU HOMEp Hamepen? 6. Y Hamomy roteni 0araTo J0JAaTKOBUX
MOCJYT, TAaKUX SIK cayHa, OaceiH, CriopT3all, Ka3uHO Ta iHIIe. JleTanbHile mpo Bce 11e
BU MOJXKETE MpOoYMTaTH 3 Hamoi Opomypu. 7. He 3abynsTe 3abpatu cBOi pedi 3
ceipy! 8. Bam notpiObHo nonmomortu 3 6araxxkem? 9. Bam Bukimkatu takci? 9. Ocb,
Oynb Jlacka, Ball paxyHOK. Sk Bu Oaxaere HOro CIUIATUTH — TOTIBKOK YH

KPEAUTKOIO?

Speaking exercises
ﬁxn. Provide your own answers to the following

questions asked by the front-desk receptionist:

What name is the reservation under?

How long will you be staying?

Are you planning to check out tomorrow?

YVVVYVYVY
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What type of room do you need?

>
>
»  What type of vehicle are you driving?
>

q;‘iﬂ XIII. Match the questions asked by the guest to the

corresponding answer:

Can we get a wake-up call? Please, check out by noon.

Is the hotel booked, or can we get a There is a parking zone behind the

room for tonight? hotel.

How do we get to our room from I'm afraid you can't check in until after

here? 4:00 pm.

Is it okay to park out front? Yes, what time do you want us to place
it?

Where is the dining room? Go to the left and then upstairs to the

second floor.

What time is breakfast served at? I’m afraid, there are no available rooms

until tomorrow.

Is it too early to check in? The dining room is on the main floor at
the end of the hall.

When is check out time? Complimentary breakfast is served in

the lobby between 8 and 10 am

}%ﬂXIV. Below is a mixed up conversation. Rearrange the
conversation so that it makes sense:

A Would you prefer a single or a double?

B 10 P.M.? Thanks. Oh! And can | get a wake-up call for 6:30 A.M.

C And how about a restaurant?

D Great. What time does the restaurants close?

E It’s $145.00 a night. How many nights will you be staying?
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F It’s D-A-V-I-E-S.

G I'd like a room, please?

H Great. I’ll pay with VISA then. What time is checkout?

I And how do you spell that, sir?

J So that’s D-A-V-I-E-S. How would you like to pay for the room?

K Do you take VISA?

L There are restaurants on the 1st and 3rd floor and there’s a café next to the lobby.
M Yes, we do. We take VISA, Mastercard, and American Express.

N A double, please. How much is that?

O Checkout is at 10 o’clock. Your room number is 505.

P Is there anything else you would like to know?

Q Yes, there is. It’s on the 2nd floor. But you have to bring the towel from your
room.

R OK. One night comes to $145.00 plus tax. May | have your name please?

S Is there a pool here?

T Welcome to the Beachside Inn. How may | help you?

U They both close at 10:00 P.M.

V Sure. No problem. Wake-up call for 6:30 A.M. Enjoy your stay.

W Just tonight.

X It’s Davies. Robertson Davies.

P

guest who wants to check out of the hotel. Make up a

XV.Role-play. Student A is a receptionist, student B is a

dialogue, using the following phrases:

Front Desk Receptionist

« Are you ready to check out?

« What room were you in?
« How was your stay?

« Was everything satisfactory?

« Will you be putting this on your card?
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« And how will you be paying for this?

« Would you like to speak to the hotel manager on duty?
« I'll just need your room keys, please.

« Enjoy the rest of your holiday.

« Have a safe trip home.

AN Chekin 2

« We're checking out of room 401.

. Sorry we're a bit late checking-out.

« I'm afraid we overslept/slept in.

« We really enjoyed our stay.

« We have a few complaints.

« We'll be back next time we're in town.
XVI. Role-play. Look at the following conversation

/Metween a reservationist and a client.

Reservationist: — Good afternoon, San Felice Hotel. May | help you?

Mrs Ryefield: —Yes. I'd like to book a room, please.

Reservationist: — Certainly. When for, madam?

Mrs Ryefield: — March the 23rd.

Reservationist: —How long will you be staying?

Mrs Ryefield: — Three nights.

Reservationist: — What kind of room would you like, madam?

Mrs Ryefield: — Er... double with bath. I'd appreciate it if you could give me a

room with a view over the lake.

Reservationist: — Certainly, madam. I'll just check what we have available. . .
Yes, we have a room on the 4th floor with a really splendid

view.
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Mrs Ryefield: — Fine. How much is the charge per night?

Reservationist: — Would you like breakfast?

Mrs Ryefield: — No, thanks.

Reservationist: — It’s eighty four euro per night excluding VAT.

Mrs Ryefield: — That’s fine.

Reservationist: — Who's the booking for, please, madam?

Mrs Ryefield: — Mr and Mrs Ryefield, that’s R-Y-E-F-I-E-L-D.

Reservationist: — Okay, let me make sure | got that: Mr and Mrs Ryefield.
Double with bath for March the 23rd, 24th and 25th. Is that
correct?

Mrs Ryefield: —Yes it is. Thank you.

Reservationist: — Let me give you your confirmation number. It's: 7576385. I'll

repeat that: 7576385. Thank you for choosing San Felice Hotel

and have a nice day. Goodbye.

According to the model make hotel reservations for different

people:
Student A Student B
Make call I: Take call I:

Call Grand Royal Hotel and | You work at the reservation desk at
book a single room with a bath | Grand Royal Hotel. Note any bookings
for Samantha Smith for 3 |you take.

nights from next Monday.

Take call II: Make call I1:
You work at the reservation | Call Ritz Hotel and book a single room

desk at Ritz Hotel. Note any | with shower for Hans Brown for this

bookings you take. Friday, Saturday and Sunday. He will be
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arriving late on Friday and leaving early

on Monday morning

Make call III:

Call Principal Motel and
reserve a double room with
Mr amd Mrs

Jackobs for 6 nights from

shower for

Take call III:

You work at the reservation desk at
Principal Motel. Note any bookings you
take.

tomorrow.

Take call IV: Make call IV:

You work at the reservation | Call Bonus Hotel and reserve two
desk at Bonus Hotel. Note any | double rooms with bath for tonight only
bookings you take. for Mr and Mrs Field.

<)/3;XVII. Check into a hotel, using the following phrases:

GUEST:

% Hi! I’ve booked a single room in the name of ......

¢ I have a reservation. My name is

-----------

+« Hi! Do you have any vacancies? | need a twin room for 2 nights.

¢ What is the price of a single room?

% Is breakfast included?

% What is the check-out time?
% |Is there the Internet here?

% Is there room service?

» Is there a bank near here?

% Is the reception open 24 hours a day?

% Can | have a wake-up call? Can you

please wake me up at 7 o’clock?

RECEPTIONIST:
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¢ Good morning.

¢ Sorry, what’s your name? How do you spell it? Just a moment, I’ll look it up.

......... Ah, here it 1s.

+¢ Can you fill in this form, please?

++ Sign here, please.

++ Can | have your passport, please?

¢ Here is your key card. You’re in room no. 26 on the second floor.

«* The lift is at the end of the corridor.

¢ You can take anything from the mini bar, we will put it on your bill.

+ You can use our restaurant, the TV room, the indoor swimming pool, or our

laundry service.

/ﬁXVIII. Agree or disagree with the following

statements. Give your reasons.

® o 0 T ®

—

NopPo@

o o k& w

Use: «
1 totally agree...
That’s right...

I’'m sure that...

It says in the text...
That’s not quite right...
Oh, no, quite on the contrary...
I can’t agree with the statement that...
The receptionist must ensure that guests are greeted first before being greeted.
Room clerks not only make room assignments for arriving guests, but also
normally handle advance reservations.
Receptionists should not welcome guests in a sincere manner.
If you haven’t booked a room, you cannot check into the hotel.
If you want to check out, you must pay all your bills.
The only acceptable payment method at the hotel is a credit card.
Make up a plan and retell the text according to it.
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Reading exercises

Tof
ﬂ XX. Read and dramatize the following dialogue:

Receptionist:
Guest:
Receptionist:

Guest:

Receptionist:

Guest:

Receptionist:

Guest:

Receptionist:
Guest:
Receptionist:
Guest:

Receptionist:

Guest:

Receptionist:
Guest:

Receptionist:

Hi there. Are you checking out now?

Yes, sorry. | know we're a few minutes late.

That's no problem. It's always really busy at check-out time anyway.
Oh, really. The last hotel we stayed in charged us for a late check-out.

The hotel isn't booked this week, so it's not a problem. How was

everything?

The room was great. The beds were really comfortable, and we

weren't expecting our own fridge.
I'm glad you liked it.

The kids were disappointed that the pool wasn't open this morning,

though.

| apologize for that. We can't get a cleaner in any earlier than 10 am.
Well we had a nice swim last night anyhow.

Will you be putting this on your credit card?

No. I'll pay cash.

OK. So the total comes to $123.67, including tax.

| thought it was $115 even. That's what they said yesterday when we

checked in.
Yes, but there is an extra room charge on your bill.
Oh, I forgot. My husband ordered a plate of nachos. Sorry.

No problem. So...from $140, here's your change. Now, I'll just need to
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ask you for your room keys.
XXI. Check your understanding:
1. Why does the guest apologize when she
arrives at the front desk?
a) She forgot to pay;
b) She is late checking out;

c) Her kids used the pool when it was closed:;

d) Her credit card is not working.

2. Which of the following did the woman's
family NOT like about the hotel?

a) The pool hours;
b) The room;
c) The beds;

d) The rate.
3. What was the woman charged for besides the room rate?
a) Telephone use;
b) Room service;
c) Pool towels;
d) A late fee.
Business Skills
Telephone Communication

These are some of the most common telephone phrases used when answering a
business call. You should learn them until you are comfortable using them.
Answering the phone:

Good morning/afternoon XYZ Ltd. This is... How can | help you?

Thank you for calling... How may | help you?
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Connecting a caller:

I'll put you through now.

One moment, please.

I’1l have to transfer your call to another department.
Would you like to stay on the line, or would you like me to call you back?

There’s no problem at all. I’ll be glad to call you back. Can I have your phone
number, please?

Explaining there's a problem:

I'm sorry, but the line's engaged at the moment.

I'm sorry. There's no reply.

I'm sorry, but he/she's out of the office at the moment. Y 4 4

I'm afraid he/she's on the other line at the moment.
Offering help:

Would you like to hold?

Is there anyone else who could help you?

Can | take a message?

Maybe | can help you?

I’11 tell him/ her you called.

He’ll be back at about...

Offer a return call:

Perhaps he/she can call you back?

Could he/she call you back?

Offering to take a message:

S/he’s not here right now. Would you like to leave a message?

Can | take a message for him/her?

| can give you his / her voicemail, if you would like?
Asking for the caller's name and number:
Could I have your name and number, please?

Could you give me your name and number, please?

Checking the information:
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Could you spell that, please?

Can | just check that again, please?

Could you repeat that, please?

Could you, please, say that again?

Could you, please, speak a bit more slowly?

Ending a phone conversation:

OK, I think that’s everything I need.

OK, I think I’ve got all the details

Thanks. You’ve been very helpful.

Thanks very much for your help.

Bye-bye. Goodbye.
\;«‘;E XXII. Practice a telephone conversation with your
= group mate:

e.g. Student A is a receptionist, student B is a guest who wants to reserve a room.
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Unit XIV. TOURISM IN UKRAINE

I. Read and learn the following words and word
combinations:
beneficial [ benr fifl] Burigamii, kopucHUH
concerning [Kan's3:nim] cTocoBHO
high growth potential [har grouv6 pa'tenfl] Bucokwmii
MOTEHITia POCTY
return on investments [r1't3:n] mpuOyTOK BijT IHBECTHILIik
in short to medium term [ 'mi:diom] 3a KOpOTKuU# Un

cepeaHbO1 TPUBAJIOCTI TEPMIH

in line with — cniBBigHOCHMUIA 13
national GDP [ 'nafnal ,d3i: di: 'pi:] BasoBHii BHYTpIlIHIN MPOIYKT KpaiHU
spillover effect [ 'spilovva 1’ fekt] edexr :
JI01IaTKOBOI KOPHUCTI

related industries [r1'lertid ‘mdastri] mos’s3ani
IIPOMUCIIOBOCTI

retail trade — po3apiOHa TOpriBIs

tenfold cheaper [ 'tenfould] y necsats pasiB neiesiie
government spending [ ' gavonmont] BUTpaTu ypsay
country brand promotion — npocysanHs
(MO3UTHBHOTO) IMI/KY KpaiHH

business sophistication [so fistr' kerfn]

JiJ0Ba MaliCTEPHICTh

shadow economy [’ feedou] TiHBOBa EKOHOMIKA

tax inflow ['inflov] momaTkoBi HagXOMKEHHS

in a short run — 3a KOPOTKUIT MPOMIXKOK Yacy

bleak [bli:k] moxmypwuii, 3aTbMapeHuHi

. >

<+ II. Read and translate the following text:

¥
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TOURISM IN UKRAINE

Tourism has become one of =

the key factors driving Ukrainian
economy. Ukraine’s beneficial
geographical  position together

with its historical and natural

.......

heritage makes tourism one of the
fastest growing branches of the W
national economy. For example,
daily profit from one foreign
tourist in Ukraine equals income from exporting nine tons of Ukrainian coal.

However a lot of questions concerning tourism in Ukraine remain unsolved.
Does tourism have a high growth potential in Ukraine? Can the sector provide
significant return on investments in short to medium term? Is its development in
line with Ukraine’s long-term social and economic goals?

There are multiple “for the motion” arguments. Tourism represents around a
third of global service trade. In many countries tourism is the largest contributor to
national GDP. Ukraine has a great tourism potential, which is based on its unique
geographical position and a variety of tourism sights, ranging from ski resorts in the
Carpathians to the Kazantip music fest and the Black Sea beaches.

Substantial economic and social spillover effect of tourism can be felt in
benefit from indirect effects of tourism development. Tourism stimulates growth in
related industries like retail trade, creates demand for higher quality services, and
encourages development of small and medium enterprises. Furthermore, according to
statistics, creation of one tourism workplace in Ukraine is tenfold cheaper than in
manufacturing. Thus, effective promotion strategy and good site management can

well be enough for a start.
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However, there are a lot of “against the motion” arguments. The current level
of development of the tourism industry in Ukraine does not match the potential and
may require significant government spending.

In order to attract high income tourists Ukraine should invest a lot into
infrastructure, building and renovation of hotels and other tourist facilities, service
improvement and country brand promotion. Considering low level of business
sophistication and high share of shadow economy in the country, those investments
will take too long to payback and would not lead to substantial tax inflow into state
budget; on the other hand, modernization in agriculture and manufacturing industries
can provide high returns already in a short run while taxes in those areas are much
easier to collect.

In addition, the country does not really have any unique tourism attraction,
which could compete with such worldwide renowned heritage sites as Egyptian
pyramids or natural wonders. Moreover, bringing tourism infrastructure up to a
reasonable standard would take years. Therefore, the perspectives for Ukrainian

tourism development are still rather bleak and leave much to be desired.

%II. Answer the following questions to the text:

1. What is one of the key factors driving Ukrainian economy?

2. What makes tourism one of the fastest growing branches of the national economy?
3. What questions concerning tourism in Ukraine remain unsolved?

4. What “for the motion” arguments can you name?

5. What are “against the motion” arguments?

6. What“for the motion” and “against the motion” arguments do you agree with and
why?

7. Do you think tourism development is perspective to our economy?

Phonetic exercise

\Q‘ IV. Put the words in the correct groups below

according to their stress pattern:
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resort country

sector provide retail tourism effect income service attract cheaper compete
standard global return unique natural level current
Vocabulary exercises

V. Give Ukrainian equivalents of the following, make
up your own 5 sentences with the phrases:

OJIHa 3 HAaWIIBUJIIE 3pOCTAIOUMX raigy3el, MOACHHUN NMPUOYTOK, MUTAHHS CTOCOBHO
Typu3My, BUCOKHI MOTEHITIAT POCTY, 32 KOPOTKUI YU CepeIHhOI TPUBAJIOCTI TEPMiH,
JIOBrOTPHUBAJIl COLIATbHI Ta EKOHOMIYHI I[UIl, BaJIOBUW BHYTPIIIHIM MPOAYKT,
VHIKaJIbHE reorpadiuHe po3MIIIEHHS, 3a0X0Yy€ PO3BHUTOK MalMX Ta CEPEeIHIX
Hi,Z[HpHGMCTB, APrymMCHTH 3a Ta IIPOTH, BUMAI'aTU 3HAYHUX YPAOOBUX BHUTPAT, BUCOKA
yacTKa TIHBOBOI €KOHOMIKHM, 3HauyHI [OJATKOBl HAAXOJKEHHS, MOKPAICHHS

aCTPYKTYPH 10 PaIliOHATBLHOTO PiBHS

>VI. Give English equivalents of the following:

beneficial geographical position, historical and natural heritage, significant return on
investments, a third of global service trade, a variety of tourism sights, economic and
social spillover effect of tourism, tourism workplace, effective promotion strategy,
tenfold cheaper than in manufacturing, to match the potential, low level of business
sophistication, renovation of hotels, to take too long to payback, high returns in a

short run, worldwide renowned heritage sites.

@jvn. Replace the underlined words with corresponding

synonyms from the text:

2. A favorable investment climate is likely to include low inflation, falling interest
_). 3. After Euro 2012 Ukraine

awaits substantial increase of income from tourism (p
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rates, growing corporate earnings (b

). 4. Tourism industry



Is a huge supplier to global economic revenue (c .~~~ _). 5. The present
annual global income from tourism (international and domestic) is nearly US$13

). 6. Tourism expenditure refers to the amount paid for the

acquisition of goods and services (S ). 7. He possessed great business

erudition and managed to set up his own tourism business (s

). 8. Substantial influx of illegal immigrants flooding the United States job market

has a big effect on the country’s economy (i ). 9. Upgrading national
infrastructure is primary goal for Ukraine(m __ ).

é:;}ﬂ VIII. Write the opposites:
1.  What are the minor factors for successful tourism development? (k_ ). 2.

Unfortunately, Ukraine can boast of only high level of business sophistication (I_ ).

3. Tourism can provide high returns already in a long run (s_ _ _ ). 4. Every
government discourages tourism development (e ). 5. In many
countries tourism is the largest contributor to national GDP (s_ ). 6
Tourism is a perfect industry for new workplaces destruction(c_ ).

C',éﬂ IX. Complete the sentences with a derivative of the

word in bold:

1.One of the key factors Ukrainian economy is
concern
tourism.
range
2. Currently tourism is one of the growing branches o
of the world economy. _
contribute
3. Tourism is a perspective industry, but a lot of questions
develop
it in our country remain unsolved. _
drive
4.0ur tourism business provided significant return on _
invest
in a short run.
- fast
5. Infrastructure is crucial for Ukraine.
6. Recently tourism has become the largest to national GDP in many
countries.
7. Ukraine has multiple resorts from ski centers in the Carpathians to the

Black Sea beaches.
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8. Tourism stimulates in numerous related industries, which benefit from

its spillover effect.

. Translate into English:
1. Typusm B VYKpaiHi € BaXJIMBOIO €KOHOMIYHOIO Tijnkor. 2. [I{opoky Vkpainy
BiJBIyIOTh MoHaA 20 MinbiioHiB TypucTiB. 3. EdexkTuBHa cTpareris mpocyBaHHS
MO>K€ JOTIOMOITH 0ararboM YKpaiHChKUM KypopTaM. 4. TypucTHYHAa TPOMUCIOBICTh
B YKpaiHi HE BIiJMOBiAa€ MOTEHIANy 1, MOXIHMBO, BUMAra€ iCTOTHUX JEpXKaBHUX
BuTpart. 5. J{ns Toro, o0 301IbIMIKUTH NPUOYTOK BiJl TYpU3MY Ta NPUBAOUTH OLIbILE
1HO3EMHHUX TYpPHUCTIB, YKpaiHi MOTPIOHO MOKpauTH 1HGPACTPYKTYPY, MITHATH
piBEHb OOCIyTOBYBaHHsI, PO3MOYaTH MPOCYBaHHS NPHUBAOJIMBOrO IMIJIKY KpaiHH. 6.
Opnak, He3BaXKalOUM HA HENONIKM y I cdepl, TypusM 3aIHUIIAETHCA
HAWNEpPCIEKTUBHIIION Tady33l0 €KOHOMIKH, aJKE CTBOPIOE YMMAJIO HOBHX pPOOOYMX
MICILIb, CTUMYJIFOE PO3BUTOK 0AaraTb0X MOB’sI3aHUX MPOMHUCIOBOCTEH.

Speaking exercises
\('fg_a_i]XI. Here are some basic items of a guest-first strategy,
which may help to improve the service standards in
Ukrainian resorts. Complete the strategy list by adding the
right word from the box:

Guest-first Strategy

keep offer identify handle aim
know focus reflect create pay
. for top quality guest service
o . entirely on guests’ wants and needs.
L a good balance between rates and quality.
o . attention to the competition
. problems and complaints in favour of the guest
® unique products and services.
L guest history.
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i repeat business.
L elements that bring in new guests.
® ................apolite and professional attitude at all times.
\'/ XII. Find words or phrases in the previous exercise

that mean the same as:

> prices
» concentrate (2 variants)
» others offering the same business
> very special
» customers coming back
» plan on, intend
> in support of
> recognize and understand
> basic points
» arecord or document with customer information
> show
> make
~. take care of/ deal with
g'ﬁ XIII. Topics for discussion:

1. To what extend can the above mentioned “guest-first” strategy items improve
the service standards in Ukraine?

2. Which of them do you consider the most significant and why? Which are of
minor importance?

3. Have you ever experienced a “guest-first” approach? Was it in our resorts or
abroad?

4. Speak about the worst and the best service experience you’ve ever had.

A;XIV. Role-play the following "“restaurant service
drawbacks” situations:

» You’ve been waiting for your order at the restaurant for half an hour already.
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» You’ve been given the wrong order.
» You’ve been given the wrong change.
> You complain about the portion size.

» You complain about the quality of food: you’ve found a fly in your meal!

Reading exercises

%
L

There’s nothing for me to do there

XV. Read the following folk anecdotes:
FOLK HUMOUR

A married couple is on their way to a
party. The husband is driving; his wife is
giving him instructions:

“Now, behave yourself, don’t use

any swear words, don’t drink too much

liquor, and don’t stare at women, you
hear?”
“Whoa!” The man reins in the horses. “We go back.”
“What? Why?”
“There’s nothing for me to do there,
really, so I’d rather stay home.”
Late to come home
“My good neighbour, could you give me a
loan of a poker? I’ve misplaced mine and can’t
find it.”

“Any time, dear, but not now. My husband, who’s supposed to have come

home hours ago, isn’t home yet. Yours’s the same, isn’t he?”

You can’t see it
“You know, my wife is so skillful in mending rips and holes on clothes that

',’

you just can’t see any signs of damage
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“Yeah, my wife too is blessed with some skills. After she launders my shirts
ou just can’t see they’ve been laundered.”

@XVI. Discuss the following:

% What anecdote did you like most and why?

+ What other folk anecdotes do you know?

« Do you think that folk anecdotes are a good way to attract tourists to

Ukraine?

¢ Think of some other ways to promote our country brand to foreigners.
Business Skills
Describing Trends: Graphs and Charts

It is well-known that charts and graphs help us describe and illustrate the
information we want to transfer to our listeners during the presentation as they
visualize material otherwise difficult to comprehend. However, it is important to
know what words and phrases to use to solve this task successfully. The
following common expressions and words will help you to describe any chart you
like:

To indicate tendencies or vectors of movement you may use the following

verbs:

UPWARD CHANGE: to rise; to increase; to go; to grow; to climb; to boom; to
show / see an upward trend; to jump; to rocket; to recover; to improve; to
surge; to shoot up; to soar; to expand; to take off; to strengthen; to double;
to creep up.

DOWNWARD CHANGE: to fall; to decrease; to decline; to dip; to drop; to
deteriorate; to go down; to reduce; to lower; to cut; to shrink; to show / see a
downward trend; to weaken; to slide; to plunge; to collapse; to crash.

STABILITY: to level out / off (at); not to change; to remain stable (at); to remain
steady (at); to maintain at the same level; to stay the same; to stabilize; to be
/ remain flat.

FLUCTUATION: to fluctuate (around); to vary; to stand (at); to be volatile.

It is worth mentioning that the majority of the given verbs have a noun form:
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°Unemployment levels fell; or
°There was a fall in unemployment levels;

Besides that, the preposition ""by** is used with the verbs, and "of"* — with the

nouns:
oIt increased by 20%;
°There was an increase of 5%;

You should not forget the difference in use of the verbs:

To rise (without object)

oGas prices rose in June;

Others include: went down / fell / decline;

To raise (with an object)

°The oil industry raised the prices in May;

Others include: cut / lowered / reduced;

Some words (increase, decrease) may be used with or without an object;

ADJECTIVES: considerable; dramatic; drastic; enormous; gradual; huge;
minimal; moderate; quick; rapid; sharp; significant; slight; slow; small;
steady; steep; substantial; sudden; temporary; wild.

ADVERBS: considerably; dramatically; drastically; enormously; gradually;
minimally; moderately; quickly; rapidly; sharply; significantly; slightly;
slowly; steadily; steeply; substantially; suddenly; temporarily; wildly.

It’s also important to remember that adjectives are used to modify nouns

whereas adverbs are used to modify verbs, adjectives, other adverbs and

clauses.

GENERALIZATIONS: a great deal more than; a way over; about; almost;

approximately; around; far less than; just over; just under; nearly; not quite; slightly

more than; somewhere in the region of; roughly; well over; well under;

SOME USEFUL PHRASES:

v" As can be seen from the chart, last year started on a positive note;
v' Initially;

v" At the beginning;
206



v" There was a sharp fall during March;

v Over the summer ... was flat;

v In mid-April the prices started to fluctuate strongly;

v" In autumn the market remained more or less unchanged, failing to break
through the spring’s highs;

v Over the last few months the market has advanced again;

v" In March the consumer spending was up and was close to reaching a high
again;

v' This was followed by;

v' There was g;

v" In this year it started (to) / v-ing;

v Show an upward trend;

v Changed very little;

v Recovered slightly;

v’ Continued an upward trend with some fluctuations;

v Over the period from ... to ...;

v' Despite an overall increase, the ... figures were characterized by a number of
peaks and troughs over the ... years;

v" It then fluctuated around this level,

XVII. Now use the words and word combinations that you

liked most to describe the following charts:
NUMBER OF ARRIVALS IN UKRAINE
(Number of tourists who travel to a country other than that in which they have their

usual residence, but outside their usual environment, for a period not exceeding 12 months)




TOURISM EXPENDITURES (% OF TOTAL IMPORTS) IN UKRAINE

Tourism expenditures are expenditures of international outbound visitors in other

countries, including payments to foreign carriers for international transport.

TOURISM RECEIPTS FOR PASSENGER TRANSPORT ITEMS (US
DOLLAR) IN UKRAINE
Tourism receipts for passenger transport items are expenditures by

international inbound visitors for all services provided in the international
transportation by resident and nonresident carriers. Excluded are passenger services

provided to nonresidents by resident carriers.




Unit XV. UKRAINIAN RESORTS

@ I.Read and learn the following words and word
combinations:

primarily [prar' merali] nepmrodeproso
presently ['prezntli] na cboroauimHii
JICHB
recreation [ rekri'eifn] BiamounHOK
alongside [s oy 'said] pazom 3 Tum
health resort [r1'zo:t] 0310poBUMii KypopT

priority [prai'orati] mpiopureT

water spring — mkepero

chemical composition ['kemikl] ximigrmiz cma
curative mud [ 'Kjoarativ] minromma rpsa3b

deposit [di'ppzit] mokaagm

brine [brain] Mmopchka Bosa

seasonal treatment [ 'tri:tmont] cezonne

0310POBJICHHSA
predominantly [pri’dommnantli] nepeBaxuo
to elaborate pistes [1'laebarert pi:sts] po3poOasT mmxHI
Tpacu

wooden hut — nepeB'sHa xaTHHA

health spa [spa:] o3n0poBumii cria KypopT

inhalation [ inha’lerfn] inramsmis

vacation center — neHTp BiIOYHHKY

to make up for inconveniences [, inkon'vi:nionsiz]

KOMITEHCYBAaTH HE3PYIHOCTI

service drawback [ 'dro:bak] nemomnix o6¢cnyrosyBanms

- II. Read and translate the following text:

007

.
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UKRAINIAN RESORTS

Ukraine is the 8th most popular tourism destination in Europe. It attracts more
than 20 million tourists every year, primarily from Eastern Europe, but also from
Western Europe and the USA. It has an old tradition of mass tourism, beginning in
the middle of the 19" century.

The Crimea is presently providing a third of tourist services in Ukraine for the
foreign tourists who arrive for rest and recreation. Yevpatoriya — a major seaside
resort in the Western Crimea; Yalta — an international resort and tourist center at the
South coast of the Crimea; Alushta and Alubka - well-known resorts and tourist
towns, and many other outstanding sea-side Ukrainian resorts are extremely popular
with tourists nowadays.

Alongside with the tourist industry, the sanatoria and health resorts present
another priority for the Autonomous Republic of the Crimea at present. This sector
is based on using mineral waters (over 100 mineral water springs of various
chemical composition), curative mud (26 deposits of curative mud and brine),
beaches (517 km long), climatic and landscape resources, sea and mountain air, etc.

There are a total of over 600 sanatoria and resort facilities used for both year-
round and seasonal treatment and recreation. The sanatoria and rest-homes
providing treatment services are located predominantly at the Crimean South coast,
as well as within resorts of Yevpatoriya and Saky. The South coast specializes in
treatment of adults, whereas Yevpatoriya is a children’s resort.

The Carpathian Mountains provide excellent opportunities for skiing in winter
and hiking in summer. Some well-known resorts (Bukovel, Dragobrat) have
elaborated pistes on the slopes of mountains to satisfy all visitors starting with
highly-professional ones to beginners. Modern mountain-ski complexes function in
Yablunytsia, Vorokhta and Kosiv. Experienced coaches can teach beginner to ski in
2-3 hours. In summer tourists are offered to live in camps or convenient wooden huts

spending time hiking in the mountains or going fishing.

210



The network of health spas and resorts in the Carpathians now counts numerous
health and spa centers, sanatoria, and recreation departments. The most popular of
them are ‘“Truskavets”, “Morshyn”, “Sonyachne Zakarpattya” (“Sunny
Zakarpattya”), “Polyana” (“Glade”), “Kvitka Polonyny” (“The Flower of Polonyna”);
“Karpaty” (“Carpathians”) and others. They provide different treatment methods such
as baths, showers, swimming in mineral water pools, saunas, hydro massages,
inhalations, etc. to improve your health. All of them have gained their popularity due
to the unique healing natural springs, fresh mountain air, beautiful nature and
landscapes of their location. That is why thousands of people from Ukraine and
abroad come here to be treated and to relax.

Most of the Ukrainian resorts, however, need reformations and renovations, as
the service provided does not correspond to the European standard. That is why a lot
of the Ukrainian tourists prefer going abroad to visiting native vacation centers in
which only the beauty of nature and unique curative resources can make up for

several inconveniences and service drawbacks.

%III. Answer the following questions to the text:
How many tourists does Ukraine attract every year?

What well-known Crimean resorts can you name?

What do they specialize in?

What can tourists do in the Carpathian Mountains?

What do well-known resorts Bukovel and Dragobrat specialize in?

o g & w N oE

How can you improve your health in the Carpathian health and spa centers,

sanatoria, and recreation departments?
7. What reformations and renovations do most of the Ukrainian resorts need?

8. Why do a lot of the Ukrainian tourists prefer going abroad?

Phonetic exercises

o)
ﬂ‘( IV. Mind the diphthong [13] pronunciation:
European [ Juara'pi:on]
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Carpathian [ka: " peifion]

Crimea [krar'mis]
Ukrainian [ju: 'kreinian]
sanatoria [ sena'teario]
here ['hio]

%i‘ V. Read the following sentences:

o Ukrainian students are knowledgeable, curious and sincere.

. Sanatoria of the Crimea are here in Ukraine.

o The Carpathian Mountains are near the European Union.

Vocabulary exercises
%VI. Give Ukrainian equivalents of the following, make
up your own 5 sentences with the phrases:

to attract tourists, mass tourism, to provide a third of tourist services, alongside with,
to present another priority, year-round and seasonal treatment and recreation, to
specialize in treatment of smb., to elaborate pistes, to gain popularity, unique healing

natural springs, reformations and renovations

%VII. Give English equivalents of the following:
IUTIONII TPsi31, MOPChKA BOJIa, KJIIMATWUYHI Ta JaHAmadTHI pecypcH, CIPUSITINBI IS
KYpPOpTIB YMOBH, IUTAYUN KypOpT, TOCBITUEHI TPEHEPH, 3pYUHI AEPEB’SH1 XaTUHKH,
Mepeka O3J0pOBYMX Cla Ta KYpOpTIB, IHTAJALIi, MIATPYHTS MNPUBAOIMBOCTI IJIs

TYPUCTIB, ICTOPUYHUI CTIaI0K (0araTcTBoO), ACSIKI HE3PYYHOCTI Ta HEJOJIKH CEPBICY

“’ VIII. Match the definition with the defined word:

" inhalant involving or intended for a very large number of people

mass a place where people pay to stay so that they can do physical

exercise, eat healthy food, and have beauty treatments

rural a medicine or drug that you breathe in, for example when you

have a cold
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health spa a type of hospital for sick people who are getting better after a

long illness but still need rest and a lot of care

sanatorium | happening in or relating to the countryside, not the city

déaﬂ IX. Fill in the missing words:

skiing, brine, mass, pistes, network, resorts

1. The sardines were soaked in

2. Your friends told us to follow the and we'd be sure to meet you head

on.
3. A large sports centre has been made at Aviemore, mainly for winter but

also for the use of summer tourists.

4. A of veins and arteries carries the blood around the body.
5. Lift tickets at most ski are about $30 to $40 a day.
6. Email has made mailings possible at the touch of a button.

(.j,;gjx. Find synonyms or antonyms for the following

words in the text:

urban r
new in smth b
sea water b
healing C
grown-ups a

%XI. Translate into English:

1. Typuctu 31 CxigHoi, a Takox 1 3axigHoi €Bponu 3aM00KH MPUDKIKAIOTH B
VYkpainy. 2. B Kpumy € 6araro BigoMux KypopTiB: €BHaTopisi — OCHOBHHI KypopT
Ha Oepesi mMops Ha 3axoni Kpumy, Slnta — MDKHApOAHUI KypopT Ta TYPUCTHUHHIMA
neHtp Ha [liBmeHHoMy y306epexoki Kpumy, Anyira, Ajgynka — BiioMl KypopTH Ta
TYpPUCTHYHI MicTa, Ta 0araro iHmMX. 3. Y nux mictax Ta B3araii B Kpumy € 6arato

CaHATOPIIB Ta 03I0OPOBUMX KYpPOPTIB, SKi CIEMIATI3yIOThCS HA JIKYBaHHI IITIONAMUA
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IPSI3IMH, OCOOJMBUMHU KJIIMATUYHHUMH YMOBAaMH Ta YHUCJICHHUMH JDKEpEIaMU
MiHEpaJIbHOI BOJIM PI3HOTO XiMiuHOTO ckiany. 4. Kypc mikyBaHHS MOXYTb NMPOUTH
ak nopocii Ha IliBgenHoMy y30epexxki Kpumy, Tak 1 JIiTH, OCOOIMBO y JUTAYUX
03710poBUuX Kypoptax €Bmatopii. 5. Bymp-skuii kypopr B Kapmarax 3pobutsb
BIJIMOYMHOK HE3a0yTHIM 1 BU TIOBEPHETECS JOJIOMY 3 MAcOI0 MO3UTHUBHUX BPAXKEHb, 1
000B’s13K0BO MOifeTe Tyau 3HOBY. 6. TyT BU MOKeTe MMOKATaTUCh HA JIMHKaX B3UMKY
Ta 3AIMCHUTU MIMIOXIAHY TMOAOPOX y TOPH BIITKY. 7. SIKIIO BU Ileé HE BMIETE
KaTaTUCh Ha JIMXKaX, BaM JIOMOMOXYTh JOCBIJYEHI 1HCTPYKTOPH, SKI HABYATh Bac
KataTuch 3a 2-3 roaunu. 8. Y Kapnarax 0e3niu 0310pOBYMX KYpOpTIB Ta cra-
LEHTpPIB, SKI 3a0e3MeuyloTh pI3HI METOAU JIIKYBaHHS $K, HalpUKIAJ, BaHHH,
03JI0pOBYI JyIIll, OaceiHU 3 MIHEPAJIbHOIO BOJOI0, CayHH, TIAPO Macaxi, 1HTaAIT 1
T.II. [ TOJIMIIEHHS Bamoro 3a0poB’s. 9. 3a nmanumu BcecBiTHBOI opradizaiii
TypusMy, YKpaiHa BXOAUTH 10 JECATKH JIJIEPIB MDKHAPOJHOTO TYpPU3MY 3a

KUTBKICTIO BiIBITyBaHb.

- Speaking exercises

\%';3 XII. Topics for discussion:
1. Speak about some Ukrainian resorts you have visited. What have you enjoyed
about them?
2. What would you like to improve and why?
3. Speak about the development potential for touring and recreation facilities in
our region.
XIII. Make up your own 10 questions to the text (3

general, 3 special, 3 disjunctive, 1 alternative).

Reading exercises

MXIV. Read the text “So You Want to Be a Resort

Representative?”:
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Resort representatives are the first point of contact for holidaymakers at their
destination. They represent the tour operator, and aim to ensure the success of the
clients’ holidays.

Representatives meet each party of
holidaymakers on their arrival at the airport and
accompany them by coach to their mﬁ ﬁo PHA
accommodation. Usually, they hold a welcome H :

| v, they old 2 oliday
meeting soon after arrival to give the

holidaymakers information about resort facilities Representative
and attractions.

Resort representatives arrange regular times to meet holidaymakers to make
announcements and deal with enquiries and problems. They keep an information
board, and often a folder of useful information, up-to-date. They may also arrange,
book, and sometimes accompany excursions and sightseeing trips and arrange car or
ski hire.

In addition to this they need to be
available at almost any time to give
advice, solve problems, and deal with

* emergencies such as loss of passports or
money, illness, or difficulties with

accommodation.

The competition of paperwork is an
important aspect of the job. This involves keeping records and writing reports of
complaints and incidents such as illness.

Hours and environment

Representatives’ work is seasonal. Depending on the resort / country, holiday
seasons may run from April onwards, October to January or January to April. Hours
of work are variable. Representatives often work from early morning to late evening

and at weekends and can be on call 24 hours a day.
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A driving license is usually needed, as representatives need to travel between
hotels or other holiday accommodation and may be responsible for a wide area.

Skills and personal qualities

As a resort representative you should be self-confident, with a pleasant, cheerful,
and outgoing nature.
?élﬁ XV. As you can see from the text, the job of holiday
reps (representatives) is very hard. On the basis of the text

decide which aspects of their job:

» have to be done once with each group of holidaymakers
> have to be done once a day
> have to be done several times during a holiday

» mean being available almost 24/7 (24 hours a day/ 7 days a week)
%XVI. Answer the following questions:

1. “Representatives’ work is seasonal”. What does seasonal mean here?
2. “Hours of work are variable”. What does variable mean here?
=X XVII. Make a list of skills and

pérsonal qualities that a holiday rep &
needs. Discuss with your partner, |

”~
o

/"/

which qualities you already have

-_—

and which need improvement.

v

v
v
v
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Business Skills

A Welcome Meeting Talk
QﬁXVIII. Work in small groups. Make up a welcome
meeting talk about any of the
Ukrainian resorts, ensuring

71 you meet the requirements

below:

«» use natural voice;

«»ensure that the content is suitable for

the audience;

+» provide resort and accommodation information;

¢ provide safety information;

++ use sales techniques to promote at least two suitable excursions to meet customer
needs, highlighting features and benefits, up-selling and attempting to close the
sale;

+¢+ respond to queries from holidaymakers.
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Unit XVI. INTERNATIONAL TOURISM
I. Read and learn the following words and word
combinations:

profitable [ profitobl] mpubyTkoBuit
to provide [pro'vard] 3abe3nedyBaTH, mocTavaT
to provide services — HagaBaTH OCIYTH
spiritual needs [ 'spiritfusl] myxoBHi moTpedn
money transfer [ 'treensfs:(r)] mepekas rpoumeit
employment possibility [im'plormont] MOIHBICTh TpaIeBIAIITYBaHHS
cash injection [in'd3zek n] BiIMBaHHS rOTiBKH
annual income — piuHuii 70Xi1
to expand [1k'spand] po3mmproBatu
considerable growth [kon'sidorabl] 3Haune 3pocranus
flow of tourists — HarMB TypHUCTIB
to grow by —3pocratu y ... pasis
according to — 3riguo 3
to account for — BiamoBizaTyu 3a
global consumer spending — cBiTOBI BUTpaTH CIIOKHBAYiB

gross world product — BasoBwuii CBITOBHI TPOITYKT

overall investments [ auvar 'o:1] 3aranbHi iHBECTHUIIIT

general tax benefits ['dzenral taeks 'benifitS] 3aranbHi MoAaTKOBI BUILIATH
upturn [ Apt3:n] 3pocTanHs

to predetermine [ pri.dr't3:min] 3ymMoBIIOBaTH

to prolong [pra’'lon] moa0BKyBaTH, 301IbITyBATH

to cause [ko:z] npusBoauTH 110

interpersonal relations [ inta'ps:sanl ri'lelfns] mixkocoOucTICHI BIAHOCHHI
visa requirements [ 'vi:zo r1'’kwaromont] BUMOTrH 10 0pOPMIICHHS Bi3H
low customs tariffs [ 'kastomz] Hu3bki Tapudu Ha MUTHHIII

currency reserves [11z3:vs]| pe3epBu, 3aracu BaJllOTH

there is no end in sight — nHemae kiHis
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to double ['dAbl] momuoOxyBaTH

tourism boost [bu:st] 3poctanns Typusmy

% II. Read and translate the following text:
INTERNATIONAL TOURISM

International tourism is one of the

leading, highly profitable sectors of
international economy. It can be viewed
as the specific type of economic activity,
oriented towards different kinds of
tourism services provided to meet the

growing demand for travellers’ material

and spiritual needs.
This industry grows rather dynamically and plays an important social and

economic role, as it:

* maximizes money transfers to local economies;

» provides new employment possibilities;

« develops all industries related to the tourism services production;

* provides growth of local living standards;

» makes massive cash injections.

International tourism is one of the three main industries in the world. It comes
third after the oil and automobile industries. General tourism revenue represents 13%
of world export and 8% of services export.

It can be called the business of the XXI* century as it generates more revenue
than other industries and agriculture in several countries. Recreational complexes in
the USA, for example, contribute an annual income three times higher than the one
received from agriculture while the occupied area is 10 times smaller.

In recent years the area of land used for recreation has been quite expanded.

This happened because the role of international tourism increased significantly in
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world economy. There is considerable growth of the flow of international tourists:
for the former 20 years their number grew by 2.5 times.

According to the World Tourism Organization the industry accounts for more
than 13% of global consumer spending, 10% of gross world product, 7% of
overall investments, and 5% of general tax benefits. Tourism directly influences
approximately 40 industries in the world as well as 10 — 15% of employees in any
country.

Among the factors, which are basic for international tourism development are
favourable economic growth and social development. These two factors lead to the
increase in business and leisure trips as employment upturn predetermines the
overall improvement of living standards while intensification of labour prolongs
holiday terms. No less important is the substantial development of political
cooperation and cultural exchange between countries that causes interpersonal
relations within and between the regions. In addition, minimum visa requirements,
currency transfers and low customs tariffs make the trip organization easier and
faster from year to year.

Tourism importance continues to grow as it is substantial source of foreign
currency reserves and employment in a country. According to the World Tourism
Organization review of 171 countries tourism profits were worth $6.48 trillion in
2006 and there is no end in sight. It is said that the sum will be doubled in 10 years
only. In addition, the industry employs 234 million people now. These employment
numbers will increase together with the industry growth. Thus, it is not surprising that
tourism boost has currently become one of the most attractive social and economic
phenomena. That is why every country should understand its power and give it due
attention.

% III. Answer the following questions to the text:
1. What is international tourism?
2. What is the social and economic role of international tourism?
3. After what industries does international tourism come first?

4. What information does UNWTO provide about international tourism?
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5. What factors are basic for international tourism development?

6. What makes the trip organization easier and faster?

7. What are the prospects for tourism development in 10 years?
Phonetic exercises

4(&( IV. Mind the letters au pronunciation in the following

words:
au [ o:]
automobile authority
because audit
to cause fauna
laundry to authenticate

4r V. Read the following sentences:
\( 1. In august I’ll go to Austria.

\Q‘
2. In autumn the authority organizes an auction.
3. They authenticated the authorship of an old poem.
4. This author presented his autobiography to the audience.
Vocabulary exercises

m—

Z*\ VI. Give Ukrainian equivalents of the following, make
up your own 5 sentences with the phrases:
International tourism; to meet the growing demand for; material and spiritual needs;
to maximize money transfers; to make cash injections; to generate revenue; the flow
of international tourists; according to the World Tourism Organization; global
consumer spending; gross world product; favourable economic growth;
intensification of labour; low customs tariffs; substantial source of foreign currency
reserves; tourism boost
% VII. Give English equivalents of the following:
B "ﬁoanGyTKOBHﬁ CEKTOpP MDKHApPOJHOT EKOHOMIKH; JIMHAMIYHO 3pOCTaTH;
HaJaBaTHu HOB1I MOJKJIMBOCTI npancBjJdalliITyBaHHA; 3PpOCTaHHSA piBH}I KUTTA,

MamuHOOyAiBHA Ta HadTOBa MPOMHUCIOBOCTI, MIOPIYHUN OXiJM; HEMIOJAaBHO (B
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OCTaHH1 POKH); 3HaYHE 3POCTAHHSI; KUIbKICTh 3pocia y 2.5 pa3u; 3arajibHi IHBECTHULIIT;
3arajibHi OJJaTKOBI BUIUIATH; 3pOCTaHHS PIBHS 3aiHATOCTI; MOJITHYHA CIIBIpAIs Ta
KyJIbTypHUN OOMIH; MiHIMaJIbHI BUMOTH 110 O(OPMJICHHS Bi3W; 3BEPTATH HAJICIKHY
yBary Ha

{
\(ggj VIII. Fill in the correct word from the list, then make

sentences using the completed collocations:

to meet world product
transfer tax benefits
living interpersonal
cash global

Injections, money standards, the demand, consumer spending, gross, general,
relations
Cé.ﬂ IX. Match the definition to the defined word:

To predetermine to decide something in advance so that it does

not happen by chance

To generate an increase in something

To prolong the total value of all the goods and services

produced in one year

Gross world product | to make something last longer

Boost to produce or create something

"’ . Find out which prepositions are used with the
following words from the text:
according __; toaccount _ ; togrow _ 25times; noend _ sight;

____addition; ademand __ needs;aswell _ ; tobebasic _; tolead ; the
ingrease  ;  year _ year; tobeviewed tobeoriented

%(I. Complete the following sentences with the
neE-essary prepositions from the previous exercise:
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1. The banking sector can continue to grow at 20% per annum and there is no end
____sight. 2. Travel and tourism industry accounts 9% of world GDP and 260
million jobs. 3. Canada’s economy grew 2.5 times over the previous year. 4.
According__ the WTO international tourism receipts exceeded US$ 1 trillion in
2011, up from US$ 928 billion in 2010. 5. addition to every one dollar increase
In tourism output, 92cents are generated in the rest of the economy. 6. Tourism and
travel industry boosts  year _ year. 7. The tourism sector accounted for the
highest increase _ number of licenses in Dubai during 2011. 8. Despite all its
advantages, tourism leads ___ an increase ___ pollution in the environment. 9. Our
country is likely to meet consumer demand _ new hotels and restaurants. 10.
Tourism has been crucial in social progress as well _ an important vehicle of
iq/ening socioeconomic and cultural contacts.
\ II. Restore the word order:
1. tourism surpass 2011 receipts US$ International 1 trillion. in
2. receipts. international Europe the share largest holds of tourism
3. accounts services. exports for 30% International currently tourism of the
world’s of
4. in tourism by grew International receipts 3.8% 2011.
5. 2010. Receipts international US$ Middle 50 billion tourism from reached in the
East in
6. In 55 million down 2011. international arrivals tourist to the Middle were East
by 8% to
E‘IS_B;’P(III. Use the prompts to make sentences, as in the
example:
1. 2011 / international tourist arrivals / Middle East / down / 8% / 55 million.
In 2011 international tourist arrivals to the Middle East were down by 8% to 55
million,
2. 2010 / international tourist arrivals / North Africa / down / 10% / 17 million.
3.the first two months of 2011 / international tourist arrivals / all world

(sub)regions / up / 5% / 124 million.
223



4. 2010 / international tourism arrivals / all world (sub)regions / up / nearly 7% /
940 million.
5. the first half of 2010 / international tourist arrivals / Asia / up / 7% / 421

million.

. XIV. Make the sentences complete by translating
the phrases into English:

1. According to the WTO | TypucTu4Ha IpOMHUCIIOBICTh BIANOBia€e OiIbIIE, HIX 3a
13% rnobGanpHux BUTpar crokmBadiB, 10% BamoBoro
CBITOBOTO MPOAYKTY, /% 3arajbHUX 1HBeCTHUIIH Ta 5%
CYKYITHHUX MOAaTKOBUX BHUILIAT.

2. Tourism grows, as it MaKCHMIi3ye€ TPOIIOBI EpeKa3u 0 MICIEBUX €KOHOMIK;
3a0e3nedyye  HOBI MOKJIMBOCTI  TpalleBIAlITyBaHHS;
pPO3BHUBAE BCi MIPOMUCIIOBOCTI, MOB'sI3aH1 3
BUPOOHUIITBOM TYPUCTHUYHHUX MOCIYT; 3a0e3Meuye picT
MICIICBUX JKHUTTEBHX CTAHAAPTIB; 3MIMCHIOE TOTYXKHI
TOTIBKOBI 1H'€KITI.

3. Tourism can be called | mpommcnosictro XXI™ cTOMTIA, OCKIIBKH BiH €
BUCOKONPUOYTKOBUM CEKTOPOM CBITOBOi E€KOHOMIKHU;
3HAXOAUTHCS Ha TPEThOMY MicCIll micias HapTOBOi Ta
MaIuHOOYAIBHOT TMPOMMCIIOBOCTI; CTBOPIOE  OLIbIIE

npuOyTKY, HIXK IHIII TPOMHUCIOBOCTI Ta CUIbCHKE

rOCIIOAapCTBO B JEKUIBKOX KpaiHax.
Speaking exercises

, 3 XV. Put the key words in the correct order, state the

Situation in which they are used in the text:
___economic growth and social development
___expanded areas for recreation
___source of foreign currency reserves and employment

___World Tourism Organization
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social and economic role
general tourism revenue
annual income

___leading, highly profitable sector

XVI.Speak about the advantages and disadvantages of

the international tourism rapid growth:

ADVANTAGES (AGREE / DISAGREE / ADD YOUR OWN):

/
0‘0

employment growth (1 emp/1000 tourist)

infrastructure development (roads, water, electricity, telecom, but not
necessarily local priorities)

cultural preservation (economic incentives to preserve food, fashion, festivals
and physical history, but these tend to be superficial elements of a culture)
environmental protection (economic incentives to preserve nature, wildlife and
urban cleanliness)

foreign exchange (generates resources to import food, pharmaceuticals,
technology, consumer goods)

development of health care services (these aren't always available to local

people)

DISADVANTAGES (AGREE / DISAGREE / ADD YOUR OWN):

/
%

cultural destruction (modernization (world mono-culture) leads to losses in
language, religion, etc.);

environmental destruction (tourists consider world as a playground);

marginal employment (low skill, low wage, low services);

development of illegal and/or destructive economic activities (markets for
drugs, endangered species, etc.)

concentration and seasonal employment

unrealistic expectations (divert young people from school and brighter futures)
unstable market (fickle, affected by local and world events, generally highly

elastic)
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THINK ABOUT YOUR SOLUTIONS TO MINIMIZE THE
DISADVANTAGES WHEN YOU ARE A TOURIST / AHOST.
“8§ XVII. Ranking Exercise:

L
T

ou are intending to go on holiday to The
Gambia. You know it is a very poor FE
country. You also know that tourism can "
help a country develop economically.
Below are nine actions you could take if B i
you were asked to help Gambian people

benefit from tourism. (You can also make a

suggestion of your own if you want.)

Rank the actions in order,
starting with the one you
would most prefer to take.
Then discuss your reasons for
ranking the actions in the

order you've chosen.

Possible actions:
v" Bring pens and sweets to give to children you meet
v" Agree to pay more for your accommodation
v" Decide to give money to a UK charity which supports development projects

in The Gambia (e.g. providing clean water supplies in rural areas)

AN

Make a point of using local shops, markets and restaurants

AN

Agree to pay a higher departure tax at the airport
v" Give money or pens and notebooks to your tour operator to help a Gambian

school

AN

Employ a ‘bomsa’ (a local youth) to take you around the sights
v" (Add another action here if you want to)
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v" None of these — it’s not your problem
O/ﬁ XVIII. Make up a plan and retell the text according to it

Reading exercises
=T XIX. Read about the main problems international
tourism faces nowadays:

International tourism is already the biggest world industry yielding only to the
profits from the export of oil and cars. However, there are still several problems
which hamper the continual growth of tourism.

According to the results of the sociological survey conducted by the German
Institute of Spare Time Study in the European Union, the following problems worry
most travellers in the world:

1. War, peace problems, political instability (74%o).

This factor restrains tourists from oversea journeys to one or another country the
most. In practice its influence is far more important as it concerns not only the state
with some political troubles, but the neighboring countries as well. The Near East can
be the brightest example to characterize the given situation.

2. Ecological problems (57%o).

This factor is characteristic of Ukraine foremost because of the explosion at the
Chernobyl nuclear power station in 1986. This factor’s negative effect is
strengthened by its long-term character, as it takes much more time to change the
society attitude than to do away with the consequences of the ecological catastrophe.

3. Diseases and epidemics (55%o).

The influence of this factor is especially considerable in Africa. Today the
amount of tourism does not exceed 2% of the world scale in this region. The fact that
this continent is not studied enough together with numerous illnesses and epidemics
which take terrible tolls hinder tourism growth in Central Africa.

4. Natural cataclysms and catastrophes (49%o).
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5

This factor provides an unstable influence as natural catastrophes can happen
practically anywhere and it is almost impossible to prevent or even to predict them.
The factor is characteristic of regions with an increased seismic activity. As a result
of earthquakes in Japan and California (the USA) regions, 50% of tourists perished
both for the period of consequences elimination and in the first few months after the
catastrophe.

5. Criminal activity (44%).

Lately this factor becomes more and more important. It deals not only with

single cases of attack, robbery or even murder of tourists but also with planned
terrorism.
However long-term perspectives of the industry development are still optimistic. The
results of the WTO research presuppose that the flow of tourists will rise up to 1.6
billion a year in 2020 and their total spending will reach 2 trillion US dollars that is 5
billion a day.

@% XX. Discuss the following items:
talle

\\y’> Which of the main tourism problems listed above you consider most

influential and why?
» Could you offer any possible solutions to lessen the impact of these factors
on tourism growth in this or that country?
» What other problems are characteristic for Ukrainian tourism?
» What can be done about them?
Business Skills
Meetings in English
Whether you are holding a meeting or attending a meeting,
it is important that you understand key English phrases and ‘
expressions related to meetings. A successful meeting has
no surprises. With proper preparation and careful ‘
organization, a meeting can run smoothly. Setting goals

and time limits, keeping to the agenda, and knowing how /
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to refocus, are key components of an effective meeting. This may sound simple in
your native language, but it is a little trickier when you or the participants do not
speak fluent English. These pages will help you hold or attend a meeting with

SUCCesSS.

XXI. Read and learn the following vocabulary:

Word

Part of Meaning Example Sentence

speech

absent The vice president is absent due to

. not present :

adj unforeseen circumstances.

accomplish . . We have a lot to accomplish today, so
succeed in doing , i

verb let's begin.

address . | hope we do not have to address this
deal with; speak on .

verb matter again in the future.

adjourn close a meeting If_there_are no further (_:omments, we

verb will adjourn the meeting here.

agenda list of objectives to cover in | Please forward the agenda to anyone

noun a meeting who is speaking at the meeting.

AGM Annual (yearly) General We always vote for a new chairperson

noun(abbr.) | Meeting at the AGM.

Any Other Business
(unspecified item on
agenda)

AOB

noun(abbr.) The last item on the agenda is AOB.

item on agenda announcing

ﬁggl]ogles people who are absent: sI,EIl/ier{r?en: Ii) Foreisssnt today, so we can
apologies for absence P PologIes.

board of group of elected members

directors of an organization/company | The board of directors meets once a

noun who meet to make month to discuss the budget.
decisions

boardroom | large meeting room, often | The boardroom is reserved for a

noun has one long table and managers' meeting, so we'll have to

many chairs meet in the lounge.
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chairperson/
chair noun

commence
verb

comment
verb or noun

consensus
noun

deadline
noun

guest
speaker
noun

minutes
noun

motion
noun

opening
remarks
noun

overhead
projector
noun

show of
hands
noun

unanimous
adj

vote
verb or noun

the person who leads or
presides at a meeting

begin

express one's opinions or
thoughts

general agreement

due date for completion

person who joins the group
in order to share
information or deliver a
speech

a written record of
everything said at a meeting

a suggestion put to a vote

chairperson or leader's first
words at a meeting (i.e.
welcome, introductions)

machine with a special light
that projects a document
onto a screen or wall so that
all can see

raised hands to express an
opinion in a vote

in complete agreement;
united in opinion

to express (the expression
of) an opinion in a group by
voice or hand etc
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As chair, it is my pleasure to
introduce to you, Mr. Allan Davis.

We will commence as soon as the last
person signs the attendance sheet.

If you have a comment, please raise
your hand rather than speak out.

If we cannot come to a consensus by
the end of the meeting we will put it
to a vote.

The deadline for buying tickets to the
conference is May 25th.

| am delighted to welcome our guest
speaker Holly, who is going to be
offering some sales pitch tips.

Before we begin with today's meeting,
let's quickly review the minutes from
last month.

The motion to extend store hours has
been passed.

As | mentioned in my opening
remarks, we have to clear this room
before the end of the hour.

I'm going to put a pie chart on the
overhead projector so that everyone
can visualize how our profits have
declined.

From the show of hands it appears
that everyone is in favour of taking a
short break.

The vote was unanimous to cut work
hours on Fridays.

We need to vote for a new vice
chairperson now that Jerry is retiring.



wrap up finish Let's wrap up here so that we can get
verb back to our desks.

PN
&)//TXXII. Act out the following scenario in your group:

Imagine a fictional company called Paris Tours. The owner of the small tour
company is Pierre. He has ten employees, including four supervisors, Kana and
Thomas (guides), Nolan and Jane (travel agents). These four supervisors will be

called to a meeting to discuss the upcoming tourist season.

Pierre has already arranged for the room& time, invited everyone to the conference
and submitted an Agenda. Try to act out this meeting, keeping as close to the agenda
as possible:

Pierre’s Notice:

MEETING
LOCATION: Room 3
DATE: Friday, May 5th
TIME: 2:00 PM-4:00 P.M.
FOR: Supervisors only
SUBJECT: Tourist Season
ATTENDANCE IS MANDATORY

Pierre’s E-mail:

To: jane@paristours.com

cc: kana@paristours.com; thomas@paristours.com; nolan@paristours.com
From: pierre@paristours.com

Subject: Meeting

Hi Everyone,

We will be having a meeting next Friday from 2:00 PM-4:00 PM in Room 3.
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All supervisors are expected to attend. The purpose of the meeting is to discuss the
upcoming tourist season. As you probably have heard, this could be our busiest
season to date. There are already twenty bus tours booked from Japan, and fifteen
walking tours booked from North America. We are also expecting Korean and
Australian tours in late summer. Please
make arrangements to have other staff members cover your duties during
the meeting.
Thank you,
Pierre
AGENDA
Welcome, Introduction: Pierre (5 minutes)
Minutes from previous meeting: Jane (10 minutes)
Japan Tours: Nolan (15 minutes)
North American Tours: Kana (15 minutes)
Korean Tours: Thomas (15 minutes)
Australian Tours: Jane (if time allows 10 minutes)
Feedback from last year: Everyone (15 minutes)

Vote on staff picnic: Everyone (15 minutes)
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Questions/Closing remarks/Reminders: Everyone (5 minutes)
AOB

[N
o
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Unit XVII. WORLD DESTINATIONS
@ I.Read and learn the following words and word
combinations:

a treat to watch — 3a10BoJIEHHS U1 CLIOCTEPEIKEHHS

World Heritage Site — mam'sstauk CBITOBOT CHAAIIUHA

historic settlement — icropuune po3MilCHHS

rustic [ 'rastik] nepBicHuii, mepBUHHUT

scenic beauty ['si:nik] mamsoBHHYA Kpaca

migratory route [ 'maigratri] MmapmpyT mirparii

wildebeest [ wildobi:st] anTrnona ray

world-renowned [ri'navnd] B cecBiTHROBITOMMUI

inception [in'sepfn] BigkpuTTs

decorative dome [ 'dekorativ] nexopaTuBHMIA Kymo

intricate [ 'ntrikot] cknagHui, XUTpOMY IpHiA

crafted artifacts [ a:tifeekt] maiicrepro BuroToBIIEHI apTedaKTH

royal splendor [ 'splenda(r)] xoposiBcbkuii OJUCK, BETUY

pathway ['pa:Ower] nopixka

* II.Read and translate the following text:
M World Best Tourist Destinations and Resorts
ere are several tourist destinations all over the world. But not all the tourist
destinations are alike. Among the five best world tourist destinations you can find Taj
Mahal in India, London in the United Kingdom, Pyramids in Egypt, Paris in France
and Tulip Garden in Switzerland.

Taj Mahal is one of the greatest
architectures in the whole world. This
fantastic monument is situated at Agra;
near the capital of India, Delhi. This

monument is one of the Seven Wonders

of the World, built by the great emperor
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Shahajehan as the graveyard of his beloved queen, Mumtaj. The capital city of
England London is full of monuments and places, which are indeed a treat to watch
and hence the city itself becomes the most entertaining tourist destination. London
contains four World Heritage Sites: the Tower of London; Kew Gardens;
Westminster Abbey and St Margaret's Church; and the historic settlement of
Greenwich. Other famous landmarks include Buckingham Palace, the London Eye,
Piccadilly Circus, St Paul's Cathedral, Tower
Bridge, Trafalgar Square, numerous museums,
galleries, libraries and up to 40 theatres. Egypt is
attracting millions of history lovers from the
whole world every year. Though there are

several ancient monuments to be watched in

=== Egypt, the most famous are the pyramids.
n—— Almost all the people go to Egypt to see their

rustic beauty. Paris is known as the city of romance all over the world. The main
attraction of Paris is the Eiffel Tower. Most of the people come to this city, just to see
this tower alone. However, there are much more famous landmarks, such as the 12th-
century cathedral Notre Dame de Paris, the Napoleonic Triumphal Arch or Louvre.
Speaking about Switzerland one can’t but mention that this country is the favorite
destination of many film directors and appears in movies most, due to its scenic
beauty. Surely, you must have heard about the Tulip Garden of Switzerland where
tourists spend days admiring its beauty!
The first place among the world’s

best hotels occupies Singita Grumeti
Reserves in Tanzania, which is located

on the migratory route of more than a

with incredible photo opportunities

from  their bedroom  windows

combined with five-star service and accommodations. Singita Sabi Sand (‘place of
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miracles’) in South Africa comes
second. It is world-renowned for
providing ‘the best safari experience
in Africa’ and has won virtually
every hotel and travel award since its
inception in the mid-90s. Another E&

world famous hotel is The Oberoi

Udaivilas in India which is a
traditional Indian palace with grand architecture. Its decorative domes, hand painted
frescoes, intricate mirror work and beautifully crafted artifacts create an
atmosphere of royal splendour. World-renowned and very spectacular are also
Mandarin Oriental Dhara Dhevi Hotel in Thailand which comes seventh in the top ten
list as well as Fairmont Mount Kenya
Safari Club in Kenya, which comes
twelfth.

Numerous beach lovers come to
world most famous coastal resorts every

year. They offer beautiful scenery, hot

sun, sea wonders and many water-sports
for you such as swimming, snorkeling, windsurfing and scuba diving.

Everybody loves and knows Hawaii beaches which get busy in winter. The
island of Bali is also a famous beach resort. Another popular tourist destination is
Thailand in Southeast Asia. It has many world class tourist spots, among which is the
Royal Cliff Beach Resort. It consists of four 5 star hotels connected by pathways.
They have 1,090 rooms and 10 restaurants. In addition, there are 10 bars, swimming
pools, health spas, meeting rooms and many others. Cancun, a coastal city in Mexico,
is another world-renowned tourist resort with about 150 hotels consisting of more
than 24,000 rooms and 380 restaurants. Unbelievable it may seem but 4 million

tourists arrive each year in Cancun in an average of 190 flights daily.
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As you can see, there are numerous places to go on this planet and even more

”%& to do. Keep travelling and you’ll discover a lot in your lifetime!
I

II. Answer the following questions to the text:
What are the five best world tourist destinations?
What can you tell about Taj Mahal?
What is the capital city of England London famous for?
What Paris attraction would you like to visit and why?
Why is Egypt among the most visited places on Earth?
What is Switzerland world-renowned for?
What world’s best hotels do you know?
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What are world’s most famous coastal resorts?

Phonetic exercise

¥

\Q\( IV. Mind the following words pronunciation:

Taj Mahal [tad3 ma'hal] Thailand ["tarleend]
Delhi ['del] Kenya ['kenja]

Eiffel Tower [ aifel "tava(r)]
Triumphal Arch [trar' amfl a:tf]

Hawaii [ha'wari]
Bali [ 'ba:lr]
Cancun [kan kun]

Louvre ['Tu:v(r)]

Switzerland ['switsalond] Mexico [ 'meksikau]

Tanzania [ teenzo'nio]

Vocabulary exercises
@ V. Give Ukrainian equivalents of the following, make up
' your own 5 sentences with the phrases:
tourist destination, one of the greatest architectures, historic settlement of Greenwich,
scenic beauty, favorite destination of many film directors, scenic beauty, migratory
route of wildebeests, ‘the best safari experience in Africa’, inception, traditional

Indian palace with grand architecture, decorative domes, hand painted frescoes,
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Intricate mirror work, beautifully crafted artifacts, tourist spot, connected by
hways, a coastal city, an average of, lifetime
@ VI. Give English equivalents of the following:
CiM YyJiec CBITY; MicCIle TIOXOBaHHS, 3aJIOBOJICHHS JIUISI CIIOCTEPEIKCHHSI, IMaM'sITHUK
CBITOBOI  CHAIIIMHU, BIiJOMI MaM’STHUKH apXITeKTypH, JIOHJIOHCBKE OKO,
Jlongoncekuit  Tayep, CoOGop Csstoro IlaBma, bykinremcbkuii manaii,
BectMmincTepchke abaTcTBO, mnepBo3ganHa kpaca, Cobop Ilapusbkoi boromarepi
(Hotp-lam nme Ilapi), TpiymdanbHa Apka, «Mmicie 4yJec», CTBOPIOBATH aTMochepy
KOPOJIIBCHKOT BeJINYl, HAWBIIOMIIII MPUMOPCHKI KypOpPTH, MIJIBOJHE IJIaBaHHA 13
IGBaJIaHFOM, IJIaBaHHS B MacIli, TpyOIli 1 JacTax

VII. What words go together according to the text:

tourist spa
heritage painted
historic resort

film garden
tulip diving
migratory room
photo experience
safari route

hand settlement
coastal director
scuba opportunity
health destination
meeting site

@VIII. Make up your own five sentences, using the above
e ntioned collocations:
e.g. Coastal resorts are famous tourist destinations.

\(%_ﬂ IX. Supply the necessary preposition:

1. There are multiple coastal resorts all _ the world. 2. London ___ the United
Kingdom is __ the five best world tourist destinations. 3. World’s best hotel
Singita Grumeti Reserves _ Tanzania is located __ the migratory route _ more
than a million wildebeests. 4. Switzerland is the favorite destination __ many film

directors and appears movies most, due its scenic beauty. 5. Mandarin
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Oriental Dhara Dhevi Hotel _ Thailand comes seventh ___ the top ten list. 6. The
Royal Cliff Beach Resort consists _ four 5 star hotels connected  pathways.
7. Taj Mahal was built __ the great emperor Shahajehan and isatreat  watch.
8. All peoplego  Egypt __ see the rustic beauty of pyramids.

T X. Translate into English:

1.‘P'AHFJIiI‘/IICI>Ka cronuilsi JIOHIOH CHOBHEHA MaM'ITHUKIB apXITEKTypud Ta IHIIMX
MICIIb, SIK1 € IIMCHO 3aJJ0BOJICHHSIM JIJIs criocTepekeHHs. 2. [lBeitapis € yaooieHum
MICIIEM BCIX KIHOpPEXHUCEPIB 3aBISKH CBOIM KpacuBiii mpupoxai. 3. barato
B1JIBIIyBauiB NpUiXkpKatoTh B [lapnx, mo6 nodauntu nume FEiigeneBy Bexy. 4. Y
CBITI € 0araro BCECBITHbOBIJIOMHUX NPUMOPCHKUX KypOPTIB, SKi JIHCHO BapTo
BIIBIJJaTH, OCOOJIMBO, SIKIIO BH 3aXOIUIIOETECh MOPEM, COHIIEM, MiABOJHUM
miaaBaHHsIM uu cepdinrom. 5. I'otens y TanzaHii 3aiimae mepiie Micle cepen
CBITOBUX TOTEIIB, OCKUJIBKH IPOIOHYE HEHWMOBIPHY MOXIHMBICTH (poTorpadyBaru
JUKHUX TBAapHUH 3 BIKHA FOTEJIBHOTO HOMEPY Yy MO€IHAHHI 3 I ITU31IPKOBUM CEpPBICOM.
6. I'otens O6epoii OnatiBinac B IHail — He JHIIe BCECBITHBO BIJOMHUN TOTEb, a U
CHOpaBXHIN 1HIIMCHKUHN Majnal 13 JeKOPATUBHUMH KYIOJIAMH, PO3NHCAHUMH BPYUYHY
(dbpeckaMu, KpacuBO O03700JEHUMH J3€pKalaMHM 1 MaWCTepHO BUKOHAHUMHU
apTedakTamu.

Speaking exercises

XI. Explain the following and say in what situations

these phrases are used in the text:
tourist destination
World Heritage Site
a treat to watch
five-star service
rustic beauty
coastal resort
Seven Wonders of the World

famous landmark

vV V V V V V VY
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II. Using your own ideas, say what you know

about the following places and monuments:
1 THeTaj Mahal T <3
e \;:_" — & . > .

2 T Granéi '
R v'{. ' . .
RS g ‘
§ s

3. TheElff&IT
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I ngtﬂer& :
el el
A

first and why?

Use the following expressions:

To my mind...

I would say that...

In my view...

I feel that...

I strongly believe that...

It’s true that... : il
XIV. The things that attract touriststb a particuI‘ar
country can be divided into different groups. Look at the
table:
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Climate Natural Built Events Food, drink, |Accommodation | Transport
features jttractions and
entertainment
rainy beach cathedral | carnival | restaurant hotel train
sunny | desert museum | folk bar motel plane
dance
X Decide which column the words in the list should go in (there may be more

than one possibility):
harbour, music festival, campsite, waterfall, chilly, castle, concert, countryside,
art gallery, damp, metro, nightlife, temperate, coastline

X Choose one country and characterize its attraction to tourists according to

) the above mentioned categories
(%.jxv. Make up a dialogue as in the example:

Tour operator: Good morning, madam (sir), how can | help you?

Tourist: Good morning, I’d like to find out more

about Egypt. What can | see or visit there?

Tour operator: Egypt is a wonderful country.

The most famous here are the pyramids. However,

there are many more ancient monuments to be

watched in Egypt.

Tourist: What ancient monuments can you offer
me to visit?

Tour operator: You can visit Egyptian temples, like the temple of Abu Simbel; the
Great Sphinx; the Red Sea Riviera or the Cairo Opera House.

Tourist: Thank you! You were very helpful!

2. Good afternoon / ltaly / marvelous / Rome and Venice / ancient cities and
monuments / see / the Coliseum; the Milan Cathedral and the Florence cathedral; The
Leaning Tower of Pisa and many more.

3. Good evening / Spain / awesome / corrida or bullfighting / ancient monuments /
ancient monuments / discover / Altamira Cave paintings in Cantabria; La Giralda, the

bell tower of Seville Cathedral; Burgos Cathedral; El Escorial and many other.
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4. Hello / Germany / fascinating / Berlin and its Reichstag government building /
interesting sites / explore / Kélner Dom; DDR Museum; Nuremberg Castle; Dresden
Gallery and a lot more

/;‘XVI. You are a tour operator. Think of the destination
you'd like to promote to your potential customers (your
fellow students). Make statements to describe it. Can your
group mates guess the place in less than ten statements?
You get a point for every statement that does not lead to a
successful guess.

Reading exercises

<
€.

MXVII. Read the text ‘Disappearing Tourist Destinations’,

choose an appropriate heading for each paragraph:

a.  Venice - the Next Atlantis?
b. The Indian Ocean is Swallowing Maldives

Some of the Most Popular Tourist Destinations are in Danger

o o

Quick, Innovative Intervention May Help
Warming Temperatures are Causing the Alpine Glaciers to Disappear
The Great Barrier Reef is in Danger
Mexico City May Sink!

Is It Our Last Chance?

o «Q oo

1. Some of the Most Popular Tourist Destinations are in Danger. It may be
inevitable that some of the planet’s most remarkable sites will be gone forever. It may
sound like something from an end of the world science fiction joke, but fact of the
matter is, entire cities, forests and mountain ranges can be gone in a few years’ time.

2. Call it climate change or Global Warming,

something is happening which is causing some of the world’s best vacation spots to

disappear. If you haven’t been to these places, now could be your last chance.
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Without quick, innovative intervention, places like The Alps, The Great Barrier Reef
and even Mexico City could be gone from the map.

3. The Alpine Glaciers also known as the Alps,

the range of snow-capped mountains, can be all but gone by the end of the century
according to scientists. This is caused by warming temperatures and irregular rains in
the area.

4, It is predicted that g

95% of the Great Barrier Reef would be gone in four ™ '

decades along with more than 300 species of corals and |
1,500 species of marine animals. Also, this reef serves as a ' ‘
protection for Polynesian towns. Without it, they will * g
become more vulnerable to storms and tsunamis. It is 4
believed that the cause of this destruction are rising sea Sy A

levels and intensifying storms. Again, this can be traced to green‘hge gs wi‘.sSions.

5. One of the world’s busiest urban centers,

Mexico City is built on a drained lake. To
serve the water demands of more than 22
million people, water is sourced from

reservoirs found underneath the city.

i gt L B Because of this, Mexico is sinking by 19
inches a year. Since it was established it has sunk by 30 feet. Although the
government is looking for new sources of water, 70% of their needs is still sourced
from the underground reservoirs.

6. The

charm of Venice is derived from its old,

beautiful buildings and extensive canals.
However due to the rising Adriatic Sea, these
canals are causing more than a hundred floods

a year in the city. In a few years’ time, this
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could rise up to 250 floods a year. To prevent the city from becoming the next
Atlantis, government officials have launched Operation Rialto and Project Moses
which would elevate city landmarks and create mobile seawalls respectively.

7. The smallest Asian country, Maldives is

; slowly being swallowed by the Indian
Ocean. Right now, they are only 3 feet
| above sea level. Erosion is the main cause
of their sinking. Despite efforts to reseed
and speed up coral growth, it is said that
Maldives’ sinking is inevitable.

8. Al

| of the approaching disappearances are predicted to happen within the next hundred

years. If you want to visit these places, now could be your last opportunity. They
might not be there anymore the next time you plan a trip.
é)/iXVIII. Discuss the following:
¢ Find out if there are any places in our country that may become extinct because
of climate changes.
¢+ Think what can be done to prevent this.
Business Skills

How to Write an E-Mail

m Eewbicy  Deond Labaar £-

Add G i Ben

Bulamid
At nfe  Fuot | el

BZUT AT REECETTMEE T LoFunu Chack Speding

Here are the fields of the Email defined with example texts.
Subject The Subject is more important than the email itself, it should be focused,

clear and informative.
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Here are some strong subjects examples:
Invitation to the ABC Conference, Nov 2009

Application for Account Manager Position #413 — Jane Smith CV
Agenda for the meeting on Monday, 10am

Party Invitation for John, Sally and Martin
Updates on the building plans

Meeting scheduled for Oct 15, Thursday @ 10am
Great craft ideas using recyclable materials

Weak subjects:

Hi, Hello, How are you?

First line of the email message

Words to avoid: Help, Percent Off, Reminder, Free
Greeting Don’t misspell the name!

Dear [name],

Hi [name],

Hi,

Hello [name],

Hello,

To whom it may concern,

Opening Sentence

Following our phone conversation, I am sending you...

Attached please find the documents you requested regarding...

In regards to the upcoming pilot program, | have listed below the tasks and deadlines
that need to be completed.

Further to our last discussion, | would like to bring to your attention the following
Issues:

As we agreed, there will not be ...

Please reconsider our proposal for ...

In response to your job post for Marketing Director, please find below a brief

overview of my skills. I have also attached my CV for your review.
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Information in Detail (details, information and actions required)

In addition to the attached agenda, please click on this link http://www...

To register for the online event, please go to...

Closing Sentence

I look forward to your reply.

Thank you for the time you have taken to review my candidacy for the position.
Please don’t hesitate to contact me with any questions or concerns you may have.
Thank you, in advance, for your time.

| await receipt of the information we discussed.

Please forward me the exact information.

Sign-offs before the Signature (identify yourself, company and contact information)
Sincerely,
Thank you,
Best Regards,
Thanks,
Signature
Name

Title, company name

Email _
Phone/Fax /d\~\

Web Address = i

5 XIX. Write your own e-mail, e.g. an email giving
general information about the destination and its attractions
/ a hotel (rooms, facilities, location, price, restaurant,

special features) in reply to an enquiry.
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Video Supplement
Unit I. Extreme Sports
I. Pre watching
Speak about your best and worst extreme sports experience. Exchange your
information with a partner.
II. While watching

1) Watch the video and tick those extreme sports that are mentioned in the

video:
rock climbing fishing  mountain biking  horse-riding diving
alpinism snorkeling rafting canoeing kayaking

off-roading  hang-gliding sailing paragliding  hunting
2) Watch again and fill in the missing words to complete the abstract:
A large part of Bulgaria’s is covered by mountains that challenge the fans
of experiences. There are many regions ideal for and
alpinism. They also offer excellent technical routes. The range of extreme

experiences is complimented by on steep slopes and sharp cliffs.

Nothing can stop the fans of this type of mountain experience. And the wonderful

of Bulgaria, fast and foamy rivers challenge daredevils on boats. The

season lasts from early to July when water levels drop. The

favourite rafting place is the Struma River. There is the lower and an upper

. The lower is for beginners, the upper is much harder for advanced rafters

only. Naturally, many people love , but they prefer more relaxed

experiences. For them many rivers and reservoirs offer and kayaking.

Tourists can also explore the mountain on horseback, where the view is completely

different. You can practice in many places: in small villages, in larger

cities, and even at the seaside in the sunny Bulgarian resorts.

III. Post watching

Describe extreme sports activities offered in Ukraine to advertise them to foreign

tourists (your fellow students).
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Unit II. Taking an Order

I. Pre watching
Describe a perfect waiter. Say what s/he should do, how s/he should act, etc. to
please the customer.

II. While watching
Read the following recommendations and put them in the correct order:
____ensure you’ve noted the table number;
____ask if you may take the order;
____be prepared to answer questions about the menu;
____remove unnecessary cutlery;
___make sure your pen is working and that your order book has enough spare pages;
____suggest extras using positive and descriptive language;
____repeat the order and remove the menus;
____you should also thank customer;
____say Excuse me;
____give a few extra minutes, but don’t leave waiting too long;
____you must know the ingredients:
____write the order clearly so as others can read,
____remember to ask for preferences on specific dishes;
____never use abbreviations.

III. Post watching

Discuss what recommendations you consider most and least important and why.

Unit II. At the Restaurant

I. Pre watching

Think about phrases that are most commonly used at the restaurant when

ordering, taking an order, paying the bill, etc.

II. While watching
Fill in the missing words to complete the dialogues:
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Welcome

Hello, sir. Are you alone?
Yes, a table for , please.
Smoking or non- ?

Non-smoking, please.

| have a for you. Please, follow me.

Thank you.

Would you like a with your meal, sir?

Can | see the wine list, ? Thank you.

I can recommend you House Red. It’sadry  from the country valley, here
in South Wales.

OK, I’ll have a of the House Red, please.

Certainly, sir. Here’s tonight’s . A waitress will be with you shortly to take
your

OK, thank you.

Ordering

Here is the wine that you , sir. Would you like to let it breathe for a
little while or shall | pour it ?
I’ll have a glass now,
Are you ready for me to your order?
Yes. I’ll have the T’-bone , please.
How would you like it ?

rare.
OK, that is served with the seasonable vegetables and your choice of or
chips.
Jacket potato, please. I haven’t had a jacket potato for a long
OK. That’s one T’-bone steak medium __ with seasonable vegetables and
jacket

Yes, thank you.

Was everything OK, sir?
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- Yes, that was delicious.

- Would you like some ? We have cheese and biscuits, fresh
and chocolate éclairs.

- Yes, I’ll have a éclair, please.

- Can | get you anything else?

- Yes, I’d like a cafe latte,

- I’ll bring it to you

Bill

- Could I have the , please?

- Certainly, I’'ll get it for you. Would you liketo  now or shall I charge it to
your ?

- I’d rather pay now please.

- 1 will be back with the bill.

- OK, so you had a T’-bone steak, a of the House Red, a chocolate éclair
and coffee. That will be 36.74.

- Is service included?
- Yes, that includes tax and 10 per cent service charge.
- OK. Here’s $40. You keep the change.
- Thank you
- Thank you. Good-bye.
- Good-bye.
III. Post watching
Role play similar situations with your group mates.
Units III and IV
Manchester’s New Visitor Information Centre
I. Pre watching

Study the following words and their definitions:
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State-of-the-art - using the most modern or advanced techniques or methods;
Mancunian - of or relating to Manchester, England; a person from Manchester in
England.
II. While watching
Note down necessary information to answer the following question:

How many people work within the industry?

How much do the visitors to Manchester spend?

How many international visitors do they have in day?

How much have they invested in a center?

What locations can you discover with the help of this visitor center?

III. Post watching
How does this visitor center differ from the one in your city?
Unit VvV

Montreal Travel — Public Transportation

I. Pre watching
Name as many means of public transport as you can. Say which you like / hate
most, explain why.

II. While watching
Fill in the missing words to complete the abstract:
Montreal has many transport options including Metro, , taxis, bicycles
and walking. Let’s start with the — a safe, convenient, and cheap option for
getting around the city. This blue sign with arrows is hanging to identify a Metro

. The Metro connects the different points of interest making them easily

reachable. What’s unique about Montreal’s Metro is the and public art

installations defining many of the stations. Often talented musicians play in the

stations commuters. Here is the map. There are four coloured lines

which connect you to the major tourist as well as to the bus and

intercity rail system. To find the direction where you’re going looks at the end of the
line. In this case we’re going direction Honore Beaugrand. See that’s borough McGill
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and we’re going to Berri — that’s the direction we’re heading. Here is how you will
buy the . A ticket for one trip costs using which you can go
anywhere on the Metro and bus network. We enter through here. Be sure to hold on
to your ticket. The trains come every few minutes depending on the line and the day
of the week. If you are continuing your journey on the bus, make sure to get a transfer
ticket from machines like these once you pass through the turnstile. If you need to get
away from the city center where the Metro doesn’t run, try the . Taxis of
course are another good option. They’re not as cheap as the bus or Metro, but they
are still cheap compared to other cities. You can also get a limo taxi from the

. In case you’re driving, remember that you cannot make a ride on the red
light here. Montreal is a very bike friendly city. There are lanes on many
roads and bike racks everywhere. I’'m Lisa Shalom showing you Montreal.
III. Post watching
Speak about public transportation in your city. Does it differ from Montreal?

Unit VI
At the Airport

I. Pre watching
Think about your last visit to the airport. What did you have to do there? How
many procedures did you pass? What did you say or do?
II. While watching
Fill in the missing words to complete the dialogues:
At the Airport

- Good , sir. Can | see your and passport?

- Certainly. There you are.

- Thank you. OK, and how many suitcases will you be ?

- Just one suitcase.

- Did you pack your yourself?
- Yes, | did.

- OK, do you have and electrical goods?
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- | have the electric shaver in my . Is that OK?

- That’s fine. So nothing in your suitcase?

- No.

- OK. Would you like a window or an seat?
- A window seat, please.

- OK. Just one moment. This is your seat number and the .'You can

go straight through to the . Enjoy your flight.

- What time will we be boarding?
- We begin boarding at
- OK, thank you.

On the Plane
- Would you like a to read, mam?
- No, thank you.
-Would you a newspaper to read, sir? Sir? Sir? Would you like a
newspaper to read, sir?
- Ah, yeah. I’ll The Daily Mail.
- There you go, sir.

- Thank you. It will help to take my mind off things. I’'m always a little

before flying.
- Oh, well. Try not to worry too much. You know, is the safest form of
travel.

- I know. I’m sure I’ll be better after we

-You know? We have some flight for you too. You’ll find the film

guide in the pocket in front of you or in-flight

- Oh, good. A nice will help me to relax.

- Programs will start shortly after takeoff. If there is | can get for you,
then please, just call for assistance.

- When will be served?

- In about an hour or so. We have a fish, and a vegetarian option. Which

one would you like?
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- Err... Fish, please.

- OK, I'll be back later. Now, please, just try to relax and the flight.
Duty Free Goods

- Sir, have you seen the for our inflight shop?

- This one?

- That’s it! Would you like to order any goods?

- Yes, please. Can | pay by ?

- Yes, all major credit cards are accepted, but purchases must not exceed US$ 500.

- OK, um...I’d like this bottle of Scotch Whiskey, please at

- Right, that will be one bottle of Johnny Walker Malt Whiskey. Is there

else you’d like, sir?
- Yes, I’d like these titanium
- Yes, they are priced at a US$ 145. Will that be all, sir?
- Ah, yes, that’s everything,

- The total bill comes to a US$ 179. Can | have your credit card, please?

- Ah, sure.

- Thank you. Sir, please, wait while | collect your duty free

- Thank you.
Passport Control

- Good , sir. May | see your passport and , please.

- Sure. Here you are.

- Thank you.

- anything to declare?

- No, | just have these duty-free that | bought on a plane.

- That’s OK. Welcome to . Is this your first trip here?

- No, I came here on business a few but I couldn’t stay long.
- Are you here on business or this time?

- Purely pleasure

- Good, are you on travelling around during your stay?

- Well, I’ve only got a week, so I’m planning on staying in
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- Yes, Australia is a big place. You will need to see it all.
- Maybe next time. This time I’'m going to try to see all the of Sydney.
- Good, I hope you’ll enjoy your
- Thank you.
III. Post watching
Role play similar situations with your group mates.
Unit VII
Princess Cruises
I. Pre watching
Study the following words and their definition:
Sashimi - a Japanese delicacy consisting of very fresh raw meat or fish sliced into
thin pieces.
Sooji — a popular Indian sweet dish made of semolina, cashew nuts, almonds and
raisins.
Atrium - a large high space, usually with a glass roof, in the centre of a modern
building or cruise ship.
Cocoon - a soft covering that wraps all around a person or thing and forms a
protection.
II. While watching
Fill in the missing words to complete the abstract:
Launched between and 2008 Caribbean Princess, Crown Princess, Emerald
Princess and Ruby Princess epitomize _ and grace. Mid ship deck five is home
to the Piazza the bustling heart of the ship. Check out the central Plaza with its wealth
of activities and a lively side-walk café atmosphere just beyond. A fantastic selection
of wine and fresh sushi, sashimi or sooji as well as other delicacies are way advanced.
Or sample a wide array of specialties at the café. Beyond the

Atrium tempt your taste buds with elegant dining in one of three different

. Or explore the specialty dining choices. Enjoy your table in the ship

Crown Grill and the culinary show with a chair at the kitchen view culinary. Up on
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deck sixteen left the best of Italy is yours with a multi-course feast at Sabotini’s.
Relax at some of cruising’s most lavish fresh water . The central Calypso
pool is perfect both day and night, especially for watching movies under the stars.
There’s the Neptune’s Reef & Pool, the Lotus Spa Pool, and the Terrace Pool, each
with its own delights. The Sanctuary is a cocoon for adult relaxation. Take a deep
breath and unwind. at sea are made for fun and there’s a venue for every
mood. Adagio is a sophisticated perfect for a drink before or after

dinner. The Explorers Lounge brings different entertainment every night. Club

Fusion plants , cabaret and casino entertainment — all in one venue. All
spirits soar in Skywalkers. The spacious offers all the most popular table
games and the latest exciting slots. And the Princess will dazzle you

with stunning original production shows in this dramatic venue. These remarkable

ships offer an array of inviting accommodations and deluxe with nearly

nine hundred affordable balconies opening onto the majestic scenery. Crown
Princess, Caribbean Princess, Emerald Princess and Ruby Princess create
unforgettable vacations. They are the ideal ships to help you escape completely.
III. Post watching
Discuss the following:
» Would you like to travel somewhere on one of these cruise ships?
» What did you like most about these ships (e.g. restaurants, pools, casinos and
nightclubs, shops, etc.)?
Take a Tour of Princess Cruises Staterooms

I. Pre watching
Name all possible types of cruise staterooms and cabins. How do they differ?
II.While watching
Provide a correct type of a stateroom to match the following description:

feature 100 % Egyptian cotton linens, a luxury matrass, a

European-style duvet, a flat screen television with extensive satellite programming, a
handy refrigerator, complimentary room service on most items 24 hours a day and of

course a gracious room steward to take care of your every need.
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represents a great value with your own picture window.

To enjoy the fresh sea air Is the perfect choice.

Pick a generous complete with a welcome glass of champagne, two TVs

on most ships, separate sitting room plus a full bath and a pillow menu.

offer two self-contained staterooms interconnecting to a large living-room.

Indulge with complete with two flat panel TVs, luxurious bath and a
variety of additional benefits from a DVD CD player with free access to a DVD
library, a complimentary mini-bar set up, complimentary professional laundry
services and web access in the internet caf€.

Princess also offers a selection of designed for maximum

accessibility and comfort.
III. Post watching
Did this classification and description of staterooms differ from the one you
provided at the very beginning?
Units VIII and IX

How to Become a Travel Agent from Home
I. Pre watching
What qualities do you think a travel agent working from home should possess?
II. While watching

Put the following paragraphs in the correct order:

___ Research. Learn your state or country’s requirements. Learn all you can about
the business. The government requirements and license permit processes,
membership prerequisites to travel organizations. Do the paper work thoroughly and
do not even believe people who tell you that you can’t make it.

Be prepared from the ground up. Be honest with yourself and make sure you’ve got
what it takes. Working from home has its advantages, but it can also be draining. You
can’t expect to make it overnight. You need to put in lots of time and effort
sometimes working at unholy hours especially when dealing with international
travelers, and you need to push your services hard. You also need to possess a strong
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drive, excellent interpersonal skills to deal with clients and service providers from

different places and cultures.

____Find a trustworthy host agency. You need credibility and a solid reputation
behind you before you can get any business. If you were a passenger, you won’t risk
your travel arrangements on a stranger who has no demonstrable experience or
capability in doing your bookings especially one who works from home. There are
many travel organizations who offer their services online to help home-based travel

agents. But you need to check closely and be careful that you don’t get scammed.
Grow your skills.

a) Enhance your computer skills, be teachable, and learn to harness
technology. Travel arrangements, bookings, communication with clients
and suppliers or service providers are increasingly being done through
computers.

b) Keep improving your interpersonal relations skills. Even something as

simple as phone manners and etiquette can make or break a business.

_____Take up a travel course if you plan making this a full-time career. Generally
there is no requirement of a certification for travel agents whether they work from
home or not nor other certification bodies such as those for medical or legal
professions. You could, however, study and get a certificate for your efforts.

____Find clients from both sides of the spectrum. Make an effort to meet people,
seek out possible business, work to retain customers. Expand your network of
colleagues, clients, and service providers. You have two sets of clients: the travelers
and the suppliers or service providers. Make sure to balance their needs and work to
give both sides a win-win deal. Whether you want to make it a full-time career, a
part-time supplement to the household income, or even just an occasional fall-back
option, you have to start at knowing how to become a travel agent from home. You
can stick to bookings, or you can expand your offering to something akin to full-

range concierge services.
257



III. Post watching
What advice do you consider most helpful and why?
At the Travel Agent
I. Pre watching
Think of all possible problems you can solve at the travel agent.
II. While watching
Fill in the missing words to complete the dialogues:

Arranging a Trip

- Good , sir. How can | help you?

- Well, I have some time off from work . And | was thinking of going to
- Mmm.. That sounds great. How long is your ?

- Just one . My last day at work is of July and I go back on

of August.
- OK. Here is our . Have a look and see if there’s a that
you like.
- Ah, this one is good. The Four Seasons Hotel. It’s , but I’ve been told

that it’s very nice.

- Yes, it’s a very hotel. I’'m sure you’ll enjoy your stay there.
- Would you like me to make the now sir?
- Yes, please.

Giving Personal Information
- [ just need to take some information. What’s your name?
- Martin Andrew White.
- And your ?
- 11, Sae Telenogoen Comsan Bangkok.
- And your ?
- 0262497 34

- Do you have a daytime number | can call ?
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-027771212
- That’s fine. Will you be travelling alone, Mr White?

- Yeah, just me.

- OK, you finish work on Friday the 26". So shall | try to book your for
the next day?
- Yes, please. And a flight on Saturday the 3" of August.
Booking a Flight
- I’11 just the availability.
- OK.
- There are available on the Qantas Airway’s flight. But there is a

stopover in Singapore.

- Is there a that | can take?
- Yes, Malaysian Airways. That flight at 7 o’clock on Saturday morning
and in Sydney at 6:30 pm local time.

- That sounds better, but it’s a little longer than I thought.
- Well, it’s an flight. Don’t forget the time difference. All the

times given are local times.

- Oh yes, that’s right. They are three hours ahead, aren’t they? Can I have the details
of the ?

- Certainly. That flight departs at and arrives in Bangkok at on

that same night. Shall | a seat for you?
Making a Hotel Reservation
- Now, let’s a room for you at The Four Seasons. Do you want a
roomora ?
- Oh, a single room will be fine, thanks. Will I have a view of the harbor?
- Oh yes. All rooms have harbor views.
- They have a room . Shall I make the confirmation?
- Yeah, go ahead.
- OK. So now you have a room available at The Four Seasons from Saturday

of July until Saturday of August.
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- That’s great. Can I pay by ?
- No problem.

- So it is 66000 baht including your

- OK. Here’s my card.

- When will I be able to collect my ?

- It should be ready in a couple of days. I can call you at work if you like.
- Thanks very much.
III. Post watching
Role play similar situations with your group mates.
Unit X
Travel Booster for Tour Operators
I. Pre watching
Think about tour operator’s duties and responsibilities. Name as many as you
can.
II. While watching
Fill in the missing words to complete the video script:

So, you're a . You know you’ve got a long way to grow. You want to

increase profits, attract , reduce expenses and make sure your

business runs . For that you need a technology that lets you reach out

to the world, your products through new channels, sell more products to
different types of clients and introduce new . And you want to operate and
control this with a simple automated solution. No big deal, right? Well, one thing you
know for sure this kind of solution is too expensive, too complicated, takes too many
resources to install and maintain and doesn’t exist under one roof. For all your needs

you have to hunt down a solution or . Then deal with special

customization needs, buy surfers, set up a network, expand your IT team and deal
with countless updates and maintenance. That kind of product is only for the big
boys. Is there no other way? Now there is. It’s called Travel Booster a one stop shop

where it’s all inside. Travel Booster is a comprehensive solution including an
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that supports multiple points of sale, services, content sources,

and currencies. In addition a web-based medium back office tool
supports all your administration needs so every element of the travel cycle is taken
care of. To get going all you need is an Internet connection which means that the
solution is quickly deployed and that no hardware purchase is needed. Starting to use
this system is just like opening a Gmail account. It’s simple and it’s customizable
which means this product suits the existing as well as the future size and needs of

your . Oh, and the cost? It’s a pay per use deal. So, where does this

all come from? With over 20 years of in the travel industry we’ve
earned the confidence of over 700 large and small in more than 25

worldwide. Join us and we will support you and your every

step of the way. To get started all you need is to fill in our demo form. For more

information check out our online clips or contact us at sales@travelbooster.com

III. Post watching
If you were a tour operator, would you use Travel Booster? Explain why!
Unit XI
Meet South Africa

I. Pre watching
Think of a good commercial. What qualities should it have?
II. While watching
Fill in the missing words to complete the following South Africa commercial:
Leave grey behind. Leave your old self behind. Leave ordinary behind. South Africa
is different. The you who __ South Africa won’t be the same as the you who

. You’ll find that there’s nothing ordinary about this place because you
don’t just __ South Africa, you will meet South Africa. You will meet the wide

open of the wild coast and the chief whose ancestors have lived in the hills
of Latonyanda River for a years. You’ll meet a taxi driver and the Shebeen
queen who forget. You’ll meet the golden lights of the Timbavati as it

covers everything in a soft and bed low. That reminds you of how things once were
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and could be again... You’ll meet a lady called Tannie Anna in Bo-Kaap who’ll write

her for pickled fish on the back of the menu. You’ll meet a surfer
who’ll tell you about the time he set on his board listening to a whose
breathing sounded like the heartbeat of the ocean itself. You will at night

through the bush that you will never forget because it was the night you felt you saw

for the very first time. You’ll have under an acacia tree as the sun
goes down and gather by the watering hole. And years later you’ll find that
the call of the still seems to echo through your heart. You will meet South
Africa and you’ll never be again. South Africa and the things you
here will change the way you see the world and the way you _ your life. Because
when you open your arms to embrace this country you’ll find that who
leave South Africa won’t be the same who arrived. Because when you meet
South Africa you’ll find that none of it, not one little bit is
III. Post watching
Discuss what you liked or didn’t like about the promotional video. What are its
strong and weak points.

Unit XII
Promote Your Hotel in Video

I. Pre watching
Think of all possible ways of a hotel or resort promotion. Which ones are the
most effective to your mind?
II. While watching
Fill in the missing words to complete the video script:
When it comes to promoting your video can be one of your strongest
marketing  tools. Studies have found that people remember 30
% of what they _ and only 20 % of what they . Yet an amazing 70 %
remember what they . Video makes a lasting . With today’s
technology high definition video is an affordable option. Go World Productions is a

which specializes in HD video for the hotel industry.
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Video can bring your to life. Go World crews have work with clients in
more than 20 countries from to Indonesia. We know what it takes to
promote the hotels in video. In fact our most recent project was a
shoot for JW Maria International. Go World is a full-service production
house that offers more than just footage. We are a video
solution. Before we ever pick up a camera we take great care to understand each
property’s and ensure that each image conveys your . Your
beautiful HD video is a power tool that can be used in many ways including

online, link your video in newsletters or e-mail campaigns, show

your video in room, create sales videos for , or create b-roll

libraries for press usage. We have the expertise and knowledge to your
property to the world. When it comes to promoting your hotel or resort
there is no better choice than Go World Productions.
III. Post watching
How would you promote your hotel?
Would you use Go World Productions services?

Unit XIII

Checking In and Out

I. Pre watching
Think about possible phrases you can hear or say while checking in/ out of a
hotel.
II. While watching
Fill in the necessary words to complete the dialogues:

Checking In at a Hotel

- Wow! I’ve never in a place this fancy before!
- Welcome to the Hula Hula Hotel, how help you?
- We’d like to . Our names are Lisa and Mary Lee. We have a reservation for
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- Let’s see. Yes, we have a for you on the third floor. Room 321 for

- Great! Oh, and my sister’s was lost. Please, tell us if it’s delivered to the
hotel.

- Of course, I'll need your and please sign this

- OK, here you are. Oh, and what is the ?

- 11 am, and if you need any assistance, please here’s a concierge or call the
. Here are your keys.
Getting Information
- Hello, what for you?
- We’ve just arrived . Can you tell us what you have?
- The Hula Hula Restaurant is open now. There is also a complimentary
buffet each morning.
- Great! Can we get a at eight tomorrow?
- No problem. What’s your room ?

- We’re in room 321.

- OK. Be sure to try our on the second floor, there’s also a business
lounge on the with computers, copiers and fax machines.

- How about a nice place to here?

- The beach is just down the street and out in back we have a , Jacuzzi
and sauna.

- Great! Now we have an excuse to shop to buy
Checking Out

- Hello, what can | do for you?
- We’d like to of our room. Here’re the keys. It’s room number 321.

- Did you take anything from the ?

- Yes, we had two colas. We also ordered once.
- OK, your final total comes to . Are you paying by cash or ?

- Credit card. Here you are. Oh, and can you call for us?

- I’ll do that right away. Please sign on the dotted line.
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- You bought so much. We can barely carry it all. I'm glad they’ve lost my suitcases.
- Oh, and | almost forgot. Miss Lee, someone dropped this off for you
- What? Hey, that’s my

III. Post watching
Role play similar dialogues in class.
Unit XIV

Welcome to Ukraine
I.Pre watching
What famous landmarks in Ukraine do you know?
What sights would you recommend your future tourists to visit?
Before you watch mind that nomadic tribes means xowosi niemena
II.While watching

Fill in the missing words to complete the video script:

The world hardly knows anything about a and picturesque land full

of contrasts and mysteries — Ukraine. Once upon a time somewhere among the
torrents and boundless planes where all the roads cross the first colourful

fragments were desolated in the mosaics of this land. And over hundreds of centuries

added a story to fill up this manifold image. Ancient Trypillian

settlers enriched it with deep . Nomadic tribes let it feel the universe
move, the Slaves turned it into a great and Ukrainian Cossacks instilled
in it the spirit of . A world-wide center of Orthodoxy Ukraine greets
and respects every of the planet. A noble point of science and

it is surrounded with amazing stories and legends. Here are the cities

where is in dialogue with nature, where different styles blend in the

capricious combinations of the Middle Ages and Art Nouveau, the Soviet
and Cossack baroque. And finally all the tiny creeks and deep

rush to the spiritual stronghold of Ukraine to eternal Kiev — the city of
parks and golden domes. On the banks of the Dnipro still remembers pagan

idols and first Christians of Kievan Rus. The inimitable fusion of cultures, the
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Inevitable coexistence of and Western mentalities — this is all about
, an exclusive and exotic land in the very heart of Europe.
III. Post watching
Did you like this promotional video? What did you like most?
Would you recommend it to your friends? Why and why not?
Unit XV
Meetings in Crimea
I.Pre watching
Why is Crimea a wonderful place for conducting meetings and conferences?
What can one do or see there?
II. While watching
Fill in the missing words to complete the video script:
Crimea a small peninsular washed by the warm of The Black and Azov
Seas. of tourists from the whole world have been here and continue to

come here every year. They are always amazed by the unique character and

of this divine land. Mountain peaks and deep canyons, wondrous and
peaceful lakes, luxurious palaces and evergreen will always attract
cavalcades of fans of quality holidays and travel. Crimea is also a

popular place for conducting various tourist exhibitions and art festivals, scientific

seminars and international . Crimea is an autonomous republic,

which is part of Ukraine — a modern European with a population of over

45 million people and the largest territory in Europe after Russia. The fly time from

Ukraine’s capital Kiev to Crimea’s capital Simferopol is . This is the most
convenient way of getting here. The Kiev international receives flights
from almost all countries in the world and there are flights daily from

Kiev to Simferopol. To get to Yalta where the convention will take place a transfer

from Simferopol will be organized with the modern buses. The ride

will take just over an hour which will pass quickly while you’re enjoying the

of Crimean Mountains, steep cliffs, panoramic views of the sea shore
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and the endless shimmer of the Black Sea. The climate on the peninsular is
practically the same as the climate of the popular Mediterranean such as
Portugal, France, Spain and Italy. At the end of the June at the beginning of July the
average on the South Shore is 27 to 29 degrees Celsius. It rarely rains at

this time. The sea water warms up to 25 degrees Celsius and the

lasts from the mid-May until mid-October. Numerous hotels in Crimea not only offer
their guests comfortable suites, but also spacious conference room, internet, spa

treatments, , gym services. The centuries old Crimean history is

also very eventful and it brings together the and traditions of various
époques and nationalities. It is not by chance that Crimea is outdone in architectural
structures which makes a holiday in Crimea not only useful but in many

way. In 1911in Levadia the big was erected for the family of the last

Russian emperor Nicolaj Il. The gala halls of the palace breathe history. The world

has chosen Crimea before. Exactly here in Yalta in the famous

Crimean Conference took place which included the leaders of the anti-Hitler
coalition: the USSR, the USA and the United Kingdom. Since then Crimea became a

traditional place to hold and even international conferences. Right here

in the historical royal dining hall a gala dinner will be held for the participants of the
event. The Crimean deserve special consideration. This is the beauty,
pride and the greatness of the peninsular. And look at the names — the Black
Mountain, the Blacksmith, the Bear, and the Cat. Here it lies with its back curved on
the shore of the Black Sea. Wine making has a special place in Crimea and
traditions. The duke Lev Sergeevich Galicin was the first to bring this art to the

. The most popular resort town of Crimea is of course , the

pearl of the South Shore. Yalta is the sea and mountains in the clouds, Cyprus trees

and narrow alleys, old courtyards, enviable , gorgeous temples and

luxurious villas and of course, the waterfront which is the main of the
city. In the recently renovated Chekhov Theater there is a modern conference hall
equipped with the modern which will be at the service of the participants

of the event. Not so long ago the international genecology convention was held here.
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At the guests’ service are modern and cozy of the South Shore all of
which are up to European standards. The cost of a room is anywhere between 30 and

euros per day. All hotels are located in the close proximity of the
convention location. Nevertheless for the participants’ convenience there will be an

organized transfer from the hotels to the and back. In the leisure time

all guests will be offered various culinary delights in the local restaurants and bars,
entertaining , Crimean wine tasting in Tsar's cellars and of course the
wonderful, one of a kind and ever festive atmosphere of Yalta. You can visit the
legendary city of Sevastopol, see the ships of the Russian and Ukrainian Black Sea
Navy. Visit the house of the great Russia writer Chekhov, the of the count
Vorontsov, and the palace of the Russian Tsar Alexandr Ill. Also you can admire the
biggest collection of in the world by Aivazovsky, visit the Han Palace in

Bakczysaraj, and watch the sunrise on the peak of Ai Petri. See you soon.

III. Post watching
Have you visited all the landmarks mentioned in the video?
Which ones would you like to visit first? Which would you promote to your
future customers?
Unit XVI
What is Global Tourism?
I. Pre watching
a) What is global tourism for you?
b) Study the following words and expressions before you watch:
newscast - BUITyCK HOBUH
newsletter - inpopmariiitHuii Or0JaeTCHD
tourism industry directory - karagor TypuCTHYHOT IHAYCTPIi
enhanced - po3mupenwuii
tourism directory listing - crircok KaTaaoriB Typu3My
advertorial materials — peknamui Mmarepianu

non-traditional promo packs - neTpaauiiiiai mpomMo-nakeTu
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II. While watching

Fill in the missing words to complete the video script:

The industry of gathered pace with the creation of the
commercial airline industry in . Since then the global tourism has
significantly developed. tourism news channels such as

tourismreview.ru in Russia, tourismreview.de in Germany were created. They offer a

wide scale of newscasts like daily travel news, weekly
newsletter, monthly magazine, tourism industry directories, tourism video channel,
etc., thus creating plenty of options for PR and marketing professionals. The most
common are:

- enhanced tourism directory listing;

- publishing and distribution advertorial materials;

- publishing and distribution press releases;

- announcing an event;

- banner ad;

- social marketing opportunity;

- video marketing;

- non-traditional promo packs, such as online competitions, etc.

The global tourism has become and the fastest growing industry in

the world. According to the data of , 2008 became a record for

the global tourism. The number of tourists makes up 842 million people that year.

Despite the recession that hit the world, the sector worldwide

235 million jobs in 2009. It is expected that the employment in tourism

will grow to jobs by . According to the forecasts of the
and Tourism Council, contribution of the tourism to the world’s gross
will rise from $5.751 billion in 2010 to $11.151 billion by

For more information about global tourism, visit our web site

Wwww.tourism-review.com.

III. Post watching
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According to the information presented in the video you have just watched try to
answer the following question: What helps global tourism to grow?
Unit XVII

London Top Attractions
I.Pre watching
Have you ever been to London? Would you like to visit this city (again)?
Think of London attractions and famous landmarks. Which are the most worth
visiting to your mind?
II. While watching
Fill in the missing words to complete the video script:

Planning your next vacation in London? This amazing city is the world’s most

popular travel with more landmarks, monuments and than
any other city. If this is your first, second or even to the city, you should
pre-plan it to assure that you make the most of your . After all money

you’ve spent on flights and hotel you don’t want to waste your precious time in this
city. This is why we produced special video guides about London in

languages at vidtur.com with ideas for family attractions, nightlife offers, budget tips,
and much much more. In the meantime here is our special guide to help you plan the

perfect vacation. Let’s start with . London is literally packed with

attractions and one might need more than a month to see it all. And we know vacation
is not all about sightseeing, you should dedicate at least a day or two to this. Our Tips
— stay Thames or even better — take that hop-on and off a bus
to see the must see monuments on both banks of the river. The list is long including

, Tower Bridge, St Paul’s, Big Ben, Westminster Abbey, Shakespeare

Globe Theater, Tate Modern and much more. You might not see all there is to see in
London but this should be enough for you . Check vidtur.com to get our
money-saving tips on visiting all the attractions we’ve just mentioned without raising
the cost of your vacation through the roof. Fancy some in London? As you
can imagine London has everything one might desire from huge mega stores on high

streets such as Oxford Street or Reason Street to small quaky boutiques and so on.
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Two major are in Shepherd’s Bush and Stratford and let’s not forget

the famous London markets. Our tip — if you are on a tight schedule, you should

concentrate either on or visit the malls as they offer more or less

the same brands and retail chains. Visit the markets to combine shopping with
sightseeing and to enjoy the atmosphere. We recommend visiting at least two or three
of them, maybe Camden Market, Portobello Market, Borough Market or Old
Spitalfields Market. It all depends on your . Check vidtur.com for

videos about all the markets we’ve mentioned and remember some markets are active
throughout the week; others are open only during the weekend. Want to explore

London’s ? This city has this all. First let’s talk about most popular

attraction in the city — Western Musical. Almost every tourist in London plans to see
at leastone . So you can imagine that good tickets sell out quickly. Our tip is
to avoid the half-price ticket stands you see in Piccadilly and Leicester Squares.
Don’t waste your precious time standing in only to discover that the
musical you wish to see is sold out or that you bought the worst tickets in the house.
Unfortunately, this is the reason why those tickets are sold at the discount. So you
saved a couple of pounds on the price, but you’ve now found yourself sitting in the
seat where you can only see half the stage. Now that would be annoying.

Planning a night out? are basically located everywhere and clubs are

scattered around. One important thing to remember is that the stops

working around midnight. So if you plan on spending your time at party, try to find
the hotel nearby the club. Taking a taxi from one side of London to the other might
cost you as much as one night in your hotel.

Now let’s talk about visiting London with . There’re numerous things

you can do — from on the London Eye, visiting Madame Tussauds,

London Dungeon or a football stadium. Unfortunately, all of these attractions will be

very unless you pre-plan your trip in advance and mix free attractions

with paid ones. For example, London’s top museums are based on donations only and

most of them have great dedicated to kids. You could always add a

visit to one of London’s great which are packed with things to see and do.
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Just plan your schedule smartly. Check vidtur.com to find more ideas on planning a
perfect family vacation in London.

This was just a small portion of the tips we have on offer. Visit our
for more information and remember London can easily be overwhelming. So, do your
research and plan your vacation carefully — at joy.

III.Post watching
What can you say about this promotional video?
Would you check more videos about London from this website or not?
10 Best Places to See in Paris
I.Pre watching
a) Study the following words and expressions before you watch:

Beaux-Arts architecture expresses the academic neoclassical architectural style

taught at the Ecole des Beaux-Arts in Paris.

Linchpin - a person or thing that is the most important part of an organization,

a plan, etc, because everything else depends on them or it.

Arrondissement - administrative district in Paris.

To bask = to enjoy sitting or lying in the heat or light of something, especially

the sun.

Crypt - a room under the floor of a church, used especially in the past as a

place for burying people.

Wing - one of the parts of a large building that sticks out from the main part.
II. While watching
Fill in the missing words to complete the video script:

Paris, the city of lights offers something for everyone from shopping to
beautiful Beaux-Arts architecture. This city is a magical alive in the
twenty-first century. With so much to see and do it can be a bit overwhelming as to
where to start. This is the reason why on our website we created thirty more videos
about the city including food in Paris, Paris , Paris with kids and more.

But for now let’s countdown the top ten that are a can list during your
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visit to this magical city. At number 10 - the Pantheon. Located in the Latin Quarter
in Paris in a short walk from Jardin du Luxembourg this one time now
functions as a circular mausoleum housing the remains of some of the most
distinguished French citizens including Victor Hugo and Marie Curie. But it’s not
what’s located underneath the Pantheon that’s a must see attraction. The 360 degree

of the city are some of the best in all of Paris. And with shorter way

time than that of the Eifel tower visiting the Pantheon can save you valuable time if
you are on a tight schedule. And number Is the Arch de Triumph.
Located at the western end of the famous Champs-Elysees the Arch de Triumph is
the linchpin of the historical access which extends from the Louvre to the Arch.
Check out our website for more videos about special tours in this area. The Arch de
Triumph is accessible by both the RER train and with an exit at Charles
de Gaulle Etoile. A lift takes visitors to the top where you can enjoy a small

of the Arch and of course take in some breathtaking panoramic views of
the city. At number Is The Tuileries Garden. Located between the Louvre
Museum and the Place de la Concorde this public garden is a great place to take a
break and relax after a long walk down the Champs-Elysees or after a long day of
visiting the Louvre. It also offers a number of for children giving parents
a chance to relax. For more information about visiting Paris with children check out
our special video on our website and know how visiting Paris doesn’t mean having to

leave . At number 7 is Centre Pompidou. Located in the fourth

arrondissement of Paris near Les Halles, and the Marais. Centre Pompidou is the

largest museum in all of Europe. The Place Georges Pompidou which

is located in the front of the museum is famous for and in the spring it

Is home to miniature carnivals featuring a wide variety of bands, caricature and
sketch artists, just the things to keep the kids happy after a long visit through the
museum. Number _ is Versailles. While not centrally located in Paris, if you
can only fit in one day trip during your visit make it to the Palace du Versailles.
Located outside of Paris (via the RER train) presides the most luxurious

and historic world chateaux in all of France. Be sure to do your on the
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many things to do while at Versailles before you go as it is so massive that you are
sure to miss some hidden treasures if you are not prepared before your trip. For
people with limited time in Paris you should consider skipping this as it
does eat up a full day of your time when visiting Versailles. Number five is Sacre
Coeur a popular located at the summit of Montmartre. Sacre Coeur is the
highest point in the city and as a result offers some of the in all of Paris.
And the best part is — it’s all free. Sacre Coeur is also a great stop after a long walk
through the streets of Paris where you can enjoy underneath this
incredible church while basking in the panoramic views of Paris. To learn more about
Montmartre check out our website for an exclusive video about this area. Number 4 is

— one of the most beautiful buildings in all Paris. Opera is not a final

but rather a quick stop in the 12" arrondissement of Paris which is better
known for the Grand Magasin Au Printemps and Galeries La Fayette — two of the
most famous in all Paris. What makes opera such an attractive stop is
that it is a nice alternative for those to enjoy the cultural side of Paris while others
venture of shopping. Opera is also adjacent to the Paris Story which is an amazing
historical tour through Paris fully realized in 3D movies and a miniature replica of the
entire city. Number __is Notre Dame probably the most well-known cathedral in
the entire world thanks in large part to Victor Hugo’s novel The Hunchback of Notre-
Dame is located on the eastern half of the ile de la Cité along the Seine. Due to its
overwhelming popularity it is best to visit Notre-Dame during when lines to
visit the top are shorter. And be sure to check out the crypts of Notre-Dame which is
an often forgot treasure of this . Number 2 is the Louvre, one of the
world’s largest housing nearly 35000 objects from prehistory to the
nineteenth century which are exhibited over an area covering 60600 square meters.
Located on the right bank of the Seine the Louvre is the most visited _ museum
in the entire world. When visiting we recommend that you prioritize what you want
to see. If Egyptian are your fancy, stick to that. However if you are more
interested in Greek , g0 to those wings instead. To put it simply there is no

way you can see all of the Louvre in one visit. So plan ahead. To maximize your time
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in always purchase your tickets to avoid waiting in long lines. Number

one is of course the as it is without a doubt the most famous attraction in
all of Paris. It is also the most populated especially on the weekends. So it is best to
visit the Eifel tower on and you must book your tickets in advance if you
want to travel to the top of the tower. Wait lines can exceed four hours and for those
with the limited amount of time in Paris can find themselves there for the entire day.
These were attractions in all of Paris. Visit our website to view 30 videos
with all of our tips and reviews in ten different languages so you can plan your
perfect vacation. Bon voyage!
III.Post watching
What can you say about this promotional video?
Would you like to go to Paris after having watched this video?
Tips for Visiting the Taj Mahal

I.Pre watching
Have you ever been to India?
What would you like to visit there and why?
II. While watching
Fill in the missing words to complete the video script:

Any wonder what a building that took _ years to build with the help of
20000 workers looks like in person? If so you may wanna stop by some of the new

on your next visit to India. The Taj Mahal is an

incredible landmark with rich cultural significance. It’s a must see if you have an
opportunity to reach that corner of the world. The Taj Mahal in 1630 by
Mughal emperor Shah Jahan and is a final resting place of his wife Mumtaz Mahal, is
considered to be one of the most grandiose burial sites ever created. No expense was
spared to bring this of his love for her to life. It consists of marble and

many other precious materials as well as very formal and complex

and water features. It’s a site to behold indeed. The Taj Mabhal is located in Agra
which is about 210 km outside of Delhi. It’s included in what is known as India’s

golden triangle - tourist circuit of . Too ideal is to get there by high speed rail
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service from Delhi or by joining a tour from Delhi which will provide

for you. If you get a chance to pick the time of year you might

wanna consider coming during the Taj Mahotsav which takes place from February 18

to the 27th the Taj Mahal. This gives you the opportunity to enjoy a

cultural festival that includes arts, crafts and from the Mughal time
period including art dramas, elephant rides and games for children. Whenever you do
decide to come, be aware of the Taj Mahal’s which are typically from 6
am to 7 pm every day except on Friday because this is the day of prayer. Be sure to
check out the moonlight viewing from until 12: 30 am which is two days
before and after each full moon. And speaking of an ideal time to go, the colour of
the building changes as the light hits it throughout the day. So you may wanna try

or sunset to get a burying effect. If you wanna avoid and the
beggars consider getting a view from across the river bank. You can see it in all of its
glory while also taking in Mehtab Bagh a 25-acre garden which has a lower
admission . Whether or not many tourist attractions in the city of Agra proper,
you might wanna check out the city for Fatehpur Sikri, Bharatpur bird sanctuary, and

the Keoladeo Kahna National Park or Akbar’s Mausoleum. While prices are subject

to change the current for foreigners is a 250 rupees Entry Tax and a 500
rupees Toll Tax and the Indian nationals pay rupees. Children under 15 years
of age are free and nighttime tickets cost the same for foreigners and 500 for

Indian nationals, but are good for only a half hours admission. Tickets must be
purchased 24 hours in advance. You can get them from the Archeological Survey of
India office on Mall Road. I’'m Jonathan Steward with about.com.
III.Post watching
What can you say about this promotional video?
Compare it with the previous two.
Speak about Taj Mahal. What emotions does it evoke in you?
Egypt, Land of Legend
I.Pre watching

What is Egypt most famous for?
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What would you like to visit there and why?

Before you watch mind that

Souk is an open-air marketplace or commercial quarter in an Arab city.
II. While watching

Fill in the missing words to complete the video script:

In the beginning there was the sun and the sun gazed upon a land and chose it
from among the others. And the land grew and became an empire destined to be the
cradle of civilization and known as the mother of the world. A land of legend and
mystery, a story to tell, a world to live, gift of the Nile, guardian of the past, capturing

the hearts of people . Get inspired where it all

begins. Welcome to Egypt, the most fascinating place on earth. Land of the pharaohs,

muse of the world. Travel back to ; hear the voices from the past,

marvel as you wonder through what is widely considered the greatest auto museum
on the planet. Meet the city of Cairo with its unique fusion of different
. Enjoy the all-year-round sun on one of the countless beaches. Muse

yourself among the Souks and markets to taste the flavor of Egyptian

Explore the ancient tombs, share the secrets from the past, hold your breath as you

what is considered the greatest spectacle in the whole world. Live the

Egyptian nightlife, sail on a boat on the Nile or dive into of colour
and beauty. From East to West, from North to visitors will find a unique
place that will provide some of the of the whole lives. Come and

discover the land that has captivated the sole of the people throughout ages, an
amazing you won'’t easily forget. Get inspired by the muse of the world,
start your personal journey where it all begins.

III. Post watching

What can you say about this promotional video?

Speak about its strong and weak points.

Tell what video (about London, Paris, Taj Mahal or Egypt) you liked most and
why.
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Video Scripts
Unit I
Extreme Sports
If you think Bulgaria is a country where you can experience adventures and practice
extreme sports you are completely right. There are wonderful conditions for extreme
sports and many maniacs who practice them. A large part of Bulgaria’s territory is
covered by mountains that challenge the fans of extreme experiences. There are many
regions ideal for rock climbing and alpinism. They also offer excellent technical
routes. The range of extreme experiences is complimented by mountain biking on
steep slopes and sharp cliffs. Nothing can stop the fans of this type of mountain
experience. And the wonderful mountains of Bulgaria, fast and foamy rivers
challenge daredevils on boats. The rafting season lasts from early April to July when
water levels drop. The favourite rafting place is the Struma river. There is the lower
and an upper route. The lower is for beginners, the upper is much harder for advanced
rafters only. Naturally, many people love water, but they prefer more relaxed
experiences. For them many rivers and reservoirs offer canoeing and kayaking.
Tourists can also explore the mountain on horseback, where the view is completely
different. You can practice horse-riding in many places: in small villages, in larger
cities, and even at the seaside in the sunny Bulgarian sea resorts. The wonderful
world under the sea surface is accessible only to divers. A dive amid shipwrecks, rare
fish and underwater caves and all of these captured in underwater pictures. This is an
experience which qualified instructors can make accessible for everyone. The entire
territory of Bulgaria offers opportunities for extreme sports: off-roading, hang-
gliding, paragliding and many others. A choice is impressive. Up in the mountain or
in the sea everyone in search for experiences on the edge can find something in
Bulgaria and practice it safely with the help of experienced instructors.
Unit II

Taking an order
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Before you start to take the order make sure your pen is working and that your
order book has enough spare pages or that the electronic ordering system is ready. As
you approach the table, ensure you’ve noted the table number, number of covers and
the time at which the order is being taken. When you arrive at the table, say Excuse
me and then ask if you may take the order. If they ask for more time, give them a few
extra minutes, but don’t leave them waiting too long. Make sure you know the
position numbers before you take the order. Each establishment will have a different
system, but there should be something in place which will allow waiters to identify
who has ordered what dishes.

-What’s the soup of the day?

- Soup of the day today is er... leek and potato.

You must be prepared to answer questions about the menu. You may have to
accommodate the specific dietary or allergy requirements. This means you must
know the ingredients. Always double check and never guess if you’re uncertain of
which ingredients are likely to cause a particular allergic reaction. Then when taking
the order write clearly so as others can read and then transcribe them to the
accountant’s copy if you have one. If you’re using an electronic ordering system, you
should have been thoroughly trained in how to use it. Remember to ask for
preferences on specific dishes. Some people like their steak medium rare, for
example. Of course, you may be expected to know what each of these comes with.
But you can also suggest extras using positive and descriptive language. It’s
important that when taking the order you never use abbreviations. Don’t say veg,
when talking to the customer, but vegetables, for example. Finally, you may repeat
the order and remove the menus and using the service tray or plate remove
unnecessary cutlery. Have the appropriate new cutlery ready. Remember, that you
should also thank customer.

At the Restaurant (Welcome)

- Hello, sir. Are you dining alone?

- Yes, a table for one, please.
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- Smoking or non-smoking?

- Non-smoking, please.

- | have a table for you. Please, follow me.

- Thank you.

- Would you like a drink with your meal, sir?

- Can | see the wine list, please? Thank you.

- I can recommend you House Red. It’s a dry wine from the country valley, here
in South Wales.

- OK, I’ll have a bottle of the House Red, please.

- Certainly, sir. Here’s tonight’s menu. A waitress will be with you shortly to
take your order.

- OK, thank you.

Ordering

- Here is the wine that you ordered, sir. Would you like to let it breathe for a
little while or shall I pour it now?

- I’ll have a glass now, please.

- Are you ready for me to take your order?

- Yes. I’ll have the T’-bone steak, please.

- How would you like it cooked?

- Medium rare.

- OK, that is served with the seasonable vegetables and your choice of jacket
potato or chips.

- Jacket potato, please. I haven’t had a jacket potato for a long time.

- OK. That’s one T’-bone steak medium rare with seasonable vegetables and
jacket potato.

- Yes, thank you.

- Was everything OK, sir?

- Yes, that was delicious. Thank you.

- Would you like some dessert? We have cheese and biscuits, fresh apple pie and

chocolate éclairs.
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- Yes, I’ll have a chocolate éclair, please.

- Can I get you anything else?

- Yes, I’d like a cafe latte, please.

- I’ll bring it to you in a moment.

Bill

- Could I have the bill, please?

- Certainly, I’ll get it for you. Would you like to pay now or shall I charge it to
your room?

- I’d rather pay now please.

- 1 will be back with the bill.

- OK, so you had a T’-bone steak, a bottle of the House Red, a chocolate éclair
and a cup of coffee. That will be 36.74.

- Is service included?

- Yes, that includes tax and 10 per cent service charge.

- OK. Here’s $40. You can keep the change.

- Thank you very much.

- Thank you. Good-bye.

- Good-bye.

Units III and IV
Manchester’s New Visitor Information Centre

The tourism industry is hugely important to Manchester. I mean it’s important
because of basic economics. You’ve got 77000 people work within the industry,
adjoining every one year. The visitors to Manchester spend about five and half billion
pounds. In day we have over a million international visitors, come today to
Manchester, so that makes us the third most visited destination after the capital cities
of London and Edinburgh. It’s incredibly important therefore that we service those
visitors well. And that’s why at the city, at the digital development agency have
recognized the need to have a state-of-the-art visitor center. Um, and so they’ve

invested over eight hundred thousand pounds in a center and | can honestly say a
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center that is like no other where using state of the art technology. It’s a mapping up
location that’s discovering locations in Manchester, whether it be hotels, theaters,
restaurants, things to do or evening out. It’s specifically built for bringing people to
come into the visitor center, discover these places as if together in a social way. The
same do, if you want, it hopefully will be just as useful for people from Manchester
as visitors to the city. It’s part of a strategy to ensure that visitors to Manchester have
a very interactive and fun way to access information but also they still get the best of
a mancunian welcome. They get people to really know what they are talking about,
who are there to help them and maximize their visits to Manchester.
Unit VvV
Montreal Travel - Public Transportation

Montreal has many transport options including Metro, buses, taxis, bicycles and
walking. Let’s start with the Metro — a safe, convenient, and cheap option for getting
around the city. This blue sign with arrows is hanging to identify a Metro station. The
Metro connects the different points of interest making them easily reachable. What’s
unique about Montreal’s Metro is the architecture and public art installations defining
many of the stations. Often talented musicians play in the stations entertaining
commuters. Here is the map. There are four coloured lines which connect you to the
major tourist destinations as well as to the bus and intercity rail system. To find the
direction where you’re going looks at the end of the line. In this case we’re going
direction Honore Beaugrand. See that’s borough McGill and we’re going to Berri —
that’s the direction we’re heading. Here is how you will buy the ticket. A ticket for
one trip costs 2.75 using which you can go anywhere on the Metro and bus network.
We enter through here. Be sure to hold on to your ticket. The trains come every few
minutes depending on the line and the day of the week. If you are continuing your
journey on the bus, make sure to get a transfer ticket from machines like these once
you pass through the turnstile. If you need to get away from the city center where the
Metro doesn’t run, try the buses. Taxis of course are another good option. They’re not
as cheap as the bus or Metro, but they are still cheap compared to other cities. You

can also get a limo taxi from the airport. In case you’re driving, remember that you
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cannot make a ride on the red light here. Montreal is a very bike friendly city. There
are bike lanes on many roads and bike racks everywhere. I’'m Lisa Shalom showing

you Montreal.

Unit VI
At the Airport
- Good morning, sir. Can | see your ticket and passport?
- Certainly. There you are.
- Thank you. OK, and how many suitcases will you be checking in?
- Just one suitcase.
- Did you pack your baggage yourself?
- Yes, | did.
- OK, do you have and electrical goods?
- | have the electric shaver in my hand luggage. Is that OK?
- That’s fine. So nothing in your suitcase?
- No.
- OK. Would you like a window or an aisle seat?
- A window seat, please.
- OK. Just one moment. This is your seat number and the departure gate. You can go
straight through to the departure lounge. Enjoy your flight.
- What time will we be boarding?
- We begin boarding at seven.
- OK, thank you.
On the Plane
- Would you like a newspaper to read, mam?
- No, thank you.
- Would you like a newspaper to read, sir? Sir? Sir? Would you like a newspaper to
read, sir?
- Ah, yeah. I’ll take The Daily Mail.
- There you go, sir.
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- Thank you. It will help to take my mind off things. I’'m always a little nervous
before flying.

- Oh, well. Try not to worry too much. You know, air flight is the safest form of
travel.

- [ know. I’'m sure I’ll be better after we take off.

- You know? We have some flight entertainment for you too. You’ll find the film
guide in the pocket in front of you or in-flight magazine.

- Oh, good. A nice film will help me to relax.

- Programs will start shortly after takeoff. If there is anything | can get for you, then
please, just call for assistance.

- When will dinner be served?

- In about an hour or so. We have a fish, steak and a vegetarian option. Which one
would you like?

- Err... Fish, please.

- OK, I’ll be back later. Now, please, just try to relax and enjoy the flight.

Duty Free Goods

- Sir, have you seen the catalogue for our inflight shop?

- This one?

- That’s it! Would you like to order any duty free goods?

- Yes, please. Can | pay by credit card?

- Yes, all major credit cards are accepted, but purchases must not exceed US$ 500.

- OK, um...I"d like this bottle of Scotch Whiskey, please at 34 dollars.

- Right, that will be one bottle of Johnny Walker Malt Whiskey. Is there anything
else you’d like, sir?

- Yes, I’d like these titanium sunglasses.

- Yes, they are priced at a US$ 145. Will that be all, sir?

- Ah, yes, that’s everything, thanks.

- The total bill comes to a US$ 179. Can | have your credit card, please?

- Ah, sure. Here you go.

- Thank you. Sir, please, wait while | collect your duty free goods.
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- Thank you.
Passport Control
- Good evening, sir. May | see your passport and immigration card, please.
- Sure. Here you are.
- Thank you.
- Do you have anything to declare?
- No, I just have these duty-free items that | bought on a plane.
- That’s OK. Welcome to Australia. Is this your first trip here?
- No, | came here on business a few years ago but I couldn’t stay long.
- Are you here on business or pleasure this time?
- Purely pleasure this time.
- Good, are you planning on travelling around during your stay?
- Well, I’ve only got a week, so I’'m planning on staying in Sydney.
- Yes, Australia is a big place. You will need a week to see it all.
- Maybe next time. This time [’m going to try to see all the tourist areas of Sydney.
- Good, I hope you’ll enjoy your stay.
- Thank you.
Unit VII
Princess Cruises

Launched between 2004 and 2008 Caribbean Princess, Crown Princess, Emerald
Princess and Ruby Princess epitomize style and grace. Mid ship deck five is home to
the Piazza the bustling heart of the ship. Check out the central Plaza with its wealth of
activities and a lively side-walk café atmosphere just beyond. A fantastic selection of
vine and fresh sushi, sashimi or sooji as well as other delicacies are way advanced. Or
sample a wide array of specialties at the international café. Beyond the Atrium
tempt your taste buds with elegant dining in one of three different restaurants. Or
explore the specialty dining choices. Enjoy your table in the ship Crown Grill and the
culinary show with a chair at the kitchen view culinary. Up on deck sixteen left the
best of Italy is yours with a multi-course feast at Sabotini’s. Relax at some of

cruising’s most lavish fresh water pools. The central Calypso pool is perfect both
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day and night, especially for watching movies under the stars. There’s the Neptune’s
Reef & Pool, the Lotus Spa Pool, and the Terrace Pool, each with its own delights.
The Sanctuary is a cocoon for adult relaxation. Take a deep breath and unwind.
Nights at sea are made for fun and there’s a venue for every mood. Adagio is a
sophisticated piano bar perfect for a drink before or after dinner. The Explorers
Lounge brings different entertainment every night. Club Fusion plants nightclub,
cabaret and casino entertainment — all in one venue. All spirits soar in Skywalkers.
The spacious casino offers all the most popular table games and the latest exciting
slots. And the Princess Theater will dazzle you with stunning original production
shows in this dramatic venue. These remarkable ships offer an array of inviting
accommodations and deluxe amenities with nearly nine hundred affordable balconies
opening onto the majestic scenery. Crown Princess, Caribbean Princess, Emerald
Princess and Ruby Princess create unforgettable vacations. They are the ideal ships to
help you escape completely.
Take a Tour of Princess Cruises Staterooms

With Princess you’ll find a wide array of inviting staterooms with options to suit
every guest. And the little extras you’d expect to enjoy at an upscale hotel. All
accommodations feature 100 % Egyptian cotton linens, a luxury matrass, a
European-style duvet, a flat screen television with extensive satellite programming, a
handy refrigerator, complimentary room service on most items 24 hours a day and of
course a gracious room steward to take care of your every need. It’s all a part of
being the consummate host. Interior staterooms are well appointed, comfortable and
offer an affordable option. An oceanview stateroom represents a great value with
your own picture window. To enjoy the fresh sea air a balcony stateroom is the
perfect choice. Pick a generous mini-suite complete with a welcome glass of
champagne, two TVs on most ships, separate sitting room plus a full bath and a
pillow menu. Family suites offer two self-contained staterooms interconnecting to a
large living-room. Indulge with a full suite complete with two flat panel TVs,
luxurious bath and a variety of additional benefits from a DVD CD player with free

access to a DVD library, a complimentary mini-bar set up, complimentary
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professional laundry services and web access in the internet café. To complement the
spectacular views from your balcony order ultimate balcony dining available in all
categories. Princess also offers a selection of rooms for passengers with disabilities
designed for maximum accessibility and comfort. No matter which stateroom you
select your ship will come to feel like a second home, your stateroom steward — a
cherished friend. Princess Cruises escape completely.
Units VIII and IX
How to Become a Travel Agent from Home

Travel agents used to monopolize the business of airline booking and travel
arrangements across the globe. Airline companies in particular sell tickets mostly
through travel agents by commission on each ticket sold. But the advent of the
Internet has allowed transport companies to sell directly to passengers largely
eliminating the need for big booking companies. To adjust to the changing times
booking companies developed internet presence and spread out the network of agents
thus making it possible for home-based agents to enter the field. Now is a good time
to find how to become a travel agent from home. What is a travel agent do? They
book airline tickets, particularly those for international trips, ground transportation,
attraction tickets, hotels, tour & vacation packages and cruises for passengers.
Although anyone who knows his way around the Internet can book airline and hotel
tickets online, a travel agent can immensely help in finding the best deals and
reputable service providers. What must you do to become one?

1. Be prepared from the ground up. Be honest with yourself and make sure
you’ve got what it takes. Working from home has its advantages, but it can also be
draining. You can’t expect to make it overnight. You need to put in lots of time and
effort sometimes working at unholy hours especially when dealing with international
travelers, and you need to push your services hard. You also need to possess a strong
drive, excellent interpersonal skills to deal with clients and service providers from
different places and cultures.

2. Research. Learn your state or country’s requirements. Learn all you can

about the business. The government requirements and license permit processes,
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membership prerequisites to travel organizations. Do the paper work thoroughly and
do not even believe people who tell you that you can’t make it.

3. Find a trustworthy host agency. You need credibility and a solid
reputation behind you before you can get any business. If you were a passenger, you
won’t risk your travel arrangements on a stranger who has no demonstrable
experience or capability in doing your bookings especially one who works from
home. There are many travel organizations who offer their services online to help
home-based travel agents. But you need to check closely and be careful that you
don’t get scammed.

4, Take up a travel course if you plan making this a full-time career.
Generally there is no requirement of a certification for travel agents whether they
work from home or not nor other certification bodies such as those for medical or
legal professions. You could, however, study and get a certificate for your efforts.

5.  Grow your skills.

c) Enhance your computer skills, be teachable, and learn to harness
technology. Travel arrangements, bookings, communication with clients
and suppliers or service providers are increasingly being done through
computers.

d) Keep improving your interpersonal relations skills. Even something as
simple as phone manners and etiquette can make or break a business.

6. Find clients from both sides of the spectrum. Make an effort to meet
people, seek out possible business, work to retain customers. Expand your network of
colleagues, clients, and service providers. You have two sets of clients: the travelers
and the suppliers or service providers. Make sure to balance their needs and work to
give both sides a win-win deal. Whether you want to make it a full-time career, a
part-time supplement to the household income, or even just an occasional fall-back
option, you have to start at knowing how to become a travel agent from home. You
can stick to bookings, or you can expand your offering to something akin to full-
range concierge services.

At the Travel Agent
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Arranging a Trip

- Good morning, sir. How can | help you?

- Well, I have some time off from work next month. And | was thinking of going to
Australia.

- Mmm.. That sounds great. How long is your vacation?

- Just one week. My last day at work is the 26" of July and | go back on the 5" of
August.

- OK. Here is our Sydney brochure. Have a look and see if there’s a hotel that you
like.

- Ah, this one is good. The Four Seasons Hotel. It’s expensive, but I’ve been told that
it’s very nice.

- Yes, it’s a very high class hotel. I'm sure you’ll enjoy your stay there.

- Would you like me to make the booking now sir?

- Yes, please.

Giving Personal Information

- | just need to take some personal information. What’s your full name?

- Martin Andrew White.

- And your address?

- 11, Sae Telenogoen Comsan Bangkok.

- And your telephone number?

- 0262497 34

- Do you have a daytime number I can call if necessary?

-027771212

- That’s fine. Will you be travelling alone, Mr White?

- Yeah, just me.

- OK, you finish work on Friday the 26™. So shall I try to book your flight for the
next day?

- Yes, please. And a return flight on Saturday the 3™ of August.

Booking a Flight

- I’ll just check the availability.
289



- OK.

- There are seats available on the Qantas Airway’s flight. But there is a three hour
stopover in Singapore.

- Is there a direct flight that | can take?

- Yes, Malaysian Airways. That flight departs at 7 o’clock on Saturday morning and
arrives in Sydney at 6:30 pm local time.

- That sounds better, but it’s a little longer than I thought.

- Well, it’s an eight hour long flight. Don’t forget the time difference. All the times
given are local times.

- Oh yes, that’s right. They are three hours ahead, aren’t they? Can | have the details
of the return flight?

- Certainly. That flight departs at 6 pm and arrives in Bangkok at 11: 15 on that same
night. Shall | reserve a seat for you?

Making a Hotel Reservation

- Now, let’s reserve a room for you at The Four Seasons. Do you want a single room
or a double?

- Oh, a single room will be fine, thanks. Will | have a view of the harbor?

- Oh yes. All rooms have harbor views.

- They have a room available. Shall I make the confirmation?

- Yeah, go ahead.

- OK. So now you have a room available at The Four Seasons from Saturday the 27"
of July until Saturday the 3" of August.

- That’s great. Can I pay by credit card?

- No problem.

- So it is 66000 baht including your flight.

- OK. Here’s my card.

- When will I be able to collect my ticket?

- It should be ready in a couple of days. | can call you at work if you like.

- Thanks very much.

Unit X
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Travel Booster for Tour Operators

So, you’re a tour operator. You know you’ve got a long way to grow. You
want to increase profits, attract new clients, reduce expenses and make sure your
business runs efficiently. For that you need a technology that lets you reach out to
the world, distribute your products through new channels, sell more products to
different types of clients and introduce new services. And you want to operate and
control this with a simple automated solution. No big deal, right? Well, one thing
you know for sure this kind of solution is too expensive, too complicated, takes too
many resources to install and maintain and doesn’t exist under one roof. For all
your needs you have to hunt down a solution or multiple solutions. Then deal with
special customization needs, buy surfers, set up a network, expand your IT team
and deal with countless updates and maintenance. That kind of product is only for
the big boys. Is there no other way? Now there is. It’s called Travel Booster a one
stop shop where it’s all inside. Travel Booster is a comprehensive solution
including an online reservation system that supports multiple points of sale,
services, content sources, languages and currencies. In addition a web-based
medium back office tool supports all your administration needs so every element
of the travel cycle is taken care of. To get going all you need is an Internet
connection which means that the solution is quickly deployed and that no hardware
purchase is needed. Starting to use this system is just like opening a Gmail
account. It’s simple and it’s customizable which means this product suits the
existing as well as the future size and needs of your growing business. Oh, and the
cost? It’s a pay per use deal. So, where does this all come from? With over 20
years of experience in the travel industry we’ve earned the confidence of over 700
large and small clients in more than 25 countries worldwide. Join us and we will
support you and your business every step of the way. To get started all you need is
to fill in our demo form. For more information check out our online clips or
contact us at sales@travelbooster.com

Unit XI

Meet South Africa
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Leave grey behind. Leave your old self behind. Leave ordinary behind. South
Africa is different. The you who leaves South Africa won’t be the same as the you
who arrived. You’ll find that there’s nothing ordinary about this place because you
don’t just visit South Africa, you will meet South Africa. You will meet the wide
open beaches of the wild coast and the chief whose ancestors have lived in the hills
of Latonyanda River for a thousand years. You’ll meet a taxi driver and the
Shebeen queen who you will never forget. You’ll meet the golden lights of the
Timbavati as it covers everything in a soft and bed low. That reminds you of how
things once were and could be again... You’ll meet a lady called Tannie Anna in
Bo-Kaap who’ll write her recipe for pickled fish on the back of the menu. You’ll
meet a 70-old surfer who’ll tell you about the time he set on his board listening to a
whale whose breathing sounded like the heartbeat of the ocean itself. You will go
on a walk at night through the bush that you will never forget because it was the
night you felt you saw the stars for the very first time. You’ll have supper under an
acacia tree as the sun goes down and giraffes gather by the watering hole. And
years later you’ll find that the call of the hippos still seems to echo through your
heart. You will meet South Africa and you’ll never be the same again. South
Africa and the things you experience here will change the way you see the world
and the way you live your life. Because when you open your arms to embrace this
country you’ll find that the you who leaves South Africa won’t be the same you
who arrived. Because when you meet South Africa you’ll find that none of it, not
one little bit is ordinary.
Unit XII
Promote Your Hotel in Video

When it comes to promoting your hotel or resort video can be one of your
strongest marketing tools. Studies have found that people remember 30
% of what they see and only 20 % of what they hear. Yet an amazing 70 %
remember what they see and hear. Video makes a lasting impression. With today’s
technology high definition video is an affordable option. Go World Productions is

a video marketing company which specializes in HD video for the hotel industry.
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Video can bring your destination to life. Go World crews have work with clients in
more than 20 countries from ltaly to Indonesia. We know what it takes to promote
the world’s top hotels in video. In fact our most recent project was a worldwide
shoot for JW Maria International. Go World is a full-service production house that
offers more than just beautiful footage. We are a video marketing solution. Before
we ever pick up a camera we take great care to understand each property’s brand
and ensure that each image conveys your messages. Your beautiful HD video is a
power tool that can be used in many ways including run your video online, link
your video in newsletters or e-mail campaigns, show your video in room, create
sales videos for groups and meetings, or create b-roll libraries for press usage. We
have the expertise and knowledge to promote your property to the world. When it
comes to promoting your hotel or resort in video there is no better choice than Go
World Productions.
Unit XIII
Checking In at a Hotel
- Wow! I’ve never stayed in a place this fancy before!
- Welcome to the Hula Hula Hotel, how can | help you?
- We’d like to check in. Our names are Lisa and Mary Lee. We have a reservation
for double room.
- Let’s see. Yes, we have a suite for you on the third floor. Room 321 for five
nights.
- Great! Oh, and my sister’s luggage was lost. Please, tell us if it’s delivered to the
hotel.
- Of course, I’ll need your passport and please sign this guest card.
- OK, here you are. Oh, and what is the check-out time?
- 11 am, and if you need any assistance, please here’s a concierge or call the front
desk. Here are your keys.
Getting Information
- Hello, what can | do for you?

- We’ve just arrived at the hotel. Can you tell us what restaurants you have?
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- The Hula Hula Restaurant is open now. There is also a complimentary breakfast
buffet each morning.
- Great! Can we get a wake-up call at eight tomorrow?
- No problem. What’s your room number?
- We’re in room 321.
- OK. Be sure to try our gym on the second floor, there’s also a business lounge
on the third floor with computers, copiers and fax machines.
- How about a nice place to relax here?
- The beach is just down the street and out in back we have a swimming pool,
Jacuzzi and sauna.
- Great! Now we have an excuse to shop to buy swimming suits.
Checking Out
- Hello, what can | do for you?
- We’d like to check out of our room. Here’re the keys. It’s room number 321.
- Did you take anything from the refrigerator?
- Yes, we had two colas. We also ordered room service once.
- OK, your final total comes to $310. Are you paying by cash or credit card?
- Credit card. Here you are. Oh, and can you call an airport taxi for us?
- I’ll do that right away. Please sign on the dotted line.
- You bought so much. We can barely carry it all. I'm glad they’ve lost my
suitcases.
- Oh, and I almost forgot. Miss Lee, someone dropped this off for you this
morning.
- What? Hey, that’s my luggage.
Unit XIV
Welcome to Ukraine
The world hardly knows anything about a unique and picturesque land full of
contrasts and mysteries — Ukraine. Once upon a time somewhere among the mountain
torrents and boundless planes where all the roads cross the first colourful fragments

were desolated in the mosaics of this land. And over hundreds of centuries every
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people added a story to fill up this manifold image. Ancient Trypillian settlers
enriched it with deep traditions. Nomadic tribes let it feel the universe move, the
Slaves turned it into a great cultural center and Ukrainian Cossacks instilled in it the
spirit of freedom. A world-wide center of Orthodoxy Ukraine greets and respects
every religion of the planet. A noble point of science and education it is surrounded
with amazing stories and legends. Here are the cities where architecture is in dialogue
with nature, where different styles blend in the capricious combinations of the Middle
Ages and Art Nouveau, the Soviet classicism and Cossack baroque. And finally all
the tiny creeks and deep rivers rush to the spiritual stronghold of Ukraine to eternal
Kiev — the city of parks and golden domes. On the banks of the river Dnipro still
remembers pagan idols and first Christians of Kievan Rus. The inimitable fusion of
cultures, the inevitable coexistence of Eastern and Western mentalities — this is all
about Ukraine, an exclusive and exotic land in the very heart of Europe.
Unit XV
Meetings in Crimea

Crimea a small peninsular washed by the warm waters of The Black and Azov
Seas. Millions of tourists from the whole world have been here and continue to come
here every year. They are always amazed by the unique character and beauty of this
divine land. Mountain peaks and deep canyons, wondrous waterfalls and peaceful
lakes, luxurious palaces and evergreen parks will always attract cavalcades of fans of
quality holidays and adventurous travel. Crimea is also a popular place for
conducting various tourist exhibitions and art festivals, scientific seminars and
international conventions. Crimea is an autonomous republic, which is part of
Ukraine — a modern European country with a population of over 45 million people
and the largest territory in Europe after Russia. The fly time from Ukraine’s capital
Kiev to Crimea’s capital Simferopol is one hour. This is the most convenient way of
getting here. The Kiev international airport receives flights from almost all countries
in the world and there are five to six flights daily from Kiev to Simferopol. To get to
Yalta where the convention will take place a transfer from Simferopol will be

organized with the modern comfortable buses. The ride will take just over an hour
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which will pass quickly while you’re enjoying the scenery of Crimean Mountains,
steep cliffs, panoramic views of the sea shore and the endless shimmer of the Black
Sea. The climate on the peninsular is practically the same as the climate of the
popular Mediterranean resorts such as Portugal, France, Spain and Italy. At the end of
the June at the beginning of July the average temperature on the South Shore is 27 to
29 degrees Celsius. It rarely rains at this time. The sea water warms up to 25 degrees
Celsius and the swimming season lasts from the mid-May until mid-October.
Numerous hotels in Crimea not only offer their guests comfortable suites, but also
spacious conference room, internet, spa treatments, swimming pools, gym services.
The centuries old Crimean history is also very eventful and it brings together the
cultures and traditions of various époques and nationalities. It is not by chance that
Crimea is outdone in architectural structures which makes a holiday in Crimea not
only useful but interesting in many way. In 1911in Levadia the big white palace was
erected for the family of the last Russian emperor Nicolaj Il. The gala halls of the
palace breathe history. The world has chosen Crimea before. Exactly here in Yalta in
February 1945 the famous Crimean Conference took place which included the leaders
of the anti-Hitler coalition: the USSR, the USA and the United Kingdom. Since then
Crimea became a traditional place to hold conventions and even international
conferences. Right here in the historical royal dining hall a gala dinner will be held
for the participants of the event. The Crimean Mountains deserve special
consideration. This is the beauty, pride and the greatness of the peninsular. And look
at the names — the Black Mountain, the Blacksmith, the Bear, and the Cat. Here it lies
with its back curved on the shore of the Black Sea. Wine making has a special place
in Crimea culture and traditions. The duke Lev Sergeevich Galicin was the first to
bring this art to the peninsular. The most popular resort town of Crimea is of course
Yalta, the pearl of the South Shore. Yalta is the sea and mountains in the clouds,
Cyprus trees and narrow alleys, old courtyards, enviable towers, gorgeous temples
and luxurious villas and of course, the waterfront which is the main attraction of the
city. In the recently renovated Chekhov Theater there is a modern conference hall

equipped with the modern facilities which will be at the service of the participants of
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the event. Not so long ago the international genecology convention was held here. At
the guests’ service are modern and cozy hotels of the South Shore all of which are up
to European standards. The cost of a room is anywhere between 30 and 100 euros per
day. All hotels are located in the close proximity of the convention location.
Nevertheless for the participants’ convenience there will be an organized transfer
from the hotels to the conference hall and back. In the leisure time all guests will be
offered various culinary delights in the local restaurants and bars, entertaining sea
tours, Crimean wine tasting in Tsar's cellars and of course the wonderful, one of a
kind and ever festive atmosphere of Yalta. You can visit the legendary city of
Sevastopol, see the ships of the Russian and Ukrainian Black Sea Navy. Visit the
house of the great Russia writer Chekhov, the Palace of the count VVorontsov, and the
palace of the Russian Tsar Alexandr Ill. Also you can admire the biggest collection
of paintings in the world by Aivazovsky, visit the Han Palace in Bakczysaraj, and

watch the sunrise on the peak of Ai Petri. See you soon.

Unit XVI
What is Global Tourism?

The industry of global tourism gathered pace with the creation of the
commercial airline industry in 1950". Since then the global tourism has significantly
developed. International tourism news channels such as tourismreview.ru in Russia,
tourismreview.de in Germany were created. They offer a wide scale of tourism
review newscasts like daily travel news, weekly newsletter, monthly magazine,
tourism industry directories, tourism video channel, etc., thus creating plenty of
options for PR and marketing professionals. The most common are:

- enhanced tourism directory listing;

- publishing and distribution advertorial materials;

- publishing and distribution press releases;

- announcing an event;

- banner ad;

- social marketing opportunity;
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- video marketing;

- non-traditional promo packs, such as online competitions, etc.

The global tourism has become the largest and the fastest growing industry in
the world. According to the data of the World Tourism Organization, 2008 became a
record for the global tourism. The number of tourists makes up 842 million people
that year. Despite the economic recession that hit the world, the sector worldwide
provided 235 million jobs in 2009. It is expected that the employment in tourism will
grow to 303 million jobs by 2020. According to the forecasts of the World Travel and
Tourism Council, contribution of the tourism to the world’s gross domestic product
will rise from $5.751 billion in 2010 to $11.151 billion by 2020. For more
information about global tourism, visit our web site www.tourism-review.com.

Unit XVII
London Top Attractions

Planning your next vacation in London? This amazing city is the world’s most
popular travel destination with more landmarks, monuments and attractions than any
other city. If this is your first, second or even third visit to the city, you should pre-
plan it to assure that you make the most of your vacation. After all money you’ve
spent on flights and hotel you don’t want to waste your precious time in this city.
This is why we produced special video guides about London in 10 different
languages at vidtur.com with ideas for family attractions, nightlife offers, budget tips,
and much much more. In the meantime here is our special guide to help you plan the
perfect vacation. Let’s start with sightseeing. London is literally packed with
attractions and one might need more than a month to see it all. And we know vacation
is not all about sightseeing, you should dedicate at least a day or two to this. Our Tips
— stay by the river Thames or even better — take a river cruise that hop-on and off a
bus to see the must see monuments on both banks of the river. The list is long
including the Tower of London, Tower Bridge, St Paul’s, Big Ben, Westminster
Abbey, Shakespeare Globe Theater, Tate Modern and much more. You might not see
all there is to see in London but this should be enough for you for one visit. Check

vidtur.com to get our money-saving tips on visiting all the attractions we’ve just
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mentioned without raising the cost of your vacation through the roof. Fancy some
shopping in London? As you can imagine London has everything one might desire
from huge mega stores on high streets such as Oxford Street or Reason Street to small
quaky boutiques and so on. Two major shopping malls are in Shepherd’s Bush and
Stratford and let’s not forget the famous London markets. Our tip — if you are on a
tight schedule, you should concentrate either on high street stores or visit the malls as
they offer more or less the same brands and retail chains. Visit the markets to
combine shopping with sightseeing and to enjoy the atmosphere. We recommend
visiting at least two or three of them, maybe Camden Market, Portobello Market,
Borough Market or Old Spitalfields Market. It all depends on your schedule. Check
vidtur.com for videos about all markets we’ve mentioned and remember some
markets are active throughout the week; others are open only during the
weekend. Want to explore London’s nightlife? This city has this all. First let’s talk
about most popular attraction in the city — Western Musicals. Almost every tourist in
London plans to see at least one show. So you can imagine that good tickets sell out
quickly. Our tip is to avoid the half-price ticket stands you see in Piccadilly and
Leicester Squares. Don’t waste your precious time standing in long lines only to
discover that the musical you wish to see is sold out or that you bought the worst
tickets in the house. Unfortunately, this is the reason why those tickets are sold at the
discount. So you saved a couple of pounds on the price, but you’ve now found
yourself sitting in the seat where you can only see half the stage. Now that would be
annoying.

Planning a night out? Pubs are basically located everywhere and clubs are
scattered around. One important thing you remember is that the underground stops
working around midnight. So if you plan on spending your time at party, try to find
the hotel nearby the club. Taking a taxi from one side of London to the other might
cost you as much as one night in your hotel.

Now let’s talk about visiting London with kids. There’re numerous things you
can do — from taking a ride on the London Eye, visiting Madame Tussauds, London

Dungeon or a football stadium. Unfortunately, all of these attractions will be very
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expensive unless you pre-plan your trip in advance and mix free attractions with paid
ones. For example, London’s top museums are based on donations only and most of
them have great exhibitions dedicated to kids. You could always add a visit to one of
London’s great parks which are packed with things to see and do. Just plan your
schedule smartly. Check vidtur.com to find more ideas on planning a perfect family
vacation in London.

This was just a small portion of the tips we have on offer. Visit our website for
more information and remember London can easily be overwhelming. So, do your
research and plan your vacation carefully — at joy.

10 Best Places to See in Paris

Paris, the city of lights offers something for everyone from shopping to
beautiful Beaux-Arts [bou'zar] architecture. This city is a magical fairy-tale alive in
the twenty-first century. With so much to see and do it can be a bit overwhelming as
to where to start. This is the reason why on our website we created thirty more videos
about the city including food in Paris, Paris at night, Paris with kids and more. But for
now let’s countdown the top ten attractions that are a can list during your visit to this
magical city. At number 10 - the Pantheon. Located in the Latin Quarter in Paris in a
short walk from Jardin du Luxembourg this one time church now functions as a
circular mausoleum housing the remains of some of the most distinguished French
citizens including Victor Hugo and Marie Curie. But it’s not what’s located
underneath the Pantheon that’s a must see attraction. The 360 degree panoramic
views of the city are some of the best in all of Paris. And with shorter way time than
that of the Eifel tower visiting the Pantheon can save you valuable time if you are on
a tight schedule. And number 9 is the Arch de Triumph. Located at the western end
of the famous Champs-Elysees the Arch de Triumph is the linchpin of the historical
access which extends from the Louvre to the Arch. Check out our website for more
videos about special tours in this area. The Arch de Triumph is accessible by both the
RER train and Metro stations with an exit at Charles de Gaulle Etoile. A lift takes
visitors to the top where you can enjoy a small Museum of the Arch and of course

take in some breathtaking panoramic views of the city. At number 8 is The Tuileries
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Garden. Located between the Louvre Museum and the Place de la Concorde this
public garden is a great place to take a break and relax after a long walk down the
Champs-Elysees or after a long day of visiting the Louvre. It also offers a number of
activities for children giving parents a chance to relax. For more information about
visiting Paris with children check out our special video on our website and know how
visiting Paris doesn’t mean having to leave the Kids at home. At number 7 is Centre
Pompidou. Located in the fourth arrondissement of Paris near Les Halles, and the
Marais. Centre Pompidou is the largest modern art museum in all of Europe. The
Place Georges Pompidou which is located in the front of the museum is famous for
street performers and in the spring it is home to miniature carnivals featuring a wide
variety of bands, caricature and sketch artists, just the things to keep the kids happy
after a long visit through the museum. Number 6 is Versailles. While not centrally
located in Paris, if you can only fit in one day trip during your visit make it to the
Palace du Versailles. Located 30 minutes outside of Paris (via the RER train) presides
the most luxurious and historic world chateaux in all of France. Be sure to do your
research on the many things to do while at Versailles before you go as it is SO massive
that you are sure to miss some hidden treasures if you are not prepared before your
trip. For people with a limited time in Paris you should consider skipping this
attraction as it does eat up a full day of your time when visiting Versailles. Number
five is Sacre Coeur a popular landmark located at the summit of Montmartre. Sacre
Coeur is the highest point in the city and as a result offers some of the best views in
all of Paris. And the best part is — it’s all free. Sacre Coeur is also a great stop after a
long walk through the streets of Paris where you can enjoy a picnic underneath this
incredible church while basking in the panoramic views of Paris. To learn more about
Montmartre check out our website for an exclusive video about this area. Number 4 is
opera — one of the most beautiful buildings in all Paris. Opera is not a final
destination but rather a quick stop in the 12" arrondissement of Paris which is better
known for the Grand Magasin Au Printemps and Galeries La Fayette — two of the
most famous shopping centers in all Paris. What makes opera such an attractive stop

Is that it is a nice alternative for those to enjoy the cultural side of Paris while others
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venture of shopping. Opera is also adjacent to the Paris Story which is an amazing
historical tour through Paris fully realized in 3D movies and a miniature replica of the
entire city. Number three is Notre Dame probably the most well-known cathedral in
the entire world thanks in large part to Victor Hugo’s novel The Hunchback of Notre-
Dame is located on the eastern half of the Ile de la Cité along the Seine. Due to its
overwhelming popularity it is best to visit Notre-Dame during the week when lines to
visit the top are shorter. And be sure to check out the crypts of Notre-Dame which is
an often forgot treasure of this cathedral. Number 2 is the Louvre, one of the world’s
largest museums housing nearly 35000 objects from prehistory to the nineteenth
century which are exhibited over an area covering 60600 square meters. Located on
the right bank of the Seine the Louvre is the most visited art museum in the entire
world. When visiting we recommend that you prioritize what you want to see. If
Egyptian artifacts are your fancy, stick to that. However if you are more interested in
Greek culture, go to those wings instead. To put it simply there is no way you can
see all of the Louvre in one visit. So plan ahead. To maximize your time in always
purchase your tickets in advance to avoid waiting in long lines. Number one is of
course the Eifel tower as it is without a doubt the most famous attraction in all of
Paris it is also the most populated especially on the weekends. So it is best to visit the
Eifel tower on weekdays and you must book your tickets in advance if you want to
travel to the top of the tower. Wait lines can exceed four hours and for those with the
limited amount of time in Paris can find themselves there for the entire day. These
were top ten attractions in all of Paris. Visit our website to view 30 videos with all of
our tips and reviews in ten different languages so you can plan your perfect vacation.
Bon voyage!
Tips for Visiting the Taj Mahal

Any wonder what a building that took 22 years to build with the help of 20000
workers looks like in person? If so you may wanna stop by some of the new Seven
Wonders of the World on your next visit to India. The Taj Mahal is an incredible
landmark with rich cultural significance. It’s a must see if you have an opportunity to

reach that corner of the world. The Taj Mahal was built in 1630 by Mughal emperor
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Shah Jahan and is a final resting place of his wife Mumtaz Mabhal, is considered to be
one of the most grandiose burial sites ever created. No expense was spared to bring
this monument of his love for her to life. It consists of marble and many other
precious materials as well as very formal and complex gardens and water features.
It’s a site to behold indeed. The Taj Mahal is located in Agra which is about 210 km
outside of Delhi. It’s included in what is known as India’s golden triangle - tourist
circuit of sights. Too ideal is to get there by high speed rail service from Delhi or by
joining a tour from Delhi which will provide transportation for you. If you get a
chance to pick the time of year you might wanna consider coming during the Taj
Mahotsav which takes place from February 18 to the 27th each year near the Taj
Mahal. This gives you the opportunity to enjoy a cultural festival that includes arts,
crafts and entertainment from the Mughal time period including art dramas, elephant
rides and games for children. Whenever you do decide to come, be aware of the Taj
Mahal’s open hours which are typically from 6 am to 7 pm every day except on
Friday because this is the day of prayer. Be sure to check out the moonlight viewing
from 8:30 pm until 12: 30 am which is two days before and after each full moon. And
speaking of an ideal time to go, the colour of the building changes as the light hits it
throughout the day. So you may wanna try sunrise or sunset to get a burying effect. If
you wanna avoid admission and the beggars consider getting a view from across the
river bank. You can see it in all of its glory while also taking in Mehtab Bagh a 25-
acre garden which has a lower admission fee. Whether or not many tourist attractions
in the city of Agra proper, you might wanna check out the city for Fatehpur Sikri,
Bharatpur bird sanctuary, and the Keoladeo Kahna National Park or Akbar’s
Mausoleum. While prices are subject to change the current entrance fee for foreigners
Is a 250 rupees Entry Tax and a 500 rupees Toll Tax and the Indian nationals pay 20
rupees. Children under 15 years of age are free and nighttime tickets cost the same
750 for foreigners and 500 for Indian nationals, but are good for only a half hours
admission. Tickets must be purchased 24 hours in advance. You can get them from
the Archeological Survey of India office on Mall Road. I’'m Jonathan Steward with

about.com.
303



Egypt, Land of Legend

In the beginning there was the sun and the sun gazed upon a land and chose it
from among the others. And the land grew and became an empire destined to be the
cradle of civilization and known as the mother of the world. A land of legend and
mystery, a story to tell, a world to live, gift of the Nile, guardian of the past, capturing
the hearts of people all over the world. Get inspired to start your own story where it
all begins. Welcome to Egypt, the most fascinating place on earth. Land of the
pharaohs, muse of the world. Travel back to ancient times; hear the voices from the
past, marvel as you wonder through what is widely considered the greatest auto
museum anywhere on the planet. Meet the city of Cairo with its unique fusion of
different cultures. Enjoy the all-year-round sun on one of the countless beaches.
Muse yourself among the Souks and markets to taste the flavor of Egyptian life.
Explore the ancient tombs, share the secrets from the past, hold your breath as you
stand before what is considered the greatest spectacle in the whole world. Live the
Egyptian nightlife, sail on a boat on the Nile or dive into amazing world of colour and
beauty. From East to West, from North to South visitors will find a unique place that
will provide some of the richest experiences of the whole lives. Come and discover
the land that has captivated the sole of the people throughout ages, an amazing trip
you won’t easily forget. Get inspired by the muse of the world, start your personal

journey where it all begins.
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